FOR IMMEDIATE RELEASE

DELTA GALIL COMPLETES ACQUISITION OF CONTEMPORARY PREMIUM BRANDS
FROM VF CORP

Tel Aviv, August, 28 2016 — Delta Galil Industries, Ltd. (DELT/Tel Aviv Stock Exchange,
DELTY.PK/OTCQX), the global manufacturer and marketer of branded and private label apparel
products for men, women and children, as well as leisurewear and activewear, today announced that it
has completed its previously announced acquisition of contemporary premium brands, including the
businesses and brands of 7 For All Mankind®, Splendid® and Ella Moss® from VF Corporation
(NYSE: VFC).

About Delta Galil Industries

Delta Galil Industries is a global manufacturer and marketer of branded and private label apparel
products for men, women and children. Since its inception in 1975, the Company has continually
strived to create products that follow a body-before-fabric philosophy, placing equal emphasis on
comfort, aesthetics and quality. Delta Galil develops innovative seamless apparel including bras,
shapewear and socks; intimate apparel for women; extensive lines of underwear for men; activewear,
sleepwear and leisurewear. For more information, visit www.deltagalil.com.

Safe Harbor Statement

Matters discussed in this press release contain forward-looking statements within the meaning of the
Private Securities Litigation Reform Act of 1995. When used in this press release, the words
"anticipate," "believe," "estimate," "may," "intend," "expect" and similar expressions identify such
forward-looking statements. Actual results, performance or achievements could differ materially from
those contemplated, expressed or implied by the forward-looking statements contained herein, and
while expected, there is no guarantee that we will attain the aforementioned anticipated developmental
milestones. These forward-looking statements are based largely on the expectations of the Company
and are subject to a number of risks and uncertainties. These include, but are not limited to, risks and
uncertainties associated with: the impact of economic, competitive and other factors affecting the
Company and its operations, markets, product, and distributor performance, the impact on the national
and local economies resulting from terrorist actions, and U.S. actions subsequently; and other factors
detailed in reports filed by the Company.

nn

For more information:
Nissim Douek
972-54-5201178+
Nissim@unik.co.il

U.S. Media Contact:

Stacy Berns/Danielle Poggi

Berns Communications Group
1-212-994-4660
sberns@bcg-pr.com/dpoggi@bcg-pr.com



