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OUR MISSION: 

Is to provide “Good food, high 
quality food, wholesome, 
healthy, and delicious food”, 
bring comfort and enriching the 
lives of the people whom con-
sume these products.  

China Food Services, Corp. 

Contact Information: 

Corporate Offices: 
Room 109, Shengjie Office Bldg, No. 
16 Xibahe Beili 
Chaoyang District 
Beijing 100028 
China 
 
Telephone Numbers: 
China Office: 86-10-87764741 
China Fax: 86-10-87764742 
Global Toll Free: 1-888-889-8185 
Global Fax Number: 1-888-263-4332 
 
Email and Website: 
E-Mail: info@chinafoodservices.com 
Web: www.chinafoodservices.com 
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Executive Summary 
 

China Food Services, Corp., is an international importer, exporter, consolida-
tor and distributor of staple, organic, specialty, and gourmet foods and bev-
erages, catering to the Chinese market. The company offers wholesale food 
distribution to Chinese food distributors, grocery chains and independent 
food stores throughout China. 
 
The company purchases goods directly from manufacturers, stores stock in 
warehouse facilities in the United States. It distributes these products to gro-
cery stores, supermarkets and hypermarkets throughout China. The com-
pany provides more than 20,000 food and beverage items, including pro-
duce, meat, dairy products, delicatessen products, fresh/frozen bakery 
items, health and beauty aids, candy, wines and tobacco. 
 
China Food Services, will focus on the distribution of staple foods in the Chi-
nese market. As a result, China Food Services, will benefit from the growing 
emerging market that China represents and the forecast of China being the 
second largest food consumer in the world by 2020. 
 

From Americas Breadbasket to China’s Tables 

Quick Investors Facts 

Market Data 
SIC: 5141 
Symbol: GDHI 
Exchange Pinksheets 
Authorized: 3,000,000,000  
Outstanding: 2,540,834,775  
Total Restricted: 1,297,409,028  
Float: 1,243,425,747  
 
Transfer Agent 
Guardian Registrar & Transfer, Inc. 
7951 S.W. 6th Street Suite 216 
Plantation, FL 33324 
 
Auditor/Accountant 
Greentree Financial Group, Inc. 
7951 SW 6th St. 
Suite 216 
Plantation, FL 33324 
 
USA Legal Counsel 
Frohling & Associates 
17 Fulton Street 
Newark, NJ 07102 
 
China Legal & Accounting Counsel 
Gold-Tech Services, Ltd. 
Mrs. Alma Li 
Room 415 Dongfangyandu Building 
1, No. 20 Anding Rd, Dongcheng 
District Beijing, PRC 200029 
 
Investor Relations 
ir@chinafoodservices.com 
888-889-8185 

China Food Services, Corp. 
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FINANCIAL HIGHLIGHTS 2010 

  Yearend 

2010 

 Yearend 

2009 

 Yearend 

2008 

 

Sales  $225,536  $27,345  $0.00  

Net Loss  $271,398  $206,455  $463,265  

Inventory for Resale  $166,050  $ 133,012  $40,944  

Acquired Stores  1,007  270  3  

Number of Employees  15  10  3  

China Food Services, Corp. 
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Letter From the CEO 

Fellow Shareholders, 
 
 
The year of the Tiger “2010” was a ferrous one as we went on the prowl to meet our 2010 Op-
erations Goal of 1,000 Retail Stores in Beijing.  I’m excited to roar “WE DID IT”. 
 
Since the beginning of our fiscal year 2010, we have expanded our Company, from an early-
stage limited distribution reach, to one of the top players in US Food & Beverage distribution 
industry in Beijing.  We are proud of our accomplishments and have numerous plans to con-
tinue to grow our Company, to bring value to our Shareholders, our Clients, our Vendors and 
our Employees. 
 
Looking forward to the year of the Rabbit “2011”, we will be focused on two fronts; 
 
Our first is to maximize sales revenue from our current retail customers in Beijing.  We will ac-
complish this by our experience in shelf management and taking a hands on approach with the 
independent retailers on how to efficiently cycle products and promote them to increase sales 
for their stores. 
 
Our second, will be a new business stage of the Company.  We have partner with one of the larg-
est F&B distributors in the US, we will be offering consolidation services to 2nd tier cities in 
China.  The USDA ATO Office has embarked on a campaign to stimulate the US economy by pro-
moting US Food products in 2nd tier cities in China, we will be working with them to offer more 
than 20,000SKU’s of US products to these areas.  I will be personally embarking on a 15 city 
tour in 2011 to negotiate with local distributors and retailers, the products and services we 
know have to offer with our new partners.  Additionally we will be rolling out a private label 
program for the top supermarkets chains in China. 
 
Finally, I would like to express my gratitude to our customers for their continued loyalty and 
support. Further, I wish to thank our talented and dedicated employees. Our achievements on 
behalf of our shareholders are due to their efforts.  
 
 
Very truly Yours, 
 
 
 
Frank Yglesias 
CEO/ Chairman of  the Board 

China Food Services, Corp. 
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Meet Our Management Team 

China Food Services, Corp. 

CEO/Chairman of the Board: Mr. Frank Yglesias 

As the founder of China Food Services Corp., Mr. Yglesias has dedicated the last 

five years of his life to working within the Chinese Food and Beverage Market. He 

is an energetic leader with a high level of technology driven successes behind him 

including corporate start-up’s, business operations, and market development. Mr. 

Yglesias also has an extensive knowledge of international business development, 

culture, and trading. These combined experiences have given him the necessary 

managerial disciplines to operate China Food Services and to continue it’s growth 

for the future.  

Director of Operations: Mr. Gao Zhiqiang 

Mr. Gao, joined the Company in 2008, his leadership abilities have help the company 

grow and he is a key player of the team.  At the starting stage of the Company Mr. Gao 

helped coordinate the Company get these top-ranked clients which built the base of the 

company’s business. Working directly with the CEO he has improve profitability and cre-

ate sustainable growth for the Company. Mr. Gao’s areas of expertise include strategy 

formulation, organizational transformation, operational strategy, profit improvement and 

performance measurement.  

Vice President: Mr. Hua “Jack” Chih-Yang 

Jack as he likes to be called comes from over 20 years experience in the F&B in-

dustry, a Chinese native growing up in Singapore, Graduated from Oklahoma State 

University in 1982 with a Bachelors in Science in Hotel Management. After 

Graduation he was whisked away by the University of San Francisco’s PFM depart-

ment Professional Food Services Management Company to administrate the Uni-

versity’s food services. He joined the team at “El Torito Franchise Restaurants” 

where he spent 8 years and moved all the way up to District Manager. Moving 

rapidly up the chain in the F&B industry “Jack” was scouted by Mark Pi where he 

was Director of Operations and in 2 years built 80+ chains. Jack’s roots came calling when he was ap-

proached by the Tunglok Restaurant Group of Singapore to be the Vice President of China Operations, un-

der his leadership the Chinese fusion restaurant group opened 3 restaurants in Beijing, 1 in Chengdu and 1 

in Shanghai, and he also became the General Manager for the China Club at Chengdu. Jack’s passion is 

Food, but Jack also dedicates his time to the Bright Angel Foundation (www.brightangel.cn) where he is the 

Director General for BAF and the Deputy Assistant for the GuiZhou Forerunner College 

(www.forerunnercollege.com), these non-profit organizations help the blind children of China. 
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Meet Our Management Team 

China Food Services, Corp. 

Clients Maintaining Director: Mr. Li Jinbao  

Mr. Li came from the F&B sales industry in Beijing since he joined the Company in April of 

2010, Mr. Li has worked to increase sales and profitability with the fast-moving products. 

During the last 5 years, his sales experience included, mineral water, cookies, milk, pro-

duce, and general merchandise. With all these experiences, he understands what prod-

ucts are good selling in the local market, and what stores will be suitable to sell a certain 

type of merchandise. Since he joined the team, he had also made a set of performance 

appraisal methods, to encourage sales personal to work their best in selling and clients 

maintaining.  

Logistics Manager: Mr. Wang Taishan 

Mr. Wang, started his career in the Company in 2009 as a store delivery driver, his ener-

getic personality and his constant quest for knowledge has made him one of the Compa-

nies fastest rising star to Logistic Manager.  Mr. Wang had learned solid knowledge in 

transporting, warehouse managing, and delivery planning. With more than 5 years deliv-

ery experience, Mr. Wang knows almost every corner of Beijing, and has handled most of 

the mechanic techs, which had helped the company saved cost in vehicle maintenance. 

Now as the manager of the Logistics Department, Mr. Wang is taking his team serving all 

the clients with efficiency.  

Director of Administration: Mrs. Wang Ying 

Since she joined the company, Miss Wang has worked as Administrative Assistant and 

now as Director of Administration.  Miss Wang has shown a high quality of professional-

ism throughout her carrier in the Company.  During the time she worked at the Company, 

Mrs. Wang has demonstrated and handled all the Governmental paper work that is re-

quired from the PRC.  Here daily responsibilities include and are not limited to AR, AP, 

Customer Service.  Mrs. Wang has created lots of creative method that helping the com-

pany to operate in good standing order  
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China Food Services, Corp. 
Meet Our Management Team 

Warehouse Manager: Mr. Gao Ruiwen 

Mr. Gao  graduated from the Logistics Department, Oriental University, Langfang. After 

graduation, he has worked for many logistics companies in the Business Development 

Area, Beijing, in where 90% of the logistics companies are located, which helped him gain 

operational experience. Joined the Company in Spring of 2009 as the Warehouse Man-

ager, he brought many creative ideas that helped the company better organize ware-

house operations . 

China President of CA88 Wines: Mr. Henry Song 

Mr. Song brings a wealth of expertise in wine industry. He holds a European Union Master 

in Viticulture and Enology from a consortium of 4 universities in France, Italy, Portugal 

and Hungary; He also receives systematical business training in Thunderbird School of 

Global Management, Arizona, USA. His specializations are market analysis, business 

strategies and operations in the Greater China Market. His passion of wine has been de-

veloped during his studies and careers in both Europe and USA. Native to China, he also 

speaks fluently English, French and Spanish.  
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China Food Services, Corp. 
Operational Highlights 2010 

The company presently distributes food and beverages to over 1,000 
convenience stores and supermarkets in the Beijing Metropolitan Area.  
The company has agreement with over 1,000 convenience stores and 
supermarkets in Beijing to marketing and promoting its products. 
 
Currently the Company has approximately 20,000 sq ft of warehouse fa-
cilities, including a Bonded warehouse , with these facilities we have all 
the legal requirements from the Peoples Republic of China to act as cus-
toms brokers and clear customs, to distribute wines and spirits . 
 

China Food Services highly skilled team sources new products from all 

over the world and then works closely with Vendors to maximize the im-

pact the brands will have in the appropriate channels.  

 

New Brands are supervised by this department for two years to ensure their development.  

 

Analysis 

 Pre-Launch Market Evaluation  

 Forecasting & Targeted Pro-

duce 

 Launch 

 Sales Support 

 Tracking Market Trends 

 

Services 

 Government Requirements 

 Package Design/Compliance 

 UPC Barcode Verification 

 Databank Registrations 

 Product Education 

 

Brand Management  

China Food Services' marketing department is a comprehensive, integrated and creative resource for our 

brands. We provide high quality services and information tailored to meet the unique requirements of 

each client.   

“Creating value will be 

our mission for 2011” 

Value for our shareholders…  

Value for our customers…  

Value for our suppliers… 
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Beijing Market 

Beijing customers are changing where they 

shop for food.  Demand has shifted from 

“wet” markets or open air market to super-

markets and convenience stores. Beginning 

with the opening of the first Carrefour in 

Beijing (first in China) in 1995, a large num-

ber of international retailers have set up 

operations in Beijing alongside local opera-

tors. In 2008, retail sales of consumer goods 

totaled $65.7 billion, a 20 percent increase 

over 2007.  Competition is extremely in-

tense in Beijing as more stores with higher 

standards are built and local consumers de-

mand diverse and higher quality food at 

competitive prices. International hypermarket operators include Carrefour, the largest with twelve hypermarket out-

lets, followed by Wal-Mart with four stores and Sam’s Club, Metro and Tesco -- with two hypermarkets each. In order 

to lure more customers, most hypermarkets provide free parking facilities and shuttle bus service as well as adjacent 

shopping and entertainment complexes. Special aisles dedicated to imported food products are often arranged by 

country of origin.   A large variety of imported foods such as cheese, butter, and other dairy products, cereal, cookies, 

coffee, candy, beverages, wine and snack food are represented in such supermarkets, with products from the United 

States, Spain, Germany, Switzerland, France, Canada, Italy, Australia, and Korea among them. To compete under 

slowing economic conditions retailers such as Carrefour and Wal-Mart have lowered prices on selected products by 

as much as 20-30 percent in Beijing stores during the New Year and Spring Festival holiday to encourage sales. These 

sales have even continued after the end of the holidays. 

 

Jenny’s & Jenny Lou’s 

A godsend for Westerners longing for a taste of 

home, Jenny Lou’s has stores all over town, is open 

late, has polite staff and even delivers.  The major-

ity of the produce is either local or imported from 

Europe, America or Australia and you’ll pay above 

Western prices for it. Fresh fruit and veg, canned 

goods, breakfast cereals, hams, cheeses, sweets, 

biscuits and chocolate are all available. 

 

China Food Services, Corp. 
Our Stores 
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China Food Services, Corp. 
Our Stores 

Nick’s Mart 

offers a wide variety of imported and local fresh food, like 

vegetables, fruit, meat, milk, imported packaged cheeses, a 

large stock of imported and local wines and dry goods such 

as stationery, toiletries and more. Nick's Mart - offers a wide 

variety of imported and local fresh food, like vegetables, 

fruit, meat, milk, imported packaged cheeses, a large stock of 

imported and local wines and dry goods such as stationery, 

toiletries and more. 

 

April Gourmet 

Excellent delicatessen for luxury items, e.g. Italian salami, Aus-

tralian hams and yoghourt, fine cheeses, rare fruits such as 

fresh raspberries, herbs and spices. Occasionally stocks Austra-

lian or New Zealand rack of lamb, top quality and much 

cheaper than elsewhere. The shops always look clean and tidy, 

and also stock a small selection of cleaning products, toiletries, 

etc. Currently 3 branches: Sanlitun, Shunyi (opposite entrance 

to Capital Paradise), and near the Western Academy of Beijing. 

 

Commissary US Embassy in Beijing 

At 500,000 square feet, the new U.S. Embassy 

in Beijing is the second largest Embassy com-

pound ever undertaken by the United States 

government. Located on a ten-acre site north-

east of the Forbidden City in Beijing’s new 

Third Embassy District, the new Embassy is a 

multi-building campus punctuated by gardens 

and art. The design emphasizes environmental 

sustainability and presents an open, gracious, 

and civic face for the city of Beijing. Over 700 

Embassy personnel are accommodated within 

a secure and socially engaging workplace.  
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China Food Services, Corp. 
Our Stores 

Lucky Chain Store 

Started from a small basement office in the Tayuan Deplomatic 
Apartment complex, Lucky Chain is growing into the leading 
group of expat-theme store brands in Beijing. Their stores are 
mostly located in the villa communities, and office building ar-
eas. From general merchandise to tobacco and wine; from of-
fice accommodations to truck and seasoning. They are consider-
ate enough to offer you the most immediate advantage in your 
community.  

 

Ole Supermarket 

Be Ole, be different! Ole is a supermarket chain belong to 
the Vanguard Group, targetted at the higher mid-class 
customers. Ole promotes a down to earth lifestyle to its 
shoppers, encoraging them to embrace the harmonious 
elements of nature, health and essence of life. Simplicity 
without sacrifice in product quality, pursuit of happiness is 
the byword. Most of the Oles are set in large shopping 
centers such the New Oriental Plaza, in where hundreds 
of world-famous brands like Zegna, Dunhill, Kenzo, Paul 
Smith, Pal Zileri have their stores. 

 

 

 

Vanguard Supermarket 

One of the member of China Resource, a state 
controlled group. As one of the earliest super-
market chain in China, Vanguard is serving in 
all the major communities, such as Wang Jing, 
Hui Long Guan, Fang Zhuang, and Tian Tong 
Yuan, in where there are more than 5000 
households, with its full-line products, includ-
ing HBC/GM, diary, grocery, frozen foods, pro-
duce, etc. Most of its stores are between 500 
square meters to 800 square meters in size, 
inside those communities. All those features 
made it the best recognized retail brand in 
northern China. 
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China Food Services, Corp. 
Our Stores 

Convenience and Community Stores 

The Company also distributes food and 

beverages to over 1,000 convenience 

stores in the Beijing metropolitan area. 

Community Stores continued to expand 

in Beijing in 2008 with 7-Eleven leading 

the pack with 69 stores at the end of 

2008. Most stores are located near up-

scale communities and business centers 

targeting white-collar workers, upper-

middle class, and younger consumers 

who increasingly demand convenience 

and ready-to-eat items. Jenny Lou’s, a 

major upscale food retailer in Beijing, 

operates twelve specialty stores in Bei-

jing, targeting expatriates, 

upper to middle income 

Chinese consumers and 

others who have lived or 

studied overseas. Mostly 

located in high-income/

upscale communities or 

near diplomatic com-

pounds-missions more 

than 98 percent of their 

products are imported 

with more than half from 

the United States. In par-

ticular, breakfast cereals, 

seasonings, dairy products 

and wine are of the great-

est interest.  
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China Food Services, Corp. 
Brands we Distribute 

Associated Grocers of Florida 
 
Associated Grocers of Florida was founded in 
1945 by a dynamic group of retailers to in-
crease their buying power. Associated Grocers 
of Florida is a full line supplier to many leading 
independent retailers and is a major factor in 
the southeastern US food distribution system. 
 
With over 28,000 assortment of dry grocery, cigarettes, store supplies, HBC/
GM, dairy, frozen foods, bakery, ice cream, meat, deli, and produce; including 
the very successful Store Brands program under the Food Club, Shurfine, Valu 
Time, ShurFresh and IGA brands, Associated Grocers offers the food retail in-
dustry an extensive and simple, cost-effective way to manage their distribu-
tion needs. In addition, we offer our members a host of related services that 
help manage everything from rush orders and reclamation; to information 
technology and store equipment needs; to marketing and advertising. 
 
With a strong financial base, Associated Grocers of Florida is growing rapidly. 
This growth has been possible because of the tremendous success of our re-
tailers competing against the big chains. AG's customer base is strong and very 
well entrenched. Our growth has also been achieved because of AG's out-
standing employees from the newest warehouse workers to the senior man-
agers, who perform their work with efficiency and creativity. 
 

Food Club Brand 
With over 1,500 prod-

ucts Food Club brand 
products provide 
customers with a full 
range of top quality, 
g u a r a n t e e d - t o -
please grocery items 
that are priced well 
below their national 
brand counterparts. 
Food Club products 
are careful ly de-
signed and formu-
lated to be as good 
or better than the 
big name brands. 
They’re made with 
the same high qual-

ity ingredients, many times in the very same production facilities! 
 

CA88 California Wines 

Cabernet Sauvignon 

Full of sumptuous fruit character, aro-

mas of wild berry and spice. CA88 

Cabernet Sauvignon presents a de-

lightful flavor experience. Add to this 

its deep violet hues and the silky fin-

ish, and you will find this Cabernet to 

be the perfect complement to fine 

cuisine. (ALC 13% 750ML) 

Chardonnay 

CA88 Chardonnay presents a bright 

straw color and tropical fruit aromas 

with flavors of pear and green apple. 

Made in an uncorked style with hints 

of spice and mineral with a crisp bal-

anced finish. (ALC 13% 750 ML) 
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China Food Services, Corp. 
Brands we Distribute 

Inventure Foods, Inc. 
At The Inventure Group, we have a passion for creating specialty snack 

foods that are innovative, delicious 

and – above all – Intensely Different™. 

Our primary objective is to provide you 

with delicious, high-quality products 

that are fun, whether you’re among 

friends or just enjoying one of our 

tasty snack foods alone in front of the 

television. 

From kettle-cooked potato chips to 

seasoned steak strips, the distinct 

taste 

and 

quality of our Intensely Different™ 

brands have created loyal followings in 

regions throughout the United States. 

Growth at The Inventure Group begins 

with being innovative, which we be-

lieve creates more fun and a great 

working environment. We care enough 

to make superior products and are 

committed to bringing you the indus-

try’s most original, best-tasting, better-

for-you snack foods. 

This dedication is demonstrated by our 

goal of being a leading marketer and 

manufacturer of Intensely Different™ 

snack food brands. We plan on accom-

plishing this objective by keeping asso-

ciates, consumers, customers, share-

holders and suppliers reaching for 

more of our unique snack foods, while 

enhancing the four cornerstones of 

our success . 

Of course we’re talking about America’s favorite burger: the flame-

broiled, made-to-order WHOPPER®. 

Accept no imitations. Because no mat-

ter which of the 221,184 different ways 

you choose to customize it, you can bet 

you’re getting it your way. That’s what 

makes a WHOPPER® a WHOPPER®. 

Anything less is a massive disappoint-

ment. 

Hebei Fu Di Food Co., Ltd. 
The company is a high-tech 

company that produces toasted 

foods like cookies, breads, and 

cakes, and provides services in 

product study, sales, and mar-

keting. Located in Lang Fang, He 

Bei Province, known as the 

"belly" of the Jing-Jin (Beijing-

Tianjin). Fu Di is a leading agri-

cultural entrepreneur in the He 

Bei Province. The company is proud of all its facilities 

and certifications, such as 45,666 square meters facili-

ties, 5 million RMB capital fund, 5,105 million RMB in 

assets, 10 thousand tons of annual production, so many 

expertise in product study and managements, plus a big 

group of excellent sales people. Fu Di has successfully 

achieved the QS and the ISO9001-2008 standard certifi-

cations, and instilled the HACCP food safety controlling 

system and the ISO1400 environmental management 

system. The company now owns many production lines 

for cookies, cakes, and breads, which is one of the best 

lines in China. The manufacture standard and the pro-

duction criteria have meet or excided the international 

industry requirements.  

Goya Foods 

What started as a 
small family busi-
ness to distribute 
S p a n i s h  f o o d 
such as olives, 

olive oil and sardines to the local Hispanic community 
evolved into a multinational, family-owned business. 
With a selection of quality condiments, pantry items, 
beverages and frozen foods totaling 1,200 offerings un-
der the Goya Foods label, the company has established 
itself as the authority on Hispanic cuisine.  
 
The more than 2,500 employees worldwide produce 
products that are available in local grocery stores and 
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China Food Services, Corp. 
Brands we Distribute 

Beijing Sai Han Coarse Cereal Co., Ltd  

A modern food manufacturer located in Men Tou Gou District, 20km 
from down town, between the State Road No. 109 and the Ring 6. 
These transportation net insured our company an ideal environment to 
product high-quality foods. 
 
Among more than 100 staffs we currently have, 20% of them own Col-
league diplomas or different type of special skill certificates. The com-
pany strictly follows the ISO9001 standard and the HACCP food safety 
system in organizing our operations. 
 
BSCCCL employed the latest updated equipments and techniques which are ap-
proved by the Chinese Academy of Agricultural Sciences (CAAS). Real Coarse 
Cereals, the instant noodle we are manufacturing and marketing, is now the 
first choice of people we like food that are convenient, healthy. It is made by 
high temperature press on the coarse cereal grown on the plateau with altitude of 1, 500 ms, by which 
made the noodles so tender, smooth, and nutritious. 
 
BSCCCL aims to introduce the customers with safe, nutritious, healthy, and delicious noodles, we sincerely 
invite people that interested to work together, to seek good business opportunities. 
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China Food Services, Corp. 
Our Licenses  

Bank of China Basic Account 

CIQ Self Reporting 
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China Food Services, Corp. 
Our Licenses  

Commercial Bureau 

Customs Self Clearance 
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China Food Services, Corp. 
Our Licenses  

Financial Registration Foreign Investment 

Food License 
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China Food Services, Corp. 
Our Licenses  

Food Transportation License 

Organization Code 
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China Food Services, Corp. 
Our Licenses  

Business License 

Statistical License  
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China Food Services, Corp. 
Our Licenses  

Tax License 

WOFE Financial Registration 


