ECom Products Group
Corporation New Board of
Directors and Advisory Board

St. Petersburg, FL /October 6, 2021/Newswire/ -- ECom Products Group Corporation (OTC pink
sheets: “EPGC”), a macro holding company that partners and invests in social based e and mobile
commerce, today announced that as part of its implementation partnership strategy, the completion
of it compliance and removal of its “stop trading” sign, the Company has made changes to its Board
of Directors and Advisory Board to best assist with its endeavours.

“EPGC has exited its service related business and is now focused on using its services, data and cross-
border licenses including product sourcing to partner and value invest in emerging social based e-
commerce and mobile platforms, which it can assist and fast track the growth” said ECom Products
Group’s Executive Chairman, Andrew Waters. “To assist in supporting the platforms the Company
has made changes to its Board of Directors and Advisory Board.”

Board of Directors

Andrew Waters

Executive Chairman & Director

Andrew is an investment banker and the Chairman of First Capital Partners. He has 25 years China
consumer and logistics experience and led a cornerstone investment in one of China’s largest pre-
paid card network and China logistics platforms.

Wing-Yun Wong

European Director

Wing-Yun is an accountant and corporate secretary, and Director of Firsts Capital Partners, China
Retail Group and IBD. She has over 15 years China experience.

Grant McCarthy

Director

With 20+ years’ experience operating in Asia Pacific with several companies including Yahoo, Grant
brings a deep understanding of international marketing, and will advise on building out the EPG
marketing lead services businesses, as well as lead partnerships with major ecommerce providers.

Advisory Board Members

Steve Sinclair: Steve is a former PWC Director and Sales and Marketing leader, looking after PWC's
consumer products group. Steve has considerable international retail experience and will assist in
expanding EPG’s reach with European brands. Steve will also be leading efforts to source and
expand the platforms we partner and invest in.

Walter Whitehead: Walter is Managing Director at Madison Street Capital, a Middle-Market
Investment Bank, and Co-Founder and Managing Partner of Hunter Baron. He has extensive
experience in sourcing and originating acquisitions and financial transactions as well as being an
expert on building dynamic financial models. He has advised several Private Equity firms and has
been instrumental in sourcing, originating and negotiating equity capital raising using sophisticated
financial models to analyze transactions and manage the company capital structure. As Head of



Investor Relations at 4thMVMT, Inc. Walter led and raised over USS15M. Walter’s role on the
Advisory Board is to help with capital markets and market making.

Grant Pearce — Grant has been a part of the international fashion industry for over 25 years. He has
also been involved with and supported the success of many iconic fashion brands. His previous
positions at Mode Magazine, Myer Department Stores and Mark Patrick Agency have built an
impressive and unparalleled first-hand knowledge in publishing, advertising, promotions, events and
public relations. As Editorial Director GQ — Conde Nast Asia Pacific, Grant was responsible for the
overall editorial and fashion direction of GQ China and GQ Japan and advised on the successful
launches of GQ Thailand, GQ Style Korea and Conde Nast Traveller China. He has established
successful integration programs for key luxury brand clients internationally and is a member of the
men's advisory council of the British Fashion Council.

Jared Wyles — Jared has worked in IT for over a decade and is currently working at Adobe on
Photoshop. His experience has had him work with some of the biggest names in IT, Including
Australia’s two largest startups Atlassian and BigCommerce.

He has also worked with many ASX 100 brands helping transform their businesses digital and e-
commerce needs including - Google Australia, Coca cola, Caltex and Medibank.

“EPGC will look to builds if Board and Advisory Board to match and support the social sectors it
partners and invests in. The Company already has a number of e-commerce and mobile commerce
partnerships to value invest in and value-add, and will continually keep the market informed.”

About ECom Products Group (“EPGC”)

EPGC is a social based e and mobile commerce partnership and investment company that is building
data and using this data to help value invest and partner with emerging social based e and mobile
commerce platforms.

SAFE HARBOR

This press release may contain forward-looking information within the meaning of Section 21E of the
Securities Exchange Act of 1934, as amended (the "Exchange Act"), including all statements that are
not statements of historical fact regarding the intent, belief or current expectations of the Company,
its directors or its officers with respect to, among other things: (i) the Company's financing plans; (ii)
trends affecting the Company's financial condition or results of operations; (iii) the Company's
growth strategy and operating strategy; and (iv) the declaration and payment of dividends. The
words "may," "would," "will," "expect," "estimate," "anticipate," "believe," "intend," and similar
expressions and variations thereof are intended to identify forward-looking statements. Investors are
cautioned any such forward-looking statements are not guarantees of future performance and
involve risks and uncertainties, many of which are beyond the Company's ability to control, and
actual results may differ materially from those projected in forward-looking statements resulting
from various factors.
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Media Contact: Wing-Yun Wong, wing@helloepg.com
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