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At the beginning of this year, your company redirected its effort to improve sales volume. To 
date, a Four-Tired Corporate Strategy has been underway. The Four Strategic Initiatives 
include: 

1. Enhance Product Production Efficiency. 

2. Improve Market Concentration Domestically and Internationally as well as Product Lines 
that Support these Markets. 

3. Generate Statistical Trial-Based Data and Literature Review to Substantiate the Efficacy of 
the IFUS Product Lines. 

4. Increase Sales Revenue and Profits. 

 

With the advent of these Four Strategic Initiatives, our IFUS Team was instructed to explore 
how we might ensure that: 

(1) we make product to meet demand. 

(2) we educate the public as to our presence and capability. 

(3) we have substantive and fact-based answers to questions. 

(4) we translate our efforts into sales and revenues. 

 

To that end, we provide the following updates: 

 

1. Enhance Product Production Efficiency. 

Equipment Retrofits along with additional production evaluations have been underway to 
improve the production efficiency of the SGP+™ and SupremeAG™ Production Lines. Not only 
is this important for Domestic Production, but critical to create a current and updated eco-
friendly "Corporate Footprint" that can be cost-effectively replicated across the globe, 
specifically in Sugarcane growing areas. 



A new design for SGP+™ and SupremeAG™ Production has been completed and engineering 
design for total plant "Corporate Footprint" significantly advanced. This has been driven by 
interests and negotiations presently underway in several countries outside of the U.S.A. 

 

2. Improve Market Concentration Domestically and Internationally as well as Product 
Lines that Support these Markets. 

Market segments for each product line have been identified and are being continually 
updated.  

As one example, SGP+™ / SGP+2.0™ has at least Six (6) Market Segments to include: (1) Beef 
Heifers, (2) Free Range Beef Steers, (3) Feedlot Beef Steers, (4) Dairy Heifers, (5) 
Replacement Dairy Heifers, and (6) Beef Heifer Calves.  

The Ration Management requirements for each of these Market Segments varies, especially 
when reconciled to their respective business outcomes and realities. As the SGP+™ / 
SGP+2.0™ Product Line is both a product and technology, technical support in designing, 
introducing, and sustaining the Ration Management Protocol is required to create 
successful outcomes. We have made incredible progress in this area. 

This level of understanding is required for each of the IFUS Products Lines and Technologies, 
with some significantly more complex than others. We are working to create similar support 
structures for our remaining IFUS Product Lines and Technologies.  

 

The present IFUS Product Lines and Technologies include: 

a. Intact Digest™ 

b. Intact Endurance™ 

c. Equine Intact™ 

d. SGP+™ / SGP+2.0™ 

e. SupremeAG™ 

 

Newly introduced Product Lines and Technologies include: 

a. Supreme AIT™ 

 

 



Product Lines and Technologies under consideration and/or development include: 

a. Intact Products and Technologies to include: 

i. Pet Intact™ 

ii. Bovine Intact™ 

iii. Poultry Intact™ 

iv. SupremeAG Intact™ 

v. Swine Intact™ 

b. SGP+™ Products and Technologies include: 

i. SGP+™Poultry™ 

ii. SGP+™Swine™ 

iii. SGP+™3.0 (for Southeastern Africa) 

 

3. Generate Statistical Trial-Based Data and Literature Review to Substantiate the 
Efficacy of the IFUS Product Lines. 

A series of trials (a) have been completed, (b) are underway, or (c) are in planning/design. 
These trials include: 

 a. SGP+™ / SGP+2.0™ 

  i. SUAREC: Bovine Rain Rot Trial: Designed with Kick-off Pending and under the 
  supervision of a DVM. 

  ii. SUMUL Dairy: Successful Trial improving Manure Pats, NDF, and Costs  
  under the supervision of both Dairy Nutritionists and a DVM. 

  iii. Oklahoma Dairy Operation: Product Successfully Introduced to Herd and  
  Secondary Trial in Design Phase under supervision of an Animal Scientist. 

  iv. Oklahoma / Kansas Border Free-Range Beef Trials: Three Herds Fed with  
  Successful Outcomes to include: (a.) ADWG Improvements, (b.) Fly   
  Reduction, (c.) Water Consumption Reduction, (d.) Cost-Reductions, and (e.) 
  Profit-Increases all under supervision of an Animal Scientist. 

 

 



 b. SupremeAG™ 

  i. SURAEC: Trial Completed on "Greens" under supervision of a PhD Botanist. 

  ii. UK Strawberry Trial: Presently Underway under supervision of a    
  Horticulturist. 

c. Equine Intact™ 

i. Continued Testing Underway under the supervision of a Certified Horse 
Trainer and a DVM. 

d. Nutri-Mastic™ 

i. Bovine Rain Rot Trial: Presently Underway under supervision of a DVM. 

 

Furthermore, additional trials are in planning and development to include; 

 a. SGP+™ / Nutri-Mastic™ Trial by SURAEC on Poultry to study efficacy on Bird Flu and 
 other Poultry issues. 

 b. SupremeAG™ Trial on the Prevention of Cirtus Greening caused by Asian Citrus 
 Psyllid. 

c. Additional SupremeAG™ Trial at SURAEC on vegetable -based crops. 

 

Lastly, our IFUS Knowledge-Base continues to expand daily as our IFUS Scientific Team: 

 (a) compiles data from trials,  

 (b) reviews new scientific studies,  

 (c) formulates this information into both plausible and now tangible proof of the 
 efficacy of respective IFUS Product Lines and Technologies. 

 
 

4. Increase Sales Revenue and Profits 

a. Domestic Sales of SGP+™, SupremeAG™, Intact Digest™, Intact Endurance™, Equine 
Intact™, and Supreme AIT™ are improving with orders pending for SGP+™ and 
SupremeAG™.  A steady flow of orders for Intact Digest™ and Intact Endurance™ is also 
being realized world-wide. 

i. Orders for Equine Intact™ have been fulfilled. 



ii. Orders for SupremeAIT™ require qualification by IFUS due to technical 
complexities of this particular Product and Technology. 

iii. Distributorships for the respective IFUS Product Lines and Technologies 
have expanded both domestically and internationally. 

b. India: Discussions and Negotiations continue to expand the IFUS "Corporate 
Footprint" for the production of SGP+2.0™ and SupremeAG™. 

c. U.K.: Discussion and Trials underway with a Distributor to market and sell 
SupremeAG™ as well as the Intact™ Product Line. 

d. Kenya: An IFUS Distributor is presently on location and conducting exploratory 
meetings for SupremeAG™, as well as SGP+3.0™. 

e. Brazil: Discussions underway in creating an IFUS "Corporate Footprint" for the 
production of both SGP+™ and SupremeAG™. 

 
 
The integration of the IFUS 4-Tiered Strategy is in fact creating traction. Inquiries both 
domestically and internationally are increasing. With the completion of the SGP+™ and 
SupremeAG™ mechanical upgrade and retrofit, product production efficiency will be greatly 
enhanced, as will a "Corporate Footprint" capable of being replicated in respective market 
areas across the globe.  Pending orders for SGP™ and SupremeAG™ will be fulfilled.  

 

Additionally, order fulfillment will be improved so as to respond to efforts to increase market 
penetration for other IFUS Product Lines. These improvements are critical considering the 
technological challenges being faced by every business in the world dealing with "e-
commerce." 

 

"I am deeply encouraged by the effort being expended by our internal and external team 
members and broader stakeholders, who reflect a daily commitment to scientific truth. We 
continue to uncover invaluable data in support of successfully applying our IFUS Product 
Lines in a cost-effective and eco-friendly manner that actually works. We believe these 
efforts are increasing understanding of the efficacy of our Product Lines when applied as the 
Technological Advancement that each offer. These successes are supporting our marketing 
and sales efforts with information that allows us to answer questions posed by respective 
Market Segments. We are ever-dedicated to Research, Validation, and Commercialization of 



Technologies that produce profit and value-add to you, our stockholders, " said Marc 
Walther, CEO of Impact Fusion.  

 
Back to Work! 

 

For more information Impact Fusion AIT™ call Marc Walther at 800-775-4130 or email at  

mwalther@impactfusionintl.com  

For our customers of both Intact Digest™ and Intact Endurance™ you may now 
send your testimonials to: 
 
mwalther@impactfusionintl.com   We can also be reached at 1-800-775-4130 
seven days a week. 
 
About Impact Fusion International Inc. 
 
Impact Fusion International, Inc. is in the business of marketing products in the “Health and 
Wellness” sector of all international markets. It is the company’s mission to invent, develop and 
market these proprietary products worldwide for the health and well-being of humans and 
animals. 
 
The information contained in this release includes some statement that are not purely historical 
and that are “forward-looking statements.” Such forward-looking statements include, but are 
not limited to, statements regarding our and their management’s expectations, hopes, beliefs, 
intentions or strategies regarding the future, including our financial condition, results of 
operations. In addition, any statements that refer to projections, forecasts or other 
characterizations of future events or circumstances, including any underlying assumptions, are 
forward-looking statements. The words “anticipates,” “believes,” 
 
“continue,” “could,” “estimates,” “expects,” “intends,” “may,” “might,” “plans,” “possible,” 
“potential,” “predicts,” “projects,” “seeks,” “should,” “would” and similar expressions, or the 
negatives of such terms, may identify forward-looking statements, but the absence of these 
words does not mean that a statement is not forward-looking. The forward-looking statements 
contained in this release are based on current expectations and beliefs concerning future 
developments and the potential effects on the parties and the corporate and administrative 
transactions. Forward-looking statements involve known and unknown risks, uncertainties and 
other factors, which may cause our actual results, performance or achievements to be 
materially different from any future results, performance or achievements expressed or implied 
by the forward-looking statements and represent our management’s beliefs and assumptions 
only as of the date hereof. Except as required by law, we assume no obligation to update these 
forward-looking statements, even if new information becomes available in the future. 
 



Contact: 
 
Impact Fusion International Inc. 
 
204 Highway 1011 
 
Napoleonville LA 70390 
 
1-800-775-4130 
 
Email: mwalther@impactfusionintl.comhttps://www.impactfusionbrands.com/brands 
 
Updates can be found at the official Impact Fusion Twitter account @impactfusionI 
 
#Foodintelligence #NewMexico #healthiercattle #Screwworms 
 
#Intact #Digestion #Endurance #Germany #Colorado 
 
#legislation #bagasse #drought #SUAREC #Louisiana 
 
#greenhousegases #methanegas #cattle #dairy #Texasfloods 
 
#Texaswildfires $Waygu #India  #Black Farmers National 
 
Association #Supreme AG™ #SGP+™ #Oklahoma  
 
#KECO 96.5 FM radio #India #Australia #Brazil #Argentina #Canada #Vietnam 
 


