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This Quarterly Report contains certain “forward-looking statements” (as such term is defined in Section
21E of the Securities Exchange Act of 1934, as amended). These statements reflect our current
expectations regarding our possible future results of operations, performance, and achievements. These
forward-looking statements are made pursuant to the safe harbour provisions of the Private Securities
Litigation Reform Act of 1995, regulation of the Securities and Exchange Commission, and common law.
Wherever possible, we have tried to identify these forward-looking statements by using words such as
“anticipate,” “believe,” “estimate,” “expect,” “plan,” “project,” “intend,” and similar expressions. These
statements reflect our current beliefs and are based on information currently available to us. Investors
are cautioned not to place undue reliance on such forward looking statements because they speak only
of the Company’s views as of the statement dates. Accordingly, these statements are subject to certain
risks, uncertainties, and contingencies, which could cause our actual results, performance, or
achievements to differ materially from those expressed in, or implied by, such statements. These risks,
uncertainties and contingencies include, without limitation, the factors set forth under “ltem IV
Management's Discussion and Analysis or Plan of Operation.” We have no obligation to update or revise
any such forward looking statements that may be made to reflect events or circumstances after the date
of this Issuer Information Disclosure.
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Item | The Exact Name of the Issuer, Company Formation and Domicile

The exact name of the Issuer is Oriens Travel & Hotel Management Corp. (herein the “Issuer” or
“Company”). On August 21, 2007 the Company was acquired on a stock for stock exchange with Chimera
Technology Corporation, being the surviving corporation and the current issuer.

Oriens Travel & Hotel Management Corp is organized under the law of Nevada, with its registered office

located in Las Vegas, Nevada.

Item Il The Address of the Issuer Principal Registered Office

2724 Otter Creek Ct, Suite 101
Las Vegas, Nevada 89128

T: +1-702-609-7033
F: +1-509-561-6923

Email: info@HotelPUREmail.com
Company Website: www.OriensCorp.com



mailto:info@HotelPUREmail.com
http://www.orienscorp.com/

Item 11l Company Shares Structure & Outstanding

As of September 30, 2010, there are 70,247,356 shares issued and outstanding.
Restricted Common Shares: 60,000,000 shares

Free Trading Common Shares: 10,247,356 shares

The total authorized Capital is 200,000,000 shares.

There is currently only ONE class of Common Shares in the Company

Item IV Company Stock Transfer Agent

America Registrar & Transfer Co.
342 East 900 South

Salt Lake City, UT, 84111

Tel: 1-801-363-9065

Fax: 1-801-363-6066

Item V Forward Looking Statements

Some of the statements contained in this Quarterly Report that are not historical facts are “forward-
looking statements” which can be identified by the use of terminology such as “anticipate,” “believe,”
“estimate,” “expect,” “plan,” “project,” “intend,” or the negative or other variations, or by discussions of
strategy that involve risks and uncertainties. We urge you to be cautious of the forward-looking
statements, that such statements, which are contained in this Quarterly Report, reflect our current
beliefs with respect to future events and involve known and unknown risks, uncertainties and other
factors affecting our operations, market growth, services, products and licenses. No assurances can be
given regarding the achievement of future results, as actual results may differ materially as a result of
the risks we face, and actual events may differ from the assumptions underlying the statements that
have been made regarding anticipated events. Factors that may cause actual results, our performance
or achievements, or industry results, to differ materially from those contemplated by such forward-
looking statements include without limitation:
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e QOur ability to attract and retain qualified management;

e QOur ability to raise capital when needed and on acceptable terms and conditions;
e QOur ability to successfully manufacture market and sell the Company's products;
e The intensity of competition: and

e General economic conditions.

All written and oral forward-looking statements made in connection with this Quarterly Report that is
attributable to us or persons acting on our behalf are expressly qualified in their entirety by these
cautionary statements. Given the uncertainties that surround such statements, you are cautioned not to
place undue reliance on such forward-looking statements.




Item VI Legal Proceedings

We are not currently a party to any material litigation, and we are not aware of any pending or
threatened litigation against us that we believe would adversely affect our business, operating results,
financial condition or cash flows.

Item VII Default upon Senior Securities

None for the period ended September 30, 2010.

Item VIl Other Information

A. Entry into a material definitive agreement:
None for the period ended September 30, 2010.

B. Termination of material definitive agreement:
None for the period ended September 30, 2010.

C. Completion of acquisition or disposition of assets, including but not limited to merger:
None for the period ended September 30, 2010.

D. Creation of a direct financial obligation or an obligation under an off-balance sheet arrangement of
an Issuer:

None for the period ended September 30, 2010.

E. Triggering events that accelerate or increase a direct financial obligation or an obligation under an
off-balance sheet arrangement:

None for the period ended September 30, 2010.
F. Costs associated with exit or disposal activities:

None for the period ended September 30, 2010.
G. Material Impairments:

None for the period ended September 30, 2010.
H. Sales of equity securities:

None for the period ended September 30, 2010.
I. Material Modification of rights of security holders:

None for the period ended September 30, 2010.
J. Changes in issuer's certifying accountant:

None for the period ended September 30, 2010.



K. Non-reliance on previously issued financial statements or a related audit report or completed
interim review:

None for the period ended September 30, 2010.
L. Changes in control of issuer:
None for the period ended September 30, 2010.
M. Departure of directors or officers, election of directors, appointment of principal officers:
None for the period ended September 30, 2010.
N. Amendments Article of Incorporation or Bylaws; Change in Fiscal Year:
None for the period ended September 30, 2010.
0. Amendments to the Issuer’s Code of Ethics or Waiver of a provision of the Code of Ethics:

None for the period ended September 30, 2010.

Item IX Q3 Income Statements ended September 30, 2010




ORIENS TRAVEL & HOTEL MANAGEMENT CORP.

Income Statements
Jul - Sept 2010

Ordinary income/Expense
Income

Total Income

Expense

Total Expense
Net Ordinary Income

Net Income

NOTES TO THE FINANCIAL STATEMENT

Membership fees
Royalty Revenue

Office Rent
Telephone/Internet
Contractor Charges
Outside Services
Bank Charges

($1,135.00)

The notes should be read in conjunction with a review of the financial statement:

Jul — Sept 2010

$7,200.00
$23,410.00

$30,610.00

$13,500.00
$750.00
$1700.00
$5750.00
$45.00

$31,745.00

($1,135.00)

The Financial Statement and Profit & Loss Statements have been prepared by the Management in accordance
with the accepted principles and the integrity and objectivity of the these statements ate Management’s
responsibility. As the statements have not been reviewed by an auditor, the statements are published with no
Auditor’s opinion and the reporting format may not contain information of a complete nature. The information
contained is consistent, where appropriate, with information prepared for past financial statements. The financial
statement format does not meet with the development stage company financial reporting definitions and may
therefore contain statements or omit certain information and therefore may not be suitable for all investors to
make investment decisions or reviews, based solely on the information presented.

At the current time, the Company has the status of a NON-Reporting Issuer which means that the

Company is not required by the SEC (Securities & Exchange Commission) regulations, to undertake a

conventional public company financial disclosure regime.

Item X — Executive Summary
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Executive Summary

Oriens Travel & Hotel Management Corp
US Stock Symbol OTC: OTHM

Registered Office

2724 Otter Creek Ct
Suite 101
Las Vegas, Nevada, USA

T: +1-702-609-7033
F: +1-509-561-6923

Email: info@HotelPUREmail.com
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Oriens Travel & Hotel Management Corp

Operating
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The Vision

To become one of the leading Hotel Brand Operators in the World, with the goal of operating 350 hotel
properties under our Hotel PURE '™ boutique hotel brand in the next 5 years, assisting hotel

properties achieving increase incremental daily room reservations and bottom line revenue.

Hotel PURE operates as a wholly owned boutique hotel brand of Oriens Travel and Hotel Management
Corp., and contracts to Hotel operators to increase occupancy levels by providing technology,
marketing solutions and infrastructure, which in turn increase Hotel profits and return to shareholders.
With the proprietary technology and structure provided, the results are projected to not only increase
the hotels’ International exposure and recognition, but to provide a new and improved core structure

which when packaged and marketed will increase occupancy rates and revenue.



The Mission

Oriens looks to grow our portfolio to our projections by ways of a combination of the following:

e Acquiring selected properties at 20% of their original value with great potential of future
capital gains of more than 300% as well as healthy 20-33% yearly net return.

e Franchising our name brand to selected hotel properties worldwide to be operated under our
Hotel PURE boutique hotel brand, similar to the business model currently successfully
operated by hotel brand operators such as Best Western, Holiday Inn, Marriott, Sheraton and
others.

e Become recognized by the lending institutions such as commercial banks as a Hotel Brand
Operator, hence qualifying us on their preferred list of suppliers. Virtually all mortgage
applications on hotel properties are required to adopt a hotel brand operator to represent the
properties in order to minimize the risk bear by the lending institutions.

The Opportunity

Hotel PURE was founded in 2006 by Mr. Ken Chua, with a vision to present an alternative to current
hotel owners throughout the world when considering adopting a brand to represent their properties.
Currently representing more than 30 properties throughout North / Central America, Hotel PURE has
been successful in every single venture when a new hotel property join its brand by rapidly creating
an World-Wide presence exposing the properties to global audience looking to travel into the region
where the properties are located. Hotel PURE is able to quickly utilize all its proprietary tools, assist
these properties by driving the properties room reservations, streamline their daily operations and
stabilize their P&L within 90 days. In some cases, when the hotels were not under distressed situation,

Hotel PURE was able to increase their room sales by as much as 37% within 90 days.

The success of chain franchise is no secret in the consumer world, which has enjoyed successes for
the past decades. Some of the successful chain franchise companies such as Pizza Hut, Super 8
Motels, Holiday Inn, MacDonald and others, built their revenue by lending their name brands to
multiple individually owned and operated locations worldwide, while at the same time, no longer own

these locations, although all these hotel brand operators did own their properties initially.

Currently representing over 30 hotel properties, we have proven time and time again our abilities to
assist hotels joining our Hotel PURE brand, to increase their incremental room reservations as well as
their bottom-line revenue. We believe, given the opportunities, we will be able to greatly increase

Oriens revenue by operating our corporate owned properties.

To take advantage of the current devaluation of the hotel properties in the United States and building
Oriens corporate assets, we look to acquire FIVE (5) hotel properties in the next 6 months, with
further plans to acquire up to 50 properties in the next 2 years in the Unites States by taking
advantage of the current economy slump throughout the country which has greatly de-valued the true
pricing of these properties by as much as 70%. Properties that were once sold for more than $7

million just 3 years ago can be acquired for roughly $2 million today, representing over 70% drop in



pricing. Oriens looks to acquire these properties to be operated under our Hotel PURE boutique brand
as Oriens corporate owned properties, returning healthy 20-35% yearly net revenue to the company
with further outlook of more than 300% capital gain in asset value when the US economy recovers.

Management Team

Ken Chua: President & CEO

Born in Malaysia, Mr. Chua was educated in a Chinese school where he learnt the bulk of his Chinese
communication skill sets until the age of nine, when he was sent to the United Kingdom to continue
his senior years of education. Thereafter, he immigrated to Vancouver, Canada with his family where
he would continue his college education. Mr. Chua has demonstrated his abilities as a leader
throughout his adult lives by leading several businesses to success under his guidance. Mr. Chua
founded Oriens Travel & Hotel Management Corp in 2001 and possessed ten years of experience in
operating technology related companies. He has successfully founded several software development
corporations which licensed proprietary products and services. With multi lingual skills and a
background in systems, Mr. Chua has an extensive skill set which coupled with superior people
management experience, most important of all, he is able to successfully direct daily operations
remotely both in North America and in other countries, again demonstrating his superior leadership in

a company.
Alexander Anderson: Corporate Legal

Mr. Anderson is a retired banker with 32 years senior positions in banks in North America, the United
Kingdom and New Zealand. After retiring from banking in 1994, Mr. Anderson has provided direct
services as Chief Financial Officer, Corporate Secretary and Director to several startup public
companies including being responsible for all financial, legal and administrative filing requirements
duties for the public traded companies. Mr. Anderson has represented company interests both in
North America, Europe and Asia and has an extensive knowledge of business requirements and

practices. Mr. Anderson has been with the company and its predecessor for 5 years.
Martin Chuah: Vice President- Hotel Management / Operations

Mr. Chuah has been involved in the hospitality industry in Canada for the last twenty years and has
successfully managed Hotel operations up to 150 room hotels. He is a hand on manager, a CMA (UK)
and is responsible for the franchise operations of the company with a mandate to develop a franchise
system with resources to meet the needs of both small and medium Hotel operations. Mr. Chuah is

currently involved in managing two Holiday Inn locations in Alberta, Canada.
William Aul: Corporate Counsel

Mr. Aul has a distinguished career in the Law courts as well as his law practice specializing in
Corporation, Securities and Business Litigation. He is currently practicing Law in the State of
California. In recent years, Mr. Aul has provided legal guidance to many clients who have successfully

launched their E-Commerce and hospitality companies onto various U.S. Stock Exchanges. In most



cases, Mr. Aul also assisted in initial and secondary financing that provided these companies with

strong foundation for future growth.
Geoff Wong: Art Director

Mr. Wong has successfully conceptualized and executed numerous identifiable brands from web-based
businesses to publicly traded companies. Having expertise with print, web, and display; Mr. Wong
embraces his creativity and marketing skills to visually communicate and inspire a company’s
message to their audience. In recent years, he has strategically developed the Hotel PURE and Oriens

Corp. branding with precision.
Technical, Development & Marketing Team

Oriens has assembled a technical, development and marketing team. The team’s responsibility is to
provide technical support on the software development, daily operations consist of monitoring
incoming reservations, payments, notifications, accounting, call center, web site placement and

business development.

[REMAINING OF THE PAGE IS INTENTIONALLY LEFT BLANK]



The Products

Hotel PURE, International hotel brand operator

Operating under the brand Hotel PURE, The Company will contract to market the Members’ operations
using methods employed in past years by such as Super 8 Motels, Holiday Inn and other chains
competing for traffic to hotel locations worldwide, but not by utilizing practices which bombard the
consumers with expensive conventional television advertisements and massive print media. These
resources are extremely costly and may not be cost efficient rather, Internet marketing programs and
technology which targets specific segments of the population have proven to be a more cost efficient
tool to market to the millions of consumers who utilize the World Wide Web. Oriens will develop a
profile for marketing the Members’ locations and provide a proprietary internet marketing strategies
designed to increase the profile of the Members and the locations by utilizing online marketing
strategies to drive travel consumers looking for accommodations in specific regions to the Hotel PURE
web site’ designated area containing our corporate owned and partners’ hotel properties. Once being
directed to the web site, the travelers can utilize a credit card system to book the accommodation to

the property chosen.

Oriens looks to receive from each hotel property an initiation fee of $25,000 to $60,000, depending of
the size of the properties, and a monthly dues of no more than 8% of the total room revenue, which
most other brand operators charge $100,000-$180,000 initiation fees as well as 9-17% monthly dues

on the total room revenue.

When Oriens reaches the target projections of representing 350 hotel properties with 50
corporate owned properties and 300 franchise/membership properties, the projected
yearly revenue is approximately $138,000,000 based upon today depressed economy.

Item XI Issuer’s Certification




I, Ken Chua, CEO of Oriens Travel & Hotel Management Corp, certify that:

| have reviewed this Disclosure Statement for the period July to September 2010, for Oriens Travel &
Hotel Management Corp.

Based on my best knowledge, this disclosure statement does not contain any untrue statements in light
of a material fact necessary to make or omit statements made, in light of the circumstances under which
such statements were not made misleading with respect to the period covered by this disclosure
statement; and

Based on my best knowledge, this disclosure statements, and the financial information included or
incorporated by reference in this disclosure statement, fairly present in all materials respects the
financial condition, results of operations and cash-flows of the issuer as of, and for, the period in this
disclosure statement.

Dated February 14, 2011

/s/

Ken Chua, CEO



