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ALL INFORMATION FURNISHED HEREIN HAS BEEN PREPARED FROM THE BOOKS 
AND RECORDS OBTAINED FROM SALON CITY, INC. (THE COMPANY) IN 
ACCORDANCE WITH RULE 15c2-11(a)(5) PROMULGATED UNDER THE SECURITIES 
AND EXCHANGE ACT OF 1934, AS AMENDED, AND IS INTENDED ONLY AS 
INFORMATION TO BE USED BY SECURITIES BROKER-DEALERS. 
 
NO DEALER, SALESMAN OR ANY OTHER PERSON HAS BEEN AUTHORIZED TO 
GIVE ANY INFORMATION OR TO MAKE ANY REPRESENTATIONS NOT CONTAINED 
HEREIN IN CONNECTION WITH THE COMPANY.  ANY REPRESENTATIONS NOT 
CONTAINED HEREIN MUST NOT BE RELIED UPON AS HAVING BEEN MADE OR 
AUTHORIZED BY THE COMPANY. 
 
 
The undersigned hereby certifies that the information herein is true and correct to the best of his 
knowledge and belief. 
 
 
       SALON CITY, INC. 
 
 
DATED:  September 15, 2006  BY:       
        STEVEN CASCIOLA 
        President 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
COPIES OF THIS INFORMATION AND DISCLOSURE STATEMENT ARE AVAILABLE 
FROM THE ISSUER UPON REQUEST. 
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SALON CITY, INC. 
 

INFORMATION AND DISCLOSURE STATEMENT 
September 15, 2006 

 
 
Item 1: EXACT NAME OF THE ISSUER AND ITS PREDECESSORS: 
 

Salon City, Inc. 
 
Item 2: ADDRESS OF ITS PRINCIPAL EXECUTIVE OFFICES:   
 

The principal executive office of the issuer is located at:  
909 North Palm Avenue, Suite 311 
West Hollywood, CA  90069 

 
Item 3: ISSUER’S STATE OF INCORPORATION: 
 

The issuer was organized under the corporate laws of the State of Nevada on 
January 4, 2005.   

 
Item 4: EXACT TITLE AND CLASS OF ISSUER’S SECURITIES: 
 

The issuer has two classes of equity securities authorized: 
Common Stock –$0.001 par value 
Preferred Stock – $0.001 par value 

 
Item 5:  PAR OR STATED VALLUE OF ISSUER’S SECURITIES: 
 

The Par Value of the Common Stock is $0.001 per share. 
The Par Value of the Preferred Stock is $0.001 per share. 

 
Item 6: TOTAL NUMBER OF SHARES OF SECURITIES OUTSTANDING AS OF 

THE END OF THE ISSUER’S MORE RECENT FISCAL YR. END: 
 

As of September 15, 2006 there were 978,556,991 shares of common stock of the 
issuer issued and outstanding.   

 
Item 7:  NAME AND ADDRESS OF THE STOCK TRANSFER AGENT: 
 

Island Stock Transfer 
100 Second Avenue S, Suite 300N 
St. Petersburg, FL  33701 
Phone: (727) 289-0010 
Fax: (727) 287-0069 
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Item 8: NATURE OF THE ISSUER’S BUSINESS: 
 

Salon City, Inc. (the Company or we) represents the formal incorporation of a 9-
year-old media and distribution business located in Hollywood, California.  We 
provide media and product distribution services for the world-wide beauty 
industry (including professional and consumer beauty salons as well as spas), 
most notably through our Salon City Star magazine, and we also have a network 
for distributing beauty products to such salons and spas.  Our corporation was 
formally incorporated in Nevada on January 4, 2005. 
 
We originally launched operations in the fall of 1995 as SC Communications, a 
sole proprietorship owned by our current management.  It first provided 
consulting services to beauty product manufacturers. In 1998, we added publicity 
and public relations services for salons and individuals through an additional sole 
proprietorship named Salon City Press Club.  In 2000, the Company began 
producing the SunFun Beauty Festival (our annual summer conference in Las 
Vegas). 
 
In 2001 we began publishing Salon City Star magazine – a consumer magazine 
for salons, spas, and their clients. For the last four years, Salon City Star has been 
selling on newsstands in Southern California and New York City, mailed to top 
salons and nationally distributed in salons and spas by our network of 30 
distributors, known as Salon City Network. 
 
Our distributors also sell top professional beauty products to a market of roughly 
250,000 salons and spas.  This market has combined annual revenues exceeding 
$60 billion dollars in services and retail revenues. To increase our exposure in this 
market, we use our magazine and media events to position the Salon City brand. 
 
By building our brand name and inviting distributors and members to join our 
network, we plan to help distributors gain exposure, increase their customer 
loyalty and promote their people, products and programs. 

 
Item 9:  NATURE OF THE PRODUCTS OR SERVICES OFFERED: 
 

Salon City's concept arises from our core mission to offer the public positively 
oriented news and products related to salons, spas and clients–what we call the 
“Salon City Society”–as it grows and emerges in the world of beauty, 
entertainment and wellness.  We have built a brand associated with a positive, 
balanced lifestyle vision for the beauty industry.  Our products and programs 
include: 
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Salon City Star Magazine 
 
We publish a bi-monthly, Hollywood-based consumer magazine, Salon City Star, 
which is distributed in major bookstores and selected salons.  Salon City Star 
features news from everyday people, stars and America's favorite beautymakers. 
Beauty entertainment news is the focus.  Salon City Star has a national circulation 
of roughly 30,000 per issue.  We distribute throughout the country via our 
network distributors, mail, and newsstand sales.  We also distribute copies to 
major industry associations. 
 
SunFun Conference & Salon City Expos 
 
We produce events like our annual SunFun event, which brings top beauty makers 
together to meet and share their ideas, products and vision.  These events take 
place in cities around the country, where professionals and public are invited to 
attend. SunFun offers professionals one-on-one and group education on media 
artistry and branding. 
 
World Beautymaker Awards 
 
We have organized our first annual awards event, the World Beautymaker 
Awards, scheduled for 2007. This event is devoted to recognizing people who 
contribute to our basic values of beauty, truth, and goodness.  We have invited 
beautymakers and their clients, as well as numerous city mayors, civic 
organizations like the fire and police departments, and local city news media to 
contribute names of those who deserve recognition for such contributions.  We 
have designed the award statuette as a beautiful woman holding a threefold flame 
(signifying inner light), standing on a platform with the words beauty, truth and 
goodness circling the perimeter of the base.  Salon City will generate revenue 
from this event through sponsorships, media syndication rights, and official 
licensing opportunities. 
 
MAG All-Stars (Media Artists Group) 
 
We publicize individuals who are members of our “media artists group,” MAG, 
who are all talented communicators and committed to bringing beauty, truth and 
goodness to audiences everywhere.  Our media exposure helps them get their 
unique message out to the world.  They are positive role models. 
 
Salon City Press Club 
 
We offer our “Salon City Press Club” to those individuals who are seeking press 
and media exposure on a regular basis. We offer to write and publicize 
informational news updates, which are seen in local area media outlets as well as 
in our magazine and events.  The Press Club helps brand us and our clients to the 
public. 
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Salon City Distribution Network 
 
We have established a network of distributors across North America.  They 
represent Salon City in their region. These distributors bring our people, events, 
education and products to their local cities. In turn, they provide Salon City with 
news on top products and information. 
 
Advanced Salon Concepts, Cosmoprof/Innovations (Beauty Systems Group), Ron 
Wilson & Associates, Salon Ware, WS Beauty, Beauty Alliance, Carda 
International, Creative Sal Concepts, DePasquale Salon Systems, East Coast 
Salon Services, Emiliani, Essential Salon Services, Fredric’s Corp., Goldwell 
New England, Maka Beauty Systems, Maly’s CA, Nova Salon Systems, Pan 
American Supply, Premier Beauty Supply, Professional Salon Services, 
Progressive Salon Systems, PSC/The Space, Raffco International, RG Shakour 
Inc., Royal Beauty Supply, Salon Services, Smiles Distributors, SW Beauty 
Systems, Stardust Salon Systems, Stylelines, Visions Beauty Supply, WDG 
Hawaii, and Wynn Salon Services.  These salon industry professionals are among 
the many top distributors in the country with whom we are communicating 
regarding affiliation with the Salon City Distribution Network. 
 
All-Industry Marketplace 
 
We actively promote businesses who are providing the public with good products 
and services.  We feature them in the “Marketplace” section of our magazine as 
well as our other publications and events.  We recommend that our web fans look 
into these companies, which we choose for their alignment with our vision for a 
positive influence on the beauty industry. 
 
Salon City Society 
 
We have established an affinity group called Salon City Society.  Anyone who is 
a fan of beauty, truth and goodness can become part of this group.  We take a 
stand for these qualities and what we feel is needed to improve society.  
Membership simply means that people support beauty makers with positivity, 
passion and professionalism. 

 
Item 10:  NATURE AND EXTENT OF ISSUER’S FACILITIES: 
 

The issuer’s principal place of business consists of a 1,000 square foot office in a 
residential building located at 909 North Palm Avenue, Suite 311, West 
Hollywood, California. 
 
Salon City’s publishing and distribution warehouse is located in Glendale, 
California at the facilities of California Offset Printers.  California Offset Printers 
prints and ships our magazine to our 30 plus distributors located throughout the 
United States and Canada. 
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Item11: CHIEF EXECUTIVE OFFICER AND MEMBERS OF THE BOARD OF 

DIRECTORS:   
 

Name     Title 
 

Steven Casciola   CEO, President and Chairman of the Board 
 

Annie Casciola   Vice President, Secretary and Director 
 

The following is a brief summary of the business experience of the Issuer’s 
officers and directors:   

 
Steven Casciola, Age 57, Founder, Chairman, CEO and President 

 
Mr. Casciola has been in the professional beauty industry for over 25 years. He 
was college trained in electrical engineering and business at Arizona State 
University (1966-1969).  In  1973 he moved to Seattle, where he opened two 
successful salons in the Pike Street Market and University District. In 1981, he 
moved to Los Angeles to accept high-level corporate positions with leading 
companies in the beauty industry: he served as Director of Sales and Consultant to 
VS Schools Division for Vidal Sassoon from 1981-1982; Creative Services 
Director for Image Laboratories from 1983-1986; Director of Sales and Marketing 
for Forsite Products, Inc. (exclusive distributor of Paul Mitchell in LA County) 
from 1988-1989; Outside Director of Marketing and Sales for Lanza Laboratories, 
Inc. in 1990; National Sales Director for Alexia Alexander, Inc. from 1991-1994; 
Vice President of Sales and Marketing for Ed Wyse Beauty Supply, Inc. from 
1994-1995; and Vice President of Marketing, Sales & Education for Mont Source, 
Inc. from 1995-1996.   
 
He created SC Communications as his wholly owned consulting firm in 1982, and 
through this company has performed media, marketing, and sales consulting for 
numerous well-known beauty industry clients since that time, including Paul 
Mitchell (during 1988-1989).  SC Communications did very little if any 
consulting from 1989-1995, and then in 1995 he went back to SC 
Communications to begin the operations which have culminated in Salon City, 
Inc. today. 
 
He writes the syndicated column Salon City SPIN!, which has appeared in other 
influential industry magazines.  He has been a speaker at over 100 beauty 
industry-related lectures and seminars, including large industry conferences at the 
International Beauty Show, International Salon & Spa Expo, and Premiere Beauty 
Show.  He is listed in Who’s Who in the West. 
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Annie Casciola, Age 54, Vice President, Secretary and Director 
 

Mrs. Casciola, wife of Steven Casciola, has been in the professional beauty 
industry over 25 years. She was trained as a hairstylist at the Vidal Sassoon in 
London in or about 1980. She was Vidal Sassoon’s first woman barber for men in 
New York City, at the Vidal Sassoon salon on Fifth Avenue in the area of Bonwit 
Teller, once one of New York’s most upscale department stores, in or about 1981, 
and worked as a professional stylist on the west coast. She teaches, travels and 
networks with thousands of people and leaders in the professional industry, and 
has been involved in Salon City’s management for customer service and liaison 
functions. 
 
Other than these persons mentioned above, we have no significant employees. 

 
Item 12:   ISSUER’S MOST RECENT BALANCE SHEET, PROFIT AND LOSS, 

AND RETAINED EARNINGS STATEMENTS:   
 

The issuer’s unaudited Balance Sheet, Statement of Operations, Statement of 
Cash Flows and Statement of Stockholders’ Equity for the six months ended 
June 30, 2006 are attached as Exhibit 2. 

 
 
Item 13:   SIMILAR FINANCIAL INFORMATION FOR SUCH PART OF THE 

TWO PRECEDING FISCAL YEARS OF THE ISSUER OR ITS 
PREDECESSOR HAS BEEN IN EXISTENCE: 

 
The issuer’s unaudited Balance Sheet, Statement of Operations, Statement of 
Cash Flows and Statement of Stockholders’ Equity for the year ended 
December 31, 2005 are attached as Exhibit 2. 

 
Item 14:  DISCLOSE WHETHER THE BROKER OR DEALER EOR ANY 

ASSOCIATED PERSON IS AFFILIATED, DIRECTLY OR INDIRECTLY 
WITH THE ISSUER:  

 
The issuer has no knowledge of any broker-dealer or associated person who is 
submitting quotations with respect to the Issuer’s common stock, who may be 
associated, directly, or indirectly with the issuer.   

 
Item 15:  DISCLOSE WHETHER THE QUOTATION IS BEING PUBLISHED OR 

SUBMITTED ON BEHALF OF ANY OTHER BROKER OR DEALER:  
 

None. 
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Item 16:  DISCLOSE WHETHER THE QUOTATION IS BEING SUBMITTED OR 
PUBLISHED DIRECTLY OR INDIRECTLY ON BEHALF OF THE 
ISSUER, OR ANY DIRECTOR, OFFICER OR ANY PERSON, DIRECTLY 
OR INDIRECTLY THE BENEFICAL OWNER OF MORE THAN TEN 
PERCENT (10%) OF THE OUTSTANDING UNITS OR SHARES OF ANY 
EQUITY SECURITY OF THE ISSUER:   

 
The Issuer has no knowledge of any quotation being submitted on behalf of the 
issuer or any director, officer or ten percent (10%) shareholder of any of the 
Issuer’s securities. 

 
Item 17:  THE OWNERSHIP OF MANAGEMENT OR ANYONE KNOWN TO THE 

ISSUER TO OWN BENEFICIALLY MORE THAN FIVE PERCENT (5%) 
OF THE OUTSTANDING COMMON SHARES OF THE ISSUER:  

 
Registered Owner  No. of Shares   Percent 
 
Steven Casciola   431,443,409       44% 
Annie Casciola   416,500,000       43% 

 
Item 18:  BRIEF HISTORY OF THE ISSUER: 
 

We originally launched operations in the fall of 1995 as SC Communications, a 
sole proprietorship owned by our current management.  It first provided 
consulting services to beauty product manufacturers. In 1998, we added publicity 
and public relations services for salons and individuals through an additional sole 
proprietorship named Salon City Press Club.  In 2000, the Company began 
producing the SunFun Beauty Festival (our annual summer conference in Las 
Vegas). 
 
In 2001 we began publishing Salon City Star magazine – a consumer magazine 
for salons, spas, and their clients. For the last four years, Salon City Star has been 
selling on newsstands in Southern California and New York City, and it is also 
nationally distributed in salons and spas by our network of 30 distributors, known 
as Salon City Network. 
 
Our distributors also sell top professional beauty products to a market of roughly 
250,000 salons and spas.  This market has combined annual revenues exceeding a 
billion dollars. To increase our exposure in this market, we use our magazine and 
media events to position the Salon City brand. 

 
Item 19:  DISCLOSURE AS TO ANY CURRENT, PAST OR PENDING LEGAL 

PROCEEDINGS EITHER BY OR AGAINST THE ISSUER:   
 
Management is unaware of any litigation to which the issuer may be included 
either pending or threatened. 
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Item 20: NAME, ADDRESS AND PHONE NO. OF SECURITIES COUNSEL: 
 

Harold H. Martin 
Martin & Pritchett, P.A. 
17115 Kenton Drive, Suite 202A 
Cornelius, NC  28031 
Tel:  (704) 584-0268 
Fax: (704) 895-1528 
E-mail:  harold@securitieslawnc.com 

 
Item 21: NAME, ADDRESS AND PHONE NO. OF ACCOUNTANT: 
 

Bill Gustin, CPA 
Gustin Accountancy Corp. 
27720 Avenue Stanford 
Valencia, CA  91355 
Tel:  (661) 294-4455 
wgustin@gac-cpa.com 

 
Item 22: DISCLOSURE AS TO RELADIONSHIP EXISTING BETWEEN THE 

COMPANY’S OFFICERS, DIRECTORS AND SHAREHOLDERS:  
 
 SHAREHOLDER    RELATIONSHIP; 
 

1. A-Z Consulting, Inc.   Consulting firm engaged by issuer 
 

2. Steven Casciola   Chief Executive Officer, President and 
Chairman of the Board 

 
3. Annie Casciola   Vice President, Secretary and Director 

Wife of Steven Casciola 
 
Item 23:  DISCLOSURE AS TO THE PERSON(S) OWNING OR CONTROLING 

THE CORPORATION SHAREHOLDERS AND/OR THE RESIDENT 
AGENTS OR THE CORPORATE SHAREHOLDERS: 

 
None. 
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