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 Part A         General Company Information  

  
Item I          The exact name of the issuer and its predecessor (if any).  
  

                     Anything Brands Online, Inc.  
Formerly  

  Siguiri Basin Mining Inc. until 1-2008  

  Caribbean Exploration Adventures, Inc. until 3-2007  

  Transworld Oil & Gas Ltd. until  1-2007  

  Alaska Oil & Gas Ltd. until 11-2004  

  Cable Advertising Systems, Inc. until 7-2004  

  

  

Item II        The address of the issuer’s principle executive offices.  
                    Corporate Website – www.anythingbrandsonline.com  

                    Address:  

                    12995 N. Oracle Rd.   

                    Ste. 312  

                    Tucson,  AZ 85739  

                    Telephone:  520-742-1890  

                    Facsimile:    520-742-1755  

  

Item III     The state and date of the issuer’s incorporation or organization.  
   
                   State of Incorporation                            NEVADA  

                   Date of Incorporation:                           February 15, 2008    

  

Item IV     The name and address of the transfer agent.  
                  First American Stock Transfer is registered under the Exchange Act  
                  4747 N. 7th St. Ste. 170  

                   Phoenix, AZ 85014  

  

Item V     The nature of the issuer’s business.  
  

 A. Business Development.  Describe the development of the issuer and material events during the last three years so that a potential 

investor can clearly understand the history and development of the business.  If the issuer has not been in business for three years, 

provide this information for any predecessor company.  

  

                     
Anything Brands Online, Inc. began actual operations as of the second quarter of 2008 as an online provider of products and services.  The 

company has committed to a corporate structure that will provide the basis for expansion of its ANYTHING BRAND and establish the 
platform for growth of the business beyond the commercial and recreational transportation market segments. In March of 2009 the company 

acquired the CMD division of Kansas based My Freight World setting the stage for future events that would open the company to expansion 

opportunities in 2010.   
  

Management announced a corporate re-structuring in December that will turn over control to 

J. Michael Head as CEO and under the agreement making him a 51% holder of the company.  

Under the new strategy, ABOL businesses will separate as three (3) independent companies, 

leaving only the My Freight World operation intact as a Pink Sheet Company.  Anything 

Green Online, Inc. (AGO) is now a private company that will file and S-1 application to 

become a fully reporting company on the OTCBB.  Shareholders of ANYT will be issued via a 

Stock Distribution, shares in AGO effective April 15, 2010 subject to requirements as 

announced via  press release on January 15, 2010.  
Anything Brands Online Commercial and Retail Operations was spun-out into a private 

company that will then be merged into another Pink Sheet entity. Discussions are currently 

underway with several pink sheet companies with a merger planned to be completed during 

the first quarter of 2010.  Shareholders will receive shares in the private company via a stock 

distribution to be announced in February 2010, making them owners in the new Pink Sheet 

operation as well.  
Shareholder’s in the original ANYT, and, as a result of their positions and the distribution 

requirements will soon be holders of shares in all three (3) companies.  
   

  

  

http://www.anythingbrandsonline.com/


 
 

 

 
 

 My Freight World. myFreightWorld ( www.3plinabox.com ) is a business services outsourcing 

company that sells technology, services, and wholesale truck, rail, and airfreight capacity to the 

Logistics Manager industry.  Logistics Managers, sometimes referred to as Third Party Logistics 

Companies or Brokers, serve as intermediaries between shippers and carriers, such as trucking 

companies and railroads. They account for over $100 billion of the $650 billion transportation 
industry spend.   Technology services are offered via the web or are accessible through web service 

applications and are provided primarily through private label arrangements. Features and services 

are offered on an unbundled basis for those that can benefit from any part of the total solution 
offered.  

  

   
       
  

Anything Brands Online, Inc. was established to capture the potential of the inter-net by developing online shopping centers for buyers of 

accessories and lifestyle products and services, utilizing new and innovative processes for specific „niche‟  or market segments.   
“Shopping online has become ubiquitous throughout the US – 66% of the online American population has bought something through the 

channel in the last year. The number of Americans buying online has doubled in the last seven years and most online systems have more 

security and have less human interaction than a customer using their credit card at a retail store, making their purchase more secure and at 
less risk for credit card fraud”, this according to a recent Pew Internet Project Report.  

The company completed the acquisitions of Anything RV, Inc. and Anything Trucker, Inc. during April of 2008, Tradesman Tool in 

June 2008 and MY Freight World in March 2009. These acquisitions have become the launch-pad for future expansion of the business 

setting the stage for 2010 business plans.  

  
The focus of website development originating with Anything RV, Inc. (www.anythingrv.com) was a successful  

example that is used to expand the company‟ s market-reach by developing additional websites of similar quality within that model.  
Examples include two of these websites  www.anythingmobileelectronics.com and www.anythingsupermall.com  that clearly 

demonstrate the same level of user-friendly elements and product offerings as Anything RV, Inc.  
Anything Trucker, Inc. ( www.anythingtrucker.com ) (ATI)  is positioned to take advantage of the transportation industry‟ s growing trend 
toward global logistics and supply chain management by providing a one-stop source for products and services.  ATI will use a combination 

of proprietary software, a roll-up of supply chain company‟ s, including: logistics management, transportation brokers, IT technology and 

intermodal companies to increase revenue and profits by providing ATI‟ s systems and management expertise to those companies in the 
system.   

   
MY Freight World. ( www.3plinabox.com )  Acquired in March of 2009 is a provider of technology 
services to the transportation industry as a business services outsourcing company that sells 

technology, services, and wholesale truck, rail, and airfreight capacity to the Logistics Manager 

industry.  Logistics Managers, sometimes referred to as Third Party Logistics Companies or Brokers, 
serve as intermediaries between shippers and carriers, such as trucking companies and railroads. 

They account for over $100 billion of the $650 billion transportation industry spend.   Technology 

services are offered via the web or are accessible through web service applications and are provided 

primarily through private label arrangements. Features and services are offered on an unbundled 

basis for those that can benefit from any part of the total solution offered.  

  

  
 The business development description must also include:  

  
 1. The form of organization of the issuer (e.g., corporation, partnership, limited liability company, etc.)  

Anything Brands Online, Inc. (the “Company) is a C Corporation, domiciled in Nevada;  

  
 2. The year that the issuer (or any predecessor) was organized;  

The Company was originally organized in Delaware in 1987;  

  
 3. The Issuer’s fiscal year end date;  

The Company ends its fiscal year on December 31.  

  
 4. Whether the issuer (or any predecessor) has been in bankruptcy, receivership or any similar proceeding;  

The Company has never been in bankruptcy, receivership or similar proceeding.  

  
 5. Any material reclassification, merger, consolidation or sale of significant assets;  

The Company has several material classifications, mergers, purchases and sales of significant assets;  

  

During April of 2008, the Company acquired Anything RV, Inc., a Wyoming C corporation for 30,000,000 shares of Common Stock.  
  

During April of 2008, the Company acquired Anything Trucker, Inc., a Nevada C. corporation for 3,000,000 shares of Common 

Stock.  
  

During June of 2008, the Company acquired Tradesman Tool an operating website for 250,000 shares of Common Stock.  

  

http://www.3plinabox.com/
http://www.anythingrv.com/
http://www.anythingmobileelectronics.com/
http://www.anythingsupermall.com/
http://www.anythingtrucker.com/
http://www.3plinabox.com/


 

 

 

 

During March of 2009 the Company acquired My Freight World (CMD) division for cash in the form of a note and 1million shares of 

Preferred Stock.   

  
During September of 2008, the Company and Media Technics Corporation (MEDT) entered into a Cross Marketing Agreement, and 

then on October 27, 2008, The agreement was replaced with a new Strategic Cross Marketing and Equity Exchange Agreement (the 

“Agreement”).  Under the terms of the Agreement, the Company exchanged 20,000,000 shares of Common Stock for 10,000,000 
shares of Common Stock of (MEDT).  The status of the agreement is in dispute, based upon the failure of MEDT to fulfill the terms 

stated and implied in the performance of the agreement.  

  
During October of 2008, the Company entered into a Letter of Intent (LOI) to acquire Mounting Systems of America, (MSOA)subject 

to acceptance of a due-diligence review.  The LOI was terminated in January of 2009, after management review determined that 

conditions existed at (MSOA) making it an unacceptable acquisition at that time.    
  

  

During November of 2008, the Company and CruiseCam International (CCMC) entered into a Strategic Cross Marketing and Equity 
Exchange Agreement, whereby the Company and (CCMC) each exchanged 10,000,000 shares of Common Stock, each with the other.  

This Agreement was terminated by mutual consent during March of 2009, the company has returned 10,000,000 of CCMC shares that 

it holds an CCMC has returned 10,000,000 shares of ANYT.  The exchange of shares has been completed and the agreement has been 
officially terminated.  

  

During January of 2009, the Company, entered into a Letter of Intent (LOI) to acquire the CMD division of myFreightShares a LLC 

domiciled at Kansas City, Kansas.  Having passed all due-diligence review, the companies are proceeding to close the transaction 

prior to March 31, 2009. The transaction was completed as of March 31, 2009.  Terms of the transaction include an issuance of 

1million preferred shares and the payment of $2 million cash via a note payable as of September 30, 2009.   

  

During August of 2009, the Company entered into an Agreement with NavStar  to become the exclusive sales distributor of NavStar  
products in the United States.  

  
During October of 2009, the Company entered into a 3 year Services Agreement with Worldwide Export & Import (WWEI) as a 
source of products from China for its Online Commercial and Retail business.   

   
During December of 2009, the company finalized the Agreement with My Freight World.  

   

Information regarding each of the events listed above along with other corporate information has been made public via press release, 
all of which may be reviewed at the Company‟ s website at www.anythingbrandsonline.com or at www.anythingrv.com .  

  
 6. Any default of the terms of any note, loan, lease, or other indebtedness or financing arrangement requiring issuer to make 

payments;  

The Company is not in default of any note, lease or other indebtedness or financing arrangements.  

  
 7. Any change of Control;  

The Company has not experienced any change in control.  

  
 8. Any increase of 10% or more of the same class of outstanding equity securities;  

The Company has experienced an increase of10% or more of its Preferred class of outstanding equity securities. Officers and 

Directors holding Common shares, cancelled certain amounts of their holdings in exchange for a like amount of Preferred shares that 
was issued in December 2009.   

  
 9. Any past, pending or anticipated stock split, stock dividend, recapitalization, spin-off, or reorganization;  

 .  
On January 17, 2008 a reverse split occurred reducing the number of outstanding shares of Common Stock to 100,567.  

On February 15, 2008 The Company filed its Articles of Incorporation with the State of Nevada authorizing 250,000,000 shares of 
Common Stock and 10,000,000 shares of Preferred Stock.  

           

         During January, February and March of 2009, the Company announced that shareholders holding in excess of one hundred thousand 
(100,000) shares of ANYT Common Stock on that date will receive (1) share of ANYT Common Stock for every (10) shares of ANYT stock 

held on March 31, 2009.  For example, if an ANYT shareholder had 500,000 shares of ANYT stock and held it through April 30, 2009, that 

shareholder would receive 50,000 shares of restricted ANYT common stock as a dividend payment. An important note for shareholders with 
multiple accounts is that to qualify, each account must have a minimum of 100,000 shares. The distribution   has been issued.   

        
         During January of 2009, the Company, entered into a Letter of Intent (LOI) to acquire the CMD division of myFreightWorld a LLC 

domiciled at Kansas City, Kansas.  Having passed all due-diligence review, the companies closed the transaction as of March 31, 2009.     

   

During October of 2009 the Company increased its Authorized Common shares to 500,000,000 and increased its Authorized Preferred 

shares to 20,000,000.  
  

          

  

http://www.anythingbrandsonline.com/
http://www.anythingrv.com/


 

 
 

 

 
 

 

 

 

 

            During December of 2009 the Company announced publicly the spin-off of its Anything Green Online division offering 

holders of ANYT shares an opportunity to become shareholders in AGO based upon requirements established for this distribution 

program. The Company also announced the spin-off of its Anything Brands commercial and retail operations into a private company, 
the distribution of shares for this operation will be on a 1:1 basis for holders of ANYT shares.  

  

         During December the Company announced that J Michael Head CEO of My Freight World would gain control of ANYT 
through an issuance of Preferred shares giving him a 51% position in the company. Head will cause the name of the company to 

change along with a trading symbol change during the 1rst quarter of 2010.  

  
 10. Any delisting of the issuer’s securities by any securities exchange or deletion from the OTC Bulletin Board;  

The Company has not been delisted by any securities exchange or deletion from the OTC Bulletin Board.  

  
 11. Any current, past. Pending or threatened legal proceedings or administrative actions either by or against the issuer that could 

have a material    

Effect of the issuer’s business, financial condition, or operations and any current, past or pending trading suspensions by a 

securities regulator.  State the names of the principle parties, the nature and current status of the matters, and the mounts 

involved.  
The Company has none of the above actions filed against it, nor is it aware of any threatened or pending actions that could affect the 
business in any material way.  

B.  
Business of the Issuer. Describe the issuer’s business so a potential investor can clearly understand it.  To the extent material 

to an   understanding of the issuer, please also include the following;  
  
 1. The issuer’s primary and secondary SIC Codes;  

Primary:  4700;      Secondary; 5091  

  
 2. If the issuer has never conducted operations, are in the development stage, or is currently no conducting operations;  

The Company conducts operations from its facilities at Tucson, Arizona, Wausau, Wisconsin, Milwaukee, Wisconsin, Overland 

Park, KS and through facilities of sub-contractors.  
  

 3. If the issuer is considered a “shell company” pursuant to Securities Act Rule 405;  

The Company is not now, nor has it ever been a „shell company” pursuant to Rule 405.  
  

 4. The names of any parent, subsidiary, or affiliate of the issuer, and its business purpose, its method of operation, its 

ownership, and       

Whether it is included in the financial statements as attached to this disclosure statement;  
The Company currently has three wholly owned subsidiaries, operating as Anything RV and Anything Trucker,  and  My Freight 

World offering products and services on the internet through their respective websites, (www.anythingrv.com) & 
(www.anythingtrucker.com) &  ( www.3plinabox.net ). Management has consolidated operations and results are included in 

the financial statements attached to this disclosure statement.  

  
 5. The effect of existing or probable governmental regulations on the business;  

Current economic conditions in the United States including loss of many jobs and as a result, we believe have created an 

opportunity for the expansion of the Company into the Agricultural and Food Related industries that can be enhanced as a result 
of recently passed legislation.  The Company is currently in the planning stage with a group that will establish new and 

innovative growing opportunities through retractable roof greenhouse operations and consumer direct sales via the internet.  

These operations when launched will not only result in improved year around growing operations for tomato‟ s, peppers, and 
other produce, but will create jobs in the United States that had previously been moved to Mexico and elsewhere.  The Company 

has launched a new division as a means of capturing this opportunity.  The division is Anything Green Online 

(www.anythinggreenonline.com).  Anything Green Online, Inc. (AGO) was announced as a spin-off that is in the process of 
completing the S-1 process to become a fully reporting company. AGO expects to complete the S-1 process during the first 

quarter of 2010 and expecting to be approved as an OTCBB company early in the second quarter of 2010.  
  

 6. An estimate of the amount spent during each of the last two fiscal years on research and development activities, and, if 

applicable, the   

Extent to which the cost of such activities are borne directly by customers;  
None,  

  
 7. Costs and effects of compliance with the environmental laws (federal, state and local);  

None.  

  
 8. The number of total employees and number of full of full-time employees.  

The Company has 45 full-time and 5 part-time employees.  

  
  

  

  

  

Item VI     The nature of products or services offered.  

http://www.anythingrv.com/
http://www.anythingtrucker.com)&/
http://www.3plinabox.net/
http://www.anythinggreenonline.com/


 

 

 

 
 

  

In responding to this item, please describe the following so that a potential investor can clearly understand the products and 

services of the issuer:  
  
 A. Principle products or services, and their markets;  

The Company, through its operating subsidiaries and expanded website divisions offering distinct products and services expects to 
become a major factor in its chosen market segments.  Transportation products and services for the commercial and recreational 

marketplace continue to be our target markets for continued growth.  Our Anything Brand product offerings must be supported with an 

aggressive SEO (Search Engine Optimization) advertising program. A top listing in search engines has a dramatic effect on the over 
all sales growth of the company and getting a website to show up in the organic search on the first page of results for a popular or 

competitive term is an ongoing effort. Using the expertise of our in-house web-development team, has favorably positioned products 

of our Anything Brand in organic search results across the 3 major engines.  
  

  

  ABOL Transportation Products and Services  

      An effective provider of supply chain services must possess the necessary functions and management to be 
successful in today‟ s business environment. The acquisition of My Freight World‟ s CMD division greatly 

expands technology systems and services available to users and providers of transportation operations.  By 

recognizing that a very “slim-line” between success and failure is very common in today‟ s operating 
environment opens the door for a business that offers more than a great product lineup on its website.    

     Anything Trucker operates   with a philosophy of facing challenges head on to create an “opportunity 
management scenario” for delivery of its products and expertise to this important customer segment.  It is a fact 

that in today‟ s difficult operating environment many motor carriers and independent owner-operators do not 

have the management or the financial where-with-all to continue operating at profitable levels, opening the door 
for delivery of these services by Anything Trucker.     

     The target market for delivery of these products and services are commercial trucking operations, more 
specifically small to medium sized motor carriers. This group is the most vulnerable to escalating fuel costs, 

barriers to entry and face a myriad of administrative and reporting requirements that place significant financial 

burden on there operations.  
     Before the motor carrier industry was deregulated in 1980, there were fewer than 20,000 interstate motor 
carriers in the United States and as of 2007 approximately 600,000 companies.  Around 93% of these 

companies operate 20 or fewer trucks and more than 81% operate six trucks or less.  

     Anything Trucker will offer an expanded level of services, with the goal of developing more efficient, and 
cost- effective operations for this important customer segment.   

        Anything Trucker is committed to providing its clients the most comprehensive transportation package 
available in the industry.  We can accomplish this objectives through a network of efficient and professionally 

operated companies dedicated to serving a customer base through our website offerings, third party logistics and 

highly specialized service package and partnering with other 3rd Party Provider‟ s of goods and services.  
  

  
  ABOL Online Retail & Commercial Business   

Research of the competitive online business environment plus our actual experience with the business model 

executed by Anything RV, Inc. with operations beginning 2nd quarter of 2008 confirms that with improved 
marketing, search engine promotion and expanded product offerings that the company has significant upside 

potential.    

Expansion of the business directly relates to additional websites and products including an extensive line up of 

transportation related high margin electronic offerings.  
   

 .  
  

  Anything Brands Online Affiliate Marketing Program  

Our objective is to increase sales volume at each website by attracting consumers through affiliate marketing.  

By offering individuals, webmasters and other online merchants the opportunity to earn commissions on 

purchases occurring as a result of their online referral, ABOL expects to develop an extended network of 
affiliates. Our affiliate programs guide found on each of the ABOL websites has everything you needed to start 

making money in this rapidly growing business and get connected to the affiliate community with industry 

news, feature articles, forum discussions, and helpful affiliate resources.   

 B. Distribution methods of the products or services;  

ABOL distributes its products and services through direct sales, internet web-based orders, and worldwide 
distribution channels.  



 
 

 

 
 

 

 

 C. Status of any publicly announced new product or service;  

         ABOL routinely announces product and service updates through public press release and at its websites.  

 D. Competitive business conditions, the issuer’s competitive position in the industry, and methods of competition;      

The Recession of 2009 has impacted the operations of the Company, as it has most business‟ s throughout the US economy.  In the 

case of Online Commercial and Retail, the collapse of the RV industry continues to be a serious concern and even though the 

company has stayed the course, it is evident that expectations for the next few years have been drastically reduced.  Many 

competitors from this segment have exited the stage or simply gone out of business.  Management believes that the RV segment will 

regain a foothold for some level of recovery in the coming year and its online presence speaks to that fact.  Management is open to 

merger and/or roll-up opportunities that will strengthen its competitive market position.  

ABOL has positioned itself through the development of additional websites for its online business, offering a broad 

array of products and services that provide the most beneficial opportunity for profitable operations.  The 

commercial transportation industry as a whole is second only to the agriculture industry and as such provides 

significant opportunity for the growth of our company. The Company recognizes that to stay competitive it must 

continue to seek out and make available the latest in product technology and other services.  The Company will 
continue to expand operations through organic growth or through acquisitions to strengthen its competitive position.  

 E. Sources and availability of raw materials and the names of principle suppliers;  

The Company purchases its products directly from distributors or manufacturers.  Services are provided either 

directly or through third party contractors.  

 F. Dependence on one or a few customers;  

The Company is not dependent on any one specific customer.  

 G. Patents, trademarks, licenses, franchises, concessions, royalty agreements or labor contracts, including their 

duration;  

Anything RV is a registered trademark.  

 H. The need for any government approval of principle products or services and the status of any;  

None.  

Item  VII      The nature and extent of the issuer’s facilities.  

The goal of this section is to provide a potential investor with a clear understanding of all assets, properties or 

facilities owned, used or leased by the issuer.  

In responding to this item, please clearly describe the assets, properties or facilities of the issuer, give the location of the 

principle plants and other property of the issuer and describe the condition of the properties.  If the issuer does not have 

complete ownership or control of the property (for example, if others also own the property or if there is a mortgage on 

the property), describe the limitations on the ownership.  

If the issuer leases any assets, properties or facilities, clearly describe them as above and the terms of the leases.  

The Company is an online business, therefore a “virtual” business that operates from a number of locations, including 
Arizona, Kansas, Minnesota, New York, Pennyslvania and Wisconsin.    

The Online Anything Brands Business is conducted at: 1rst American Center, 500 3rd Street, Ste. 509, Wausau, Wisconsin 
54403.    



 
 

 

 
 

The My Freight World Business is conducted at 7171 W. 95th Street, Ste.310, Overland Park, Kansas 66212  

The Corporate Address is: 12995 N. Oracle Rd., Ste. 312, Tucson, AZ 85739  

Inventory is located at 10685 N. Rocky Slope Place, Oro Valley, AZ 85737  

Property is owned by the President of the Company and provided at no-charge.  

  

First American Stock Transfer is the transfer agent and is registered under the Exchange Act.  

First American is located at 4747 North 7th Street, Ste. 170, Phoenix, AZ 85014s  

  

The Company maintains $9500.00 in Furniture, Fixtures, and Other Office Equipment, Computers, Inventory and tools 

for repair and maintenance.  

Part B          Share Structure and Issuance History  

Item VIII      The exact title and class of securities outstanding.  

In answering this item, provide the exact title and class of outstanding securities.  In addition, please provide the 

CUSIP and trading symbol.  

  

  

Common Stock  

  As of December 31, 2009, there was one class of Common Stock authorized and outstanding;  

 

 The trading symbol is ANYT  

 

 The CUSIP number is 03735T102  

Preferred Stock  

  As of December 31, 2009 there was one class of Preferred Stock authorized and outstanding;  

 

 Class A Convertible Preferred Stock  

Item IX    Description of Security.  

 A. Par or Stated Value.  Provide the par value for each class of outstanding securities.  

The par value of all Common and Preferred Stock is $0.001  

 B. Common or Preferred Stock.  
 

1. For common equity, describe any dividend, voting and preemption rights.  

All Common Stock shares enjoy one vote at any regular or special shareholder‟ s meeting.  There are no special 
dividend rights and no rights of preemption or cumulative voting.  

 2. For preferred stock, describe the dividend, voting and liquidation rights as well as redemption or sinking fund 

provisions.  



 
 

 

 
 

 

 
 

Preferred Stock of the Company shall receive ten (10) votes per share and shall share equally in dividends, if any, 

with Common Stock.  Redemption shall be at (10:1) basis when redemption rights are taken.  There are no other 

provisions at this time.  

 3. Describe any other material rights of common or preferred shareholders.  

For more information please see By Laws of Anything Brands Online, Inc. on file at PinkSheets for ANYT.  

 4. Describe any provisions in issuer’s charter or by-laws that would delay, defer or prevent a change in control of 

the issuer.  

None.  

Item X             The number of shares or total amount of securities outstanding for each class of securities 

outstanding.  

In answering this item, provide the information for each class of securities authorized.  Please provide this 

information (i) as of the end of the issuer’s most recent fiscal quarter and (ii) as of the end of the issuer’s last two 

fiscal years.  (The goal of this item is to identify changes in securities outstanding.  If this information is not 

available for the most recent quarter end (“FQE”) and the last two year ends (“FYE”), or the most recent FQE is 

the same as FYE, please provide it for at least two alternative time periods.)  

 (i) Period end date;  

December 31, 2008 & March 31, 2009                                       June 30, 2009     Sept 30, 2009   Dec 31, 2009  

September 30, 2008-Reported on Pinks Sheets  

 (ii) Number of shares authorized  

Common ---- 250,000,000                                                          250, 000,000       250,000,000    500,000,000  

Preferred ----   10,000,000                                                            10, 000,000        10,000,000       20,000,000  

 (iii) Number of shares outstanding (or contractually obligated)  

Common ------------96,100,567                                                    134,620,527      192,078,000      188,822,180  

Preferred ------------  0                                                                     1, 000,000          1,000,000          9,556,239  

 (iv) Freely tradable shares (public float);  

15,042,775                                                                                      19,607,985         60,348,369     99,576,648  

(v)             Total number of beneficial shareholders;                                              584                    650                  928  

                  

 (v) Total number of shareholders of record;  

There were 373 shareholders of record as of 12/31/2009                 

Item XI      List of securities offerings and shares issued for services in the past two years.  

List below any events, in chronological order, that resulted in changes in total shares outstanding by the issuer (1) within 

the two-year period ending on the issuer’s most recent fiscal year and (2) since the last day of the issuer’s most recent 

fiscal year.  

The list shall include all offerings of securities, whether private or public, and shall indicate:  

 (i) The nature of each offering (e.g., Securities Act Rule 504, intrastate, etc.);  



 
 

 

 (ii) Any jurisdictions where offering was registered or qualified;  
 

(iii) The number of shares offered;  
 

(iv) The number of shares sold;  
 

(v) The price at which the shares were offered, and the amount actually paid to the issuer;  
 

(vi) The trading status of the shares;  
 

(vii) Whether the certificates or other documents that evidence the shares contain a legend (1) stating the shares 

have not been registered under the Securities Act and (2) setting forth or referring to the restrictions on 

transferability and sake if the shares under the Securities Act.  

The list shall also include all shares or any other securities or options to acquire such securities issued for 

services in the past two years and any interim periods, describing (1) the securities, (2)  the persons or entities 

to whom such securities were issued and (3) the services provided by such persons or entities.  

With respect to private offerings of securities, the list shall also indicate the identity of the persons who 

purchased securities in such private offering; provided, however, that in the event  that any such person is an 

entity, the list shall also indicate (a) the identity of each natural person beneficially owning, directly or 

indirectly, more than five percent (5%) of any class of equity securities of such entity and (b) to the extent not 

otherwise disclosed, the identity of each natural person who controlled or directed, directly or indirectly, the 

purchase of such securities for the entitiy.  

Please see Notes to Financial Statements Part D of this Annual Company Information and Disclosure 

Statement regarding this item.  

Part C      Management and Control Structure  

Item XII       The name of the chief executive officer, members of the board of directors, as well as control persons.  

The goal of this section is to provide an investor with a clear understanding of the identity of all persons or entities 

that are involved in managing, controlling or advising operations, business development and disclosure of the 

issuer, as well as the identity of any significant shareholders.  

 A. Officers and Directors.  In responding to this item, please provide the following 

information for each of the issuer’s executive officers, directors, general partners and control 

persons, as of the date of this information statement:  
 

1. Full name;  
 

2. Business address;  
 

3. Employment history  
 

4. Board memberships and other affiliations;  
 

5. Compensation by the issuer; and  
 

6. Number and class of the issuer’s securities beneficially owned by each person.  
 

 Jean Morgan-CEO, President & Director  
 

 12995 N. Oracle Rd. Ste. 312  

 

 Tucson, AZ 85739  



 
 

 

 

  57,788,000 Common Stock  

 

 No Compensation  

 

 2000-2007- Managing Partner of Aspen Enterprises, LLC, a business specializing in business 
transactions and business startups. 1983- 2007- Business background includes senior management, 

marketing and administrative positions with experience in the online internet segment and the 

transportation/ logistics applications. Specific transportation experience, contract carriage, leasing, 
freight brokerage and logistics management.  Attended the University of Wisconsin.  

 

 Leonard Lewensohn, Secretary, Legal Counsel & Director  
 

 12995 N. Oracle Rd. Ste. 312  

 

 Tucson, AZ 85739  

 

 5,000,000 Common Stock  
 

 No Compensation  

 

 Practicing attorney in the field of mergers and acquisitions. Graduate from University of 

Wisconsin School of Law, J.D. and B.S. degrees.  Managing partner of Business Resource 

Associates, specializing in business transactions, providing business searches, sale to the market, 
deal transaction and structuring.  Business background, extensive history in the transportation field; 

operating railroad intermodal carriers, common carrier, highway, and produce shipping association, 

includes over 40 years experience.  
 

 Lynn Morgan, Director  

 

 12995 N. Oracle Rd. Ste. 312  

 

 Tucson, AZ 85739  

 

 1,000,000 Common Stock  

 

 No Compensation  

 

 Microsoft Certified Professional with online systems and web design experience.  IT 
management, Logistics and Dispatch System design, Transportation management and Quick Books 

applications. She has over 20 years experience with web-based business applications.  
 

B. Legal/Disciplinary History.  Please define whether any of the foregoing persons have, in 

the last 5 years, been the subject of;  
 

1. A conviction in a criminal proceeding or named as a defendant in a pending criminal 

proceeding (excluding traffic violations and any other minor offenses);  

               NONE.  

 2. The entry of an order, judgment, or decree, not subsequently reversed, suspended or vacated, by a court  of 

competent jurisdiction that permanently or temporarily enjoined, barred, suspended or otherwise limited such 

person’s involvement in any type of business, securities, commodities, or banking activities;  

            NONE.  

 3.      A finding or judgment by a court of competent jurisdiction (in a civil action), the Securities and Exchange 

Commission, the Commodity Futures Trading Commission, or a state securities regulator of a violation of federal 

or state securities or commodities law, which finding or judgment has not been reversed, suspended, or vacated;    



 
 

 

 
 

 

 

  NONE.  

 4. The entry of an order by a self-regulatory organization that permanently or temporarily barred, suspended or   

otherwise limited such person’s involvement in any type of business or securities activities.  

NONE.  

 C. Disclosure of Certain Relationships.  Describe any relationships existing among and between issuer’s officers, 

directors                 shareholders.    

          Lynn Morgan, Director is the daughter of Jean Morgan, President.  

 D. Disclosure of Conflicts of Interest.  

  NONE  

Item XIII    Beneficial Owners.  

Provide a list of the name, address and shareholdings of all persons beneficially owning more than (5%) of any 

class of the issuer’s equity securities.  

  Jean Morgan-CEO/President/Director  

57,788,000 Common Stock  

To the extent not otherwise disclosed, if any of the above shareholders are corporate shareholders, provide the 

name and address of the person(s) owning or controlling such corporate shareholders and the resident agents of 

the corporate shareholders.  

  MediaTechnics Corporation  

PO Box 1424  

Placerville, CA 95667  

Telephone: 800-474-8996  

Resident Agent---- Nevada Agency and Trust Company 
Stock Transfer Department  Tiffany Erickson  50 W. 

Liberty Street, Suite 880 Reno, NV 89501 Tel: 775-322-

0626 Fax: 775-322-5623 Email: 
stocktransfer@natco.org  

  

Item XIV     The name, address, telephone number and email address of each of the following outside providers 

that advise the    

                     Issuer on matters relating to operations, business development and disclosure:  

 1. Investment Banker  

NONE.  

 2. Promoters  

NONE.  

mailto:stocktransfer@natco.org


 
 

 

 
 

 

 

 3. Counsel  

William B. Haseltine  

6053 Heathwick Court  

Burke, VA 22015  

Telephone:  703-627-2652  

Facsimile:   866-305-7563  

Email:  William@wbhlaw.net  

 4. Accountant or Auditor-the information shall clearly (i) describe if an outside accountant provides 

audit or review services, (ii) state the work done by the outside accountant and (iii) describe the 

responsibilities of the accountant and the responsibilities of management (i.e. who audits, prepares or 

reviews issuer’s financial statements, etc.).  The information shall include the accountants email address 

and a description of the accountant’s licensing and qualifications to perform such duties on behalf of the 

issuer.  

The Financial Statements attached included herein, attached to, or incorporated by reference were 

generated by management and have not been reviewed by an auditor or outside accountant.  

 5. Public Relations Consultant(s)  

investorrelations@anythingbrands.com  

 6. Investor Relations Consultant  

investorrelations@anythingbrands.com  

 7. Any other advisor(s) that assisted, advised, prepared or provided information with respect to this 

disclosure     

Documentation-the information shall include the telephone number and email address of each 

advisor.  

NONE.  

Part D     Financial  Information  

Item XV      Financial information for the issuer’s most recent period.      

The issuer shall include the financial statements listed below in the disclosure document and provide a list in the 

disclosure document describing the financial statements.  

The issuer shall provide the following financial statements for the most recent period (whether fiscal quarter or 

fiscal year).  

  

Consolidated Balance Sheet;  

See Anything Brands Online, Inc. December 31, 2009 Financial Statements and Notes to Financial Statements.  

   

 2) Consolidated Statement of Operations;  

See Anything Brands Online, Inc. December 31, 2009  Financial Statements and Notes to Financial Statements.  

mailto:William@wbhlaw.net
mailto:investorrelations@anythingbrands.com
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 3) Statement of Cash Flows;  

See Anything Brands Online, Inc. December 31, 2009 Financial Statements and Notes to Financial Statements.  

 4) Statement of Changes in Stockholders’ Equity  

See Anything Brands Online, Inc. December 31, 2009 Financial Statements and Notes to Financial Statements.  

 5) Financial Notes  

See Anything Brands Online, Inc. December 31, 2009 Financial Statements and Notes to Financial Statements.  

 6) Audit Letter, if audited  

N/A  

The financial statements requested pursuant to this item shall be prepared in accordance with generally accepted 

accounting principles (GAAP) 3 by persons with sufficient financial skills.  

Information contained in annual financial statements will not be considered current more than 90 days after the end of the 

issuer’s fiscal year immediately following the fiscal year for which such statement are provided, or with respect to 

quarterly financial statements, more than 45 days after the end of the quarter immediately following the quarter which 

such statements are provided.  

Item XVI     Similar financial information for such part of the two proceeding fiscal years as the issuer or its predecessor 

has been in existence.  Please provide the financial statements described in XV above for the issuer’s two proceeding years.  

See Financial Statements for year ending December 31, 2008 and period ending December 31, 2009.   

Item XVII   Management’s Discussion and Analysis or Plan of Operation.  

Instructions to Item XVII  

Issuer’s that have not had revenue from operations in each of the last two fiscal years, or the last fiscal year and interim 

period in the current fiscal year for which financial statements are furnished in the disclosure document, shall provide the 

information in paragraphs A and C of this item.  All other issuer’s shall provide the information in paragraphs B and C of 

this item.  

The discussion and analysis shall focus specifically on material events and uncertainties known to management that would 

cause reported financial information not to be necessarily indicative of future operating results or future financial 

condition.  

Issuers are not required to supply forward looking information.  This is distinguished from presently known data 

that will impact upon future operating results, such as known future increases in costs of labor or materials.  This 

latter data may be required to be disclosed.  

 A. Plan of Operation.  

The Company did not begin operations until the second quarter of 2008, therefore will proceed with A & C as 

instructed above.  

Anything Brands Online, Inc. was established to capture the potential of the inter-net by developing online shopping centers for buyers of 

accessories and lifestyle products and services, utilizing new and innovative processes for specific „niche‟  or market segments. We have 

determined that our Anything Brand is universally accepted, opening the door for expansion in a broad variety of areas.  This will become 
more evident during fiscal year 2009.  
“Shopping online has become ubiquitous throughout the US – 66% of the online American population has bought something through the 

channel in the last year. The number of Americans buying online has doubled in the last seven years and most online systems have more 
security and have less human interaction than a customer using their credit card at a retail store, making their purchase more secure and at 

less risk for credit card fraud”, this according to a recent Pew Internet Project Report.  



 

The company completed the acquisitions of Anything RV, Inc. and Anything Trucker, Inc. during April of 2008 and My Freight World in 

March of 2009. These acquisitions have become the launch-pad for future expansion of the business.  
The focus of website development originating with Anything RV, Inc. (www.anythingrv.com) is a successful  

example that is used to expand the company‟ s market-reach by developing additional websites of similar quality within that model.  

Examples include two of these websites  www.anythingmobileelectronics.com and www.anythingsupermall.com  that clearly 

demonstrate the same level of user-friendly elements and product offerings as Anything RV, Inc.  
Anything Trucker, Inc. ( www.anythingtrucker.com ) (ATI)  is positioned to take advantage of the transportation industry‟ s growing trend 

toward global logistics and supply chain management by providing a one-stop source for products and services.  ATI will use a combination 
of proprietary software, a roll-up of supply chain company‟ s, including: logistics management, transportation brokers, IT technology and 

intermodal companies to increase revenue and profits by providing ATI‟ s systems and management expertise to those companies in the 

system.   
Tradesman Tool (www.tradesmantool.com) was acquired in June of 2008 and offers a complete line of quality products for the construction 

and transportation industry.  The division moves the company towards the mainstream consumer of more traditional tools and equipment, 
including commercial businesses in the automotive and construction sectors.  

My Freight World  ( www.3plinabox.com )  Acquired in March of 2009 is a provider of technology services to the transportation industry 

as a business services outsourcing company that sells technology, services, and wholesale truck, rail, and airfreight capacity to the Logistics 
Manager industry.  Logistics Managers, sometimes referred to as Third Party Logistics Companies or Brokers, serve as intermediaries 

between shippers and carriers, such as trucking companies and railroads. They account for over $100 billion of the $650 billion 

transportation industry spend.   Technology services are offered via the web or are accessible through web service applications and are 
provided primarily through private label arrangements. Features and services are offered on an unbundled basis for those that can benefit 

from any part of the total solution offered.  As stated earlier in this disclosure statement, the Company will spin-out its Online business and 

Anything Green Online leaving the My Freight World Division as the sole entity as a Pink Sheet company.  

  
Anything Brands Online Website Development and Search Engine Optimization –A High Priority Objective to bring more visitors 

to our websites.  
  
Currently, there are three leading international search engines that represent over 90% of the billions of searches done each month on the 
internet- Google, Yahoo and MSN Search.  They each have their own databases and search algorithms.  Many other search engines use 

results originating from these three major search engines and the same SEO (Search Engine Optimization) expertise can be applied to all of 

them.  

  

The latest search statistics according to Nielson ratings for the major engines indicate that Google owns 67.3% of the searches done on the 
web, which amounted to over 40 billion queries for the month of February 2008.  

  

A top listing in search engines has a dramatic effect on the over all sales growth of the company and getting a website to show up in the 
organic search on the first page of results for a popular or competitive term is an ongoing effort. Using the expertise of our in-house web-

development team, has favorably positioned products of our Anything Brand in organic search results across the 3 major engines.  

  

Principle products or services, and their markets   
  

The Company, through its operating subsidiaries and expanded website divisions offering distinct products and services expects to become 

a major factor in its chosen market segments.  Transportation products and services for the commercial and recreational marketplace 
continue to be our target markets for continued growth.  Our Anything Brand product offerings must be supported with an aggressive SEO 

(Search Engine Optimization) advertising program. A top listing in search engines has a dramatic effect on the over all sales growth of the 

company and getting a website to show up in the organic search on the first page of results for a popular or competitive term is an ongoing 
effort. Using the expertise of our in-house web-development team, has favorably positioned products of our Anything Brand in organic 

search results across the 3 major engines.  

  

The Business of Anything Brands Online  
  

  

  ABOL Transportation Products and Services –  Expansion to become a 

major factor in the commercial transportation sector  

      An effective provider of supply chain services must possess the necessary functions and management to be 

successful in today‟ s business environment. By recognizing that a very “slim-line” between success and 
failure is very common in today‟ s operating environment opens the door for a business that offers more than a 

great product lineup on its website.    

     Anything Trucker (ATI) operates an efficient business operation, with a philosophy of facing challenges head 

on to create an “opportunity management scenario” for delivery of its products and expertise to this important 
customer segment.  It is a fact that in today‟ s difficult operating environment many motor carriers and 

independent owner-operators do not have the management or the financial where-with-all to continue operating 

at profitable levels, opening the door for delivery of these services by ATI.     
     Our target market for delivery of these products and services are commercial trucking operations, more 

specifically small to medium sized motor carriers. This group is the most vulnerable to escalating fuel costs,  

http://www.anythingrv.com/
http://www.anythingmobileelectronics.com/
http://www.anythingsupermall.com/
http://www.anythingtrucker.com/
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barriers to entry and face a myriad of administrative and reporting requirements that place significant financial 

burden on there operations.  

     Before the motor carrier industry was deregulated in 1980, there were fewer than 20,000 interstate motor 
carriers in the United States and as of 2007 approximately 600,000 companies.  Around 93% of these 

companies operate 20 or fewer trucks and more than 81% operate six trucks or less.  

     ATI will offer an expanded level of services, with the goal of developing more efficient, and cost- effective 
operations for this important customer segment. In addition to improving load-finding efficiencies, we 

recognize that a great opportunity to provide those back-office functions exists for a fee, all of which contribute 

to the profitability of the company.  
        ATI is committed to providing its clients the most comprehensive transportation package available in the 

industry.  We can accomplish this objectives through a network of efficient and professionally operated 

companies dedicated to serving a customer base through our website offerings, third party logistics and highly 
specialized service package and partnering with other 3rd Party Provider‟ s of goods and services. My Freight 

World ( www.3plinabox.com )  Acquired in March of 2009 is a provider of technology services to the 

transportation industry as a business services outsourcing company that sells technology, services, and 
wholesale truck, rail, and airfreight capacity to the Logistics Manager industry.  Logistics Managers, sometimes 

referred to as Third Party Logistics Companies or Brokers, serve as intermediaries between shippers and 

carriers, such as trucking companies and railroads. They account for over $100 billion of the $650 billion 
transportation industry spend.   Technology services are offered via the web or are accessible through web 

service applications and are provided primarily through private label arrangements. Features and services are 

offered on an unbundled basis for those that can benefit from any part of the total solution offered.  

  

  
  ABOL Online Retail & Commercial Business – Expansion of the Anything Brand  

  
Research of the competitive online business environment plus our actual experience with the business model 
executed by Anything RV, Inc. with operations beginning 2nd quarter of 2008 confirms that with improved 

marketing, search engine promotion and expanded product offerings that the company has significant upside 

potential.    
Expansion of the business directly relates to additional websites and products including an extensive line up of 
transportation related high margin electronic offerings.  
Tradesman Tool (www.tradesmantool.com) was acquired in June of 2008 and offers a complete line of quality 

products for the construction and transportation industry.  The division moves the company towards the 

mainstream consumer of more traditional tools and equipment, including commercial businesses in the 
automotive and construction sectors.  

Anything Green Online ( www.anythinggreenonline.com ) is currently being launched at Asheville, NC. Based 

upon the success of the business model, plans will include the expansion to at least 50 similar locations within 
the United States.  Based upon the present business model, revenue and profit expectations, net of all costs, 

including the charitable contribution of produce , when expanded to the 50 locations could reach $350,000,000 

in revenue with approximately $30 million pretax profit.  The model will be proven during the 3rd and 4th 

quarters of 2009.  

  
  Anything Brands Online Affiliate Marketing Program- Leverage our 

Position in the Marketplace  

Our objective is to increase sales volume at each website by attracting consumers through affiliate marketing.  

By offering individuals, webmasters and other online merchants the opportunity to earn commissions on 
purchases occurring as a result of their online referral, ABOL expects to develop an extended network of 

affiliates. Our affiliate programs guide found on each of the ABOL websites has everything you needed to start 

making money in this rapidly growing business and get connected to the affiliate community with industry 
news, feature articles, forum discussions, and helpful affiliate resources.   

  C.                Off-Balance Sheet Arrangements  

                      NONE.  

Part E         Exhibits  

The following exhibits must be either described in or attached to the disclosure document:  

Item XVIII           Material Contracts  Every material contract, not made in the ordinary course of business, that 

will be performed after the disclosure document is posted on the Pink Sheets News Service or was entered into not 

more than two years before such posting.  Also include the following contracts:  

http://www.3plinabox.com/
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 1) Any contract to which directors, officers, promoters, voting trustees, security holders named in the disclosure 

document, or Designated Advisor for Disclosure are parties other than contracts involving only the purchase or 

sale of current assets having a determinable market price, at such market price;  

NONE  

 2) Any contract upon which he issuer’s business I substantially dependent, included but not limited to contracts 

with principle customers, principle suppliers, and franchise agreements;  

                                    NONE  

 3) Any contract for the purchase of property described in the disclosure document is held by the issuer;  

                                   NONE  

 4) Any material lease under which a part of the property described in the disclosure document is held by the 

issuer.  

                                   NONE  

 A. Any management contract or any compensatory plan, contract or arrangement, included but not limited to 

plans related to options, warrants or rights, pension, retirement or deferred compensation or bonus, incentive or 

profit sharing ( or if not set forth in any formal document, a written description thereof) in which any director or 

executive officer of the issuer participates shall be deemed material and shall be included; and any other 

management contract or compensatory plan, contract, or arrangement in which any other executive officer of the 

issuer participates shall be filed unless immaterial in amount or significance.  

                           NONE  

 B. The following management contracts or compensatory plans need not be included:  
 

1) Ordinary purchase and sales agency agreements;  
 

2) Agreements with managers in a chain organization or similar organization;  
 

3) Contracts providing for labor or salesmen’s bonuses or payments to a class of  security holders, as such;  
 

4) Any compensatory plan that is available to employees, officer or directors generally and provides the same 

method of allocation of benefits between management and non-management participants.  

Item XIX       Articles of Incorporation and Bylaws.  

 A. A complete copy of the issuer’s articles of incorporation or in the event that the issuer is not a corporation, the 

issuer’s certificate of organization.  Whenever amendments to the articles of incorporation or certificate  of 

organization are filed, a complete copy of the articles of incorporation or certificate of organization as amended 

shall be filed.  

Please see Articles of Incorporation filed on Pink Sheets News Service.  

 B. A complete copy of the issuer’s bylaws.  Whenever amendments to the bylaws are filed, a complete copy of the 

bylaws as amended shall be filed.  

Please see Company‟ s Bylaws filed on Pink Sheets News Service.  

  

Item XX         Issuer’s Certification  



                     I, Jean Morgan certify that;  

1)    I have reviewed this annual disclosure statement of Anything Brands Online, Inc.;  

2)   Based on my knowledge, this disclosure statement does not contain any untrue statement of a material fact or omit to state a 

material fact necessary to make the statements made, in light of the circumstances under which such statements were made, not 

misleading with respect to the period covered by this disclosure statement; and  

3)  Based on my knowledge, the financial statements, and other financial information included or incorporated by reference in this 

disclosure statement, fairly present in all material respects the financial condition, results of operations and cash flows of the 

issuer as of, and for, the periods presented in this disclosure statement.  

May 7, 2010  

  

 “/s/” Jean Morgan   

Jean Morgan  

President  

Anything Brands Online, Inc.  

  
  

  
  

   

  

  

  

   

            

  

  

  

   

  

   

   

  

  

  

  



                                             

  

            

  

  

         

  
   

   

  

  
  

  

  
  

  

  
  

  
  
          

  

  
  

  

                     

                  


