BWMG Highlights 2025 Operational Milestones, Confirms Audit On Schedule, and Outlines
2026 Priorities to Support Revenue Growth

Davie / Fort Lauderdale, Florida — February 24, 2026 — Brownie’s Marine Group, Inc.
(“BWMG” or the “Company”) is pleased to provide shareholders with a 2025 operational

progress update and shared 2026 priorities aimed at expanding revenue opportunities,

improving execution, and enhancing long-term shareholder value.

Audit Progress and Reporting Timeline

BWMG confirms it is currently in the audit and reporting phase for fiscal year 2025 and

that audit progress remains on schedule. In accordance with audit process requirements and

regulatory best practices, the Company will not discuss financial results or performance metrics
until publication of its audited Form 10-K. BWMG expects its Form 10-K to be filed by the end of
March 2026.

2025 Highlights: Platform Strengthening, Product Advancements, and Market Engagement

During 2025, BWMG advanced multiple initiatives across facilities, product development, and

market outreach to support scalable growth and customer adoption:

Facility Expansion to Support Growth

The Company relocated to a larger, freestanding, climate-controlled facility in Davie,
Florida, west of Fort Lauderdale—Hollywood International Airport, designed to better
accommodate expanding product lines. Management believes the improved
environment has enhanced workplace satisfaction and operational efficiency, while also
attracting multiple potential service, assembly, and distribution partners currently under
consideration.

Sea Lion Battery Platform Expansion and New “Sport” Offering

Brownie’s introduced the new battery-powered Sea Lion “Sport”, designed to bring
battery-powered tankless diving closer to legacy gasoline-powered system price points.

The Sea Lion platform now includes a waterproof 70Ah battery (up from 64Ah), designed
to provide over three hours of runtime for up to three divers in typical recreational
depth ranges up to 33 feet (application dependent).

The Sea Lion Sport introduces an all-new waterproof 50Ah battery, designed to
support up to two hours of runtime for 2—3 divers (application dependent).

Both systems incorporate “Insta-Change” battery technology, enabling tool-free battery
swaps in under a minute.



Investment in Waterproof Battery Standardization

e BWMG invested substantial time and capital to advance its Sea Lion battery systems to a
waterproof standard and to improve commercial readiness. Management believes these
investments in design, tooling, and inventory are intended to strengthen long-term
product value and customer experience and are expected to support improved lifecycle
economics over time.

LW Americas / YachtPro: Battery-Powered High-Pressure SCUBA Filling Innovation

e BWMG's high-pressure breathing air subsidiary, LW Americas / YachtPro, unveiled a
new 48V DC battery-powered, continuous-duty, automated high-pressure SCUBA tank
filling system aimed at emerging demand from modern boatbuilders and off-grid
customers. The Company expects the system to support multi-tank filling cycles using
battery power, with performance dependent on configuration and operating conditions.

Trade Show Momentum Across Core Brands

e BLU3 and SeaNXT Americas maintained an active trade show tempo throughout 2025 to
expand market visibility, support dealers, and engage new customer segments.

BLU3 Nomad: Expanded Battery Option and Strong Demand Signals

e In Q4 2025, BLU3 introduced a new extended runtime battery option for Nomad users.
The first production run was fully allocated prior to arrival, reflecting strong customer
interest and the team’s emphasis on targeted product enhancements and disciplined
inventory planning.

Professional Pool Industry Outreach Initiative

e BLU3 initiated a professional pool industry outreach program, engaging Byrd Moreton &
Associates mid-year 2025 and developing a trade show plan focused on pool and spa
leak detection and maintenance professionals.

2026 Priorities: Broader Market Reach, Higher-Impact Trade Shows, and Shareholder
Engagement

In 2026, BWMG intends to build on its 2025 progress by prioritizing initiatives designed to
expand revenue opportunities:

e Channel and Partner Expansion: evaluating and onboarding service, assembly, and
distribution partners aligned with BWMG’s product portfolio and customer needs.

e Execution and Fulfillment Focus: continuing operational improvements that support
reliability, responsiveness, and scalable delivery.



e Trade Show Optimization and Product Bundling Strategy: refining and expanding booth
offerings to maximize consumer interest and improve revenue-per-event opportunity by
showcasing a broader set of premium, battery-powered watersports and marine
technology products.

e Best-in-Class Partnerships: continuing to identify and partner with novel products that
can benefit from BWMG'’s engineering, manufacturing, distribution, hands-on sales, and
customer service capabilities.

As part of this strategy, BWMG recently teamed with Awake Boards to introduce its dealer and
customer base to premium electric watersports offerings, including an electric wakeboard and
eFoil featuring “click-to-ride” battery technology. BWMG believes that showcasing these
products alongside Sea Lion, BLU3 Nomad and Nomad Mini, SeaNXT, and the YachtPro 48V DC
system creates a compelling booth experience across a broad range of 2026 events.

Strengthening Investor Outreach and Shareholder Communications

To support broader investor awareness and strengthen communications with the market,
BWMG has engaged Andrew Barwicki to assist with new investor recruiting and shareholder
communications. The Company notes that compensation under this engagement is not stock-
based.

Shareholder Engagement and Float Dynamics

BWMG'’s shareholder base includes significant long-term holders, and the Company believes
this contributes to a relatively closely held public float. While share ownership and trading
activity can vary over time, BWMG intends to increase the consistency and clarity of
shareholder-facing communications through compliant public disclosures and regular corporate
updates.

About Brownie’s Marine Group (BWMG)

BWMG is a marine technology and water-based recreation company focused on making time in
and around the water more accessible, safer, and more enjoyable through product innovation
and channel partnerships.

Investor Contact:
Andrew Barwicki
516-662-9461 / andrew@barwicki.com

Forward-Looking Statements
This news release may contain forward-looking statements within the meaning of Section 27a of
the Securities Act of 1933 (as amended) and section 21e of the Securities and Exchange Act of



1934 (as amended). Those statements include the intent, belief or current expectations of the
Company and its management team. Forward-looking statements are projections of events,
revenues, income, future economics, research, development, reformulation, product
performance or management's plans and objectives for future operations. Some or all the
events or results anticipated by these forward-looking statements may not occur. Prospective
investors are cautioned that any such forward-looking statements are not guarantees of future
performance and involve risks and uncertainties, and that actual results may differ materially
from those projected in the forward-looking statements because of various factors.
Accomplishing the strategy described herein is significantly dependent upon numerous factors,
many that are not in management's control.



