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SANTO	MINING	CORP.	
	
	

Amended	December	12,	2015	
	
	
Information	required	for	compliance	with	the	provisions	of	the	OTC	Markets,	

Inc.,	OTC	Pink	Disclosure	Guidelines	(Version	1.1.1	4/25/13)	
	
	
Because	 we	 want	 to	 provide	 more	 meaningful	 and	 useful	 information,	 this	
Disclosure	Statement	contains	certain	 "forward-looking	statements"	 (as	such	 term	
is	defined	in	Section	21E	of	the	Securities	Exchange	Act	of	1934,	as	amended).	These	
statements	reflect	our	current	expectations	regarding	our	possible	future	results	of	
operations,	performance,	and	achievements.	These	forward-looking	statements	are	
made	 pursuant	 to	 the	 safe	 harbor	 provisions	 of	 the	 Private	 Securities	 Litigation	
Reform	 Act	 of	 1995,	 regulation	 of	 the	 Securities	 and	 Exchange	 Commission,	 and	
common	law.	
	
Wherever	possible,	we	have	 tried	 to	 identify	 these	 forward-looking	 statements	by	
using	 words	 such	 as	 "anticipate,"	 "believe,"	 "estimate,"	 "expect,"	 "plan,"	 "intend,"	
and	similar	expressions.		These	statements	reflect	our	current	beliefs	and	are	based	
on	information	currently	available	to	us.	Accordingly,	 these	statements	are	subject	
to	 certain	 risks,	 uncertainties,	 and	 contingencies,	 which	 could	 cause	 our	 actual	
results,	performance,	or	achievements	to	differ	materially	from	those	expressed	in,	
or	implied	by,	such	statements.	We	have	no	obligation	to	update	or	revise	any	such	
forward-looking	 statements	 that	may	 be	made	 to	 reflect	 events	 or	 circumstances	
after	the	date	of	this	Disclosure	Statement.	
	
	
Item	1.	The	exact	name	of	the	Issuer	and	its	predecessors	(if	any).	
	
The	exact	name	of	the	Company	is	Santo	Mining	Corp.	We	were	formed	as	a	Nevada	
corporation	on	July	8th,	2009.	On	March	19,	2012,	we	changed	our	name	from	Santo	
Pita	Corporation	to	Santo	Mining	Corp.			On	July	2015	the	Company	re-domiciled	to	
the	State	of	Florida	as	Santo	Mining	Corp.	
	
Other	 than	 listed	above,	 the	 corporation	has	used	no	other	names	 in	 the	past	 five	
years.	
	
Item	2.		Address	of	the	Issuer's	Principal	Executive	Offices	
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Company	Headquarters:	
Santo	Mining	Corp.	
200	S.	Andrews	Ave.	
Suite	703B	
Ft.	Lauderdale,	FL	33301	
e-Mail:			info@cathay.asia	
		
Peoples	Republic	of	China:	
SanLiTun	SoHo	BLD.	5	
Room	B1-556	
NO.	8	GongTi	Bei	Lu	
Beijing,	P.R.C.	
	
	
Item	3.	Security	Information.	
	
Common	Stock	
Trading	Symbol:	SANP	
Exact	Title	and	Class	of	Securities	Outstanding:	Common	Stock	CUSIP:	333-169503	
Par	or	Stated	Value:	$0.001	
Total	Shares	Authorized:	5,000,000,000	
Total	Shares	Issued	&	Outstanding:	1,537,499,800	as	of	December	09,	2015	
Total	Shares	Reservation:	3,250,914,200	as	of	July	31,	2015	
Total	in	Treasury	211,586,000	as	of	December	09,	2015	
	
Preferred	“A”	Stock	
Trading	Symbol:	N/A	
Exact	Title	and	Class	of	Securities	Outstanding:	Common	Stock	CUSIP:	N/A	
Par	or	Stated	Value:	$0.001	
Total	Shares	Authorized:	5,000,000	
Total	Shares	Issued	&	Outstanding:	3,000,000	as	of	December	11,	2015	
Total	Shares	Reservation:	0	as	of	December	11,	2015	
Total	in	Treasury:	2,000,000	as	of	December	11,	2015	
Preferred	“A”	Stock	has	Voting	Right	Conversion	Rate	1	X	1,000	
	
Preferred	“B”	Stock	
Trading	Symbol:	N/A	
Exact	Title	and	Class	of	Securities	Outstanding:	Common	Stock	CUSIP:	N/A	
Par	or	Stated	Value:	$0.001	
Total	Shares	Authorized:	50,000,000	
Total	Shares	Issued	&	Outstanding:	0	as	of	December	11,	2015	
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Total	Shares	Reservation:	0	as	of	December	11,	2015	
Total	in	Treasury:	50,000,000	as	of	December	11,	2015	
Preferred	“B”	Stock	has	Voting	Right	Conversion	Rate	1	X	100	
	
Preferred	“C”	Stock	
Trading	Symbol:	N/A	
Exact	Title	and	Class	of	Securities	Outstanding:	Common	Stock	CUSIP:	N/A	
Par	or	Stated	Value:	$0.001	
Total	Shares	Authorized:	445,000,000	
Total	Shares	Issued	&	Outstanding:	0	as	of	December	11,	2015	
Total	Shares	Reservation:	0	as	of	December	11,	2015	
Total	in	Treasury:	445,000,000	as	of	December	11,	2015	
Preferred	“C”	Stock	has	Voting	Right	Conversion	Rate	1	X	10	
	
Transfer	Agent:	
Pacific	Stock	Transfer	
4045	S.	Spencer	Street	Suite	403	
Las	Vegas,	NV,	89119	
800-785-7782	
http://www.pacificstocktransfer.com	
info@pacificstocktransfer.com	
	
Is	the	Transfer	Agent	registered	under	the	Exchange	Act:	Yes	[X]	No	[	]	
	
List	any	restrictions	on	the	transfer	of	securities:	Other	than	694,988,173	shares	of	
its	common	stock	that	are	free-trading,	all	other	shares	are	restricted	and	subject	to	
Rule	144.	
	
Describe	 any	 trading	 suspension	orders	 issued	by	 the	 SEC	 in	 the	past	12	months:	
None	
	
List	any	stock	split,	stock	dividend,	recapitalization,	merger,	acquisition,	spin-off,	or	
reorganization	 either	 currently	 anticipated	 or	 that	 occurred	 within	 the	 past	 12	
months:	
	
On	April	2th,	2015,	the	Company	entered	into	a	plan	of	exchange	with	Cathay	Cigars	
of	Asia	Corporation,	evident	in	the	current	8K	filling	on	April	10th,	2015	(See	Exhibit	
I).	
	
Item	 4.	 Issuance	 History	 (in	 the	 past	 two	 fiscal	 years	 and	 in	 the	 interim	
period).	



	
	

	

CATHAY  
LIFESTYLE GROUP 

OF ASIA CORPORATION 
 

1451	W.	Cypress	Creek	Rd.	Suite	300	Ft.	Lauderdale,	FL	33309	*	855-543-8555	*	WWW.CATHAY.ASIA	

	

	
List	 below	 any	 events,	 in	 chronological	 order,	 that	 resulted	 in	 changes	 in	 total	
shares	outstanding	by	the	issuer	in	the	past	two	fiscal	years	and	any	interim	period.	
The	list	shall	include	all	offerings	of	equity	securities,	including	debt	convertible	into	
equity	securities,	whether	private	or	public,	and	all	shares	or	any	other	securities	or	
options	to	acquire	such	securities	 issued	for	services,	describing	(1)	the	securities,	
(2)	the	persons	or	entities	to	whom	such	securities	were	issued	and	(3)	the	services	
provided	by	such	persons	or	entities.	The	list	shall	indicate:	
	

• Issuance	of	Preferred	“A”	Shares	
On	December	10,	 2015,	 the	Company	 approved	via	 a	Board	Resolution	 the	
issuance	 of	 3,000,000	 shares	 of	 Preferred	 “A”	 Class.	 	 The	 issuance	 where	
distributed	in	the	following:	

Ø Mr.	Matthew	Arnett	1,500,000	Preferred	“A”	Class	
Ø Mr.	Franjose	Yglesias	1,500,000	Preferred	“A”	Class	

	
	
	
Item	5.Financial	Statements	
The	 financial	 statements	 are	 being	 posted	 to	 OTC	 Markets	 contemporaneously	
herewith	and	as	follows:	
	

• Year-End	Financial	2014	Period	Ending	July	31,	2014	
• Year-End	2015	Period	Ending	July	31,	2015	

	
Item	6.		Describe	the	Issuer's	Business,	Products	and	Services.	
	
EXECUTIVE	SUMMARY	
Cathay	Lifestyle	Brands	Inc.,	we	are	a	lifestyle	brand	integration,	marketing,	design,	
development,	 education	 and	 consultant	 for	 high	 value	 sales	 channel	 of	 luxury	
lifestyle	 products	 in	 the	 leisure	 and	 entertainment	 sector.	 	 We	 have	 a	 diverse	
portfolio	 of	 licensed	 brands	 as	 well	 as	 a	 wide	 range	 of	 product	 categories.	 	 Our	
partners	include,	membership	clubs,	golf	clubs,	financial	services	groups,	nightclubs,	
restaurants,	lounges,	sports	bars,	KTV’s,	Duty	Free	Stores,	e-commerce	channels	and	
direct	to	consumers	B2C	across	Asia.	 	Our	services	embody	the	interests,	attitudes,	
and	opinions	of	an	elite	group	of	consumers	that	embrace	a	particular	culture.	Our	
Lifestyle	 brands	 seek	 to	 inspire,	 guide,	 and	motivate	 people,	with	 the	 goal	 of	 our	
products	contributing	to	the	definition	of	the	consumer's	way	of	life.	We	operate	off	
the	ideology	that	we	must	attract	and	connect	people	and	brands	to	ultimately	spur,	
set	and	create	new	social	phenomenon’s.	
	



	
	

	

CATHAY  
LIFESTYLE GROUP 

OF ASIA CORPORATION 
 

1451	W.	Cypress	Creek	Rd.	Suite	300	Ft.	Lauderdale,	FL	33309	*	855-543-8555	*	WWW.CATHAY.ASIA	

	

BACKGROUND	
Cathay	Lifestyle	Brands	Inc.,	operates	3	distinct	subsidiaries,	which	are	as	follows:	
	

1. Cathay	Cigars	of	Asia	
2. Cathay	Wines	&	Spirits	of	Asia	
3. Cathay	Entertainment	Services	of	Asia				

	
CATHAY	CIGARS	OF	ASIA	
Cathay	Cigars	of	Asia	Corporation	is	posed	to	be	one	of	the	largest	distributors	and	
cigar	 service	providers	 in	Asia.	 	The	 company	has	6	 revenue	generating	divisions,	
which	are	as	follows:	
	

1. Online	Sales	&	Distribution	of	luxury	Non-Cuban	cigars	in	China,	Macao,	Hong	
Kong,	South	Korea,	Singapore	and	Japan.	

2. Social	Media	Brand	Awareness		
3. House	brands	“JT	1492”	and	private	labels	
4. Cigar	Sommelier	services	to	the	hospitality	industry		
5. Cigar	Education	via	Tobacco	Academy	
6. Development	of	Chinese	Cigar	Mobile	App	

	

	
Sales	are	generated	with	these	6	unique	business	models	making	Cathay	Cigars	the	
largest	Non-Cuban	Cigar	solution	provider	for	the	Asian	Pacific	Rim.	
	
DISTRIBUTION	CHANNEL	
The	 company	 has	 already	 generated	 revenues	 via	 retail	 cigar	 stores,	 high-end	
whiskey	bars,	hotels	and	online	sales	in	Asia.		The	distribution	channel	strategy	is	to	
find	 local	 wine	 and	 spirits	 distributors,	 certify	 their	 sales	 force	 via	 our	 Tobacco	
Academy	Certified	Cigar	Retail	 curriculum,	 so	 they	can	place	our	products	 in	both	
on-premise	and	off-premise	locations,	thought	out	Asia.	
	
	

REVENUE	Online	
Sales	

Brand	
Awareness	

JT	1492	
Cigar	

Consulting	
Services	

Cigar	
Education	

Cigar	
Mobile	App	



	
	

	

CATHAY  
LIFESTYLE GROUP 

OF ASIA CORPORATION 
 

1451	W.	Cypress	Creek	Rd.	Suite	300	Ft.	Lauderdale,	FL	33309	*	855-543-8555	*	WWW.CATHAY.ASIA	

	

SOCIAL	MEDIA	BRAND	AWARNESS	
The	 company	 provides	 social	 media	 brand	 awareness	 to	 cigar	 manufactures	 in	
China	
	
JT	1492	AND	PRIVATE	LABEL	
JT	 1492	 is	 our	 in	 house	 brand.	 	 This	 brand	
was	created	in	honor	of	Rodrigo	de	Jerez	and	
Luis	de	la	Torre.	Rodrigo	de	Jerez	was	one	of	
the	 Spanish	 crewmen	 who	 sailed	 to	 the	
Americas	 on	 the	 Santa	 Maria	 as	 part	 of	
Christopher	 Columbus's	 first	 voyage	 across	
the	 Atlantic	 Ocean	 in	 1492.	 He	 is	 credited	
with	being	the	first	European	smoker.	Luis	de	
Torres	(died	1493),	born	as	Yosef	ben	HaLevi	
HaIvri,	 ("Joseph,	 Son	 of	 Levi,	 the	 Hebrew")	
was	 Christopher	 Columbus's	 interpreter	 on	
his	first	voyage	and	the	first	person	of	Jewish	origin	to	settle	in	America. 	
	
In	 November	 1492,	 Jerez	 and	 Torres	 first	 observed	 natives	 smoking.	 They	 were	
searching	 for	 the	Emperor	of	China	 in	Cuba.	Apparently,	 the	natives	made	rolls	of	
palm	and	maize	leaves	in	the	manner	of	a	musket	formed	of	paper	with	tobacco	on	
the	inside.	
	
Jerez	picked	up	the	tobacco	smoking	habit.	When	he	returned	to	Europe	in	the	Niña,	
he	 introduced	 the	habit	 to	his	hometown,	Ayamonte.	The	 smoke	surrounding	him	
frightened	his	neighbors:	the	Spanish	Inquisition	imprisoned	him	for	his	"sinful	and	
infernal"	habits,	 because	 "only	Devil	 could	give	a	man	 the	power	 to	exhale	 smoke	
from	 his	 mouth".	 When	 he	 was	 released	 seven	 years	 later,	 smoking	 tobacco	 had	
caught	on	in	Europe	
	
Private	label,	the	company	would	provide	the	option	of	a	personalized	private	label	
to	either	commemorate	a	special	event	or	to	display	a	corporate	 logo.	Sales	would	
be	generated	through	local	bars	and	shops	as	well	as	over	the	Internet,	which	offers	
an	astonishing	large	market.		The	company	is	currently	in	talks	with	China’s	largest	
wedding	planning	school	to	market	private	label	cigars	in	Chinese	weddings.	
	
CIGAR	SOMMELIER	
Our	 sommelier	 and	 cigar	 consulting	 services	 will	 provide	 to	 our	 clients	 the	 ultra	
refined	experience,	which	they	can	reciprocate	to	there	clients	the	art	of	enjoying	a	
nice	 cigar	either	after	a	meal	or	with	a	great	 spirit	or	 just	as	 sign	of	 appreciation.		
Our	services	will	include	but	not	be	limited	to	the	follow:	
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• Cigar	portfolio	and	consulting	for	retailers	and	hospitality	industry	
• Construction	of	customized	venues	
• Cigar	bar	design	offering,	state	of	the	art	humidors,	climate	control	rooms	
• Cigar	rolling	events	
• Procuration	of	rare	and	limited	cigars	and	collectibles	
• Planning,	development	and	realization	of	cigar	events	
• Bespoke	workshops	and	tastings	for	consumers	

	
TOBACCO	ACADEMY	
We	offer	4	Certified	Cigar	hands	on	courses:	
	

• Certified	Cigar	Aficionado	CCA	
• Certified	Cigar	Retailer	CCR	
• Certified	Cigar	Master	CCM	
• Certified	Cigar	Sommelier	CCS	

	
The	 CCA	 course	 is	 designed	 for	 the	 cigar	 enthusiast	 or	 executive	 that	 wants	 to	
broaden	 their	 cigar	 knowledge.	 	 The	 CCR	 course	 is	 designed	 to	 educate	 the	 retail	
sales	force	on	how	to	present	and	up	sale	cigars,	including	distinguishing	counterfeit	
cigars,	 which	 are	 highly	 common	 in	 Asia.	 	 The	 CCM	 course	 is	 a	 more	 in-depth	
understanding	of	regions	and	taste	profiling’s.		With	the	CCS	course	the	student	will	
have	 to	 spend	 100	 hours	 in	 ether	 of	 one	 of	 our	 partners’	 farms	 in	 Nicaragua	 or	
Dominican	Republic.	
	
CIGAR	MOBILE	APP	
The	mobile	app	market	in	Asia	is	one	of	the	largest	and	fastest	growing	industries,	
creating	consumer	loyalty	and	generating	online	sales.	 	This	app	will	have	features	
like:	

• Virtual	humidor	
• Online	orders	
• GPS	location	of	our	cigars	
• Cigar	101	
• Top	100	global	cigars	

	
We	 will	 generate	 revenues	 via	 our	 online	 buy	 it	 now	 and	 sales	 of	 advertising	 to	
international	cigar	manufactures,	beverage	companies	and	luxury	goods.	
	
MARKETING	&	SALES		
Cathay	Cigar's	goals	are	to	implement	our	6	revenue-generating	divisions	supply	the	
Asia	 Pacific	Rim	with	 luxury	 re-known	Non-Cuban	 cigars	 and	 our	 house	 brand	 JT	
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1492	to	both	wholesales	and	distributors	in	the	Asian	markets.	We	import,	premium	
brand	 name	 cigars	 from	 Nicaragua,	 Honduras	 and	 the	 Dominican	 Republic,	
including	our	JT	1492	label.	Our	costs	are	less	due	to	our	leveraging	of	Free	Trade	
Agreements	between	governments	in	Central	America,	the	Caribbean	and	Asia;	our	
supply	 is	more	 reliable	 do	 to	 our	 sourcing	 channels.	 Implementing	 our	 education	
certification	 programs	 will	 guaranty	 us	 loyal	 clients	 and	 customers,	 providing	
sommelier	services	will	only	increment	our	sales	and	exposure	as	we	partner	with	
brands	 like	 The	W	Hotel,	 Johnny	Walker	House,	 Royal	 Crown	 and	 large	 beverage	
wine	 and	 spirits	 companies.	 	 All	 this	 gets	wrap	up	with	 our	mobile	 app	 to	 insure	
customer	and	brand	loyalty	via	online	sales	and	revenue	generating	advertisement.	
	
ASIAN	CIGAR	INDUSTRY	
China	 cigars	market;	 represent	 a	 tiny	 corner	 of	 the	market	 for	 tobacco	 products,	
which	 is	dominated	by	cigarettes.	 In	 terms	of	US	dollar	 sales	and	not	adjusted	 for	
currency	 fluctuations,	 the	 tobacco	market	 accounted	 for	 USD	 186	 billion	 in	 2012.	
Cigar	 sales	 represented	 a	 bit	 less	 than	USD	4	 billion	 of	 that	market.	However	 the	
cigar	market	tripled	in	size	in	the	five	years	from	2007	to	2012,	going	from	USD	1.4	
billion	in	sales	to	USD	3.9	billion.	
	
China’s	cigar	market	is	centered	in	major	metropolitan	areas	like	Shanghai,	Beijing	
and	 Guangzhou.	 Chinese	 cigar	 smokers	 are	 people	with	medium-to-	 high	 income.	
Most	 cigars,	 96	 percent,	 according	 to	 Euromonitor,	 are	 distributed	 to	 and	 sold	
through	tobacco	specialists.	This	is	the	traditional	retail	format.	
		
Although	nearly	all	cigars	are	sold	in	smoke	shops,	most	tobacconists	don’t	have	a	
cigar	section,	which	indicates	a	lot	of	room	for	improvement.	According	to	a	survey	
of	Cigar	Ambassador,	nearly	80	per	cent	of	tobacco	retail	shops	have	no	established	
cigar	sales	section.		Most	of	the	retail	market	and	retailers	themselves	do	not	know	
much	about	cigars,	according	to	Cigar	Ambassador.		
There	is	an	estimate	of	40-million	cigar	smokers	in	China;	if	they	consumed	just	one	
cigar	 a	week,	 the	 total	 number	of	 cigars	 smoked	 in	China	 annually	would	be	2.08	
billion	at	an	average	retail	price	of	$35	it	will	generate	revenues	exceeding	USD	70	
billion.	
	
More	and	more	Non-Cuban	cigar	companies	are	expanding	their	sales	outside	of	U.S.	
borders.	
	
“There’s	 no	 question	 in	 my	 mind—everybody	 is	 waking	 up,”	 says	 Hans-Kristian	
Hoejsgaard,	 the	 chief	 executive	 officer	 of	 Oettinger	 Davidoff	 AG.	 The	 Basel,	
Switzerland,	company	owns	the	Davidoff,	Avo,	Camacho	and	other	cigar	brands,	and	
gets	80	percent	of	its	cigar	sales	from	non-U.S.	markets.	Davidoff	has	long	been	the	
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undisputed	 leader	 in	 terms	of	 selling	premium	cigars	on	a	global	 scale.	 “Davidoffs	
can	 be	 bought	 in	 179	 countries	 around	 the	 world,”	 says	 Hoejsgaard.	 (Of	 course,	
Davidoff	cigars	were	first	made	in	Cuba,	which	precluded	the	company	from	selling	
that	 brand	 in	 the	 U.S.	 market	 until	 1990,	 when	 it	 shifted	 production	 to	 the	
Dominican	Republic.)	
	
Many	 of	 those	 countries	 have	 growth	 potential	 that	 easily	 outstrips	 that	 of	 other,	
more	mature,	Davidoff	markets.	The	Asia/Pacific	region,	the	Middle	East,	Russia	and	
its	surrounding	countries	are	the	areas	where	Hoejsgaard	sees	the	greatest	growth	
potential—and	where	he	has	made	strategic	 investments	of	 late.	Over	 the	past	12	
months,	 Davidoff	 made	 four	 key	 international	 moves,	 two	 of	 them	 in	 emerging	
markets	and	the	others	in	traditional	markets.	
	
APAC	-	Over	all	the	Asia	Pacific	Rim	will	see	an	increase	of	over	800%	in	the	next	5	
years	of	Non-Cuban	Cigar	sales.	
	
5-YEAR	FINANCIAL	ANALYSIS	FORECAST	2016-2020	
	
This	forecast	 is	meant	to	be	a	tool	used	by	the	Cathay	Cigars	to	review	trends	and	
determine	the	effects	of	decisions	that	are	made.	Financial	forecasting	is	not	meant	
to	be	an	exact	science	and	cannot	include	all	possible	scenarios	or	new	costs	that	the	
town	 may	 face	 in	 the	 future.	 It	 also	 cannot	 predict	 economic	 downturns	 and/or	
major	state	aid	reductions	or	increases	beyond	what	can	be	estimated	based	on	past	
trends.	 It	 does	 provide	 information	 regarding	 likely	 scenarios	 based	 on	 present	
knowledge	 and	past	 trends.	 	 For	 the	purpose	of	 this	 report,	 actual	 sales	data	was	
collected	over	 the	past	 five	years	and	 forecasts	were	developed	 for	both	revenues	
and	 expenditures	 based	 on	 the	 trends	 over	 the	 past	 five	 years	 to	 forecast	 out	
through	fiscal	year	2020.		
	
Over	 the	 forecast	 period	 cigars	 in	 Asia	 is	 predicted	 a	 healthy	 17%	 volume	 CAGR	
thanks	 to	 the	 products’	 increasing	 popularity.	 As	 the	 STMA	 has	 already	 issued	 a	
guideline	document	 to	strengthen	 the	development	of	homemade	mid-to-high-end	
cigars	 in	 June	 2013.	 	 In	 China	 domestic	 players	 such	 as	 China	 Tobacco	 Chuanyu	
Industry	 Corp,	 China	 Tobacco	 Anhui	 Industry	 Corp	 and	 China	 Tobacco	 Hubei	
Industry	 Corp	 are	 predicted	 to	 upgrade	 from	 low-priced	 small	 cigars	 to	 higher-
priced	standard	cigars.	Standard	cigars	is	predicted	the	most	dynamic	volume	CAGR	
of	 18%	 over	 the	 forecast	 period	 as	 a	 result.	 Domestic	 players	 are	 expected	 to	
increase	 their	 investment	 in	 mid-to-high-end	 cigars,	 albeit	 restricted	 by	
underdeveloped	technology	and	the	absence	of	premium	raw	materials.	
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Cathay	 Cigars	 of	 Asia	 Corporation	 expects	 to	 profit	 from	 retail	 consumption	 and	
sales,	memberships,	Internet	sales,	private	events,	direct	to	venue	placements,	cigar	
education,	advertisement	via	mobile	cigar	app	and	specific	channels	of	distribution.	
We	project	the	first	year	to	generate	$500,000	annual	sales	with	30%	average	profit.	
Start-up	 cost	 including	 licenses,	 permits,	 and	 inventory	 is	 $150,000USD,	 not	
including	the	software	development	of	our	mobile	cigar	app,	which	has	an	estimated	
cash	requirement	of	$100,000USD	to	develop.	We	expect	to	break-even	by	the	8th	
month	in	business	fully	funded	and	reach	a	$1,000,000	in	sales	by	year	3.	
	
CATHAY	WINES	&	SPIRITS	OF	ASIA	
Cathay	Wines	&	Sprits	of	Asia,	will	focus	on	luxury	brown	spirits	and	collectors	wine	
acquisition	for	the	elite	connoisseurs	of	Asia.		This	Subsidiary	will	be	developed	1st	Q	
2016.		
	
CATHAY	ENTERTAINMENT	SERVICES	OF	ASIA	
Cathay	Entertainment	 Services	 of	 Asia,	will	 consult	 in	 the	 opening	 of	 luxury	 cigar	
jazz	lounges,	adult	entertainment	centers	and	the	booking	of	international	talent	in	
Asia.		This	Subsidiary	will	be	developed	1st	Q	2016.		
	
	
EXECUTIVE	MANAGEMENT	
Franjose	Yglesias	CEO	
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Mr.	Yglesias	has	lived	and	work	in	China	for	over	9	years	in	the	hospitality	and	F&B	
industry	in	China.	While	serving	as	the	CEO	of	China	Food	Services,	he	consulted	and	
strategized	 for	 The	 American	 Embassy	 USATO	 and	 the	 Costa	 Rica	 Chamber	 of	
Commerce	 “Procomer”.	 He	 has	 landed	 major	 accounts	 like	 Carrefour,	 Metro,	
Jinkelong,	 and	 Vanguard	 Hypermarkets	 and	 hotel	 brands	 such	 as	 Shangri-La,	
Marriot,	Renaissances,	Holiday	Inn	and	many	others.	
	
He	started	his	professional	career	working	in	the	early	90’s	with	Associated	Grocers	
of	Florida,	 than	moved	up	the	corporate	ranks	 to	Manager	of	Telecommunications	
Latin	America	Division	for	Eastman	Kodak,	where	he	learned	the	value	of	applying	
his	Engineering	skills	to	simplify	and	automating	productivity	in	the	manufacturing	
and	the	logistics	worldwide	divisions	of	Kodak,	he	graduated	from	the	University	of	
Costa	Rica	 in	1987	with	an	Electrical	Engineering	Degree.	 In	2001	he	Co-Founded	
Acero	 Systems,	 an	 integration	 company	 where	 his	 logistical	 and	 manufacturing	
knowledge	landed	him	accounts	like	Lennar	Homes,	Del	Monte	
Fresh	Produce,	and	the	City	of	Plantation.	
	
Matthew	Arnett	CMO	
Mr.	Arnett	 is	 a	MBA-	Graduate	Published	 Journal	Of	Economics	 and	Science	China	
University	Of	Economics	and	Business	2012-2013	China	Business	Scholar	Chinese	
Government	 Scholarship	 Elite	 Alumni,	 Ivy	 League	 educated	 with	 almost	 over	 10	
years	 experience	 doing	 business	 in	 China.	He	 has	 been	 influential	 in	molding	 and	
shaping	the	event,	entertainment	and	nightlife	industry	throughout	China.		
	
Mr.	Arnett	has	been	a	producer,	strategist	and	marketing	consultant	working	with	
clients	 such	 as	 Coca	 Cola,	 Mercedes	 Benz,	 Hilton,	 Hyatt,	 Apple,	 Swire	 Group,	
Marlboro,	Chivas,	Absoult	Vodka,	Cohiba	Cigars	and	many	others.	Involved	in	some	
of	the	most	high-profile	events	in	entertainment,	both	in	the	China	and	abroad.	Mr.	
Arnett	 has	 produced	 live	 events	 featuring	musical	 performances	 by	 today’s	 most	
popular	artists	as	well	as	 legendary	Grammy	winners.	These	artists	 include	Kanye	
west,	Usher,	Akon,	Pitbull,	The	Black	Eyed	Peas,	Sean	Kingston,	Ludacris,	30	Sec	to	
Mars,	Grandmaster	Flash,	Mary	J.	Blige,	John	Legend,	lil	Jon,	Fat	Joe,	Ying	Yang	Twins	
and	more.	
	
SOCIAL	MEDIA	
Cathay	Cigars	 of	Asia	 Corporation	has	 and	will	 continue	 to	 invest	 and	market	 the	
company	via	Asian	Social	Medias	and	US.		Currently	the	company	has	the	owns	and	
operates	the	following	social	media	pages	and	websites.	
	

• www.cathaycigars.com	
• www.cigars.cn.com	
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• www.cigar.cn.com	
• www.mrcigars.asia	
• www.xuejiexueyuan.com	“Cigar	University	in	mandarin”		
• www.mrxuejia.com	“Mr.	Cigar	in	mandarin”	
• www.mrsiga.com	“Mr.	Cigar	in	koren”	
• www.mrhamaki.com	“Mr.	Cigar	in	japanesse”	
• Facebook	“US	Market”	Over	2,000	likes	
• Twitter	“US	Market”	currently	over	500	followers	
• Youtube	“US	Market”	
• WeChat	“Chinese	Market”	
• QQ	“Chinese	Market”	
• Weibo	“Chinese	Market”	currently	over	16,000	followers	
• Youku	“Chinese	Market”	

	
Events,	 education,	mobile	app	and	sales	are	all	 vital	 components	 to	 the	success	of	
our	5	year	forecast	and	are	all	tide	together	via	our	social	media	marketing	plan.	
	
	
Item	7.			Describe	the	Issuer's	Facilities	
	
Offices	in	Ft.	Lauderdale,	FL	USA	
Offices	in	Beijing,	China	
Offices	in	Ulaanbaatar,	Mongolia		
	
	
Item	8.	Officers,	Directors	and	Control	Persons	
	
A.	 Officers	 and	 Directors	 and	 Control	 Persons.	 Provide	 the	 full	 names,	 business	
addresses	 and	 number	 of	 securities	 (specify	 each	 class)	 beneficially	 owned	 by	 each	
person	as	of	July	31st,	2105.	
	
Name	 Position	 Other	Affiliations	
Franjose	Yglesias	 Chief	Executive	Officer	 None	
Matthew	Arnett	 Chief	Marketing	Officer	 None	
	
B.	Control	Person	or	Persons	(Shareholders	holding	more	than	5%	of	any	class)	
	
Name	 Shares	 Class	 %	Ownership	
Franjose	Yglesias	 1,500,000	 Preferred	“A”	 30%	
Matthew	Arnett	 1,500,000	 Preferred	“A”	 30%	
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C.	 Legal/Disciplinary	 History.	 Please	 identify	 whether	 any	 of	 the	 foregoing	 persons	
have	in	the	last	five	years,	been	the	subject	of:	
	
1.	 A	 conviction	 in	 a	 criminal	 proceeding	 or	 named	 as	 a	 defendant	 in	 a	 pending	
criminal	proceeding	(excluding	traffic	violations	and	other	minor	offenses);	
	

• None	 of	 the	 foregoing	 persons	 have	 been	 the	 subject	 of	 a	 conviction	 or	 a	
criminal	 proceeding	 or	 named	 as	 a	 defendant	 in	 a	 pending	 criminal	
proceeding.	

	
2.	The	entry	of	an	order,	judgment,	or	decree	not	subsequently	reversed,	suspended	
or	 vacated,	 by	 a	 court	 of	 competent	 jurisdiction	 that	 permanently	 or	 temporarily	
enjoined,	 barred,	 suspended	 or	 otherwise	 limited	 such	 a	 person's	 involvement	 in	
any	type	of	business,	securities,	commodities,	or	banking	activities;	
	

• None	of	the	foregoing	persons	have	been	the	subject	of	any	order,	judgment,	
or	decree,	 that	permanently	or	 temporarily	 enjoined,	 barred,	 suspended	or	
otherwise	 limited	 such	 a	 person's	 involvement	 in	 any	 type	 of	 business,	
securities,	commodities,	or	banking	activities	

	
3.	A	finding	or	judgment	by	a	court	of	competent	jurisdiction	(in	a	civil	action),	the	
SEC,	 the	 CFTC,	 or	 a	 state	 securities	 regulator	 of	 a	 violation	 of	 federal	 or	 state	
securities	 or	 commodities	 law,	which	 finding	 or	 judgment	 has	 not	 been	 reversed,	
suspended,	or	vacated;	
	

• None	 of	 the	 foregoing	 persons	 have	 been	 the	 subject	 of	 any	 finding	 or	
judgment	by	a	court	of	competent	jurisdiction	(in	a	civil	action),	the	SEC,	the	
CFTC,	 or	 a	 state	 securities	 regulator	 of	 a	 violation	 of	 federal	 or	 state	
securities	or	commodities	law.	

	
4.	 The	 entry	 of	 an	 order	 by	 a	 self-regulatory	 organization	 that	 permanently	 or	
temporarily	 barred	 suspended	 or	 otherwise	 limited	 such	 person's	 involvement	 in	
any	type	of	business	or	securities	activities.	
	

• None	of	the	foregoing	persons	have	been	the	subject	of	any	order	by	a	self-
regulatory	organization	that	permanently	or	temporarily	barred,	suspended	
or	 otherwise	 limited	 such	 person's	 involvement	 in	 any	 type	 of	 business	 or	
securities	activities.	

	
D.		Beneficial	Shareholders.	
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To	the	extent	not	otherwise	disclosed	in	response	to	the	foregoing,	provide	a	list	of	
the	 names,	 addresses	 and	 shareholdings	 of	 all	 persons	 holding	 more	 than	 ten	
percent	(10%)	of	any	class	of	the	issuer's	equity	securities.	
	
Please	see	Item	8,	Part	A,	above.	
	
If	any	of	the	beneficial	shareholders	are	corporate	shareholders,	provide	the	name	
and	address	of	person(s)	owning	or	controlling	such	corporate	shareholders	and	the	
resident	agents	of	the	corporate	shareholders.	
	
There	 is	 no	 information	 regarding	 the	 person(s)	 owning	 or	 controlling	 such	
corporate	shareholders	known	to	the	Issuer.	
	
	
Item	 9.	 Please	 provide	 the	 name,	 address,	 telephone	 number,	 and	 email	
address	 of	 each	 of	 the	 following	 outside	providers	 that	 advise	 the	 issuer	 on	
matters	relating	to	operations,	business	development	and	disclosure:	
	
Legal	Counsel;	
Law	Offices	of	Joseph	L.	Pittera	
1308	Satori	Avenue	
Suite	109	
Torrance,	CA	90501	
310-328-3588	
jpitteralaw@gmail.com	
	
Accountant	or	Auditor:	
Greentree	Financial	Group,	Inc.	
7951	S.W.	6th	Street,	Suite	216	
Plantation,	Florida	33324	
(954)	424-2345	Office	
(954)	424-2230	Fax	
	
Investor	Relations	Consultant:			
None	
	
Other	 Advisor:	 Any	 other	 advisor(s)	 that	 assisted,	 advised,	 prepared	 or	 provided	
information	with	respect	to	this	disclosure	documentation.	
	
None	
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Item	10.	Issuer	Certification	
	
I,	 Franjose	 Yglesias,	 Chief	 Executive	 Officer	 of	 Santo	 Mining	 Corp.,	 hereby	 certify	
that:	
	
1.	 I	 have	 reviewed	 the	 Issuer's	 Annual	 Information	 Disclosure	 Statement	 of	
Santo	Mining	Corp.	for	the	period	June	30,	2015.	
	
2.	 Based	 on	 my	 knowledge,	 this	 disclosure	 statement	 does	 not	 contain	 any	
untrue	statement	of	a	material	fact	or	omit	to	state	a	material	fact	necessary	to	make	
the	 statements	 made,	 in	 light	 of	 the	 circumstances	 under	 which	 such	 statements	
made,	 not	 misleading	 with	 respect	 to	 the	 period	 covered	 by	 this	 disclosure	
statement;	and	
	
3.	 Based	 on	 my	 knowledge,	 the	 financial	 statements,	 and	 other	 financial	
information	 included	 or	 incorporated	 by	 reference	 in	 this	 disclosure	 statement,	
fairly	present	 in	all	material	 respects	 the	 financial	 condition,	 results	of	operations	
and	cash	flows	of	the	Issuer	as,	and	for,	the	periods	presented	in	this	Issuer's	Annual	
and	Quarterly	Disclosure	Statement.	
	
	
	

Date:		December	12,	2015	 	
	
	
/s/Franjose	Yglesias	
Franjose	Yglesias	
	


