LETTER TO THE SHAREHOLDERS
April 22. 2024

Napoleonville, LA (IFUS:PK -OTC Markets)

As your President and CEO | am pleased to share with you major strides your
Company has made since the beginning of April. Each day your company opens up
a new avenue to secure sales for SGP+™, Each day your company must answer
basic questions.

Is it safe?

Does it work?

Does it reduce my costs?

Does it reduce Carbon-footprint?

Each day our scientific team, our existing customers, and new customers continue to
show and report that the answer to these questions is “Yes.”

For slightly over a month a new trial has kicked off in a ranching operation at the
border of Oklahoma and Kansas. The rancher contacted the Company after seeing
the news clip on CBS. This trial is different in that the ration management does not
allow for mixing wagons and the type of ration management capabilities in other
ranching and dairy operations. Fresh, young spring grass (free range) as well as
wheat straw is being fed. SGP+™ is being placed into pastures in bale form and
NOT mixed with other high-priced supplements.

Early in the trial, the runny Score 1 Manure pats typically seen from fresh grass
transformed in a very short period of time to Score 2 pats. This is a marked
improvement for this type of ration management approach. Of late, Score 3 Pats are
now present. Per Dr. Robert Wells of the Noble Research Institute, these pats are
indicative of ration having the nutrients required to sustain herd performance. The
100-heifers being tested are being scored for said herd performance. At this time,
the herd is showing positive gains on SGP+™ combined with poor free-range grass
and wheat straw. This, within itself, is significant and most promising.

Furthermore, a cost analysis against herd performance has been prepared by this
ranching operation. Here is what they are reporting to us:



When comparing previous ration management without SGP+™ to present ration
management (primarily free-range grazing with bales being placed into pasture
without mixing):

Reduction of feed production cost = $218
Increase of sale price of calf = $222

Total profit to bottom line = $440 / cow / calf pair.

Early in the testing cycle, these numbers are incredibly impressive. The trial will
proceed with a continued scrutiny of established science, new trials, and lab testing
presently in design phase or actually underway so as to determine actual lignin
breakdown (as a major breakthrough), fly reduction, and positive impacts of
digestibility and absorbability.

| am also pleased to report the delivery of our first shipment of Intact Digest and
Intact Endurance available for purchase online Shop - Impact Fusion International,
Inc. (impactfusionbrands.com). We are currently working on back orders which are
shipped by USPS. We are also open to discussing opportunities with potential
distributors.

We have been notified that the raw bagasse from India, sent by AgriGlow Biotech,
arrived at the New York City Port and we anticipate receipt of the cargo this week.
We will immediately process their product for return shipment to India and their
testing facility. Once their testing is completed, we will accelerate our plans to meet
with the principles of AgriGlow in furtherance of our potential joint venture.

Back to Work!

Marc Walther
CEO

Our 1-800-775-4130 is always open for questions and you may also reach us at:
impactfusionintl@gmail.com.

About Impact Fusion International Inc.

Impact Fusion International, Inc. is in the business of marketing products in the "Health and Wellness" sector of all

international markets. It is the company's mission to invent, develop and market these proprietary products
worldwide for the health and wellbeing of humans and animals. The information contained in this release includes
some statement that are not purely historical and that are "forward-looking statements." Such forward-looking
statements include, but are not limited to, statements regarding our and their management's expectations, hopes,
beliefs, intentions or strategies regarding the future, including our financial condition, results of operations. In


https://impactfusionbrands.com/shop/
https://impactfusionbrands.com/shop/

addition, any statements that refer to projections, forecasts or other characterizations of future events or
circumstances, including any underlying assumptions, are forward-looking statements. The words "anticipates,"
"believes," "continue," "could," "estimates," "expects," "intends," "may," "might," "plans," "possible," "potential,"
"predicts," "projects," "seeks," "should," "would" and similar expressions, or the negatives of such terms, may
identify forward-looking statements, but the absence of these words does not mean that a statement is not forward-
looking. The forward-looking statements contained in this release are based on current expectations and beliefs
concerning future developments and the potential effects on the parties and the corporate and administrative
transactions. Forward-looking statements involve known and unknown risks, uncertainties and other factors, which
may cause our actual results, performance or achievements to be materially different from any future results,
performance or achievements expressed or implied by the forward-looking statements and represent our
management's beliefs and assumptions only as of the date hereof. Except as required by law, we assume no
obligation to update these forward-looking statements, even if new information becomes available in the future.

Contact: Impact Fusion International Inc. 204 Highway 1011 Napoleonville LA 70390 1-
800-775-4130

Email: impactfusionintl@gmail.com

Website: https://www.impactfusionbrands.com/brand

Twitter: @impactfusionl
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