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INTRODUCTION

Snipp Interactive Inc. (“Snipp” or the “Company”) was incorporated in British Columbia under the Business
Corporations Act (British Columbia) on January 21, 2010 under the name Alya Ventures Ltd. (“Alya”). The
Company was originally classified as a Capital Pool Corporation ("CPC") and changed its name to Snipp
Interactive Inc. after completion of its qualifying transaction through a reverse merger transaction with
Consumer Impulse, Inc., a corporation incorporated under the laws of the State of Delaware on March 30,
2007.

BUSINESS OF SNIPP INTERACTVE INC.

Snipp Interactive is a technology company that develops and sells mobile-based promotions solutions and
associated campaign services. These solutions consist of software applications combined with traditional
purchase-related marketing promotions, such as contests and rebates, which allow advertising agencies,
brands and media to engage and interact with their customers. Snipp provides six main solution sets:

 Mob ile Prom otionsand Conte sts: A turnkey contesting platform that provides a full range of
mobile-based contests, from simple sweepstakes to instant win programs to tiered, multi-level
games.

 Purch ase Prom otions/ Re ce ip t Proce ssing: The Company’s unique SnippCheck mobile receipt
processing solution allows brands to execute customized purchase-based promotions. It supports
any qualification criteria, and works across all retailers and all devices.

 Loyalty Program s: The Company’s white-label loyalty engine allows clients to deploy anything
from simple punch-card programs to sophisticated, full-fledged points-based loyalty programs with
rewards stores attached.

 Re b ate Solutions: The Company’s “smarter rebates” solutions platform that allows end-customers
to qualify for their rebates via mobile devices and receive their rebate checks electronically via a
multitude of different options. Clients benefit via lower processing costs, increased transparency,
better customer experiences and enhanced data capture.

 Data Analytics: The Company provides clients with further analytics based on the data it collects
from customers as part of the promotions and programs launched on its platform.

 Augm e nte d Re ality and Ap p s: The Company produces cutting edge augmented reality campaigns
and apps for leading brands around the world.

Snipp generates revenue by designing, constructing, implementing and managing these promotions
marketing solutions for its customers. Snipp is headquartered in Bethesda, MD, with international
operations in Canada, Mexico, the United Kingdom, the Middle East, India and Ireland.

FINANCIAL AND OTHER INFORMATION

In this Registration Statement, unless otherwise specified, all dollar amounts are expressed in United States
Dollars.



FORW ARD-LOOKING STATEMENTS

Certain statements in this document constitute “forward-looking statements”. Some, but not all, forward-
looking statements can be identified by the use of words such as “anticipate,” “believe,” “plan,”
“estimate,” “expect,” and “intend,” statements that an action or event “may,” “might,” “could,” “should,”
or “will” be taken or occur, or other similar expressions. Although the Company has attempted to identify
important factors that could cause actual results to differ materially from expected results, such forward-
looking statements involve known and unknown risks, uncertainties and other factors which may cause the
actual results, performance or achievements of the Registrant, or other future events, to be materially
different from any future results, performance or achievements expressed or implied by such forward-
looking statements. The Company does not undertake any obligation to update or revise such forward-
looking information to reflect subsequent information, events, or circumstances.

PART I

Ite m 1. Ide ntity of Dire ctors, Se nior Manage m e nt and Advisors

Not Applicable

Ite m 2. Offe r Statisticsand Ex p e cte d Tim e tab le

Not Applicable

Ite m 3. Ke y Inform ation

As used within this Annual Report, the terms “Snipp”, “Alya”, “Consumer Impulse”, “the Company”,
“Issuer” and “Registrant” refer collectively to Snipp Interactive Inc., its predecessors and affiliates.

SELECTED FINANCIAL DATA

The selected financial data of the Company for the fiscal year ended December 31, 2014, 2013 and 2012
were derived from the financial statements of the Company which have been audited by MNP LLP,
Chartered Professional Accountants, as indicated in its audit report which is included elsewhere in Annual
Report. The financial data for fiscal 2011 and 2010 have been derived from the financial statements of the
Company as audited by Davidson & Company LLP, Chartered Accountants, which are not included
herein.

The selected financial data should be read in conjunction with the financial statements and other financial
information included elsewhere in the Annual Report.

The Company has not declared any dividends on its common shares since incorporation and does not
anticipate that it will do so in the foreseeable future. The present policy of the Company is to retain future
earnings, if any, for use in its operations and the expansion of its business.



Table No. 1 is derived from the financial statements of the Company, which have been prepared in
accordance with International Financial Reporting Standards (“IFRS”). Under the merger agreement
between Snipp and Consumer Impulse, Consumer Impulse is the purchaser and parent company for
accounting purposes. Therefore, the financial information for the fiscal years 2011 and 2010, ended
December 31, are taken from the financial statements of Consumer Impulse.

Table No. 1
Selected Financial Data

IFRS
(US$ in 000, except per share data)

Year
Ended
Dec. 31,
2014

Year
Ended
Dec. 31,
2013

Year
Ended
Dec. 31,
2012

Year
Ended
Dec. 31,
2011

Year
Ended
Dec. 31,
2010

Revenue $3,562 $870 $512 $379 $278
Interest and Other Income ($1,276) $906 ($635) $0 $0
Net Income (Loss) ($2,565) $76 ($2,238) ($16) ($34)
Total Comprehensive Loss ($2,638) ($45) ($2,260) ($16) ($34)
Basic and Diluted Loss Per Share ($0.04) $0.00 ($0.05) ($0.01) ($0.02)
Dividends Per Share $0 $0 $0 $0 $0

Working Capital (Deficit) $884 $266 $716 ($37) ($21)
Long-Term Debt $0 $0 $0 $0 $0
Derivative Liability ($1,614) ($61) ($1,230) $0 $0
Shareholder’s Equity (Deficit) ($369) $434 ($366) ($37) ($21)
Total Assets $2,506 $819 $1,117 $99 $55

Weighted Avg. Shares 63,395 48,952 41,590 1,998 1,998
Shares outstanding at period end 69,928 52,453 48,053 1,998 1,998

In this Annual Report, unless otherwise specified, all dollar amounts are expressed in United States Dollars
($).

State m e nt of Cap italization and Inde b te dne ss

Not Applicable



Risk Factors

An investment in the Common Shares of the Company must be considered speculative due to the nature
and level of development of the Company’s business. In particular, the following risk factors apply:

RisksRe late d to Our Busine ss

Th e Com p any h asa lim ite d op e rating h istory.
The Company has a limited operating history and has limited revenues derived from operations. The
Company began business operations in 2007 and did not generate its first commercial revenues until 2008.
The Company’s focus has been in actively developing reference accounts and building sales, marketing
and support capabilities. The Company may not be able to sustain long term profitability which would
have a negative effect on the stock price.

Prob le m sRe sulting from Rap id Growth
Snipp is pursuing its plan to market its platform throughout Canada, the United States and globally, and
will require capital in order to meet these growth plans. There can be no assurances that proceeds from past
Financings will enable the Company to meet these growth needs. The plan will place significant demands
upon the Company, management, and resources. Besides attracting and maintaining qualified personnel,
employees or contractors, the Company expects to require working capital and other financial resources to
meet the needs of its planned growth. No assurance exists that the plans will be successful or that these
items will be satisfactorily handled, and this may have material adverse consequence on the business of the
Company.

Th e Com p any h aslim ite d m arke ting, sale sand distrib ution e x p e rie nce .
The Company and its personnel have limited experience in the marketing and sales of the Company’s
products and services. The Company is currently assembling a direct sales force that requires substantial
resources and management attention. The Company may not be successful in developing its own
marketing and sales force on a larger scale, which would have a negative effect on the Company’s
operations and financial position.

Th e Com p any m ay use acquisitionsor oth e r b usine sstransactionsto e x p and itsb usine ssand
op e rations.
The promotions and mobile marketing industry is highly fragmented. The Company may, when and if the
opportunity arises, acquire new or complementary products, technologies or businesses in the marketing
and promotions industry. Acquisitions involve numerous risks, including difficulties in the assimilation of
the operations, technologies and products of the acquired companies, the diversion of management’s
attention from other business concerns, risks associated with entering new markets or conducting
operations in industry segments in which the Company has no or limited experience and the potential loss
of key employees of the acquired company. Even if such acquisitions are made, there can be no
assurances that any anticipated benefits of an acquisition will be realized. Future acquisitions by the
Company could result in potentially dilutive issuances of equity securities, the use of cash, the incurrence
of debt and contingent liabilities, and write-off of acquired research and development costs, all of which
could materially adversely affect the Company’s operations and financial condition.



Th e Com p any h asa significant num b e r of com p e titors.
The promotions marketing industry is very competitive, and the Company competes with a substantial
number of other companies, both public and private, who offer similar products and services. A number of
these other companies have greater financial and personnel resources than the Company, and have greater
sales and marketing experience. If these competitors are able to provide more cost-effective products than
the Company, or if the Company’s systems and technology fail to achieve or maintain market acceptance,
or if new technologies are introduced by competitors that are more favorably received than the Company’s
technology, demand for the Company’s products will decline which will have a negative effect on the
Company’s operations and financial condition.

Rap id te ch nologicalch ange could m ake th e Com p any’sp roductsob sole te .
The promotions marketing industry is characterized by rapid technological growth and development. New
developments in products, methods, technology or standards may negatively affect the development and
sale of some or all of the products utilizing the Company’s products and technology, and may render them
obsolete. New product development and/or modification is costly, requires significant research and
development time and expense, and may not necessarily result in the successful commercialization of any
new product. The Company must also adapt to changes in industry standards that will require
modifications to existing products and applications, including the compatibility with communications
networks and mobile operating systems. If the Company fails to invest sufficiently in research and product
development, or is unsuccessful in its efforts to enhance, improve or modify its products, or to develop and
introduce new products that incorporate new technologies that achieve market acceptance, it will have a
negative effect on the Company’s operations and financial position.

Th e Com p any h asa re liance on th ird-p artie sto sup p ort itsop e rations.
The Company relies on certain technology services provided to it by third parties as an important
component of its marketing campaign services. There can be no assurance that these third party service
providers will be available to the Company in the future on acceptable commercial terms or at all. If the
Company were to lose one or more of these service providers, and be able to replace them in a cost
effective manner, or at all. This would result in the Company’s inability to offer or complete certain of its
marketing campaigns for clients, The Company may also be required to collaborate with third parties to
develop its products and may not be able to do so on a timely and cost-effective basis, if at all. This may
have a negative effect on the Company’s operations and financial condition.

Th e Com p any’sp roductsface se curity risks.
The business of the Company faces certain security risks in several areas, including information
technology, network and data. These risks include computer viruses, break-ins, cyber system attacks or
other security problems which could lead to disruption or interruption of services to clients as well as
misappropriation of proprietary or confidential information of the Company’s clients and consumer users.
Any failure to adequately address these risks could have an adverse effect on the business and reputation of
the Company and expose the Company to potential liability, which would have a negative effect on the
Company’s operations and financial condition.



Op e rationsm ay b e sub je ct to ch ange sin lawsand re gulations.
A number of new laws and regulations may be adopted with respect to mobile phone services covering
issues such as user privacy, "indecent" materials, freedom of expression, pricing, content and quality of
products and services, taxation, advertising, intellectual property rights and information security. Adoption
of any such laws or regulations may have a negative impact on the Company’s ability to deliver increasing
levels of technological innovation, and will likely add to the cost of creating and delivering its products.
Such changes may have a negative effect on the Company’s operations and financial condition.

Prote ction of th e Com p any’sinte lle ctualp rop e rty righ tsislim ite d.
The Company’s technology, products and service offerings utilize a variety of proprietary rights that are
important to its competitive position and success. These proprietary rights are protected through trade
secrets and copyrights, but to-date not through patenting. Because the Intellectual Property associated with
the Company’s technology is evolving and rapidly changing, current intellectual property rights may not
adequately protect the Company. The Company may not be successful in securing or maintaining
proprietary or future patent protection for the technology used in its systems or services, and protection
that is secured may be challenged and possibly lost. The Company generally enters into confidentiality or
license agreements, or has confidentiality provisions in agreements with employees, consultants, strategic
partners and clients and controls access to and distribution of its technology, documentation and other
proprietary information. The Company’s inability to protect its Intellectual Property adequately for these
and other reasons could result in weakened demand for its systems or services, which may have a negative
effect on the Company’s operations and financial position.

Th e Com p any’sp roductsm ay b e sub je ct to litigation from th ird p arty inte lle ctualp rop e rty righ ts
h olde rs.
The Company could become subject to litigation regarding intellectual property rights that could
significantly harm its business. The Company’s commercial success will also depend in part on its ability
to make and sell its systems and services without infringing on the patents or proprietary rights of third
parties. Competitors, many of whom have substantially greater resources than the Company and have
made significant investments in competing technologies or products, may seek to apply for and obtain
patents that will prevent, limit or interfere with the Company’s ability to make or sell its own systems or
provide its own services. Any litigation filed by third parties may result in the diversion of management’s
attention from the Company’s business operations and require the expenditure of significant financial
resources.



Inte rnationalop e rationsm ay b e sub je ct to additionalrisksassociate d with doing b usine ssin fore ign
countrie s.
The Company currently operates within the United States, Canada, Mexico, the United Kingdom, India,
Ireland and the Middle East, and the Company expects to do business in South America and potentially
other parts of Asia and Europe. As a result, it may face significant additional risks associated with doing
business internationally. In addition to the language barriers, different presentations of financial
information, different business practices, and other cultural differences and barriers, ongoing business risks
may result from the international political situation, uncertain legal systems and applications of law,
prejudice against foreigners, corrupt practices, uncertain economic policies and potential political and
economic instability. The Company may also be subject to such risks, including, but not limited to,
currency fluctuations, regulatory problems, punitive tariffs, unstable local tax policies, trade embargoes,
expropriation, corporate and personal liability for violations of local laws, possible difficulties in collecting
accounts receivable, increased costs of doing business in countries with limited infrastructure, and cultural
and language differences. The Company may face competition from local competitors that have longer
operating histories, greater name recognition, and broader customer relationships and industry alliances in
their local markets, and it may be difficult to operate profitably in some markets as a result of such
competition. Foreign economies may differ favorably or unfavorably from the United States economy or
Canadian economy in growth of gross national product, rate of inflation, market development, rate of
savings, and capital investment, resource self-sufficiency and balance of payments positions, and in
other respects.

When doing business in foreign countries, the Company may be subject to uncertainties with respect to
those countries' legal system and application of laws, which may impact its ability to enforce agreements
and may expose it to lawsuits. Legal systems in many foreign countries are new, unclear, and continually
evolving. There can be no certainty as to the application of laws and regulations in particular instances.
Many foreign countries do not have a comprehensive system of laws, and the existing regional and local
laws are often in conflict and subject to inconsistent interpretation, implementation and enforcement. New
laws and changes to existing laws may occur quickly and sometimes unpredictably. These factors may
limit our ability to enforce agreements with our current and future clients and vendors. Furthermore, it
may expose us to lawsuits by our clients and vendors in which we may not be adequately able to protect
ourselves.

The Company may be unable to fully comply with local and regional laws that may expose it to financial
risk. When doing business in foreign countries, the Company may be required to comply with informal
laws and trade practices imposed by local and regional government administrators. Local taxes and other
charges may not be predictable or evenly applied. These local and regional taxes/charges and
governmentally imposed business practices may affect the cost of doing business and may require the
Company to constantly modify its business methods to both comply with these local rules and to lessen the
financial impact and operational interference of such policies. Any failure on the part of the Company to
maintain compliance with the local laws may result in fines and fees which may have a negative effect on
the Company’s operations and financial condition.



RisksRe lating to th e Financing of th e Com p any

Th e Com p any h asa h istory of op e rating losse sand lim ite d cash flow to sustain op e rations.
The Company historically has reported operating losses and negative operating cash flow from operations.
The Company has incurred net operating losses of $1,288,834 in fiscal 2014, $830,879 in fiscal 2013 and
$1,603,155 in fiscal 2012, and has an accumulated deficit of $4,766,618 since inception as of December
31, 2014. The Company has paid no dividends on its shares since incorporation and does not anticipate
doing so in the foreseeable future. The Company has historically relied upon the sale of common shares to
help fund its operations and meet its obligations. Any future additional equity financing would cause
dilution to current stockholders. If the Company does not have sufficient capital for its operations,
management would be forced to reduce or discontinue its operational activities that would have a negative
effect on the Company’s operations and financial condition.

Th e Com p any willre quire additionalfinancing wh ich could re sult in sub stantialdilution to e x isting
sh are h olde rs.
The Company will require additional capital in order to fulfill its growth plans as well as for general and
administrative expenses. The Company’s growth plans are dependent upon the Company’s ability to obtain
financing through the sale of common or preferred shares, debt financing, or other means. Such sources of
financing may not be available on acceptable terms, if at all. Any transaction involving the issuance of
previously authorized but unissued shares of common or preferred stock, or securities convertible into
common stock, could result in dilution, possibly substantial, to present and prospective holders of common
stock. These financings may be on terms less favorable to the Company than those obtained previously.
Failure to obtain such financing may result in the Company’s ability to expand its product offerings and
operations, and have a negative effect on the Company’s operations and financial position.

RisksRe lating to an Inve stm e nt in th e Se curitie sof th e Com p any

Th e Com p any h asa de p e nde nce up on ke y m anage m e nt e m p loye e s, th e lossor ab se nce of wh ich
could h ave a ne gative e ffe ct on th e Com p any’sop e rations.
The Company strongly depends on the business and technical expertise of its management and key
personnel, including Chief Executive Officer Atul Sabharwal, Chairman Ritesh Bhavnani, Chief Operating
Officer John Fauller, Chief Financial Officer Jaisun Garcha, Chief Customer Officer David Hargreaves
and Chief Technology Officer Wilson (Andy) Bell. There is little possibility that this dependence will
decrease in the near term. With the exception of the Consulting agreement with Atul Sabharwal, the
Company only has "at-will" employment agreements with its key management employees and they are
free to leave their employment with the Company at any time. The Company carries no “Key Man”
insurance on any of its management, and the loss of any of these individuals is likely to have a negative
effect on the Company’s operations. As the Company’s operations expand, additional general management
resources will be required. The Company may not be able to attract and retain the additional qualified
personnel that may be required.

Ce rtain office rsand dire ctorsm ay h ave conflictsof inte re st.
The Company may contract with affiliated parties or other companies or members of management of the
Company or companies that members of management own or control. These persons may obtain
compensation and other benefits in transactions relating to the Company. Certain members of management
of the Company will have other business activities other than the business of the Company. Although
management intends to act fairly, there can be no assurance that the Company will not possibly enter into
arrangements under terms one could argue are less favorable than what could have been obtained had the
Company or any other company had been dealing with unrelated persons.



Th e m arke t for th e Com p any’scom m on stock h asb e e n sub je ct to volum e and p rice volatility th at
could ne gative ly e ffe ct a sh are h olde r’sab ility to b uy or se llth e Com p any’ssh are s
The market for the common shares of the Company may be highly volatile for reasons both related to the
performance of the Company or events pertaining to the industry, as well as factors unrelated to the
Company or its industry. The Company’s common shares can be expected to be subject to volatility in both
price and volume arising from market expectations, announcements and press releases regarding the
Company’s business, and changes in estimates and evaluations by securities analysts or other events or
factors.

In recent years the securities markets in the United States and Canada have experienced a high level of price
and volume volatility, and the market price of securities of many companies, particularly small-capitalization
companies such as the Company, have experienced wide fluctuations that have not necessarily been related
to the operations, performance, underlying asset values, or prospects of such companies. For these reasons,
the price of the Company’s common shares can also be expected to be subject to volatility resulting from
purely market forces over which the Company will have no control. Further, despite the existence of a
market for trading the Company’s common shares in Canada, stockholders of the Company may be unable to
sell significant quantities of common shares in the public trading markets without a significant reduction in
the price of the stock.

Broke r-De ale rsm ay b e discourage d from e ffe cting transactionsin our com m on sh are sb e cause th e y
are conside re d "Pe nny Stocks" and are sub je ct to th e Pe nny Stock Rule s.
Rules 15g-1 through 15g-9 promulgated under the Securities Exchange Act of 1934, as amended, impose
sales practice and disclosure requirements on FINRA broker-dealers who make a market in "a penny
stock". A penny stock generally includes any equity security that has a market price of less than $5.00 per
share that is not registered on certain national securities exchanges or quoted on the NASDAQ system. The
additional sales practice and disclosure requirements imposed upon broker-dealers may discourage broker-
dealers from effecting transactions in our shares, which could severely limit the market liquidity of the
shares and impede the sale of our shares in the secondary market.

Under the penny stock regulations, a broker-dealer selling penny stock to anyone other than an established
customer or "accredited investor" (generally, an individual with net worth in excess of US$1,000,000 or an
annual income exceeding US$200,000 in each of the last two years, or US$300,000 together with his or
her spouse) must make a special suitability determination for the purchaser and must receive the
purchaser's written consent to the transaction prior to sale, unless the broker-dealer or the transaction is
otherwise exempt.

In addition, the penny stock regulations require the broker-dealer to deliver, prior to any transaction
involving a penny stock, a disclosure schedule prepared by the US Securities and Exchange Commission
relating to the penny stock market, unless the broker-dealer or the transaction is otherwise exempt. A
broker-dealer is also required to disclose commissions payable to the broker-dealer and the registered
representative and current quotations for the securities. Finally, a broker-dealer is required to send
monthly statements disclosing recent price information with respect to the penny stock held in a customer's
account and information with respect to the limited market in penny stocks.



Asa “Fore ign Private Issue r”, th e Com p any ise x e m p t from th e Se ction 14 Prox y Rule sand Se ction
16 of th e 1934 Se curitie sAct.
The submission of proxy and annual meeting of shareholder information (prepared to Canadian standards)
on Form 6-K may result is shareholders having less complete and timely data. The exemption from
Section 16 rules regarding sales of common shares by insiders may result in shareholders having less data.

Ite m 4. Inform ation on th e Com p any

De scrip tion of Busine ss

Introduction

Snipp’s executive office is located at:
6708 Tulip Hill Terrace
Bethesda, Maryland 20816
Telephone: (888) 997-6477
Website: www.snipp.com
E-Mail: info@snipp.com

The Contact persons are Atul Sabharwal, Chief Executive Officer, and Jaisun Garcha, Chief Financial
Officer.

Atul Sabharwal, Chief Executive Officer, provides office space to the Company.

The Company’s fiscal year ends December 31st.

The Company's common shares trade on the TSX Venture Exchange under the symbol "SPN".

The authorized share capital of the Company consists of an unlimited number of common shares, and an
unlimited number of preferred shares, issuable in series. As of December 31, 2014, the end of the most
recent fiscal year, there were 69,927,638 common shares issued and outstanding, and no preferred shares
issued and outstanding. As of March 31, 2014, the end of the most recent fiscal quarter, there were
100,175,256 common shares and no preferred shares, issued and outstanding.

Corp orate Background

The Company was originally incorporated in British Columbia under the Business Corporations Act
(British Columbia) on January 21, 2010.

The Company presently has three wholly-owned subsidiaries.
 Snipp Interactive Inc. (formerly Consumer Impulse, Inc.), a Delaware Corporation; and
 Snipp Canada Inc., a Canada Corporation.
 Swiss Post Solutions Ireland Limited, an Ireland Corporation (acquired subsequent to the end of

fiscal 2014)

Currently, the Company develops and sells mobile-based promotions solutions and associated campaign
services, primarily to publishers, advertising agencies and brands.



History and De ve lop m e nt of th e Busine ss

The Company was incorporated in British Columbia under the Business Corporations Act (British
Columbia) on January 21, 2010 under the name “Alya Ventures Ltd.”. The Company was classified as a
Capital Pool Company (“CPC”) and began trading on the TSX Venture Exchange under the symbol
“ALY.P” on August 25, 2010. In the Company’s initial public offering, a total of 6,050,000 common
shares were issued at a purchase price of C$0.10 per share for gross proceeds of C$605,000.

Under the TSX Venture Exchange’s Policy 2.4, a company with only minimal working capital is allowed
to list on the Exchange for the purposes of negotiating an acquisition of, or the participation in, assets or
businesses. Such companies are classified as a “Capital Pool Company”, or “CPC” and are governed by a
specific set of rules and regulations. The sole purpose of a CPC is to identify and evaluate existing
businesses or assets for possible acquisition which, if acquired, would provide the company with a full
listing on the TSX-V. The only business a CPC is allowed to conduct prior to its Initial Public Offering
and listing on the TSX-V is to prepare for its offering. This typically consists of raising a limited amount
of seed capital, establishing a management team and board of directors, as well as hiring professionals to
assist in the offering, including an auditor, legal counsel, and an agent for the Offering. Once the IPO is
completed, the company will use the net proceeds to seek and finance a business in order to complete its
“Qualifying Transaction” (“QT”). Once a suitable asset or business has been identified, the CPC will
attempt to negotiate an acquisition or participation in the asset or business. The management of the CPC
will negotiate with the targeted acquisition regarding acquisition terms. The Board of Directors of the CPC
will examine proposed acquisitions on the basis of business fundamentals before approving any proposed
transaction.

From the date of listing on the TSX-V, the CPC has 24 months to complete its QT. If the CPC had not
completed its QT in that timeframe, the CPC’s shares would be suspended from trading, and possibly face
delisting, until such time as a QT has been approved and completed. The CPC may use cash, secured or
unsecured debt, the issuance of securities, or a combination thereof, in order to finance its acquisition as its
QT. Any QT is subject to approval by the majority of the minority shareholders of the CPC, approval from
the TSX-V, and sponsorship of a TSX-V member firm. Trading in the CPC stock will initially be halted
from trading before the announcement of a pending QT. The stock will remain halted until the Exchange
has completed any preliminary background investigations into the proposed transaction and a sponsor firm
has been retained.

All securities which will be held by Principals of the proposed post-QT issuer are required to be held in
escrow. Shares will be released from escrow subject to a formula prescribed in the CPC Escrow
Agreement which is subject to approval by the TSX-V. Once the QT is complete, the company will resume
trading on the TSX-V under its new name and symbol.



On November 18, 2011, the Company announced that it had entered into a definitive agreement with
Consumer Impulse, Inc. (“Consumer Impulse”), a Delaware Corporation doing business as “Snipp”, to
acquire a 100% interest in Consumer Impulse. Snipp is a provider of a full suite of mobile marketing
services in the US and Canada to print publishers, advertising agencies, and corporations and consumer
brands. Snipp generates its revenue from the design, construction, implementation and management of
these mobile marketing services for customers. Under the agreement, the Company agreed to acquire
Consumer Impulse through the issuance of 22,742,305 Alya common shares and 6,188,688 common stock
warrants, with each warrant exercisable into one Alya share at a price of C$0.13 per share for a period of
five years from closing. Concurrent with the transaction, the Company would close the private placement
of 13,333,333 common stock units at a price of C$0.15 per unit for gross proceeds of C$2,000,000. Each
Unit consists of one Share and one share purchase warrant entitling the holder to purchase one Share at an
exercise price of C$0.22 per Share until March 1, 2013 and at an exercise price of C$0.27 until March 1,
2014. The transaction with Consumer Impulse is the Company’s “Qualifying Transaction” under TSX
Venture Exchange rules and closed on March 1, 2012. For accounting purposes, the transaction was treated
as a reverse takeover with Consumer Impulse as the acquirer and the Company’s financial statements
reflecting Consumer Impulse’s history from its inception on March 30, 2007.

Following the closing of the Qualifying Transaction, the Company changed its name to “Snipp Interactive
Inc.” and resumed trading on the TSX Venture Exchange under the new symbol “SPN” on March 6, 2012.

In May 2012, the Company announced an agreement with VirKet S.A. de C.V., a leading Mexican
provider of digital marketing services, to establish a strategic partnership to offer mobile marketing
solutions and associated campaign services in Mexico. The initial term of the agreement was for one year
with an option for VirKet to extend for a second year and a right-of-first refusal for an extended exclusive
license beyond the initial two year term.

In June 2012, the Company added its new mobile marketing technology, “QR in the Cloud”, to its
Mobilize Me platform. The technology allows users to scan quick response (“QR”) codes without a
smartphone or reader app.

In September 2012, the Company expanded its international operations to the Middle East, with its first
campaigns in Kuwait, and in October 2012 the Company signed an agreement with VirKet S.A. de C.V.
and Anuncios en Directorios, S.A. de C.V., Mexico’s leading yellow pages and multi-media advertising
company to develop mobile solutions for their clients.

In October 2012, the Company launched its first receipt validation campaign with Arm & Hammer.
Customers who purchased 2 boxes of Arm & Hammer Baking Soda could send in their receipts to qualify
for a coupon from 1-800-FLOWERS.com.

In November of 2012 the company signed an agreement with eWinery and NXT wine to market its
solutions to the wine industry in North America.



The Company partnered with Meredith Corporation in November 2012 to launch an annual program that
provided Meredith’s advertisers with customized mobile websites and allowed the reader to engage with
the advertiser in a variety of ways. This program began in March 2013 with Meredith’s Midwest Living
magazine utilizing the Company’s Mobile Site Builder application to create mobile reader response cards.

In February 2013, the Company officially launched SnippCheck, which validates the authenticity of
pictures submitted by customers through their mobile phone. The technology has uses in multiple
industries, including receipt validation for contests, rewards and rebates.

In March 2013, the Company launched SnippWine, a full service mobile marketing solution for the wine
industry, with its first two clients.

In June 2013, SnippQR, a free custom QR code generator, was launched. With SnippQR, users can create
high-resolution QR codes with no restrictions on the number of scans per code. In January 2014, the
Company entered into a three-year agreement with VirKet S.A. de C.V. where VirKet will use the
SnippQR platform for use by Seccion Amarilla’s small business clients.

In 2014, the Company launched three new applications based on their existing platforms and technologies.
SnippLoyalty is targeted for consumer brands which allows clients to award consumers for both purchase
and non-purchase transactions. SnippRebates enables consumers to submit rebate forms and proof of
purchases via mobile, e-mail or web uploads, track the status of their rebates, and receive funds
electronically, all within 48 hours. SnippInsights is a data analytics program gathers data from its
marketing programs and enables clients to better understand their customers and optimize their
promotional programs.

In February 2015, the Company closed the acquisition of Swiss Post Solutions Ireland Ltd. (“Swiss Post
Ireland”). Swiss Post Ireland has a Consumer Loyalty Management product which is a multicurrency,
cloud-based platform which offers real-time benefits and rewards management, including an advanced
analytics platform for both reporting and predicting consumer behavior.

Busine ssOve rvie w

The Company is a provider of mobile-based promotions software application and associated campaign
services that allow brands to engage and interact with their customers. The primary clients for the
Company’s products are advertising agencies, corporate/consumer brands, including Fortune 500
companies, and third party companies that provide promotions marketing services.

Mobile marketing is a relatively new industry that has evolved with the advances in mobile telephone
technology. The dramatically increased power and capabilities of smartphones has also increased the types
of marketing and promotional materials that can be pushed to the consumer via the mobile gateway, as
well as the ways in which consumers can submit information and communicate directly with brands,
thereby giving rise to a host of new marketing mechanisms that can be effectively leveraged by brands.
These mechanisms include targeted delivery of marketing materials to specific consumers (those that have
already purchased a specific product, or are physically present in-store, for example) as well as allowing
consumers to submit store receipts via their phones to prove purchase of a particular product.



Leveraging a consumer’s mobile device to validate purchase enables consumer brands to execute
marketing programs like loyalty, rebates and promotions easily and cost effectively. Traditionally since
consumer brands distribute their products through hundreds of different channels and thousands of
different retailers, running programs tied to purchase required expensive “code-on-pack” or cumbersome
“mail-in” alternatives. Further, the Company is in a privileged position as it has access to a vast amount of
actual purchase data provided by customers participating in programs that can be leveraged to improve the
efficacy of marketing programs.

The Company’s mobile-based promotion solutions enable consumers to participate in promotions and
campaigns in a manner that is easier and with greater transparency than traditional “mail-in” alternatives.
The Company’s solutions also enable brands to create new types of incentive programs and unique
qualification criteria that would not have been possible with traditional solutions.

Currently the Company offers six main product suites:

 Purch ase Prom otions/ Re ce ip t Proce ssing: The Company’s unique SnippCheck mobile receipt
processing solution allows brands to execute customized purchase-based promotions. It supports
any qualification criteria, and works across all retailers and all devices.

 Mob ile Prom otionsand Conte sts: SnippWin, a turnkey contesting platform that provides a full
range of mobile-based contests, from simple sweepstakes to instant win programs to tiered, multi-
level games.

 Loyalty Program s: The Company’s white-label loyalty engine allows clients to deploy anything
from simple punch-card programs to sophisticated, full-fledged points-based loyalty programs with
rewards stores attached.

 Re b ate Solutions: The Company’s “smarter rebates” solutions platform that allows end-customers
to qualify for their rebates via mobile devices and receive their rebate checks electronically via a
multitude of different options. Clients benefit via lower processing costs, increased transparency,
better customer experiences and enhanced data capture.

 Data Analytics: The Company provides clients with further analytics based on the data it collects
from customers as part of the promotions and programs launched on its platform.

 Augm e nte d Re ality and Ap p s: The Company produces cutting edge augmented reality campaigns
and apps for leading brands around the world.

Principal Markets

Currently the Company’s principal markets are the United States and Canada, with the majority of the
revenues from the United States. The Company has also generated revenues from promotional campaigns
for clients in the United Kingdom, the Middle East, Brazil, and Mexico. The Company is also establishing
partnerships in various regions to help it expand internationally and has previously signed partnership
agreements with companies in Brazil and Mexico. The recent acquisition of Swiss Post Ireland includes
new customers in Europe for their Customer Loyalty Management product and services.



Competitive Position

The promotions market is large, but fairly fragmented with numerous specialties. The mobile segment is
relatively new, and has grown rapidly with the deployment of more powerful mobile phone technology.
There are few firms that provide a full range of promotions services, including the technology to enable
specific campaigns through to the ancillary support services, including legal and rewards, and none of
them have a significant share of the overall market.

The Company believes it is well-placed in the market for two primary reasons. First, through its own staff
or through its network of partners, it is able to present clients with a “single point of contact” for all their
promotions related activities. Second, the Company’s SnippCheck receipt processing program is relatively
unique in the industry. While there are other firms that offer receipt processing services, the Company’s
range of promotional campaigns built on top of SnippCheck, combined with the flexibility of the campaign
services and experience provides the Company with advantages over other Companies in the mobile
promotions market. The addition of its new applications to its existing suite of technologies has expanded
the Company’s capabilities and range of offerings that allows the Company to provide a broader range of
services to its clients.

Nature of the Business

Revenues are generated primarily from providing its mobile-based promotions platform and related
services to agencies, brands and related parties. As part of its service the Company helps its clients
conceptualize and execute the campaigns, and has the capability to bundle all of the required components
of the for a specific campaign, including rules, creative, and rewards, as well as the technology to
implement the campaign, and the data collection and analysis.

Although the promotions business is seasonal in nature, with many large campaigns traditionally
constructed around holidays and certain seasons, the Company’s revenue growth has not been materially
impacted to date. However, the Company anticipates that this seasonality may have an impact on revenues
in the future.

The Company is able to customize the marketing campaign for each customer by utilizing its various
applications and marketing components individually or together. These components include:

Snip p Ch e ck –Re ce ip t Proce ssing and Purch ase Validation

SnippCheck is a mobile receipt processing solution. Consumers can submit receipts to validate their
purchases in exchange for coupons, rebates, expenses and loyalty programs, using just their phone.
SnippCheck does not require consumers to download an app, or even have a smartphone as it is compatible
with any camera-equipped mobile phone. SnippCheck can also be easily integrated into existing third party
apps via its API if required.



The program allows a customer to submit a photograph of their receipt directly from their phone to the
Company, either through messaging or e-mail. Additional information is submitted through a mobile web
form. Any receipt from any store can be processed by the program and it is independent of the retailer’s
Point-of-Sale systems. Submissions are validated through sophisticated Optical Character Recognition
(OCR) which enables the Company to handle large volumes of receipts quickly. Receipts can also be
manually validated by the Company’s operations team, if required. Manual and automated fraud detection
measures prevent duplicate submissions as well as other attempts to violate program rules. The program
can also be customized to support other kinds of submissions, such as multiple image submissions,
registrations, or proofs of purchase. Users can check their submission status at any time, and are notified if
submissions are incomplete or invalid.

For the Company’s customers, the benefits for SnippCheck over traditional submission programs include:

 Consumer convenience: No requirement to photocopy, print or mail submissions
 Detailed Tracking, Reporting and Analytics: Brands receive detailed information about their

customers and buying habits. Who the customers are, as well as what they are buying and where.
 Customizable Qualification Rules: The system is extremely versatile and allows for a variety of

different qualification rules for programs, enabling brands to create sophisticated promotions.
 Processing speed: Turnaround time is days rather than weeks for traditional submission programs,

and all workflow is digitally transcribed as part of the process.
 “Pop-up” capability: Campaigns can be set up very quickly, even overnight, and can last for short-

periods of time.
 Cost-effective: No postage costs or expensive product packaging changes are required.

Each campaign has a dedicated mobile site with program instructions, functionality for users to check
submission status, view/retrieve submissions, and more. Consumers are notified at each step of the
program and have full transparency into their submission status via the dedicated mobile site. Each
campaign is completely customizable and supports multiple variations, including multiple submissions,
user registration, customized messaging, participation limits and more. The Company also provides
multiple reward and redemption options, from electronic coupons to paper checks.

SnippCheck can also validate photographs, which is useful for brand engagement campaigns. Such
campaigns include contests to display a customer’s use of a brand’s product. The Company validates all
images and ensures that inappropriate content is flagged. It can also integrate with Social Media where all
content can be posted, as a form of entry, or reposted by the client for brand marketing.

An example of SnippCheck’s use in brand promotion was a campaign for Quantum Rewards. Quantum
was looking for an innovative way to promote the launch of the new Madden Football Game for the Xbox
360 video console in Walmart Stores for their client, EA Games. The agency and brand wanted to create a
promotion whereby they encouraged consumers to purchase the game in conjunction with a snack product.
They wanted the promotion to be launched nationwide and done without having to integrate into the
Walmart Point-of-Sale system which would be too time consuming for the promotion. Therefore,
SnippCheck was used for the promotion. Consumers were informed about the promotion using in-store
promotional materials. In order to qualify for at $10 eGift card from Walmart, consumers had to purchase
the game along with one qualifying snack product and submit a photo of their receipt through their mobile
phones. SnippCheck received the purchase submissions and once validated, consumers were sent back
their Walmart eGift code via text message to their phones.



Snipp’s solutions can also operate campaigns based on dollar amounts spent as opposed to simply products
purchased. Quantum Rewards also used SnippCheck for another EA Games’ promotion at Walmart. In this
campaign, their co-promotion partner, M&M’s candies, wanted the qualification to be based on a dollar
amount spent. Consumers had to purchase EA’s Forza Motorsport 5 video game at Walmart as well as $8
worth of qualifying M&M’s. SnippCheck was able to process the mobile receipt submission and determine
if the required dollar purchases had been made before returning the rewards to the qualifying consumers.

SnippCheck and other Snipp solutions are recognized by brands as an effective method to obtain important
consumer behavior information. Smithfield and Gwaltney brands conduct various NASCAR related
sweepstakes each year to incentivize consumers to purchase additional branded products, including meet
and greets with Smithfield sponsored drivers. They were previously handing all contests through mail-in,
but this method did not provide the means to capture important information or tie spending to specific
retailers. It also did not provide on-going connection to consumers by opting participants into future
promotions. The newest sweepstakes solved those issues by going digital through the use of SnippCheck.
Consumers text in a keyword based on the retailer they are shopping at for instructions, then send in a
picture of their qualifying receipt. Snipp also alerts the winners once they have been chosen.

Snipp also created a similar campaign for Henkel called the “Fuel Your Summer” promotion. Consumers
that spent $25 on Henkel’s family of beauty care brands, including Dial, Tone, RightGuard and Dry Idea,
received a $10 Shell gift card. Purchases could be made at any retailer, and could be made over multiple
transactions. Snipp charged for actual rewards redeemed rather than anticipated, and provided daily reports
that allowed Henkel to track participation and analyze spending behavior.

Promotions such as the above allow brands to tie their programs to a more detailed return on investment
than they could have in previous promotions.

Snip p W in –Prom otionsand Conte st Engine

SnippWin is the Company’s promotion platform. It allows clients to engage customers through the
deployment of contests, mobile promotions and social media related interactions. Components include:

Instant W in: The product supports a full range of instant win contests, including mobile scratcher games,
text-to-win and sophisticated tiered and combo programs.
Swe e p stake s: The Company offers a complete suite of sweepstakes services, including legal, fulfillment,
activation, marketing, and random winner selection.
Coup ons: Coupons can be distributed to respondents through various avenues, including:

 Te x t-Base d Coup on Code s: Simple keyword-based text message campaigns in which the user
receives back a special coupon code they are able to redeem in-store or online.

 One -Tim e Use Coup on Code s: One-time use coupon codes ensure that multiple users do not
“share” the same coupon code as it can only be redeemed once.

 Purch ase -Re late d Coup ons: SnippCheck can validate a consumer purchase and issue a coupon.
This application works across all retailers and channels.

 Pap e r Coup ons: Address can be collected with mobile forms and used to deliver paper-based
coupons by mail. The mobile forms are able to check for duplicate entries, set sample limits,
automatically clean addresses and more.

Sam p le Program s: Brands can use the platform to distribute samples to consumers who request them
through a variety of the Company’s applications.



Ph oto Conte sts: The platform enables multiple kinds of photo contests through picture text messaging,
email and social media.
Im age Re cognition: The platform’s image recognition technology allows for most any image to be
included as a trigger for marketing promotions. Examples are a client’s logo, specific product packaging,
or advertisement. Consumers can take a photo of the specific image and submit through their mobile
phone, website, social media or email to participate.
SocialMe dia: Numerous social media sites can be integrated into the client campaign.

Snipp offers comprehensive messaging solutions, including alerts, mobile video and picture text
messaging, which can be integrated into any campaign. The Company also provides all the backoffice
services, including activation, rewards, fulfilment and legal.

An example of the use of SnippWin was a campaign for Guinness. Guinness wanted to create an Instant
Win sweepstakes that rewarded customers that purchased Guinness Black Lager as well as strengthen the
affiliation of the brand with music and music events. Snipp created a mobile sweepstakes where consumers
could participate completely on their phones. In conjunction with their promotions agency Colangelo, the
Company utilized the SnippWin contest platform to incorporate all contest rules as well as age-gating
participants and to verify that multiple parties could not use the same code. To enters, users texted Game
Codes on specially marked Guinness Black Lager packages. They are notified immediately whether they
have won and are then provided a discount code to be used on the Ticketmaster website to claim their
reward. If they do not win immediately, consumers could keep trying by re-entering their Game Code on
subsequent days. Those winning prizes of $50 or more were also required to submit a photo ID by text
message to claim their prize.

Meredith & Mary Kay used SnippWin for a sample distribution campaign. Snipp’s mobile platform was
used to distribute samples of Mary Kay’s newest products through advertisements in seven different
Meredith magazine titles, including Parents, Fitness, Family Circle, Ladies Home Journal, and Better
Homes and Gardens. Magazine readers texted a designated keyword found in the print advertisement to
receive a free product sample from Mary Kay. If the reader was one of the first 5,000 registrants per
magazine, they received a text back with confirmation and a link to a mobile website where they provided
their personal information, and opted-in for further communications from Mary Kay. In total, 35,000
samples were distributed across the titles, and on average the sampling program sold-out in just two weeks
across the seven titles. This was the second campaign Meredith and Mary Kay have run with Snipp.
Previously, they ran a similar program but distributed only 5,000 samples across three titles. Due to the
success of the prior program, they decided to expand the scope of the program significantly.



Snip p Re wards–Re wardsand Ince ntive Platform

SnippRewards offers a wide variety of rewards and fulfillment options. These include:
 Digital Rewards
 Discount Coupons
 Store Gift Cards
 Pre-paid Credit Cards
 Movie Tickets
 Restaurant Vouchers
 Travel Awards
 Catalog and Physical Prizes
 Checks via Postal Mail

Kingsford and Walmart used SnippRewards to incentivize buyers of charcoal grills at Walmart to use
Kingsford charcoal. Customers who bought any charcoal grill at Walmart during the promotion period in
Spring 2015 could snap a photo of their receipt and submit it to Snipp by text, email or via web upload to
receive a coupon for a free bag of Kingsford Charcoal. SnippCheck was used to validate all purchase
receipts and coupons were mailed out to qualifying recipients.

Barilla utilized SnippRewards to award points to buyers of Barilla products. Consumers who purchased
Barilla products could snap and send a picture of their receipt to earn points. Users were exposed to banner
ads announcing the program with Barilla. On clicking, their unique user ID was sent to a Snipp upload
page, where they could submit a picture of their qualifying purchase receipt. SnippCheck validated the
purchase receipt, and consumers were awarded points.

Snip p 2U –Me ssaging and Re sp onse

Snipp2U provides numerous and customizable methods to communicate with customers. These methods
include:

SMS (Short Message Service): Snipp is provisioned with all major carriers and most Tier 2 Carriers
covering greater than 98% of the US cellphone population.
MMS (Multimedia Messaging Service): Offers both inbound and outbound MMS capabilities with all four
major carriers.
Mob ile Me dia: Snipp offers all forms of mobile media, including video, audio and images, either via
streaming or MMS.
Mob ile Ale rts: Clients can send rich media mobile messages to customers.
Audio Callb acks: Customers can text to receive a phone call with a pre-recorded audio message.
Coup ons: Customers can receive mobile coupons, either coupon codes via text or scannable coupons via
MMS. Coupon codes can be one size fits all or personalized per user.
Ge o-Location and Ge o-Fe ncing: Messages can be targeted by location. Customers receive messages
either when they enter or leave pre-specified geographical areas.
Custom QR Code s, Digim arc and Oth e r Re sp onse s: Other response mechanisms are available,
including QR codes, Digimarc watermarks and Audio fingerprints.

Snipp2U is pre-integrated with other Snipp solutions and provides reporting and analytics data.



Pinnacle Vodka ran a promotion offering its customers free cocktail recipes on the Snipp platform.
Customers could text their favorite flavor from 45 different Pinnacle Vodka flavors to receive a free recipe
for a mixed drink Once they texted in the flavor they were asked to send in their date of birth and state of
residence. Each text message was age gated and state gated by Snipp and the consumer received a text
message with an exciting cocktail recipe related to the keyword they sent in.

An example of the use of QR codes was Taco Bell’s College Football mobile campaign with ESPN. Taco
Bell added mobile bar codes on packs of tacos that let users access content about the upcoming Bowl
Championship Series college football games. Once users scan the QR code or tap the SMS link, they are
taken to the ESPN mobile site to watch video coverage of the BCS games, which is sponsored by Taco
Bell.

Snip p Site s- Mob ile W e b site sand Ap p sBuilde r

SnippSites is a template-driven application that allows clients to efficiently create interactive HTML5
mobile sites with out-of-the-box functionality. Components include:

Form Builde r: Simple creation of forms with rich pre-built functionality including entry limits, duplicate
checking, and more
Le ad Cap ture : Sends multimedia e-mails with file attachments to users; stores e-mails captured as leads
for clients.
Sam p le r / Conte sts: Easy access entries to a giveaway or contest. Can accommodate most contest and
giveaway formats, including text to win, scan to win, photo contests, and scavenger hunts. Includes
automatic address verification and automatic duplicate entry checking. Uses SMS or Mobile Web Form
Address Collection options.
SocialMe dia: Allows users to connect with a brand’s social media pages, display twitter feeds, and more.
Im age Galle rie s: Customizable image galleries and slideshows
Vide o: Easily incorporates mobile video, with post-roll capabilities, bandwidth sniffing to ensure minimal
buffering, device detection to fit video to the screen, and multi-format encoding to ensure delivery to 98%
of all phones.
Polls, Surve ysand Quizze s: Allows for multi-branched quizzes, surveys and polls. Permits multiple types
of question structures with branching and segmentation logic based on prior answers. Results can be
displayed in real-time on charts to display on screen.
Button Pane ls: Create and design panels with fully customizable style buttons
Ex p andab le Te x t Ele m e nts: Accordion like text blocks that expand to show more content
Map sand Ge olocation: Automated map and directions components.

Meredith teamed with Snipp in their mobile reader response program for their Midwest Living Magazine.
Instead of the traditional mail-based response cards, the new program provides participating advertisers
with elegant and customized mobile websites in addition to their ads placed in the print magazine. The
mobile websites feature a variety of different ways may engage with the advertiser, including requesting
additional information by mail or e-mail, special deals and offers, interacting with their social media pages,
watching a video or connecting with the advertiser’s website, or contacting the advertiser directly. Readers
interesting in receiving more information from a particular advertiser no longer have to fill out and mail
lengthy paper forms, then wait six to eight weeks for a response. Instead, they simply visit the advertiser’s
custom mobile website to quickly receive the information they want. For instance, a reader could submit
their e-mail address and immediately receive a digital advertising brochure. The solutions also provide
significant benefits to the advertisers, who can convert leader much faster and more efficiently, as well as
cost-effectively as they no longer have expenditures for postage and printing.



Clients also integrate the maps and geolocation components in conjunction with marketing solutions. A
retail client uses Snipp’s Store Locator program to effectively deliver coupons. Consumers can scan a tag
or send a text message and receive back the location of the store nearest to their current location. The
program utilizes the GPS capabilities of the consumer’s smart phone to determine their location and the
location of the nearest retail outlet. It will also automatically detect if the consumer does not have a
smartphone and ask for the zip code instead. For this client, Snipp also delivered coupons to the consumer
in conjunction with the store location request. In the campaign, the Company found that 45+% of
consumers that received a coupon through the service went and redeemed the coupon at the store location
to which they were directed through the program.

Snip p Loyalty –Ente rp rise ClassLoyalty Solutions

Snipp’s loyalty platform was acquired through the Swiss Post Ireland purchase in February 2015. It is
integrated with all other Snipp products to provide a seamless and uniquely configurable loyalty
experience. Brands can create multiple types of loyalty programs, including;

 Punchcard loyalty based on quantity, frequency or value, or more. Once a user reaches a certain
number of purchases or dollar volume spent, they automatically receive a reward.

 Points-based rewards stores. Clients can create tiered, points-based ongoing loyalty programs with
multiple reward options.

 Digital media reward stores.
 Custom rewards stores

Rewards can be earned in numerous ways, including:
 Purchases
 Media interactions, such as texting a keyword
 Social media interactions, such as sharing with other users

Programs are mobile, web or app based. Users can manage their accounts, check reward balances, view or
redeem rewards, review their history, and more. Access is based on the user’s phone number and simple
password created at registration.

Klein Tools uses SnippLoyalty and receipt processing platform to incentivize and reward their customers
through a nationwide loyalty program. Customers who purchase any Klein Tools product can submit their
receipt via email, as an SMS, via web upload or by the specific Klein App. Each purchase earns them
points based on the price of the products they purchase. These points can be redeemed online for various
Klein offers. To redeem, they can associate their phone number or email with a registered Klein
Tradesman Club account and earn points for that account



Snipp has launched a new gift-card and loyalty platform for the Leder & Schuh Group, one of the largest
shoe retailers in Europe. The Company has four different brands located in 10 countries across Central and
Eastern Europe. The loyalty program is designed to support multiple currencies, brands, regulatory and
language requirements specific to the company. Program members who make a purchase abroad will earn
a bonus in their local currency. The SnippLoyalty back-office administration platform and the customer
facing member portals support 10 different languages to ensure that administrators and members are able
to interact with the program in their local languages. Further, the SnippLoyalty promotion and voucher
engine is also able to handle the various financial restrictions specific to each country the program is
deployed in. The first phase of the platform implementation had focused on the launch of gift-cards for all
Leder & Schuh brands, starting with Austria in July 2014 and rolling out to more countries since.

Snip p Re b ate s- Re b ate Solutions

SnippRebates is a convenient, cost-effective alternative to traditional rebate programs.

Users can submit their receipts by picture text messaging, email or web-upload. With SnippRebates they
no longer need to buy stamps and send in their receipts by postal mail. User submissions are processed
using SnippCheck with built-in fraud detection. Users are able to view the status of their rebate submission
at any time and are notified of the outcome. SnippRebates supports multiple different qualification criteria
including purchases over time, dollar spend thresholds, cross purchases and multiple purchase
requirements. Clients, or their customers, can choose their own rewards delivery mechanisms, including
pre-paid credit or gift cards, Paypal or Google Wallet, digital coupons, or traditional checks in the mail.
Clients also receive demographic and purchase data for all their programs

Snip p AR –Augm e nte d Re ality

Augmented Reality is an interactive experience where a visual overlay is introduced onto a view of the
physical world. SnippAR allows clients to create seamless and immersive augmented reality experiences
for their customers.

The Company’s Augmented Reality engine can support various image and location based triggers that can
deliver a wide range of content, including sound, photos, and video. SnippAR can be integrated with other
Snipp solutions into a full interactive experience, including built-in QR code reader and sophisticated
image recognition. Integration and the addition of new and updated content is easy.

Examples of uses of SnippAR include:

 360 degree tours
 Training and Education
 Store and location finders
 Print-to-mobile activations
 Interactive city tours and maps
 Virtual home visits
 Virtual Gaming
 Product Catalog activations



An example of Snipp’s Augmented Reality App was the debut campaign for Lexus Kuwait. Branded as
Snipp Khayal in the Middle East, the campaign was used at an exclusive press-only event in Kuwait. At
the event, journalists were given phones with Khayal pre-installed in order to experience Lexus’ new 2014
IS range. The app displayed an in-phone video and virtually displayed color options, lights and a 360
degree tour of its interior.

Burger King Kuwait used the Augmented Reality App to offer an interactive mobile game and create a
unique brand experience. QR codes were placed on their packaging to drive consumers to “Go Mega”, an
interactive style soccer game that could be played from any mobile device. After entering their
information, consumers go to game play where they defend the goal while collecting Burger King burgers
along the way. They are encouraged to share with friends and family through social media channels, and
the top 3 eligible scorers won a grand prize of two tickets to Spain to attend a Spanish Soccer League (La
Liga) match in Barcelona.

Snip p IR –Im age Re cognition Platform

Snipp’s solution uses sophisticated image recognition technology to identify and match a submitted image,
and in response send back the appropriate content. As an alternative to QR or bar codes, clients can
incorporate any kind of image tag in their campaigns, including:

 Product Packaging
 Logos
 Wine Labels
 Ad Pages

The solution requires no downloaded app, as the consumer is only required to take a photograph of the
specific image and submit via their phone. The solution works with any camera equipped phone, not just
smartphones. The images are fully customizable, and work with any kind of image, including print,
product packaging, outdoor and even television advertising. The product is deployable quickly and is ideal
for use in popup campaigns.

Oreo used Snipp’s Image Recognition to create custom tags from Oreo packaging. Using the image
recognition technology, Oreo fans could take photographs of Oreo cookie packages and submit them using
MMS to receive back special content and coupons. Users could also text in the UPS code on the back of
Oreo packaging to receive the content. In the first campaign, users would receive a music video, and in the
second they would receive a special Valentine’s Day message from Oreos.

Curre nt and Anticip ate d Activitie s

The Company aims to increase its business in its current segments by continuing to evolve its suite of
mobile-based promotions solutions by improving its current applications and services. It will also continue
to develop and launch new lines that complement its existing products. The Company continues to add
additional employees, including building its internal sales force. The Company also intends to enhance its
portfolio of technology offerings and market position, which may include various forms of strategic
partnering and merger and acquisition activity, similar to its acquisition of Swiss Post Ireland which closed
in February 2015.



Management believes that the Company has multiple directions for growth:

1. Continued product innovation to the existing platform
2. The launch of new solutions lines including Enterprise Loyalty for Brands, Smarter Rebates

and Data Analytics
3. Multiplier effect of its current organic business model
4. Effect of recruiting a sales force and attendance in further industry events
5. Global deployments with and without regional partners
6. Increasing requests for long term licensing and services contract revenue
7. Higher acceptance and adoption of its solutions by marketing professionals
8. Opportunities to merge and/or acquire complimentary companies in it space

1. Continue d Product Innovation to th e Ex isting Platform

The Company has developed components within its platform that span the marketing funnel. In particular,
the company is seeing significant traction with SnippCheck, its mobile receipt processing solution.
SnippCheck is a unique product offering in that it was one of the pioneers in the space of receipt
processing and purchase validation, is highly customizable and flexible and can easily be tailored to meet
each client’s unique program needs. Significant promotions activity is tied to purchase, and SnippCheck
enables brands to validate consumer purchases for various promotions. Prior to SnippCheck, brands
looking to do programs tied to purchase were limited to either code-on-pack solutions, mail-in programs or
integrating directly into retailer point-of-sale systems, all of which are cumbersome and expensive and
each has its own shortcomings. SnippCheck also serves as an effective engine around which to continue to
add promotions-related features and functionality requested by clients. The Company plans to continually
build on these components that allow for a closed-loop, single-platform solution for marketers across the
path to purchase. The Company has solutions for each component of this path and will continue to launch
pieces to further enhance the platforms capabilities:

A. Activate : Solutions that enable brands to drive awareness and increase engagement with their
customers in store, at home or online:
 SnippSites SiteBuilder

o Apps
o Mobile video
o Mobile microsites
o Print to mobile activations (QR, SMS, Augmented Reality)
o Mobile Alerts
o Polls & Surveys
o Text/scan for info

 SnippWin
o Contests & sweepstakes
o Sampling programs
o Mobile Alerts
o Mobile coupons

B. Validate : Solutions that validate consumer actions, both purchase and non-purchase related:
 SnippCheck

o Mobile receipt processing
o Purchase promotions
o Mobile coupons



 SnippIR
o Image recognition

 Loyalty
o Punchcard programs
o Popup programs
o Enterprise loyalty programs for brands
o Enterprise loyalty programs for retailers and services companies

C. Ince ntivize : Rewards platform with a variety of different rewards options that clients can choose and
use in their programs
 SnippRewards

o Variety of different pre-configured rewards options
o Physical and digital rewards delivery options
o Fulfillment

Management believes significant opportunities exist in acquiring point solutions that further add or
enhance platform capabilities. The Company is constantly evaluating companies that will be
complementary to its existing platform and/or allow it to acquire new customer relationships. The
promotion market space is highly fragmented and management believes under the right circumstances an
opportunity exists to consolidate companies in different parts of the promotion marketing eco-system.

2. Th e Launch of Ne w SolutionsLine s

During 2014, Management defined and launched three new solutions lines based on the existing platform
and suite of technologies within the Company. Management believes that each of these new solutions lines
will create significant new revenue opportunities for the Company in the future.

A. Snip p Loyalty : In exploring spaces adjacent to its current set of offerings, Management identified
enterprise loyalty as a key new area for expansion. Management believes there is significant scope
to combine its SnippCheck receipt processing solution with an enterprise loyalty platform to create
a unique loyalty platform targeted specifically towards consumer brands. Previously, consumer
brands were limited in their ability to launch loyalty programs for much the same reasons that they
found doing purchase programs difficult: validating purchase. By combining SnippCheck with an
enterprise loyalty platform and extending the solution, brands would be able to have a
comprehensive, holistic loyalty solution that would enable them to reward customers for both
purchase and non-purchase interactions. Furthermore, the Company would be able to target this
solution towards its existing set of customers who were already engaged with the Company for
promotions programs, thereby generating evergreen programs with significantly higher ticket sizes.
Towards that end, the Company spent time finalizing the acquisition of Swiss Post Solutions
Ireland Limited. This acquisition closed in February 2015. With the acquisition and the creation of
the new SnippLoyalty solution, Management believes the Company is well-positioned to offer
consumer brands in developed markets a unique product offering that meets a key need.
Furthermore, SnippLoyalty can also be effectively targeted at retailers and services companies
across the globe who are also looking for enterprise level loyalty programs for their customers.



B. Snip p Re b ate s: Towards the end of 2014, the Company launched SnippRebates to target the
growing rebate industry. SnippRebates is designed to reduce costs for manufacturers while
providing consumers with a better experience. The Company already launched a consumer rebate
program in 2014 as well as a trade-based rebate program and expects to do several more such
programs in 2015. The rebate industry is growing every year but is still very traditional, relying on
labor-intensive processes involving paper, form filling, manual data entry, telephone support,
postage and issuing checks. SnippRebates automates either parts of the process or the entire
operation. At the core of SnippRebates is Snipp’s leading purchase validation platform,
SnippCheck. While manufacturers have total flexibility on how to configure their rebate program,
SnippCheck enables consumers to submit rebate forms and proof of purchase via mobile, email or
web uploads, track the status of their rebates, and receive funds electronically, all within 48 hours.

C. Snip p Insigh tsData Analytics: Through its marketing programs the Company continues to
accumulate data about consumers, getting insights into their demographics, purchase habits,
shopping basket data as well as sources of entry into promotions. The Company believes that this
data is extremely valuable to brands and is productizing the data to create analytics solutions to
enable brands to better understand customers, behaviors and trends. Furthermore, by tagging the
entry mechanism by which a consumer enters a particular promotion, the Company has unique
insight into which awareness building channels are most effective for a particular client for a
particular program and can work with the client to better optimize their promotion spend across
those channels.

3. Multip lie r Effe ct of th e Com p any’sCurre nt Organic Busine ssMode l

The company sits at the intersection of three traditional elements in the marketing world that will help it
accelerate its business.

a. Prom otion W indows: Large brands across industry categories build their marketing plans around
promotion windows. There are over traditional 80 promotional windows in the year (e.g. New
Years Day, Valentines Day, Back to School, Thanksgiving, Christmas). These do not include
promotion tactics marketers have to take as a response to competitive action or declines in sales. In
a given year a brand runs multiple promotions to take advantage of the various promotion windows
that exist, giving the Company multiple opportunities to sell its promotions solutions.

b. Multi-Brand Nature of ItsClie nts: The Company continues to receive an increasing amount of
interest from Fortune 500 clients across industries as well as leading global marketing and
advertising agencies many of whom belong to the “Big Four” agency holding groups. Snipp is
currently executing a number of new and repeat campaigns with such clients who invariably work
with Snipp across multiple brands as the relationship expands. Each of these clients has a large
portfolio of brands with their own P&L. Snipp also works with leading global marketing and
advertising agencies that serve multiple large brand clients. A majority of the agencies that Snipp
currently works with belong to the “Big Four” agency holding companies. Breaking into these
multi-brand companies and agencies leads to additional opportunities with multiple brands within
the parent company or in the agency portfolio.



c. Ch anne l Sp e cific Prom otions: Brands and agencies plan promotions specifically for different
retail channels across their promotion windows. There are numerous retail channels (e.g., Walmart,
Target, CVS, Walgreens) and each channel typically has a brand-funded "channel budget". Many
large brands run the same promotion across multiple channels at the same time or at different
points to maintain the illusion of exclusivity. The Company’s promotion solutions are unique in
their ability to target any specific combination of channels, thereby making them very attractive to
brands looking to run channel-specific promotions.

The combination of Promotion Windows, Multi-brand Clients/Agencies, and Channel Specific Promotions
create significant opportunities for the Company’s continued revenue growth.

4. Effe ct of Re cruiting a Sale sForce and Atte ndance in Furth e r Industry Eve nts

To date, a majority of the Company’s revenue continues to be as a result of clients calling the company
based on the reputation of the work done and the relevance of the solutions it has launched over the past
two years. The Company’s management is frequently quoted in industry journals and called upon to
provide opinions on the effectiveness of various tactics. The Company has undertaken very little outbound
marketing and has spent relatively sparely on industry conferences and forums. Management believes that
the opportunity to generate business by continuing to building a direct sales force is significant,
particularly now that it has a core set of campaigns under its belt. Additionally, as we continue to create
new solutions lines that are more finely targeted at specific customer segments and verticals we have the
ability to recruit experienced salespersons with deep expertise and customer contacts in those specific
areas, thereby improving on the effectiveness of the sales process.

5. Glob alde p loym e nts(with and with out re gionalp artne rs)

Previously the company had attracted partners in Mexico and Brazil and had its own presence in the
Middle East. Management believes that this trend will continue. While the path to monetization is longer
with overseas partners, Management believes that a significant opportunity exists in these areas and other
parts of the world. With the recent purchase of Swiss Post Solutions Ireland, the company has a beachhead
in Europe and has already recruited sales staff in the United Kingdom and is working with partners in the
region. Furthermore, our client agencies and brands themselves are oftentimes introducing us to their
overseas colleagues with an eye towards launching campaigns in different regions.

6. Incre asing re que stsfor long te rm lice nsing and se rvice scontract re ve nue

In 2014, Management was able to sign long term agreements and MSAs with several key clients (agencies
and brands) who were looking to license components of the Snipp platform or lock-in pricing for multiple
sets of programs. Management continues to be engaged in new conversations with multiple agencies and
large promotions companies and significant opportunities exist to consummate such licensing & service
deals with these companies over the course of 2015 and beyond.



7. High e r acce p tance and adop tion of itssolutionsb y m arke ting p rofe ssionals

Given the large number of clients that have tested programs on the Snipp platform across industry
segments, the tactics and mechanics that Snipp uses to activate, validate and incentivize customers is
becoming more mainstream. Consequently the company believes that its early adaptor clients will now
increasingly give way to more traditional clients who would be willing to work with Snipp to help close
the loop between advertising and tracking purchases

8. Op p ortunitie sto m e rge and/or acquire com p lim e ntary com p anie sin it sp ace

As the balance sheet of the company strengthens and visibility of the company continues to be enhanced
thanks to the high profile nature of its clients and the work that Snipp is executing on their behalf, the
company is uniquely poised to execute a roll up strategy in the promotion marketing space. This segment
of the advertising industry is inherently fragmented and poised for an aggregator to consolidate players.
The Company has already successfully closed its acquisition of Swiss Post Solutions Ireland Limited and
is actively seeking additional complementary transactions.

Ite m 5. Op e rating and FinancialRe vie w and Prosp e cts

Ove rvie w

The Company's financial statements are stated in United States Dollar and are prepared in accordance with
International Financial Reporting Standards (IFRS) as issued by the International Standards Board (IASB) and
by the IFRS Interpretations Committee (IFRIC).

The Company has since inception primarily financed its activities through the issuance of equity. The
Company anticipates having to raise additional funds by equity issuance in the next several years, as the
Company’s operations have not yet generated positive operating cash flow. The timing of such offerings is
dependent upon the success of the Company’s operations as well as the general economic climate.

Re sultsof Op e rations

The Company generates its revenues from providing promotions services to its clients, who are primarily
advertising agencies, brands and publishers/media. Revenue is derived from the following avenues:

 Campaign Fees: Most clients are charged on a per campaign basis for each campaign they conduct
with the Company that utilizes the Company’s technology and services.

 License Fees: The Company licenses its promotions platform and related support services to
certain clients for use in multiple campaigns. The Company charges a monthly or annual fee for a
specified number of campaigns. Alternately, they can commit to a minimum number of campaigns
during a specified period for a pre-set fee.

 Project Management Fees: For longer-term projects, the Company typically charges a monthly
project management fee that covers the costs of monitoring, hosting and minor changes to the
campaign as requested by clients



 Pay-Per-Use Fees: For promotions based on receipt processing, the campaign fee typically
includes a specified number of receipts to be processed for the duration of the campaign.
Additional receipts over the pre-specified limit are charged as bundles. Occasionally, some clients
request only a pay-per-receipt processed fee for their campaigns.

 Reward Acquisition Fees: The Company will often arrange for the rewards to be provided to
consumers for promotional campaigns and generates revenues through the sale of these rewards to
its clients.

Year Ended December 31, 2014 vs. Year Ended December 31, 2013

During the year ended December 31, 2014, the Company introduced several new products to its existing
technology suite, including SnippLoyalty, SnippRebates, and SnippInsights. The Company also added
additional personnel in several areas, including sales, to support its growth and new products.

Revenue for the year ended December 31, 2014 was $3,562,045, an increase of $2,691,625, or 309%, from
revenues of $870,420 for the year ended December 31, 2014. The increase in revenue was a result of
several factors, including the acquisition of new customers, additional sales to existing customers, and the
launch of several new products.

Expenses for the current year rose to $4,850,879 from $1,701,299. Significant changes in expenses
occurred in salaries and compensation, which rose to $1,573,933 from $1,098,609 as the Company added
additional employees to support the new products and added in-house sales people. General and
administrative costs rose to $143,945 from $84,407 incurred in the prior year, and software development
increased to $170,020 from $101,679, which is consistent with the higher levels of sales. Campaign
infrastructure increased to $2,431,221 from $119,986. These costs are associated with maintaining the
Company’s short code for mobile messaging services and cellular network usage required to support client
services.

Professional fees, which are for legal and accounting services, rose to $98,433 from $41,086, and Travel
expenses rose to $113,049 from 67,675. The increases were due to the Company evaluating possible
acquisitions during 2014, including Swiss Post Solutions Ireland Limited, which closed subsequent to the
end of the fiscal year. Marketing and Investor Relations declined to $40,595 from $70,169. Amortization
rose to $71,519 from $42,821 and Depreciation rose to $5,643 from $4,908 due to amortization of a higher
level of intangible assets and depreciation of equipment. Stock-based Compensation declined to $159,939
from $229,890. This expense related to stock options granted to directors, officers and employees and fell
due to fewer options granted in the current year compared to fiscal 2013. For fiscal 2014, the Company
recorded strategic sales partnership compensation of $Nil compared to expense of $174,931 in the year
ended December 31, 2013. This compensation is a non-cash expense to reflect the valuation of warrants
issued in connection with a strategic sales partnership agreement.



Net Operating loss was $1,288,834 for the year ended December 31, 2014, compared to $830,879 for the
previous year. Interest income rose slightly to $6,550 from $3,397 due to higher levels of cash and cash
equivalents held in guaranteed investment certificates during the current year. Foreign exchange gain was
$Nil compared to a gain of $106,961. Unrealized loss on marketable securities was $97 compared to a loss
of $343 in fiscal 2013. Change in fair value of derivative was a loss of $1,282,485 compared to a gain of
$796,461 in the year ended December 31, 2013. This gain or loss is related to common share purchase
warrants which are fixed in Canadian dollars while the functional currency of the Company is US dollars.
The value of such warrants vary from period to period using the Black-Scholes pricing model and the
change in exchange rates. The cumulative translation adjustments of a loss of $73,350 in fiscal 2014 and a
loss of $120,686 in fiscal 2013 relate to changes in exchange rates.

Comprehensive loss for the year ended December 31, 2014 was $2,638,216, or $0.04 per share, compared
to comprehensive loss of $45,089, or $0.00 per share, for the year ended December 31, 2013.

Year Ended December 31, 2013 vs. Year Ended December 31, 2012

During the year ended December 31, 2013, the Company launched several new application and solutions
to their product platform, including SnippCheck, SnippWine, and SnippQR.

Revenue for the year ended December 31, 2013 was $870,420, an increase of $358,566, or 70%, from
revenues of $511,854 for the year ended December 31, 2012. The Company launched several new
products during the second half of the year which contributed to the increase in revenues. The Company
also generated significant new revenue through the creation and execution of Augmented Reality
campaigns in the Middle East, and from license agreements with clients for providing a range of mobile
based solutions including mobile websites using the SiteBuilder project.

Expenses for the current year declined to $1,701,299 from $2,115,009. Changes in expenses occurred in
Salaries and compensation, which declined to $1,098,609 from $1,117,689 as the Company has been
testing new sales models to assess which model would result in the highest return. General and
administrative costs fell to $84,407 from $124,876 incurred in the prior year. In order to keep overhead
low and to ensure the acquisition of the best possible talent regardless of location, the Company has no
central offices and most of its employees work from either their homes or temporary offices rented in the
cities where they are based. Software development rose to $101,679 from $75,861 due to expenditures
required to maintain the Company’s product platform. Communications infrastructure expense was
$119,986 compared to $91,018 in the prior fiscal year. These costs are associated with maintaining the
Company’s short code for mobile messaging services and cellular network usage required to support client
services with the year over year increase consistent with the Company’s higher level of revenues. Travel
costs declined to $67,675 from $85,875 and professional fees declined to $41,086 from $141,662. Both
categories were higher in fiscal 2012 ended December 31, 2012 due to the completion of the Company’s
Qualifying Transaction and implementation of its new business plan. Marketing and investor relations
declined to $70,169 from $174,676. The expenses were higher in the prior year due to the initial marketing
and shareholder expenses related to the Company’s new business plan following the Qualifying
Transaction. Amortization expense increased to $42,821 from $13,905 and depreciation rose to $4,908
from $3,366 due to the amortization of a higher level of intangible assets and depreciation of equipment.
Stock-based compensation expense totaled $229,890 compared to $99,150 in the year ended December 31,
2012. The expense represents the non-cash pro-rated portion of stock options granted to directors, officer
and employees, and a higher number of grants were made in the current fiscal year.



During fiscal 2012 the company began to recognize non-cash strategic sales partnership compensation
from warrants issued to a strategic partner. These warrants had multiple conditions regarding vesting,
expiry and possible mandatory exercise. In fiscal 2012, the Company recognized an expense of $174,931.
During fiscal 2013, these warrants had not met the vesting conditions and expired. The Company
recognized a credit of $174,931 during fiscal 2013 to reverse the expense taken in fiscal 2012.

Net operating loss was $830,879 compared to $1,603,155 for fiscal 2012 ended December 31, 2012.
Interest income fell to $3,397 from $10,919 due to lower levels of cash held in guaranteed investment
certificates during the current year. Foreign exchange gain rose to $106,961 from $Nil due to favorable
exchange rates prevailing during the year. Change in fair value of derivative liability increased to a gain of
$796,461 from a loss of $147,650. This is a non-cash expense and is recognized as the Company’s share
purchase warrants are fixed in Canadian dollars while the functional currency of the Company is US
dollars. The value of such warrants vary from period to period through the Black-Scholes pricing model
and the change in exchange rates. Unrealized loss on marketable securities was $343 compared to $3,524
in the prior year. During fiscal 2012, the Company also recorded accretion on note receivable of $15,787,
Foreign exchange gain of $4,018, and listing expense of $514,284, which is the excess fair value
associated with the shares issued on the closing of the Company’s Qualifying Transaction over the fair
value of the net assets acquired by the accounting acquirer.

The Cumulative translation adjustments of $120,686 and $21,705 relate to changes in exchange rates.

Comprehensive net loss for the year ended December 31, 2013 was $45,089, or $0.00 per share, compared
to comprehensive loss of $2,259,594, or $0.05 per share, for the year ended December 31, 2012.

Liquidity and Cap italRe source s

The Company’s working capital position at December 31, 2014 was $884,409, including cash and cash
equivalents of $1,529,457. Subsequent to the end of fiscal 2014, the Company closed a bought deal private
placement financing consisting of 22,322,727 common share units at a price of C$0.55 per unit for gross
proceeds of C$12,277,500. Each unit consists of one common share and one half of a share purchase
warrant, with each whole warrant exercisable into one common share at a price of US$0.63 until February
4, 2017. The expiry date of the warrants may be accelerated at the option of the Company if the closing
trading price of the common shares is equal to or greater than C$1.20 for a period of 20 consecutive
trading days. In addition to cash commission of 8% of the gross proceeds of the offering, the underwriters
were issued an aggregate of 1,785,818 broker options which entitles the holder to acquire units on the same
terms as the units in the underwritten offering, and 661,591 units were issued as a corporate finance
advisory fee. The Company intends to use the proceeds from the offering for product development,
marketing and general working capital.

Also subsequent to the end of the fiscal year, the Company completed the acquisition of 100% of Swiss
Post Ireland under a share purchase agreement with Post CH Ltd. The acquisition will be financed through
the Company’s cash reserves. On closing the Company made a payment of 240,840 Swiss Francs and will
be making an additional payment based on actual 2015 for Swiss Post Ireland. The maximum additional
payment will be up to 841,700 Swiss Francs if 2015 revenue from Swiss Post Ireland reaches or exceeds
1,195,000 Euros. If 2015 revenue from Swiss Post Ireland is below that level the additional payment will
be adjusted proportionally downwards.



The Company has financed its operations through the issuance of common shares. The following sales and
issuances of common stock have been completed during the last 5 fiscal years.

Table No. 2
Common Share Issuances

Fiscal
Pe riod Typ e of Sh are Issuance

Num b e r of Com m on
Sh are sIssue d
(Cance lle d) Price *

Num b e r of
Pre fe rre d

Sh are sIssue d
(Cance lle d) Price

GrossProce e ds
or De e m e d

Value

FiscalY e ar 2010 No Issuances

FiscalY e ar 2011 No Issuances

FiscalY e ar 2012 Elimination of Consumer Impulse
Common and Preferred Shares (1,998,020) - (700,000) - -
Alya Shares acquired by Snipp 10,550,000 - US$814,969
Transaction shares issued by
Alya 23,142,305 - 37,499,997 US$3,807
Redemption of Preferred Shares - - (37,499,997) (US$3,807)

13,333,333 C$0.15 US$2,030,600
Exercise of Stock Options 422,000 C$0.10 US$44,566
Exercise of Agent’s Options 605,000 C$0.10 US$59,891

FiscalY e ar 2013 Private Placement 2,000,000 C$0.10 US$192,520
Private Placement 2,400,000 C$0.10 US$225,216

FiscalY e ar 2014 Private Placement 6,350,000 C$0.10 US$573,469
Private Placement 10,400,000 C$0.15 C$1,560,000
Exercise of Stock Options 100,000 C$0.10 C$10,000
Exercise of Warrants 625,000 various US$227,628

FiscalY e ar 2015 Private Placement 22,322,727 C$0.55 C$12,277,500
to March 31, 2015 Corporate Finance Advisory Fee 661,591 - -

Exercise of Stock Options 77,500 various C$8,750
Exercise of Finder’s Unit Options 766,800 C$0.15 C$115,020
Exercise of Warrants 3,425,000 C$0.15 C$513,750
Exercise of Warrants 2,994,000 US$0.20 US$598,800

* The Company’s private placements of common share units have been denominated in Canadian dollars. Proceeds from the share
issuances are denominated in United States dollars as the Company’s functional currency.

Year Ended December 31, 2014

At the close of the fiscal year ended December 31, 2014, the Company's working capital was $884,409
compared to working capital of $265,766 as of December 31, 2013.

Operating Activities used cash of $347,618, which included the net loss for the year of $2,564,866.
Adjustments for items not involving cash included amortization of intangibles of $71,519, depreciation of
equipment of $5,643, stock-based compensation of $159,939, and decrease in fair value of derivative
liability related to the value of stock purchase warrants of $1,282,485.

Changes in non-cash working capital included an increase in accounts receivable of $178,532, an increase
in HST (Canadian sales taxes) receivable of $11,322, an increase in deposits and prepaid expenses of
$50,374, an increase in deferred revenue of $548,200, an increase in accounts payable and accrued
liabilities of $198,588, and an increase in due to related parties of $191,102.



Investing Activities used cash of $208,400. Change in marketable securities was $106, additions to
equipment used cash of $8,201, and additions to intangible assets used cash of $200,305.

Financing Activities provided cash of $1,945,779. Proceeds from the issuance of common shares provided
cash of $2,006,330, share issuance costs used cash of $159,424, proceeds from warrants exercised
provided cash of $89,559, and proceeds from options exercised provided cash of $9,314.

The effect of exchange rate changes was a decrease of $73,350 during the year. Cash and cash equivalents
totaled $1,529,457 as of December 31, 2014, compared to cash and cash equivalents of $213,046 as of
December 31, 2013, an increase of $1,316,411.

During the year the Company completed two private placements of its common shares. Under the first,
6,350,000 common share units were sold at a price of C$0.10 per unit for gross proceeds of US$573,469
(C$650,000) which was the second tranche of a non-brokered private placement. Each unit consisted of
one common share and one-half of a common share purchase warrant, with each full warrant exercisable
into one common share at a price of C$0.15 until January 24, 2016. The Company paid finder’s fees of
$36,124 (C$40,000) and filing fees of $4,214 in conjunction with the placement. Under the second private
placement, 10,400,000 common share units were sold at a price of C$0.15 per unit for gross proceeds of
$1,450,020 (C$1,560,000). Each unit consisted of one common share and one common share purchase
warrant, with each warrant entitling the holder to purchase one common share at an exercise price of $0.20
until July 24, 2017. The Company paid finder’s fees of $110,425 (C$118,800) and filing fees of $8,661
(C$9,318) in cash and issued 792,000 finder’s options valued at $80,264. Each finder’s option entitles the
holder to purchase one unit at an exercise price of C$0.15 until July 14, 2017, with each unit consisting of
one common share and one common share purchase warrant exercisable at a price of $0.20 until July 14,
2017.

The Company also issued 100,000 common shares pursuant to the exercise of stock options for proceeds of
$9,314 and issued 625,000 common shares pursuant to the exercise of share purchase warrants for
proceeds of $227,628.

Fiscal Year Ended December 31, 2013

At the close of the fiscal year ended December 31, 2013, the Company's working capital was $265,766
compared to working capital of $716,265 as of December 31, 2012.

Operating Activities used cash of $655,927, which included the net income for the year of $75,597.
Adjustments for items not involving cash included amortization of intangibles of $42,821, depreciation of
equipment of $4,908, Stock-based compensation for the grant of stock options of $229,890, reversal of
previously expensed Strategic sales partnership compensation of $174,931, and decrease in fair value of
derivative liability related to the value of stock purchase warrants of $796,461.

Changes in non-cash working capital included an increase in accounts receivable of $143,327, a decrease
in HST (Canadian sales taxes) receivable of $5,674, a decrease in deposits and prepaid expenses of
$28,759, a decrease in deferred revenue of $60,326, a decrease in accounts payable and accrued liabilities
of $22,457, and an increase in due to related parties of $153,926.

Investing Activities used cash of $77,889. Decrease in note receivable provided cash of $50,255, and
change in marketable securities was $371. Additions to intangible assets used cash of $128,515.



Financing Activities provided cash of $416,878. Proceeds from the issuance of common shares provided
cash of $417,736 and proceeds from share subscriptions provided cash of $17,159, while share issuance
costs used cash of $18,017.

The effect of exchange rate changes was a decrease $120,686 during the year. Cash and cash equivalents
totaled $213,046 as of December 31, 2013, compared to cash and cash equivalents of $650,670 as of
December 31, 2012, a decrease of $437,624.

During the year the Company completed two private placements of common shares. Under the first, the
Company issued 2,000,000 common shares at a price of C$0.10 per share for gross proceeds of $192,520
(C$200,000). Under the second placement, the Company sold 2,400,000 common share units at a price of
C$0.10 per unit for gross proceeds of $225,216 (C$240,000) as the first tranche of a non-brokered private
placement. Each unit consisted of one common share and one-half of a common share purchase warrant,
with each full warrant exercisable into one common share at a price of C$0.15 until December 6, 2015.
The Company paid finder’s fees of $18,017 (C$19,200) for the first tranche.

Fiscal Year Ended December 31, 2012

At the close of the fiscal year ended December 31, 2012, the Company's working capital was $716,265
compared to negative working capital of $37,022 as of December 31, 2011.

Operating Activities used cash of $1,368,779, which included the net loss for the year of $2,237,889.
Adjustments for items not involving cash included amortization of intangibles of $13,905, depreciation of
equipment of $3,366, Other income from the forgiveness of a related party loan of $15,787, stock-based
compensation for the grant of stock options of $99,150, strategic sales partnership compensation related to
the grant of warrants of $174,931, listing expense related to the value of consideration provided in the QT
greater than the value of assets acquired of $514,284, and change in fair value of derivative liability related
to the value of stock purchase warrants of $147,650.

Changes in non-cash working capital included an increase in accounts receivable of $131,814, an increase
in HST (Canadian sales taxes) receivable of $11,378, an increase in deposits and prepaid expenses of
$33,740, an increase in deferred revenue of $50,161, an increase in accounts payable and accrued liabilities
of $47,952, and an increase in due to related parties of $10,430.

Investing Activities used cash of $216,320. An increase in note receivable used cash of $50,255, an
increase in marketable securities was $503, additions to equipment used cash of $24,472, and additions to
intangible assets used cash of $141,090.

Financing Activities provided cash of $2,197,216. Cash acquired from the Qualifying Transaction was
$276,551. Proceeds from the issuance of common shares provided cash of $2,030,600 and proceeds from
exercise of stock options provided cash of $100,650. Share issuance costs used cash of $210,585.

The effect of exchange rate changes was a decrease $21,705 during the year. Cash and cash equivalents
totaled $650,670 as of December 31, 2012, compared to cash and cash equivalents of $60,258 as of
December 31, 2011, an increase of $590,412.



During the year the Company completed its Qualifying Transaction with Consumer Impulse. Prior to the
QT, the Company had 10,550,000 common shares outstanding and Consumer Impulse had 1,998,020
common shares and 700,000 Series A preferred shares outstanding. Pursuant to the Company issued
22,742,305 common shares, 6,188,688 common stock warrants and 37,499,997 Series 1 preferred shares.
All of the Series 1 preferred shares were redeemed immediately after closing the transaction for $3,807,
and the previously outstanding 10,550,000 common shares of the Company were deemed to have been
issued as part of the accounting for the transaction. The Company also issued 400,000 common shares
pursuant to a finder’s fee.

As a condition for closing the QT, the Company completed a private placement of 13,333,333 units at a
price of C$0.15 per unit for gross proceeds of $2,030,600 (C$2,000,000). Each unit consisted of one
common share and one warrant which entitles the holder to purchase one additional common share at a
price of C$0.22 if exercised within one year of closing and at a price of C$0.27 per share within two years
of closing, with the warrants expiring two years after the transaction closing date. In connection with the
private placement, the Company paid a corporate finance fee of $20,306, $142,142 in commissions, and
issued 1,333,333 broker’s warrants which are exercisable on the same terms as the financing warrants.

Significant Accounting Policie s

Management is required to make judgments, estimates and assumptions that affect the reported amounts of
assets and liabilities at the date of the consolidated financial statements and the reported amounts of
revenues and expenses during the reporting period. On a regular basis, management evaluates its estimates
and assumptions. The estimates are based on historical experience, past results, and on various other
assumptions that are believed to be reasonable under the circumstances, the results of which form that
basis for making judgments about the carrying values of assets, including mineral properties, and liabilities
that are not readily apparent from other sources. Actual results may differ from these estimates due to
events or circumstances which may be beyond the control of the Company.

The financial statements have been prepared in accordance with International Accounting Standard
(“IFRS”) issued by the International Accounting Standards Board (“IASB”) and Interpretations of the
International Financial Reporting Interpretations Committee (“IFRIC”).

The consolidated financial statements have been prepared on a historical cost basis except for financial
instruments classified as financial instruments at fair value through profit and loss, which are stated at their
fair value. In addition, the financial statements have been prepared using the accrual basis of accounting,
except for cash flow information.

Basisof consolidation

The consolidated financial statements include the accounts of the Company and its wholly owned legal
subsidiaries Snipp Interactive Inc. (formerly Consumer Impulse, Inc.), which was incorporated in
Delaware, USA on March 30, 2007 and Snipp Canada Inc., which was incorporated in Canada on June 17,
2009. All material inter-company balances and transactions have been eliminated.

Equip m e nt

Equipment are recorded at cost and depreciated over their estimated useful lives as follows:



Office equipment 5 years Straight-line
Computer equipment 5 years Straight-line

Intangib le asse ts

Software platform

Certain costs incurred in connection with the development of software to be used internally or for
providing services to customers are capitalized once a project has progressed beyond a conceptual,
preliminary stage to that of application development. Development costs that are directly attributable to the
design and testing of identifiable and unique software products controlled by the Company are recognized
as intangible assets when the following criteria are met:

 It is technically feasible to complete the software product so that it will be available for use;
 Management intends to complete the software product and use or sell it;
 There is an ability to use or sell the software product;
 It can be demonstrated how the software product will generate probable future economic benefits;
 Adequate technical, financial and other resources to complete the development and to use or sell

the software product are available; and
 The expenditure attributable to the software product during its development can be reliably

measured.

Costs that qualify for capitalization include both internal and external costs. These costs are amortized over
their expected useful lives estimated at 5 years. Residual values are reviewed at the end of each reporting
period and adjusted if appropriate.

Use of e stim ate s

The preparation of the consolidated financial statements requires management to make certain estimates,
judgments and assumptions that affect the reported amounts of assets and liabilities at the date of the
consolidated financial statements and the reported expenses during the period. Actual results could differ
from these estimates. Significant assumptions about the future and other sources of estimation uncertainty
that management has made at the end of the reporting period, that could result in a material adjustment to
the carrying amounts of assets and liabilities in the event that actual results differ from assumptions made,
relate to, but are not limited to, the following:

i) The recoverability of accounts receivable that are included in the consolidated statements of financial
position based on historical collection of receivables.

ii) The inputs used in accounting for share-based payments expense included in profit and loss calculated
using the Black-Scholes option pricing model.

iii) The carrying value of intangible assets (capitalized software development) that are included in the
consolidated statements of financial position are based on management assessments of the recoverable
amount of the asset. As well, management estimates the capitalized costs that are directly attributable
to the development of the intangible asset.



iv) The estimates used in determining the fair value for the Derivative Liability, which is composed of
valuations of Financing warrants, utilizes estimates made by management in determining the
appropriate input variables in the Black-Scholes valuation model.

Re ve nue re cognition

The Company provides a full suite of promotions-related marketing services in the US, Canada and
internationally, and generates revenue by designing, constructing, implementing and managing these
promotions marketing services for its customers. Revenue is recognized in the period in which the services
are rendered to the customer and collection is reasonably assured. Cash received in advance of services
performed is recorded as deferred revenue.

Arrange m e ntswith m ultip le de live rab le s

Many of the Company’s arrangements with customers include multiple items such as campaign
development, campaign management and rewards, which are delivered at varying times. In these cases, the
Company treats the delivered items as separate units of accounting if they have value to the customer on a
stand-alone basis and, where the arrangement includes a general right of return relative to the delivered
item, delivery or performance of undelivered items is considered probable and substantially in the
Company’s control. The Company allocates the total arrangement consideration to all deliverables using
its best estimate of their relative fair value, since vendor-specific objective or third-party evidence of the
selling price is generally unavailable. It then recognizes revenue on the different deliverables in accordance
with the policies set out above.

Incom e tax e s

Income tax expense consists of current and deferred tax expense. Current and deferred tax are recognized
in profit or loss except to the extent that it relates to items recognized directly in equity or other
comprehensive income. Current tax is recognized and measured at the amount expected to be
recovered from or payable to the taxation authorities based on the income tax rates enacted or
substantively enacted at the end of the reporting period and includes any adjustment to taxes payable
in respect of previous years. Deferred tax is recognized on any temporary differences between the carrying
amounts of assets and liabilities in the consolidated financial statements and the corresponding tax
bases used in the computation of taxable earnings. Deferred tax assets and liabilities are measured at
the tax rates that are expected to apply in the period when the asset is realized or the liability is settled
based on tax rates and laws that have been enacted or substantively enacted by the end of the reporting
period. The effect of a change in the enacted or substantively enacted tax rates is recognized in net
earnings and comprehensive income or in equity depending on the item to which the adjustment relates.
Deferred tax assets are recognized to the extent future recovery is probable. At each reporting period end,
deferred tax assets are reduced to the extent that it is no longer probable that sufficient taxable earnings
will be available to allow all or part of the asset to be recovered.



Fore ign curre ncie s

IFRS requires that the functional currency of each entity in the consolidated group be determined
separately and that each entity’s financial results and position should be measured using the currency of
the primary economic environment in which the entity operates. The functional currency of the Company
is the Canadian Dollar, the functional currency of the legal subsidiary, Snipp Interactive Inc. (formerly
Consumer Impulse, Inc.), is the U.S. Dollar and the functional currency of its subsidiary, Snipp Canada
Inc., is the Canadian Dollar. The functional currency determinations were conducted through an analysis
of the consideration factors identified in IAS 21, The Effects of Changes in Foreign Exchange Rates (“IAS
21”).

The presentation currency of the Company’s consolidated financial statements is the U.S. dollar (“$”).
Under IFRS, when the Company translates the financial statements of entities from their functional
currency to the presentation currency, assets and liabilities are translated into U.S. dollars at the exchange
rate in effect at the end of the reporting period. Share capital, warrants, equity reserves, other
comprehensive income, and deficit are translated into U.S. dollars at historical exchange rates. Revenues
and expenses are translated into U.S. dollars at the average exchange rate for the period. Foreign exchange
gains and losses on translation are included in other comprehensive income. Within each entity,
transactions denominated in foreign currencies are translated into the functional currency using the
exchange rate in effect at the dates of the transactions, and monetary assets and liabilities denominated in
foreign currencies are translated into the functional currency using the exchange rate prevailing at the end
of the reporting period. Gains and losses arising on settlement of foreign currency denominated
transactions or balances are included in profit or loss.

Financialinstrum e nts

Financial assets

The Company classifies its financial assets into one of the following categories, depending on the purpose
for which the asset was acquired. The Company's accounting policy for each category is as follows:

Fair value through profit or loss - This category comprises derivatives, or assets acquired or incurred
principally for the purpose of selling or repurchasing them in the near term. They are carried in the
statement of financial position at fair value with changes in fair value recognized in profit or loss.

Loans and receivables - These assets are non-derivative financial assets with fixed or determinable
payments that are not quoted in an active market. They are carried at cost less any provision for
impairment. Individually significant receivables are considered for impairment when they are past due or
when other objective evidence is received that a specific counterparty will default.

Held-to-maturity investments - These assets are non-derivative financial assets with fixed or determinable
payments and fixed maturities that the Company's management has the positive intention and ability to
hold to maturity. These assets are measured at amortized cost using the effective interest method. If there is
objective evidence that the investment is impaired, determined by reference to external credit ratings and
other relevant indicators, the financial asset is measured at the present value of estimated future cash flows.
Any changes to the carrying amount of the investment, including impairment losses, are recognized in
profit or loss.



Available-for-sale - Non-derivative financial assets not included in the above categories are classified as
available-for- sale. They are carried at fair value with changes in fair value recognized in other
comprehensive income or loss. Where a decline in the fair value of an available-for-sale financial asset
constitutes objective evidence of impairment, the amount of the loss is removed from equity and
recognized in profit or loss.

Financial liabilities

The Company classifies its financial liabilities into one of two categories, depending on the purpose for
which the asset was acquired. The Company's accounting policy for each category is as follows:

Fair value through profit or loss - This category comprises derivatives, or liabilities acquired or incurred
principally for the purpose of selling or repurchasing them in the near term. They are carried in the
statement of financial position at fair value with changes in fair value recognized in profit or loss.

Other financial liabilities: This category includes amounts due to related parties and accounts payables and
accrued liabilities, all of which are recognized at amortized cost.

The Company has classified its cash and cash equivalents, marketable securities and derivative liability at
fair value through profit or loss. The Company’s accounts receivable, and HST receivable, are classified as
loans and receivables. The Company’s due to related parties and accounts payable and accrued liabilities
are classified as other financial liabilities.

Disclosures are also required on the inputs used in making fair value measurements, including their
classification within a hierarchy that prioritizes their significance. The three levels of the fair value
hierarchy are:

Level 1 – Unadjusted quoted prices in active markets for identical assets or liabilities;
Level 2 – Inputs other than quoted prices that are observable for the asset or liability either directly
or indirectly; and
Level 3 – Inputs that are not based on observable market data.

Warrants

The Company generally has two types of warrants: Transaction Warrants, which were issued as a result of
Company’s Qualifying Transaction on March 1, 2012; and, Financing Warrants, which are issued as a
result of the various private placements completed by the Company.

When such warrants have an exercise price denominated in a different currency than the functional
currency of the Company these warrants are recorded at their fair value as a derivative liability and
classified as fair value through profit or loss. Specifically, if the exercise price of a Financing Warrant is
denominated in Canadian dollars the warrants recorded at their fair value and are classified as a derivative
liability with the residual amount of the proceeds being allocated to the common shares. Where the
exercise price is in the functional currency, the related warrants are not separated from the equity units, the
proceeds from which are recorded to the common shares.



Im p airm e nt

Financial assets

A financial asset not carried at fair value through profit or loss is assessed at the end of each reporting
period to determine whether there is objective evidence that it is impaired. A financial asset is impaired if
objective evidence indicates that a loss event has occurred after the initial recognition of the asset, and that
the loss event had a negative effect on the estimated future cash flows of that asset that can be estimated
reliably.

An impairment loss in respect of a financial asset measured at amortized cost is calculated as the difference
between the asset’s carrying value and its fair value. Losses are recognized in profit or loss and reflected in
an allowance account against receivables. When a subsequent event causes the amount of impairment loss
to decrease, the decrease in impairment loss is reversed through profit or loss.

Non-financial assets

The carrying amounts of the Company’s non-financial assets are reviewed at the end of each reporting
period to determine whether there is any indication of impairment. If any such indication exists, then the
asset’s recoverable amount is estimated. The recoverable amount of an asset is the greater of its value in
use and its fair value less costs to sell. In assessing value in use, the estimated future cash flows are
discounted to their present value using a pre-tax discount rate that reflects current market assessments of
the time value of money and the risks specific to the asset. For the purpose of impairment testing, assets
that cannot be tested individually are grouped together into the smallest group of assets that generates cash
inflows from continuing use that are largely independent of the cash inflows of other assets or groups of
assets (the “cash-generating unit”, or “CGU”). An impairment loss is recognized if the carrying amount of
an asset or CGU exceeds its estimated recoverable amount. Impairment losses are recognized in profit or
loss.

Impairment losses recognized in prior periods are assessed at the end of each reporting period for any
indications that the loss has decreased or no longer exists. An impairment loss is reversed if there has been
a change in the estimates used to determine the recoverable amount. An impairment loss is reversed only
to the extent that the asset’s carrying amount does not exceed the carrying amount that would have been
determined, net of depreciation or amortization, if no impairment loss had been recognized.

Lossp e r sh are

Basic loss per share is calculated by dividing the loss attributable to common shareholders by the weighted
average number of common shares outstanding in the period. For all periods presented, the loss attributable
to common shareholders equals the reported loss attributable to owners of the Company. In calculating the
diluted loss per share, the weighted average number of common shares outstanding assumes that the
proceeds to be received on the exercise of dilutive share options and warrants are used to repurchase
common shares at the average market price during the period. For the periods presented, this calculation
proved to be anti-dilutive.



Sh are -b ase d p aym e nts

The Company uses the fair value method whereby the Company recognizes compensation costs for the
granting of all stock options and direct awards of stock based on their fair value over the period of vesting
using the Black-Scholes option pricing model. Any consideration paid by the option holders to purchase
shares is credited to capital stock.

Share-based payment arrangements in which the Company receives goods or services as consideration for
its own equity instruments are accounted for as equity settled share based payment transactions and
measured at the fair value of goods or services received. If the fair value of the goods or services received
cannot be estimated reliably, the share based payment transaction is measured at the fair value of the
equity instruments granted at the date the Company receives the goods or the services.

Re ce nt accounting p ronounce m e nts

IFRS 9 was issued in November 2009 and subsequently amended as part of an ongoing project to replace
IAS 39 Financial instruments: Recognition and measurement. The standard introduces new requirements
for classifying and measuring financial assets and liabilities. The effective date of IFRS 9 is January 1,
2018. The Company intends to adopt the standard on its effective date and has not yet evaluated the impact
on the consolidated financial statements.

In May 2014, the IASB issued IFRS 15, Revenue from Contracts with Customers ("IFRS 15").
IFRS 15 is effective for periods beginning on or after January 1, 2017 and is to be applied retrospectively.
IFRS 15 clarifies the principles for recognizing revenue from contracts with customers. IFRS 15 will also
result in enhanced disclosures about revenue, provide guidance for transactions that were not previously
addressed comprehensively (i.e. service revenue and contract modifications) and improve guidance
for multiple-element arrangements. Management is in the process of determining the extent of the impact
of adoption of IFRS 15 and the possibility of early adoption.

Re se arch and De ve lop m e nt

The Company performs Research and Development in relation to its technology products. During the last 3
fiscal years, the Company expended $170,020, $101,679, and $75,861 on software development. The
Company protects its Intellectual Property through trade secrets and copyrights, and currently does not have
any patents.

Tre nd Inform ation

The Company knows of no trends, uncertainties, demands, commitments or events that are reasonably likely
to have a material effect on the Company’s operations or financial condition.



Off-Balance Sh e e t Arrange m e nts

Subsequent to the end of the 2014 fiscal year, the Company completed the acquisition of 100% of Swiss
Post Ireland under a share purchase agreement with Post CH Ltd. The acquisition will be financed through
the Company’s cash reserves. On closing the Company made a payment of 240,840 Swiss Francs and will
be making an additional payment based on actual 2015 for Swiss Post Ireland. The maximum additional
payment will be up to 841,700 Swiss Francs if 2015 revenue from Swiss Post Ireland reaches or exceeds
1,195,000 Euros. If 2015 revenue from Swiss Post Ireland is below that level the additional payment will
be adjusted proportionally downwards.

Other than the acquisition agreement discussed above, the Company has no other Off-Balance Sheet
Arrangements.

Tab ular Disclosure of ContractualOb ligations

Table No. 3
Contractual Obligations
As of March 31, 2015

Payments due by period

Total

less
than 1

year
1 – 3
years

3 – 5
Years

more
than 5
years

Long-Term Debt Obligations None None None None None
Capital Lease Obligations None None None None None
Operating Lease Obligations * $22,110 None None None None
Purchase Obligations None None None None None
Other Long-Term Liabilities None None None None None

* The Operating Lease Obligations are for an office lease for Swiss Post Ireland in Cork, Ireland. The lease runs
through November 18, 2016 at a rate of 2,583 Euros per month. The US dollar equivalent has been calculated
based on the closing New York Federal Reserve exchange rate of 1.07 Euros/US Dollar on March 31, 2015.

The Company has an additional payment due under its acquisition agreement for Swiss Post Ireland. The
amount is based upon the revenue for Swiss Post Ireland in fiscal 2015. The maximum payment due will be
841,000 Swiss Francs if 2015 revenue reaches or exceeds 1,195,000 Euros. If 2015 revenue from Swiss Post
Ireland is below that level the additional payment will be adjusted proportionally downwards.

During the year ended December 31, 2012, the Company entered into a lease agreement for office space in
Washington, D.C. However, on November 1, 2012, the Company assigned this lease to an unrelated company
and no longer has any lease obligations for its US office.

Safe Harb or

Not Applicable



Ite m 6. Dire ctors, Se nior Manage m e nt and Em p loye e s

Table No. 4 lists as of March 31, 2015 the names of the Directors of the Company. The Directors have
served in their respective capacities since their election and/or appointment and will serve until the next
Annual General Meeting or until a successor is duly elected, unless the office is vacated in accordance
with the Articles/By-Laws of the Company. All Directors are residents of the United States with the
exception of Conrad Swanson and Ram Ramkumar, who are residents of Canada. Each director was re-
elected at the Annual General Meeting held on December 12, 2013 except for Michael Dillon, who was
named to the Board in April 2014, and Ram Ramkumar, who was named to the Board in November 2014.
Both directors will stand for election for the first time at the next Annual General Meeting which is
scheduled for June 1, 2015.

Table No. 4
Directors

Name Age Date First Elected/Appointed
Ritesh Bhavnani 39 March 1, 2012
Atul Sabharwal 39 March 1, 2012
Michael Dillon (1) 54 April 10, 2014
Ram Ramkumar (1) 63 November 6, 2014
Conrad Swanson (1) 66 January 21, 2010

(1) Member of Audit Committee.

Members of the Audit Committee meet periodically to approve and discuss the annual financial statements
and each quarterly report before filing and mailing. The committee operates under a written charter as
adopted by the Board of Directors on June 19, 2011 and included in the Company's Management
Information Circular dated November 12, 2013. Details of the charter are contained in Item 6, “Board
Practices” below.

Table No. 5 lists, as of March 31, 2015, the names of the Executive Officers of the Company. The
Executive Officers serve at the pleasure of the Board of Directors. All Executive Officers are residents of
the United States with the exception of Jaisun Garcha, who is a resident of Canada.

Table No. 5
Executive Officers

Name Position Age Date of Appointment
Atul Sabharwal Chief Executive Officer 39 March 1, 2012
Ritesh Bhavnani Chairman 39 March 1, 2012
John Fauller Chief Operating Officer 36 May 22, 2012
Jaisun Garcha Chief Financial Officer 34 February 3, 2013
Wilson (Andy) Bell Chief Technology Officer 52 March 1, 2012
David Hargreaves Chief Client Officer 46 November 6, 2014



AtulSab h arwalserves as Chief Executive Officer and a Director. He was one of the founders of Snipp
and has over 17 years' experience in the telecommunications and digital media/mobile space industry.
From 2006 to 2012, he served as the Executive Director of the ACME Group, a large telecommunications
and energy infrastructure company with interests in South Asia and Africa. Between 2009 and 2011 he
served as a board member of eSolar Inc., a Pasadena, CA-based company that is backed by Idealab,
Google.org, General Electric Inc., Oak Investment Partners and the Quercus Trust. Mr. Sabharwal stepped
down as a director after a successful investment by General Electric Inc. in the company. Mr. Sabharwal
also is the founder of the Finalysis Group, a consulting company focused on helping growth businesses
with a South Asian component. Between 2005 and 2007 he founded and ran a successful venture that
provided remote services such as call center management and lead generation to corporate clients. His
earlier roles also include positions at AOL, IBM Business Services (previously PWC Consulting), the
Boston Consulting Group and Star TV, a subsidiary of News Corporation. Mr. Sabharwal has a Bachelor
of Science degree in Economics (Hons. First Class) from St. Xaviers College, Calcutta, India and a Master
of Business Administration degree from the Australian Graduate School of Management, Sydney,
Australia and the Wharton School, University of Pennsylvania. Mr. Sabharwal spends 100% of his time on
the Company’s affairs.

Joh n Faulle r serves as the Company’s Chief Operating Officer. His responsibilities include managing,
advising, and conceptualizing industry-leading mobile programs. Mr. Fauller’s previous role was at Condé
Nast where he served as Director, Print to Mobile Solutions and spearheaded development of its mobile
solutions for reader engagement and advertising. With Condé Nast he created a range of pioneering mobile
marketing programs, including the first 2D barcode program in a major publication for Golf Digest, the
first truly integrated marketing initiative encompassing print, email, web, SMS, mobile web and 2D
barcodes for Allure Magazine, and companion apps for Lucky Magazine and Brides Magazine. He has
over 17 years of experience in integrated media, spanning print operations, web design, software
development and mobile solutions. Mr. Fauller spends 100% of his time on the Company’s affairs.

Jaisun Garch a serves as Snipp’s Chief Financial Officer. He has over 10 years experience in the financial
accounting industry and is experienced in managing all aspects of public company financial and
management reporting, forecasting and analysis, corporate governance and risk management. He holds a
Bachelor of Science degree, with a double major in computer science and general biology, as well as a
Diploma in Accounting from the University of British Columbia. He is a Certified General Accountant
(CGA) and is a member of the Certified General Accountants Association of British Columbia. Mr. Garcha
also serves as Chief Financial Officer for Multivision Communications Corp., a public company traded on
the TSX Venture Exchange. Mr. Garcha spends 70% of his time on the Company’s affairs.

W ilson (Andy) Be llserves as the Chief Technology Officer. He is the chief architect of Snipp’s Mobile
Marketing Platform, having served in that position since January 2007. He is an expert software developer
and manager of mission critical systems with over 25 years in the business. Prior to joining Snipp he held a
wide range of roles at SAIC in the US and overseas, and served in the US Marine Corps. He obtained his
B.S. in Mathematics from the University of Mary Washington. Mr. Bell spends 100% of his time on the
Company’s affairs.

http://google.org/


David Hargre ave sserves as Chief Client Officer. He has over 20 years of experience in the marketing
services industry, working for many well-known brands such as Virgin, Apple, Google and Facebook.
Prior to joining the Company, Mr. Hargreaves was a partner at BrandGarage, where he helped large
consumer brands drive marketing innovation by connecting them with the latest technology innovations.
Mr. Hargreaves was also chief executive officer and co-founder of Beyond, a digital agency owned by
U.K. firm Next Fifteen Communications Group PLC. In just over three years as CEO at Beyond, Mr.
Hargreaves grew the company from zero to 85 people, expanded into offices in London and New York,
and achieved revenues of approximately $10-million. Mr. Hargreaves has an MA from Oxford University.
He spends 100% of his time on the Company’s affairs.

Rite sh Bh avnaniserves as chairman of the Company. He is one of the founders of Snipp and is a 12 year
veteran of the digital media/mobile space industry. Mr. Bhavnani founded Snipp in March 2007 and has
been working at the Company full-time since May 2010. From 2005 to May 2010, Mr. Bhavnani was
employed at McKinsey & Company in its Media, Technology and Telecommunications practices, where
he advised Fortune 500 companies, including large media conglomerates and cable providers, on issues
related to digital convergence, strategy and online growth. In April 2000, Mr. Bhavnani founded Unsurface
Inc., a consumer-facing digital media distribution service that was funded and whose assets were
eventually acquired by Sony Music Corporation. From 2001 to 2003, Mr. Bhavnani was the General
Manager at Precicompo Pvt Ltd. in India, an automobile component manufacturing business. Mr.
Bhavnani has a Bachelor of Science degree from Stanford University, and a Master of Business
Administration degree (with distinction) from INSEAD in France and Singapore. Mr. Bhavnani spends
100% of his time on the Company’s affairs.

Mich ae l Dillon serves as a Director for the Company. Mr. Dillon is a seasoned shopper marketing
professional with almost twenty years of experience in shopper marketing and retail-related promotion. He
is currently Executive Director of Brand Activations & Shopper Marketing at Colangelo and was recently
featured in Shopper Marketing's "Who's Who in Shopper Marketing Agencies". Prior to Colangelo, Mr.
Dillon was Vice President of Shopper Marketing at Catalina Marketing. Mr. Dillon also formerly worked
at PepsiCo where he served as Vice President, Brand Activation, Marketing. Mr. Dillon holds a Bachelor
of Arts from the University of Georgia and an MBA from the University of Rochester's William E. Simon
School of Business. Mr. Dillon spends 10% of his time on the Company’s affairs.

Ram Ram kum ar serves as a Director for the Company. Mr. Ramkumar has had a 25-plus-year career as a
successful business entrepreneur and has held numerous senior management and board level positions at
several different publicly listed companies. He was chief financial officer, vice-president, operations, and
general manager at Reff Inc., a manufacturer of high-end furniture. Subsequently, he was chief executive
officer of Inscape Corp., where he oversaw the growth of the company from $20-million to $170-million
in annual revenues. The company was recognized as one of the 50 best managed companies in Canada
during this period. Mr. Ramkumar is also a principal shareholder and chairman of Process Research Ortech
and ASL Print FX, a provider of high-end promotional print solutions to CPG companies. He is also a
former member of the board of Toronto Rehabilitation Institute, and was a charter member of TiE, a not-
for-profit organization that aims to foster entrepreneurial activity. He has previously served on the boards
of several publicly listed corporations, including Angoss Software Corp., a provider of business analytics
solutions to customers which was traded on the TSX, Cedara Software, a provider of medical imaging
software which was traded on the TSX and NASDAQ, and Merge Healthcare, which was traded on the
NASDAQ. Mr. Ramkumar spends 10% of his time on the Company’s affairs.



Conrad Swanson serves as a Director of the Company. He has 19 years' experience as a director of
several publicly traded natural resource companies. Mr. Swanson has been the President and a director of
International Samuel Exploration Corp. since April 1996, the Chairman and a director of Gold Reach
Resources Ltd. since October 2003, and was a director of Nanika Resources Inc. from May 2008 until
December 2009, all of which are mineral exploration and development companies listed on the TSX
Venture Exchange. Mr. Swanson has also previously served as a director of Independent Nickel Corp. and
of New World Resource Corp., two TSX Venture Exchange listed companies. Mr. Swanson holds a BC in
electronics from Vancouver College. Mr. Swanson spends 10% of his time on the Company’s affairs.

No Director and/or Executive Officer has been the subject of any order, judgment, or decree of any
governmental agency or administrator or of any court or competent jurisdiction, revoking or suspending
for cause any license, permit or other authority of such person or of any corporation of which he or she is a
Director and/or Executive Officer, to engage in the securities business or in the sale of a particular security
or temporarily or permanently restraining or enjoining any such person or any corporation of which he or
she is an officer or director from engaging in or continuing any conduct, practice, or employment in
connection with the purchase or sale of securities, or convicting such person of any felony or misdemeanor
involving a security or any aspect of the securities business or of theft or of any felony.

There are no arrangements or understandings between any two or more Directors or Executive Officers,
pursuant to which he or she was selected as a Director or Executive Officer.

COMPENSATION

During the last 3 fiscal years, the Company had no arrangements pursuant to which directors receive cash
compensation for their services in their capacity as directors, or for committee participation. There are no
director’s service contracts providing for benefits upon termination of their position as a Director.

To assist the Company in compensating, attracting, retaining and motivating personnel, including
Directors, the Company grants incentive stock options under a formal Stock Option Plan which was first
approved by shareholders at the Annual General and Special Meeting of shareholders held on October 5,
2012 and continued by a vote of the shareholders at the Annual and Special Meeting of Shareholders held
on December 12, 2013.

Table No. 6 sets forth the compensation paid to the Company’s executive officers and members of its
administrative body during the last three fiscal years.



Table No. 6
Summary Compensation Table

Name
Fiscal
Year Salary Options Granted

Other
Compensation

AtulSab h arwal
Chief Executive Officer and Director (1)

2014
2013
2012

N/A
N/A
N/A

250,000
300,000

Nil

$ 300,000
200,000
174,935

Joh n Faulle r
Chief Operating Officer (2)

2014
2013
2012

$ 115,000
115,000

57,500

100,000
400,000
500,000

$ 28,614
8,030
3,354

Jaisun Garch a
Chief Financial Officer (3)

2014
2013
2012

N/A
N/A
N/A

125,000
150,000

Nil

$ 47,599
36,125
38,388

W ilson (Andy) Be ll
Chief Technology Officer (4)

2014
2013
2012

$ 130,000
130,000
108,333

250,000
300,000

Nil

$ 59,168
6,959

25,347

David Hargre ave s
Chief Client Officer

2014 $ 22,917 750,000 $ Nil

Rite sh Bh avnani
Chairman (5)

2014
2013
2012

$ 150,000
89,800
9,504

250,000
300,000

Nil

$ 155,855
114,259
143,245

Mich ae lDillon
Director

2014 $ N/A 200,000 $ Nil

Ram Ram kum ar
Director

2014 $ N/A 200,000 $ Nil

Conrad Swanson,
Director

2014
2013
2012

N/A
N/A
N/A

50,000
Nil
Nil

Nil
Nil
Nil

Jim Santora
Former Director (6)

2014
2013
2012

N/A
N/A
N/A

Nil
Nil

225,000

Nil
Nil
Nil

Erik Hallstrom ,
Former Chief Executive Officer

2012 $ 222,048 2,583,440 Nil

Anth ony Durkacz,
Former Chief Financial Officer
and Director (7)

2013
2012

N/A
N/A

100,000
Nil

$ 3,968
83,463

Bruce Cousins,
Former Director

2012 N/A Nil Nil



(1) “Other Compensation” for Atul Sabharwal including $150,000 (fiscal 2013 - $150,000; fiscal 2012 - $174,935) for
consulting fees for his services as CEO; and $150,000 (2013 - $50,000; 2012 - $Nil) as an annual bonus.

(2) "Other Compensation" for John Fauller in fiscal 2014 include $3,614 (2013 - $8,030; 2012 - $3,354) for medical
insurance and annual bonus of $25,000.

(3) "Other Compensation" for Jaisun Garcha include $32,599 (2013 - $36,125; 2012 - $38,388) for consulting fees and
$15,000 (2013 - $Nil; 2012 - $Nil) for annual bonus for his services as CFO. These amounts were paid to 681315 B.C.,
a private company owned by Jaisun Garcha.

(4) “Other Compensation” for Wilson Bell includes $9,168 (2013 - $6,959; 2012 - $4,347) for medical insurance, $50,000
(2013 - $Nil; 2012 - $Nil) as an annual bonus and $Nil (2013 - $Nil; 2012 - $21,000) for consulting fees.

(5) “Other Compensation” for Ritesh Bhavnani includes $5,855 (2013 - $4,059; 2012 - $4,023) for medical insurance,
$150,000 (2013 - $50,000; 2012 - $Nil) for annual bonus, and $Nil (2013 - $60,200; 2012 - $139,222) for consulting
fees for services provided in addition to his services as an employee and Chairman.

(6) Mr. Santora resigned from the Board of Directors in November 2014. He was named to the Company’s advisory board
upon his resignation from the Board.

(7) Other Compensation" for Anthony Durkacz is for consulting fees for his services as CFO. These fees were paid Fortius
Research & Trading Corp., a private company owed by Anthony Durkacz.

No funds were set aside or accrued by the Company during Fiscal 2014 to provide pension, retirement or
similar benefits for Directors or Executive Officers.

Written Management Agreements
As of March 31, 2015, the Company has written agreements in effect with John Fauller and Wilson (Andy)
Bell.

Under a Consulting agreement between the Company and Finalysis Group LLC (Atul Sabharwal) dated
October 31, 2011, Atul Sabhawal will provide consulting services to the Company as a “C” level executive
of the Company for a period of three years. Compensation will be a minimum of $150,000 annual, and
consultant will be entitled to a severance payment of $75,000 if the consultant is terminated by the
Company without “Good Cause” and or by the consultant for “Good Reason”. A copy of this agreement
has been filed as an exhibit to this Registration Statement.

Under a Consulting agreement between the Company and Ritesh Bhavnani dated October 31, 2011, Ritesh
Bhavnani will provide consulting services to the Company as the Chairman of the Company for a period of
three years. Compensation will be a minimum of $150,000 annually, and consultant will be entitled to a
severance payment of $75,000 if the consultant is terminated by the Company without “Good Cause” and
or by the consultant for “Good Reason”. A copy of this agreement has been filed as an exhibit to this
Registration Statement.

Under an Employment Agreement between the Company and John Fauller dated May 16, 2012, Mr.
Fauller agrees to act as Chief Operating Officer of the Company at an annual salary of $115,000 per year.
The annual salary is subject to adjustment at the Company’s discretion. The employee is also eligible for
an annual incentive bonus of up to 30% of his base salary. The agreement is for no specified period and
constitutes “at-will” employment. A copy of this agreement has been filed as an exhibit to this Registration
Statement.

Under an Employment Agreement between the Company and Wilson A. Bell dated October 31, 2011, Mr.
Bell agrees to act as Chief Technology Officer of the Company at an annual salary of $130,000 per year.
The annual salary is subject to adjustment at the discretion of the Company’s Board of Directors. The
employee is also eligible for an annual incentive bonus of up to 25% of his base salary. The agreement is
for no specified period and constitutes “at-will” employment. During the course of Mr. Bell’s employment
and for a period of one year after the termination of his employment, he is subject to a “non-competition
period” in which he may not engage, or attempt to engage, in any employment, consulting, or other activity



which activity competes, directly or indirectly, with the business of the Company. A copy of this
agreement has been filed as an exhibit to this Registration Statement.

Previous Employment Agreements in effect between the Company and Finalysis Group LLC (Atul
Sabharwal), and the Company and Ritesh Bhavnani expired during fiscal 2014. Management and the
Board of Directors are discussing new employment agreements for both officers, but no new agreements
are currently in place.

Board Practice s

The Board of Directors’ mandate is to manage or supervise the management of the business and affairs of
the Company and to act with a view to the best interests of the Company. The Company’s corporate
governance practices are the responsibility of the Board.

Management has been delegated the responsibility for meeting defined corporate objectives, implementing
approved strategic and operating plans, carrying out the Company's business in the ordinary course,
evaluating business opportunities, recruiting staff and complying with applicable regulatory requirements.
The Board facilitates its independent supervision over management by reviewing and approving long-term
strategic, business and capital plans, material contracts and business transactions, all debt and equity
financing transactions. Through its Audit Committee, the Board examines the effectiveness of the
Company's internal control processes. The Board reviews and sets executive compensation and
recommends incentive stock options.

The Board of Directors currently consists of five directors: Ritesh Bhavnani (Chairman), Atul Sabharwal
(President and CEO), Michael Dillon, Conrad Swanson and Ram Ramkumar. A majority of the
Company’s directors are classified as “Independent” as Bhavnani and Sabharwal are Company employees,
and Dillon, Swanson and Ramkumar are independent. The operations of the Corporation do not support a
large board of directors, and the Board has determined that the current size and constitution of the Board is
appropriate for the Corporation’s current stage of development.

The Board meets for formal board meetings periodically on an ad hoc basis during the year to review and
discuss the Corporation’s business activities and to consider and, if thought fit, to approve matters
presented to the Board for approval, and to provide guidance to management. In addition, management
informally provides updates to the Board at least once per quarter between formal Board meetings. In
general, management consults with the Board when deemed appropriate to keep the Board informed
regarding the Corporation’s affairs.

The Board facilitates the exercise of independent supervision over management through these various
meetings. At present, the Board does not have any formal committees, other than the Audit Committee.
The composition of the Board is such that the independent directors have significant experience in business
affairs and, as a result, are able to provide significant and valuable independent supervision over
management.

In the event of a conflict of interest at a meeting of the Board, the conflicted director will in accordance
with corporate law and in accordance with his fiduciary obligations as a director of the Corporation,
disclose the nature and extent of his interest to the meeting and abstain from voting on or against the
approval of such participation.



Nomination of Directors
Once a decision has been made to add or replace a director, the task of identifying new candidates falls on
the Board of Directors. Proposals are put forth by the Board and management and considered and
discussed. If a candidate looks promising, the Board and management will conduct due diligence on the
candidate and if the results are satisfactory, the candidate is invited to join the Board.

Compensation
The Board does not have a compensation committee. At the Corporation’s current stage of development,
the Corporation considers that the functions of such a committee can be served by the Board as a whole.
The Corporation may grant stock options to directors of the Corporation in consideration for their services
provided to the Corporation.

Assessment of Effectiveness
At present, the Board does not have a formal process for assessing the effectiveness of the Board, its
committees and individual directors. These matters are dealt with on a case by case basis at the Board
level.

Audit Com m itte e
The Company's Audit Committee operates under a written charter which is reviewed by the Board of
Directors on an annual basis. A copy of the current Audit Committee Charter was included in the
Company’s Management Information Circular dated November 12, 2013 which has been filed as an
exhibit to this Registration Statement.

The Audit Committee’s primary functions are to assist the Board of Directors (the "Board") in fulfilling its
financial oversight responsibilities with respect to financial reporting and disclosure requirements; ensure that
an effective risk management and financial control framework has been implemented by management of the
Company; and be responsible for external and internal audit processes.

Composition
The Audit Committee shall be composed of a minimum of three members of the Board of Directors, a
majority of which are considered to be “independent”. All members of the Audit Committee shall be
generally knowledgeable in financial and auditing matters, especially possessing the ability to read and
understand fundamental financial statements. The Board shall appoint one member of the Committee as
chair.

Role
The Committee shall meet at least four times annually. The Committee assists the Board with its
responsibilities relating to the accounting principles, reporting practices, internal controls, and approval of
the Company’s annual and quarterly financial statements and related disclosures. The Committee must
establish and maintain a direct line of communication with the Company’s internal and external auditors
and assess their performance. It also ensures that management has designed, implemented and is
maintaining an effective system of financial controls and report regulatory to the Board on the fulfillment
of its duties and responsibilities. The auditors may communicate directly with the Committee and bypass
management. The Committee may contact directly any employee, and any employee may bring to the
Committee any matters involving questionable, illegal or improper financial practices or transactions.



The Committee has been delegated the authority to appoint, retain and oversee the work of the independent
auditor and establishing the compensation to be paid to the independent auditor. It must also review the
internal audit function and their effectiveness, and reviews the appropriateness and effectiveness of the
Company’s internal controls and management reporting. The Company’s regulatory filings are reviewed
by the Committee and reviews the policies and procedures used in the preparation of the consolidated
financial statements and other disclosure documents.

Composition
The current Audit Committee members are Michael Dillon, Ram Ramkumar, and Conrad Swanson.
Michael Dillon, Ram Ramkumar and Conrad Swanson are considered to be “independent”. Each member
is financially literate.

Staffing
As of March 31, 2015, the Company has 24 employees and 5 executive officers (September 30, 2014 – 5
employees and 4 executive officers). Additional employees have been added in software development,
operations, and sales and marketing. Through the acquisition of Swiss Post Ireland the Company also
added employees in software development and business analytics and operations. The Company also
engages consultants on an as needed basis.

Swiss Post Ireland’s operations are primarily located at leased offices in Cork, Ireland. The remainder of
the Company’s operations are decentralized, as the Company has no central offices and employees work
from home or temporary office space. The Company pays for their business expenses, such as phone,
internet, supplies and travel expenses.

Sh are Owne rsh ip

The Registrant is a publicly owned Canadian corporation, the shares of which are owned by U.S. residents,
Canadian residents and other foreign residents. The Registrant is not controlled by another corporation as
described below.

Table No. 7 lists, as of March 31, 2015, Directors and Executive Officers who beneficially own the
Registrant's voting securities and the amount of the Registrant's voting securities owned by the Directors
and Executive Officers as a group.



Table No. 7
Shareholdings of Directors and Executive Officers

Title of
Class Name of Beneficial Owner

Amount and Nature
of Beneficial Ownership

Percent of
Class

Common Atul Sabharwal (1) 9,457,072 9.19%
Common Ritesh Bhavnani (2) 9,607,573 9.33%
Common John Fauller (3) 733,334 0.73%
Common Jaisun Garcha (4) 2,361,000 2.34%
Common Wilson (Andy) Bell (5) 3,771,715 3.73%
Common David Hargreaves (6) Nil -
Common Michael Dillon (7) 200,000 0.20%
Common Ram Ramkumar (8) 700,000 0.70%
Common Conrad Swanson (9) 811,000 0.81%

TotalDire ctors/Office rs 27,641,694 25.39%

(1) Of these shares, 2,447,891 represent currently exercisable warrants and 300,000 represent currently exercisable
stock options. An additional 250,000 stock options have been granted but have not yet vested.

(2) Of these shares, 2,447,891 represent currently exercisable warrants and 300,000 represent currently exercisable
stock options. An additional 250,000 stock options have been granted but have not yet vested.

(3) Of these shares, 733,334 represent currently exercisable share purchase options. An additional 266,666 options
have been granted but are not yet vested.

(4) Of these shares, 400,000 represent currently exercisable warrants and 361,000 represent currently exercisable
stock options. An additional 125,000 options have been granted but have not yet vested. 200,000 of the common
shares are owned by 681315 B.C., a private company owned by Jaisun Garcha.

(5) Of these shares, 742,642 represent currently exercisable warrants and 300,000 represent currently exercisable
stock options. An additional 250,000 stock options have been granted but have not yet vested.

(6) 750,000 stock options have been granted, but not yet vested.
(7) Of these shares, 200,000 represent currently exercisable share purchase options.
(8) Of these shares, 200,000 represent currently exercisable share purchase options.
(9) Of these shares, 211,000 represent currently exercisable share purchase options. 50,000 stock options have been

granted but not yet vested.

Based upon 100,175,256 common shares outstanding as of March 31, 2015, share purchase warrants and
Stock options held by each beneficial holder exercisable within sixty days as detailed in Table No. 11,
“Stock Options Outstanding” below.

Ite m 7. Major Sh are h olde rsand Re late d Party Transactions

The Registrant is a publicly owned Canadian corporation, the shares of which are owned by U.S. residents,
Canadian residents and other foreign residents. The Registrant is not controlled by another corporation as
described below. The Company's common shares are issued in registered form and the following
information is taken from the records of Computershare Investor Services, 510 Burrard Street, 2nd Floor,
Vancouver, British Columbia V6C 3B9



On March 31, 2015, the shareholders' list for the Company's common shares showed 78 registered
shareholders, including depositories, and 100,175,256 common shares issued and outstanding. Of the total
registered non-depository shareholders, 63 are resident in Canada holding 87,526,280 common shares, or
87% of the total issued and outstanding; 9 are resident in the United States holding 11,806,589 common
shares, or 12% of the total issued and outstanding; and 6 are resident in other countries holding 842,387
common shares, or 1% of the total issued and outstanding.

The Company is aware of two persons/companies who beneficially own 5% or more of the Registrant's
voting securities. Table No. 8 lists as of March 31, 2015, persons and/or companies holding 5% or more
beneficial interest in the Company's outstanding common stock

Table No. 8
5% or Greater Shareholders

Title of
Class Name of Beneficial Owner

Amount and Nature
of Beneficial Ownership

Percent of
Class

Common Atul Sabharwal (1) 9,457,072 9.19%
Common Ritesh Bhavnani (2) 9,607,573 9.33%

(1) Of these shares, 2,447,891 represent currently exercisable warrants and 300,000 represent currently exercisable
stock options. An additional 250,000 stock options have been granted but have not yet vested.

(2) Of these shares, 2,447,891 represent currently exercisable warrants and 300,000 represent currently exercisable
stock options. An additional 250,000 stock options have been granted but have not yet vested.

Based upon 100,175,256 common shares outstanding as of March 31, 2015, share purchase warrants and
Stock options held by each beneficial holder exercisable within sixty days as detailed in Table No. 11,
“Stock Options Outstanding” below.

No shareholders of the Company have different voting rights from any other shareholder.

RELATED PARTY TRANSACTIONS

During fiscal 2012, upon closing of the Company’s Qualified Transaction, Anthony Durkacz, an officer of
the Company forgave a $15,787 related party loan to the Company.

As of December 31, 2014, the Company owed a total of $399,578 (2013 - $208,476; 2012 - $54,550) to
Officers and Directors which represent unpaid salaries and compensation and unpaid expenses. The
amounts are non-interest bearing, unsecured, and have no specified terms of repayment.

Ite m 8. FinancialInform ation

The financial statements as required under ITEM #18 are attached hereto and found immediately following
the text of this Annual Report. The audit report of MNP LLP, Chartered Professional Accountants, is
included herein immediately preceding the financial statements and schedules.



Curre nt Le galProce e dings

The Company knows of no material, active or pending, legal proceedings against them; nor is the
Company involved as a plaintiff in any other material proceeding or pending litigation. The Company
knows of no other active or pending proceedings against anyone that might materially adversely affect an
interest of the Company.

Divide nds

The Company has not declared any dividends on its common shares since inceptions and does not
anticipate that it will do so in the foreseeable future. The present policy of the Company is to retain future
earnings, if any, for use in its operations and the expansion of its business.

Ite m 9. Offe r and Listing of Se curitie s

As of December 31, 2014, the end of the Company's most recent fiscal year, the authorized capital of the
Company consisted of an unlimited number of Common Shares without par value, and an unlimited
number of Preferred Shares without par value. There were 69,927,638 Common Shares and no Preferred
Shares issued and outstanding as of December 31, 2014, and 100,175,256 Common Shares and no
Preferred Shares issued and outstanding as of March 31, 2015.

NATURE OF TRADING MARKET

The Company's common shares trade on the TSX Venture Exchange in Vancouver, British Columbia,
Canada under the stock symbol is “SPN”. The CUSIP number is 83306Y102. The Company's common
shares are not registered to trade in the United States in the form of American Depository Receipts
(ADR's) or similar certificates.

Table No. 9 lists the volume of trading and high, low and closing sale prices on the TSX Venture
Exchange for the Company's common shares for:

 each of the last six months ending March 31, 2015;

 each of the last twelve fiscal quarters ending the three months ended March 31, 2015; and

 each of the last five fiscal years ending December 31, 2014.

The Company first commenced trading on August 25, 2010 under the symbol “ALY.P”. Upon the
completion of the Company’s Qualifying Transaction, the stock resumed trading under its new symbol
“SPN” on March 6, 2012.



Table No. 9
TSX Venture Exchange

Common Shares Trading Activity

- Sales-
Canadian Dollars

Period High Low Close

March 2015 $ 0.85 $ 0.61 $ 0.69
February 2015 0.99 0.68 0.83
January 2015 0.78 0.53 0.73
December 2014 0.63 0.36 0.61
November 2014 0.39 0.30 0.37
October 2014 0.37 0.25 0.35

Three Months Ended March 31, 2015 $ 0.99 $ 0.53 $ 0.69
Three Months Ended December 31, 2015 0.63 0.25 0.61
Three Months Ended September 30, 2014 0.38 0.15 0.31
Three Months Ended June 30, 2014 0.19 0.14 0.17

Three Months Ended March 31, 2014 0.22 0.09 0.13
Three Months Ended December 31, 2013 0.13 0.08 0.13
Three Months Ended September 30, 2013 0.11 0.07 0.11
Three Months Ended June 30, 2013 0.12 0.06 0.09

Three Months Ended March 31, 2013 0.12 0.05 0.10
Three Months Ended December 31, 2012 0.18 0.08 0.12
Three Months Ended September 30, 2012 0.24 0.12 0.17
Three Months Ended June 30, 2012 0.21 0.12 0.14

Fiscal Year Ended December 31, 2014 $ 0.63 $ 0.09 $ 0.61
Fiscal Year Ended December 31, 2013 0.13 0.05 0.13
Fiscal Year Ended December 31, 2012 0.24 0.08 0.12
Fiscal Year Ended December 31, 2011 0.15 0.10 0.10
Fiscal Year Ended December 31, 2010 0.15 0.11 0.12

Table No. 10 lists, as of March 31, 2015, share purchase warrants outstanding, the exercise price, and the
expiration date of the share purchase warrants.



Table No. 10
Share Purchase Warrants Outstanding

Number of Share Purchase Warrants
Outstanding Exercise Price/share Expiration Date

445,000 C$0.15 January 24, 2016

6,188,688 $0.13 March 1, 2017

8,052,800 $0.20 July 24, 2017

11,492,158 $0.63 February 4, 2017

TOTAL 26,178,646

Table No. 10a lists, as of March 31, 2015, Finder’s Options outstanding, the exercise price, and the
expiration date of the options.

Table No. 10a
Finder’s Options Outstanding

Number of Finder’s Options
Outstanding Exercise Price/Unit Expiration Date

25,200 C$0.15* July 14, 2017

* The Finder’s Options were issued pursuant to the private placement of common share units completed on
July 15, 2014. Each Finder’s Option entitles the holder to purchase one Finder’s Unit at an exercise price of
C$0.15 until July 14, 2017. Each Finder’s Unit will consist of one common share and one common share
purchase warrant, with each warrant entitling the holder to purchase one common share at an exercise price
of $0.20 until July 14, 2017.

Table No. 10b lists, as of March 31, 2015, Broker Unit Options outstanding, the exercise price, and the
expiration date of the options.

Table No. 10b
Broker Unit Options Outstanding

Number of Broker Unit Options
Outstanding Exercise Price/Unit Expiration Date

1,785,818 C$0.55* February 4, 2017

* The Broker Unit Options were issued pursuant to the private placement of common share units completed
on February 4, 2015. Each Broker Unit Option entitles the holder to purchase one Broker Unit at an exercise
price of C$0.55 until February 4, 2017. Each Broker Unit will consist of one common share and one
common share purchase warrant, with each warrant entitling the holder to purchase one common share at an
exercise price of $0.63 until February 4, 2017.



American Depository Receipts. Not applicable.
Other Securities to be Registered. Not applicable

The TSX Venture Exchange

The Company's common stock is currently listed and trading on the TSX Venture Exchange (“TSX-V”).

The TSX-V was created through the acquisition of the Canadian Venture Exchange by the Toronto Stock
Exchange. The Canadian Venture Exchange was a result of the merger between the Vancouver Stock
Exchange and the Alberta Stock Exchange which took place on November 29, 1999. On August 1, 2001, the
Toronto Stock Exchange completed its purchase of the Canadian Venture Exchange from its member firms
and renamed the Exchange the TSX Venture Exchange. The TSX-V currently operates as a complementary
but independent exchange from its parent.

The initial roster of the TSX-V was made up of venture companies previously listed on the Vancouver Stock
Exchange or the Alberta Stock Exchange and later incorporated junior listings from the Toronto, Montreal and
Winnipeg Stock Exchanges. The TSX-V is a venture market as compared to the TSX Exchange which is
Canada’s senior market and the Montreal Exchange which is Canada’s market for derivatives products.

The TSX-V is a self-regulating organization owned and operated by the TMX Group. It is governed by
representatives of its member firms and the public.

The TMX Group acts as a business link between TSX Venture Exchange members, listed companies and
investors. TSX-V policies and procedures are designed to accommodate companies still in their formative
stages and recognize those that are more established. Listings are predominately small and medium sized
companies.

Regulation of the TSX Venture Exchange, its member firms and its listed companies is the responsibility of
Investment Industry Regulatory Organization of Canada ("IIROC"). IIROC is a not-for-profit, independent
Canadian self-regulatory organization that, among other things, oversees trading in exchanges and
marketplaces.

IIROC administers, oversees and enforces the Universal Market Integrity Rules (“UMIR”). To ensure
compliance with UMIR, IIROC monitors real-time trading operations and market-related activities of
marketplaces and participants, and also enforces compliance with UMIR by investigating alleged rule
violations and administering any settlements and hearings that may arise in respect of such violations.

Investors in Canada are protected by the Canadian Investor Protection Fund (“CIPF”). The CIPF is a
private trust fund established to protect customers in the event of the insolvency of the Dealer Members of
the IIROC.



Ite m 10. AdditionalInform ation

Sh are Cap ital

The Company has financed its operations through the issuance of common shares through private
placements, the exercise of warrants issued in the private placements, and the exercise of stock options.
The changes in the Company’s share capital since inception are as follows:

During Fiscal 2015 through March 31, 2015, the Company has issued 30,247,618 common shares:

 The Company closed a bought deal private placement financing consisting of 22,322,727 common
share units at a price of C$0.55 per unit for gross proceeds of C$12,277,500. Each unit consists of
one common share and one half of a share purchase warrant, with each whole warrant exercisable
into one common share at a price of US$0.63 until February 4, 2017. The expiry date of the
warrants may be accelerated at the option of the Company if the closing trading price of the
common shares is equal to or greater than C$1.20 for a period of 20 consecutive trading days. In
addition to cash commission of 8% of the gross proceeds of the offering, the underwriters were
issued an aggregate of 1,785,818 broker options which entitles the holder to acquire units on the
same terms as the units in the underwritten offering, and 661,591 units were issued as a corporate
finance advisory fee.

 766,800 common shares were issued pursuant to the exercise of finder’s unit options for proceeds
of C$115,020.

 3,425,000 common shares were issued pursuant to the exercise of Canadian dollar denominated
common share purchase warrants for proceeds of $513,750.

 2,994,000 common shares were issued pursuant to the exercise of US dollar denominated common
share purchase warrants for proceeds of $598,750

 77,500 common shares were issued pursuant to the exercise of common share purchase options for
proceeds of C$8,750.

During Fiscal 2014 ended December 31, 2014, the Company issued 17,475,000 common shares:

 6,350,000 common share units were issued pursuant to the second tranche of a private placement.
Each common share unit was issued at a price of C$0.10 for gross proceeds of $573,469
(C$635,000). Each unit consisted of one common share and one-half of a common stock purchase
warrant, with each full warrant exercisable into a common share at a price of C$0.15 until January
24, 2016.

 10,400,000 common share units were issued pursuant to a non-brokered private placement. Each
common share unit was issued at a price of C$0.15 per unit for gross proceeds of $1,450,020
(C$1,560,000). Each unit consisted of on common share and one common share purchase warrant,
with each warrant exercisable into one common share at a price of $0.20 until July 24, 2017. The
Company paid finder’s fees of $110,425 (C$119,086) and filing fees of $8,661 (C$9,318) in cash
and issued 792,000 finder’s options. Each finder’s option allows the holder to purchase one unit at
C$0.15 until July 14, 2017. Each finder’s unit will consist of one common share and one common
share purchase warrant, with each warrant convertible into one common share at an exercise price
of $0.20 until July 24, 2017.



 100,000 common shares were issued pursuant to the exercise of stock options for proceeds of
$9,314.

 625,000 common shares were issued pursuant to the exercise of warrants for proceeds of $227,628.

During Fiscal 2013 ended December 31, 2013, the Company issued a total of 4,400,000 common shares:

 2,000,000 common shares were issued in a private placement at a price of C$0.10 per share for
gross proceeds of $192,520 (C$200,000).

 2,400,000 common share units were issued at a price of C$0.10 per unit for gross proceeds of
$225,216 (C$240,000) as the first tranche of a non-brokered private placement. Each unit consisted
of one common share and one-half of a common share purchase warrant, with each full warrant
exercisable into one common share at a price of C$0.15 until December 6, 2015.

During Fiscal 2012 ended December 31, 2012, the Company issued a total of 35,504,618 new common
shares:

 The Company completed its Qualifying Transaction with Consumer Impulse. Prior to the QT, the
Company had 10,550,000 common shares outstanding and Consumer Impulse had 1,998,020
common shares and 700,000 Series A preferred shares outstanding. The Company issued
22,742,305 common shares, 6,188,688 common stock warrants and 37,499,997 Series 1 preferred
shares. All of the Series 1 preferred shares were redeemed immediately after closing the transaction
for $3,807, and the previously outstanding 10,550,000 common shares of the Company were
deemed to have been issued as part of the accounting for the transaction. The Company also issued
400,000 common shares pursuant to a finder’s fee.

 As a condition for closing the QT, the Company completed a private placement of 13,333,333 units
at a price of C$0.15 per unit for gross proceeds of $2,030,600 (C$2,000,000). Each unit consisted
of one common share and one warrant which entitles the holder to purchase one additional common
share at a price of C$0.22 if exercised within one year of closing and at a price of C$0.27 per share
within two years of closing, with the warrants expiring two years after the transaction closing date.

 422,000 common shares were issued pursuant to the exercise of options for proceeds of $44,566.

 605,000 common shares were issued pursuant to the exercise of Agent’s Options for proceeds of
$59,891.

During Fiscal 2011 ended December 31, 2011, the Company issued no common shares.

During Fiscal 2010 ended December 31, 2010, the Company issued no common shares.



Sh are sIssue d for Asse tsOth e r Th an Cash

During fiscal 2012 ended December 31, 2012, the Company completed its Qualifying Transaction with
Consumer Impulse. Prior to the QT, the Company had 10,550,000 common shares outstanding and
Consumer Impulse had 1,998,020 common shares and 700,000 Series A preferred shares outstanding.
Pursuant to the Company issued 22,742,305 common shares, 6,188,688 common stock warrants and
37,499,997 Series 1 preferred shares. All of the Series 1 preferred shares were redeemed immediately after
closing the transaction for $3,807, and the previously outstanding 10,550,000 common shares of the
Company were deemed to have been issued as part of the accounting for the transaction. The Company
also issued 400,000 common shares pursuant to a finder’s fee.

Other than the shares issued pursuant to the QT, the Company has issued no shares for assets other than
cash during the last 5 fiscal years.

Sh are sHe ld By Com p any

-No Disclosure Necessary-

ESCROW SHARES

The Company previously had common shares in escrow subject to two separate escrow agreements, the
“IPO Escrow Agreement” and the “Merger Escrow Agreement”. The final common shares were released
from escrow under both agreements were released from escrow on March 5, 2015. As of March 31, 2015,
the Company has no common shares remaining in escrow.

Stock Op tions

Stock Options to purchase securities from Registrant can be granted to Directors and Employees of the
Company on terms and conditions acceptable to the regulatory authorities in Canada, notably the TSX
Venture Exchange.

The Company has a “Fixed” Stock Option Plan (the "Plan") which is required to be approved by
shareholders annually. The Plan was originally approved by shareholders at the Annual and Special
Meeting of shareholders held on October 5, 2012 and continued by a vote of the shareholders at the Annual
and Special Meeting held on December 12, 2013.

Under the Plan, stock options may be issued to qualified Officers, Directors, Employees and Consultants.
The number of common shares reserved for issuance under the Plan is 20% of the currently issued
common shares of the Company as at the record date of the Company’s previous Annual General Meeting.
The Board shall not grant options to any one person in any 12 month period which will exceed 5% of the
issued and outstanding shares of the Company as determined at the time of the grant of the option, unless
the Company has obtained disinterested shareholder approval. The number of options granted to any one
consultant in a 12 month period shall not exceed 2% of the issued and outstanding shares at the time of the
grant of the option. The aggregate number of options granted to any person conducing investor relations
activities in any 12 month period shall not exceed 2% of the issued and outstanding shares at the time of
the grant.



Upon expiry of an option, or in the even an option is otherwise terminated for any reason, the number of
shares in respect of the expired or terminated option shall again be available for the purposes of the Plan. If
the option holder ceases to be a director of the Company or ceases to be employed by the Company, other
than by reason of death, or ceases to be a consultant of the Company as the case may be, then the option
granted shall expire no later than the 90th day following the date that the option holder ceases to be a
director, ceases to be employed by the Company or ceases to be a consultant of the Company, subject to
the terms and conditions set out in the Plan. In the case of death of the Optionee, the options shall
terminate on the first anniversary of the date of death of the Optionee, also subject to the terms and
conditions of the Plan.

The exercise price of the option under the Plan may not be less than the closing price of the common
shares on the TSX Venture Exchange on the day immediately preceding the date of grant, less the
applicable discount allowed by the policies on the TSX Venture Exchange. An option granted under the
Plan must be exercised within a period of ten years from granting. Within this ten year period, the
Company's Board of Directors may determine the limitation period during which an option may be
exercised and whether a particular grant will have a minimum vesting period. Any agreement to decrease
the option price of options previously granted to insiders will require the approval of "disinterested
shareholders".

A complete copy of the Company’s Stock Option Plan as approved by shareholders at the Annual General
Meeting held on December 12, 2013 has been included as an exhibit to the Company’s Form 20-F
Registration Statement.

During fiscal 2015, the Company has granted 2,305,000 stock options to officers, directors, employees,
and consultants conditional upon the Company receiving disinterested shareholder approval on a new fixed
stock option plan at the next meeting of shareholders scheduled for June 1, 2015.

The names and titles of the Directors/Executive Officers of the Registrant to whom outstanding stock
options have been granted and the numbers of common shares subject to such options are set forth in Table
No. 11 as of March 31, 2015, as well as the number of options granted to Directors and all employees as a
group.



Table No. 11
Stock Options Outstanding

Name
Number of

Options

Number of
Options

Currently
Vested

CDN$
Exercise

Price
Expiration

Date

Atul Sabharwal,
CEO and Director

100,000
200,000
250,000

100,000
200,000

Nil

$ 0.10
0.12
0.55

February 25, 2018
December 18, 2018
December 29, 2019

Ritesh Bhavnani,
Chairman and Director

100,000
200,000
250,000

100,000
200,000

Nil

$ 0.10
0.12
0.55

February 25, 2018
December 18, 2018
December 29, 2019

John Fauller,
Chief Operating Officer

500,000
200,000
200,000
100,000

333,334
200,000
200,000

Nil

$ 0.19
0.10
0.12
0.55

August 27, 2017
February 25, 2018

December 18, 2018
December 29, 2019

Jaisun Garcha,
Chief Financial Officer

211,000
50,000

100,000
125,000

211,000
50,000

100,000
Nil

$ 0.10
0.10
0.12
0.55

August 25, 2015
February 25, 2018

December 18, 2018
December 29, 2019

Wilson (Andy) Bell,
Chief Technology Officer

100,000
200,000
250,000

100,000
200,000

Nil

$ 0.10
0.12
0.55

February 25, 2018
December 18, 2018
December 29, 2019

David Hargreaves,
Chief Client Officer

500,000
250,000

Nil
Nil

$ 0.34
0.55

November 6, 2019
December 29, 2019

Michael Dillon,
Director

200,000 200,000 $0.105 April 10, 2019

Ram Ramkumar,
Director

200,000 200,000 $ 0.34 November 6, 2019

Conrad Swanson,
Director

211,000
50,000

211,000
Nil

$ 0.10
0.55

August 25, 2015
December 29, 2019



Employees/Consultants/
Former Officers/Directors

280,000
100,000
100,000
100,000
350,000
100,000
175,000
100,000
200,000
875,000
250,000

1,300,000
755,000

131,666
100,000
100,000
100,000
350,000
100,000
175,000

25,000
Nil
Nil
Nil
Nil
Nil

$0.19
0.10
0.10
0.10
0.12
0.10

0.185
0.25
0.33
0.55
0.65
0.68
0.65

August 27, 2017
February 15, 2018
February 25, 2018

July 15, 2018
December 18, 2018

April 20, 2019
August 11, 2019

September 10, 2019
November 26, 2019
December 29, 2019

January 27, 2020
February 9, 2020

March 26, 2020

Total Officers and Directors 4,547,000 2,605,334

Total Employees/Consultants/
Former Officers/Directors

4,685,000 1,081,666

Total 9,232,000 3,687,000

Re solutions/Auth orization/Ap p rovals

-No Disclosure Necessary-

Me m orandum and Article sof Association

The Company was originally incorporated on January 21, 2010 under the name “Alya Ventures Ltd.”
under the provisions of the Business Corporations Act (B.C.) (the "Act"). The Company changed its name
to “Snipp Interactive Inc.” effective March 5, 2012.

There are no restrictions on the business the company may carry on in the Articles of Incorporation.

Under the Company’s articles and bylaws any director or senior officer that has a disclosable interest in a
contract or transaction shall be liable to account to the Company for any profits that accrue to the director
or senior officer in accordance with the provisions of the Act. A director is not allowed to vote on any
transaction or contract with the Company in which he has a disclosable interest unless all directors have a
disclosable interest in that transaction or contract, in which case all of those directors may vote on such
resolution. A director or senior officer who holds any office or possesses any property, right or interest that
could result, directly or indirectly, in the creation of a duty or interest that materially conflicts with that
individual's duty or interest as a director or senior officer, must disclose the nature and extent of the
conflict as required by the Act.



Part 16 of the Company’s bylaws address the powers and duties of the directors, while Part 8 discusses the
Borrowing Powers. The Company may, if authorized by the directors, may:

a) borrow money in the manner and amount, on the security, from the sources and on the terms and
conditions that the directors think appropriate;

b) issue bonds, debentures, and other debt obligations either outright or as security for any liability
or obligation of the Company or any other person and at such discounts or premiums and on such
other terms as they consider appropriate;

c) guarantee the repayment of money by any other person or the performance of any obligation of
any other person;

d) mortgage, charge, whether by way of specific or floating charge, grant a security interest in, or
give other security on, the whole or any part of the present and future assets and undertaking of
the Company.

A Director need not be a shareholder as qualification for his or her office. There are no age limit
requirements pertaining to the retirement or non-retirement of directors and a director need not be a
shareholder of the Company. At each annual general meeting of the Company, all the directors shall retire
and the shareholders shall elect a Board of Directors consisting of the number of directors for the time
being set pursuant the Company's Articles. A retiring director shall be eligible for re-election.

The remuneration of the directors may from time to time be determined by the directors or, if the directors
shall so decide, by the shareholders. Such remuneration may be in addition to any salary or other
remuneration paid to any officer or employee of the Company as such who is also a director. The
Company must reimburse each director for the reasonable expenses that he or she may incur in and about
the business of the Company. If any director shall perform any professional or other services for the
Company that in the opinion of the directors are outside the ordinary duties of a director or shall otherwise
be specially occupied in or about the Company's business, he may be paid a remuneration to be fixed by
the Board or, at the option of that director, fixed by ordinary resolution, and such remuneration my be
either in addition to or in substitution for any other remuneration that he may be entitled to receive.

Part 21 deals with indemnification and payment of expenses of directors and officers. Subject to the
provisions of the Act, the Company must indemnify a director, former director, or alternate director of the
Company and his or her heirs and legal personal representatives against all eligible penalties to which such
person is or may be liable, and the Company must, after the final disposition of an eligible proceeding, pay
the expenses actually and reasonably incurred by such person in respect of that proceeding. Each director
and alternate director is deemed to have contracted with the Company on the terms of the indemnity
contained in Article 21.2. Subject to restrictions in the Business Corporations Act, the Company may
indemnify any person. The failure of a director, alternate director, or officer of the Company to comply
with the provisions of the Act or these Articles shall not invalidate any indemnity to which he is entitled
under this Part. The directors may cause the Company to purchase and maintain insurance for the benefit
of eligible parties.



The majority required for the passage of a special resolution or a special separate resolution shall be 2/3 of
the votes cast on the resolution.

The rights, preferences and restrictions attaching to each class of the Company’s shares are as follows:

The authorized share structure of the Company consists of an unlimited number common shares without par
value, and an unlimited number of preferred shares, without par value, issuable in series, which includes an
unlimited number of Series 1 voting preferred shares, without par value, redeemable at C$0.0001 per share.

Holders of common stock are entitled to one vote for each share held of record on all matters to be acted upon
by the shareholders. Directors may from time to time declare and authorize payment of such dividends, if
any, as they deem advisable and need not give notice of such declaration to any shareholder. Dividends are
subject to the rights, if any, of shareholders holding shares with special rights as to dividends. No dividend
shall be paid otherwise than out of funds and/or assets properly available for the payment of dividends and a
declaration by the directors as the amount of such funds or assets available for dividends shall be conclusive.

Holders of Series 1 voting preferred shares are entitled to receive notice and attend all meetings of
shareholders and receive one vote for each share held of record, except meetings of which holders of another
specified class or series of shares of the Company are entitled to vote separately as a class or series. No
dividends shall be declared or paid on the Series 1 preferred shares. I the event of the liquidation, dissolution,
or winding-up of the Company, whether voluntary or involuntary, or any other distribution of assets of the
Company, the holders of the Series 1 preferred shares are not entitled to receive any return on capital or
proceeds from the liquidation, dissolution or winding-up of the Company. The Company may, at its option,
redeem all or from time to time any part of the outstanding Series 1 preferred shares on payment to the holders
thereof, for the shares to be redeemed, of the redemption price per share. The price at which the Company
may redeem the whole or any part of the Series 1 preferred shares outstanding shall be the sum of 1/100th of
$0.01 for each Series 1 preferred share. Series 1 preferred shares redeemed by the Company shall be cancelled
and may not be reissued.

The Company may by resolution of its directors make any changes to the authorized share structure as may be
permitted under Section 54 of the Act, or in its name as may be permitted under Section 263 of the Act, and
may by resolution of its directors make or authorize the making of any alterations to these Articles and the
notice of articles as may be required by such changes. The Company may by ordinary resolution create or
vary special rights and restrictions as provided in Section 58 of the Act. No alteration, as provided in Article 9,
will be valid as to any part of the issued shares of any class unless the holders of all the issued shares of that
class consent to the alteration in writing or consent by special separate resolution. The Company may alter its
Articles by resolution of its directors and, if required by such alteration, may by resolution of its directors alter
the Notice of Articles.

Subject to the provisions of the Act, the Company or the Directors on behalf of the Company, may pay a
reasonable commission or allow a reasonable discount to any person in consideration of his purchasing or
agreeing to purchase, whether absolutely or conditionally, any shares, debentures, share rights, warrants or
debenture stock in the Company, or procuring or agreeing to procure purchasers, whether absolutely or
conditionally, for any such shares, debentures, share rights, warrants or debenture stock. The Company may
also pay such brokerage as may be lawful.



An annual general meeting shall be held once every calendar year at such time (not being more than 15
months after the annual reference date for the preceding calendar year) and place as may be determined by the
Directors. The Directors may, as they see fit, convene an extraordinary general meeting. An extraordinary
general meeting, if requisitioned in accordance with the Act, shall be convened by the Directors or, if not
convened by the Directors, may be convened by the requisitionists as provided in the Act.

There are no limitations upon the rights to own securities.

There are no provisions that would have the effect of delaying, deferring, or preventing a change in control of
the Company.

There is no special ownership threshold above which an ownership position must be disclosed.

A copy of the Company’s Articles has been filed as an exhibit to this 20-F Registration Statement.

Mate rialContracts

1. Cross-Marketing Agreement between e-Winery Solutions, NXT-Wine Mobile LLC and the
Company dated November 9, 2012. Under the agreement, the Company will provide mobile
marketing services to e-Winery customers. The initial term of the agreement is for two years, and
shall be renewed annually thereafter unless either party gives notice of cancellation at least 60 days
prior to the anniversary date of the renewal. A copy of this agreement has been filed as an exhibit
to the Company’s Form 20-F Registration Statement.

2 Consulting agreement between the Company and Finalysis Group LLC (Atul Sabharwal) dated
October 31, 2011. Under the agreement, Atul Sabhawal will provide consulting services to the
Company as a “C” level executive of the Company for a period of three years. Compensation will
be a minimum of $150,000 annually, and consultant will be entitled to a severance payment of
$75,000 if the consultant is terminated by the Company without “Good Cause” and or by the
consultant for “Good Reason”. A copy of this agreement has been filed as an exhibit to the
Company’s Form 20-F Registration Statement.

3. Consulting agreement between the Company and Ritesh Bhavnani dated October 31, 2011. Under
the agreement, Ritesh Bhavnani will provide consulting services to the Company as the Chairman
of the Company for a period of three years. Compensation will be a minimum of $150,000
annually, and consultant will be entitled to a severance payment of $75,000 if the consultant is
terminated by the Company without “Good Cause” and or by the consultant for “Good Reason”. A
copy of this agreement has been filed as an exhibit to the Company’s Form 20-F Registration
Statement.

4. Employment Agreement between the Company and John Fauller dated May 16, 2012. Under the
agreement, Mr. Fauller agrees to act as Chief Operating Officer of the Company at an annual salary
of $115,000 per year. The annual salary is subject to adjustment at the Company’s discretion. The
employee is also eligible for an annual incentive bonus of up to 30% of his base salary. The
agreement is for no specified period and constitutes “at-will” employment. A copy of this
agreement has been filed as an exhibit to the Company’s Form 20-F Registration Statement.



5. Employment Agreement between the Company and Wilson A. Bell dated October 31, 2011. Under
the agreement, Mr. Bell agrees to act as Chief Technology Officer of the Company at an annual
salary of $130,000 per year. The annual salary is subject to adjustment at the discretion of the
Company’s Board of Directors. The employee is also eligible for an annual incentive bonus of up
to 25% of his base salary. The agreement is for no specified period and constitutes “at-will”
employment. During the course of Mr. Bell’s employment and for a period of one year after the
termination of his employment, he is subject to a “non-competition period”. A copy of this
agreement has been filed as an exhibit to the Company’s Form 20-F Registration Statement.

EX CHANGE CONTROLS AND OTHER LIMITATIONS AFFECTING SECURITY HOLDERS

Canada has no system of exchange controls. There are no Canadian restrictions on the repatriation of
capital or earnings of a Canadian public company to non-resident investors. There are no laws in Canada
or exchange restrictions affecting the remittance of dividends, profits, interest, royalties and other
payments to non-resident holders of the Company's securities, except as discussed in ITEM 10, ”Taxation"
below.

Restrictions on Share Ownership by Non-Canadians: There are no limitations under the laws of Canada or
in the Company’s organizing documents on the right of foreigners to hold or vote securities of the
Company, except that the Investment Canada Act may require review and approval by the Minister of
Industry (Canada) of certain acquisitions of "control" of the Company by a "non-Canadian". The threshold
for acquisitions of control is generally defined as being one-third or more of the voting shares of the
Company. "Non-Canadian" generally means an individual who is not a Canadian citizen, or a corporation,
partnership, trust or joint venture that is ultimately controlled by non-Canadians.

TAX ATION

The following summary of the material Canadian federal income tax consequences are stated in general
terms and are not intended to be advice to any particular shareholder. Each prospective investor is urged to
consult his or her own tax advisor regarding the tax consequences of his or her purchase, ownership and
disposition of shares of Common Stock. The tax consequences to any particular holder of common stock will
vary according to the status of that holder as an individual, trust, corporation or member of a partnership, the
jurisdiction in which that holder is subject to taxation, the place where that holder is resident and, generally,
according to that holder’s particular circumstances.

This summary is applicable only to holders who are resident in the United States, have never been resident in
Canada, deal at arm’s length with the Company, hold their common stock as capital property and who will not
use or hold the common stock in carrying on business in Canada. Special rules, which are not discussed in
this summary, may apply to a United States holder that is an issuer that carries on business in Canada and
elsewhere.

This summary is based upon the provisions of the Income Tax Act of Canada and the regulations thereunder
(collectively, the "Tax Act" or “ITA”)and the Canada-United States Tax Convention (the “Tax Convention”)
as at the date of the Annual Report and the current administrative practices of Canada Customs and Revenue
Agency. This summary does not take into account provincial income tax consequences.

Management urges each holder to consult his own tax advisor with respect to the income tax consequences
applicable to him in his own particular circumstances.



CANADIAN INCOME TAX CONSEQUENCES

Disp osition of Com m on Stock

The summary below is restricted to the case of a holder (a “Holder”) of one or more common shares
(“Common Shares”) who for the purposes of the Tax Act is a non-resident of Canada, holds his Common
Shares as capital property and deals at arm’s length with the Company.
Divide nds

A Holder will be subject to Canadian withholding tax (“Part XIII Tax”) equal to 25%, or such lower rates as
may be available under an applicable tax treaty, of the gross amount of any dividend paid or deemed to be
paid on his Common Shares. Under the Tax Convention, the rate of Part XIII Tax applicable to a dividend on
Common Shares paid to a Holder who is a resident of the United States is, if the Holder is a company that
beneficially owns at least 10% of the voting stock of the Company, 5% and, in any other case, 15% of the
gross amount of the dividend. The Company will be required to withhold the applicable amount of Part XIII
Tax from each dividend so paid and remit the withheld amount directly to the Receiver General for Canada
for the account of the Holder.

Disp osition of Com m on Sh are s

A Holder who disposes of Common Shares, including by deemed disposition on death, will not be subject to
Canadian tax on any capital gain thereby realized unless the common Share constituted “taxable Canadian
property” as defined by the Tax Act. Generally, a common share of a public corporation will not constitute
taxable Canadian property of a Holder unless he held the common share as capital property used by him
carrying on a business in Canada, or he or persons with whom he did not deal at arm’s length alone or together
held or held options to acquire, at any time within the 60 months preceding the disposition, 25% or more of
the issued shares of any class of the capital stock of the Company.

A Holder who is a resident of the United States and realizes a capital gain on disposition of Common Shares
that was taxable Canadian property will nevertheless, by virtue of the Treaty, generally be exempt from
Canadian tax thereon unless (a) more than 50% of the value of the Common Shares is derived from, or from
an interest in, Canadian real estate, including Canadian mineral resources properties, (b) the Common Shares
formed part of the business property of a permanent establishment that the Holder has or had in Canada within
the 12 months preceding disposition, or (c) the Holder (i) was a resident of Canada at any time within the ten
years immediately preceding the disposition, and for a total of 120 months during any period of 20
consecutive years, preceding the disposition, and (ii) owned the Common Shares when he ceased to be
resident in Canada.

A Holder who is subject to Canadian tax in respect of a capital gain realized on disposition of Common Shares
must include one half of the capital gain (“taxable capital gain”) in computing his taxable income earned in
Canada. The Holder may, subject to certain limitations, deduct one half of any capital loss (“allowable capital
loss”) arising on disposition of taxable Canadian property from taxable capital gains realized in the year of
disposition in respect to taxable Canadian property and, to the extent not so deductible, from such taxable
capital gains of any of the three preceding years or any subsequent year.



UNITED STATES FEDERAL INCOME TAX CONSEQUENCES

The following is a discussion of material United States Federal income tax consequences, under the law,
generally applicable to a U.S. Holder (as defined below) of common shares of the Company. This discussion
does not cover any state, local or foreign tax consequences.

The following discussion is based upon the sections of the Internal Revenue Code of 1986, as amended (“the
Code”), Treasury Regulations, published Internal Revenue Service (“IRS) rulings, published administrative
positions of the IRS and court decisions that are currently applicable, any or all of which could be materially
and adversely changed, possible on a retroactive basis, at any time. In addition, the discussion does not
consider the potential effects, both adverse and beneficial, or recently proposed legislation which, if enacted,
could be applied, possibly on a retroactive basis, at any time. The discussion is for general information only
and it is not intended to be, nor should it be construed to be, legal or tax advice to any holder or prospective
holder of common shares of the Company. Each holder and prospective holder of common shares of the
Company is advised to consult their own tax advisors about the federal, state, local, and foreign tax
consequences of purchasing, owning and disposing of common shares of the Company applicable to their own
particular circumstances.

U.S. Holde rs

As used herein, a (“U.S. Holder”) includes a holder of common shares of the Company who is a citizen or
resident of the United States, a corporation created or organized in or under the laws of the United States or of
any political subdivision thereof, an estate whose income is taxable in the United States irrespective of source
or a trust subject to the primary supervision of a court within the United States and control of a United States
fiduciary as described in Section 7701(a)(30) of the Code. This summary does not address the tax
consequences to, and U.S. Holder does not include, persons subject to special provisions of Federal income
tax law, such as tax-exempt organizations, qualified retirement plans, financial institutions, insurance
companies, real estate investment trusts, regulated investment companies, broker-dealers, non-resident alien
individuals, persons or entities that have a “functional currency” other than the U.S. dollar, shareholders who
hold common shares as part of a straddle, hedging or conversion transaction, and shareholders who acquired
their common shares through the exercise of employee stock options or otherwise as compensation for
services.

This summary is limited to U.S. Holders who own common shares as capital assets. This summary does not
address the consequences to a person or entity holding an interest in a shareholder or the consequences to a
person of the ownership, exercise or disposition of any options, warrants or other rights to acquire common
shares.

Distrib ution on Com m on Sh are sof th e Com p any

U.S. Holders receiving dividend distributions (including constructive dividends) with respect to common
shares of the Company are required to include in gross income for United States Federal income tax purposes
the gross amount of such distributions equal to the U.S. dollar value of such distributions on the date of receipt
(based on the exchange rate on such date), to the extent that the Company has current or accumulated earnings
and profits, without reduction for any Canadian income tax withheld from such distributions. Such Canadian
tax withheld may be credited, subject to certain limitations, against the U.S. Holder’s United States Federal
Income tax liability or, alternatively, individuals may be deducted in computing the U.S. Holder’s United
States Federal taxable income by those individuals who itemize deductions. (See more detailed discussion at
“Foreign Tax Credit” below). To the extent that distributions exceed current or accumulated earnings and
profits of the Company, they will be treated first as a return of capital up to the U.S. Holder’s adjusted basis in



the common shares and thereafter as gain from the sale or exchange of the common shares. Dividend income
will be taxed at marginal tax rates applicable to ordinary income while preferential tax rates for long-term
capital gains are applicable to a U.S. Holder which is an individual, estate or trust. There are currently no
preferential tax rates for long-term capital gains for a U.S. Holder which is a corporation.

In the case of foreign currency received as a dividend that is not converted by the recipient into U.S. dollars on
the date of receipt, a U.S. Holder will have a tax basis in the foreign currency equal to its U.S. dollar value on
the date of receipt. Generally any gain or loss recognized upon a subsequent sale of other disposition of the
foreign currency, including the exchange for U.S. dollars, will be ordinary income or loss.

Dividends paid on the common shares of the Company will not generally be eligible for the dividends
received deduction provided to corporations receiving dividends from certain United States corporations. A
U.S. Holder which is a corporation may, under certain circumstances, be entitled to a 70% deduction of the
United States source portion of dividends received from the Company (unless the Company qualifies as a
“foreign personal holding company” or a “passive foreign investment company”, as defined below) if such
U.S. Holder owns shares representing at least 10% of the voting power and value of the Company. The
availability of this deduction is subject to several complex limitations which are beyond the scope of this
discussion.

Under current Treasury Regulations, dividends paid on the Company’s common shares, if any, generally will
not be subject to information reporting and generally will not be subject to U.S. backup withholding tax.
However, dividends and the proceeds from a sale of the Company’s common shares paid in the U.S. through a
U.S. or U.S. related paying agent (including a broker) will be subject to U.S. information reporting
requirements and may also be subject to the 31% U.S. backup withholding tax, unless the paying agent is
furnished with a duly completed and signed Form W-9. Any amounts withheld under the U.S. backup
withholding tax rules will be allowed as a refund or a credit against the U.S. Holder’s U.S. federal income tax
liability, provided the required information is furnished to the IRS.

Fore ign Tax Cre dit

For individuals whose entire income from sources outside the United States consists of qualified passive
income, the total amount of creditable foreign taxes paid or accrued during the taxable year does not exceed
$300 ($600 in the case of a joint return) and an election is made under section 904(j), the limitation on credit
does not apply.

A U.S. Holder who pays (or has withheld from distributions) Canadian income tax with respect to the
ownership of common shares of the Company may be entitled, at the option of the U.S. Holder, to either a
deduction or a tax credit for such foreign tax paid or withheld. Generally, it will be more advantageous to
claim a credit because a credit reduces United States Federal income taxes on a dollar-for-dollar basis, while a
deduction merely reduces the taxpayer’s income subject to tax. This election is made on a year-by-year basis
and applies to all foreign income taxes (or taxes in lieu of income tax) paid by (or withheld from) the U.S.
Holder during the year. There are significant and complex limitations which apply to the credit, among which
is the general limitation that the credit cannot exceed the proportionate share of the U.S. Holder’s United
States income tax liability that the U.S. Holder’s foreign source income bears to his/her or its worldwide
taxable income in the determination of the application of this limitation. The various items of income and
deduction must be classified into foreign and domestic sources. Complex rules govern this classification
process. In addition, this limitation is calculated separately with respect to specific classes of income such as
“passive income”, “high withholding tax interest”, “financial services income”, “shipping income”, and
certain other classifications of income. Dividends distributed by the Company will generally constitute



“passive income” or, in the case of certain U.S. Holders, “financial services income” for these purposes. The
availability of the foreign tax credit and the application of the limitations on the credit are fact specific and
management urges holders and prospective holders of common shares of the Company to consult their own
tax advisors regarding their individual circumstances.

Disp osition of Com m on Sh are sof th e Com p any

A U.S. Holder will recognize gain or loss upon the sale of common shares of the Company equal to the
difference, if any, between (I) the amount of cash plus the fair market value of any property received, and (ii)
the shareholder’s tax basis in the common shares of the Company. Preferential tax rates apply to long-term
capital gains of U.S. Holders, which are individuals, estates or trusts. This gain or loss will be capital gain or
loss if the common shares are capital assets in the hands of the U.S. Holder, which will be a short-term or
long-term capital gain or loss depending upon the holding period of the U.S. Holder. Gains and losses are
netted and combined according to special rules in arriving at the overall capital gain or loss for a particular tax
year. Deductions for net capital losses are subject to significant limitations. For U.S. Holders, which are not
corporations, any unused portion of such net capital loss may be carried over to be used in later tax years until
such net capital loss is thereby exhausted, but individuals may not carry back capital losses. For U.S. Holders,
which are corporations (other than corporations subject to Subchapter S of the Code), an unused net capital
loss may be carried back three years from the loss year and carried forward five years from the loss year to be
offset against capital gains until such net capital loss is thereby exhausted.

Oth e r Conside rations

In the following circumstances, the above sections of the discussion may not describe the United States
Federal income tax consequences resulting from the holding and disposition of common shares of the
Company.

Fore ign Pe rsonalHolding Com p any

If at any time during a taxable year more than 50% of the total combined voting power or the total value of the
Company’s outstanding shares is owned, actually or constructively, by five or fewer individuals who are
citizens or residents of the United States and 60% (50% after the first tax year) or more of the Company’s
gross income for such year was derived from certain passive sources (e.g. from interest income received from
its subsidiaries), the Company would be treated as a “foreign personal holding company.” In that event, U.S.
Holders that hold common shares of the Company would be required to include in gross income for such year
their allocable portions of such passive income to the extent the Company does not actually distribute such
income.

The Company does not believe that it currently has the status of a “foreign personal holding company”.
However, there can be no assurance that the Company will not be considered a foreign personal holding
company for the current or any future taxable year.

Fore ign Inve stm e nt Com p any

If 50% or more of the combined voting power or total value of the Company’s outstanding shares are held,
actually or constructively, by citizens or residents of the United States, United States domestic partnerships or
corporations, or estates or trusts other than foreign estates or trusts (as defined by the Code Section
7701(a)(31), and the Company is found to be engaged primarily in the business of investing, reinvesting, or
trading in securities, commodities, or any interest therein, it is possible that the Company might be treated as a



“foreign investment company” as defined in Section 1246 of the Code, causing all or part of any gain realized
by a U.S. Holder selling or exchanging common shares of the Company to be treated as ordinary income
rather than capital gains.

Passive Fore ign Inve stm e nt Com p any

As a foreign corporation with U.S. Holders, the Company could potentially be treated as a passive foreign
investment company (“PFIC”), as defined in Section 1297 of the Code, depending upon the percentage of
the Company’s income which is passive, or the percentage of the Company’s assets which is held for the
purpose of producing passive income.

The rule governing PFICs can have significant tax effects on U.S. shareholders of foreign corporations
who are subject to U.S. Federal income taxation under alternative methods at the election of each such
U.S. shareholder. As a PFIC, each U.S. shareholder’s income or gain, with respect to a disposition or
deemed disposition of the PFIC’s shares or a distribution payable on such shares will generally be subject
to tax at the highest marginal rates applicable to ordinary income and certain interest charges, unless the
U.S. shareholder has timely made a “qualified electing fund” election or a “mark-to-market” election for
those shares.

A U.S. shareholder who elects to treat the PFIC as a Qualified Electing Fund ("QEF"), as defined in the
Code, (an "Electing U.S. Holder") will be required to currently include in his income, for any taxable year
in which the corporation qualifies as a PFIC, his pro-rata share of the corporation's (i) "net capital gain"
(the excess of net long-term capital gain over net short-term capital loss), which will be taxed as long-term
capital gain to the Electing U.S. Holder, and (ii) "ordinary earnings" (the excess of earnings and profits
over net capital gain), which will be taxed as ordinary income to the Electing U.S. Holder, in each case, for
the U.S. Holder's taxable year in which (or with which) the corporation’s taxable year ends, regardless of
whether such amounts are actually distributed. A QEF election also allows the Electing U.S. Holder to
generally treat any gain realized on the disposition of his common shares (or deemed to be realized on the
pledge of his common shares) as capital gain; treat his share of the corporation's net capital gain, if any, as
long-term capital gain instead of ordinary income, and either avoid interest charges resulting from PFIC
status altogether, or make an annual election, subject to certain limitations, to defer payment of current
taxes on his share of the corporation's annual realized net capital gain and ordinary earnings.

The procedure a U.S. Holder must comply with in making a timely QEF election will depend on whether
the year of the election is the first year in the U.S. Holder's holding period in which the corporation is a
PFIC. If the U.S. shareholder makes a QEF election in such first year, then the U.S. shareholder may make
the QEF election by simply filing the appropriate documents at the time the U.S. Holder files a tax return
for such first year. If, however, the corporation qualified as a PFIC in a prior year during the U.S.
shareholder’s holding period, then the U.S. shareholder may make a retroactive QEF election, provided he
has preserved his right to do so under the protective statement regime or he obtains IRS permission.

If a U.S. shareholder has not made a QEF Election at any time (a "Non-electing U.S. Holder"), then special
taxation rules under Section 1291 of the Code will apply to gains realized on the disposition (or deemed to
be realized by reason of a pledge) of his common shares, and certain "excess distributions" by the
corporation. An excess distribution is a current year distribution received by the U.S. shareholder on PFIC
stock to the extent that the distribution exceeds its ratable portion of 125% of the average amount received
by the U.S. shareholder during the preceding three years.



A Non-electing U.S. shareholder generally would be required to pro-rate all gains realized on the
disposition of his common shares and all excess distributions over the entire holding period for the
common shares. All gains or excess distributions allocated to prior years of the U.S. shareholder (other
than years prior to the first taxable year of the corporation during such U.S. Holder's holding period and
beginning after January 1, 1987 for which it was a PFIC) would be taxed at the highest marginal tax rate
for each such prior year applicable to ordinary income. The Non-electing U.S. shareholder also would be
liable for interest on the foregoing tax liability for each such prior year calculated as if such liability had
been due with respect to each such prior year. A Non-electing non-corporate U.S. shareholder must treat
this interest charge as "personal interest" which is wholly non-deductible. The balance of the gain or the
excess distribution will be treated as ordinary income in the year of the disposition or distribution, and no
interest charge will be incurred with respect to such balance.

If a corporation is a PFIC for any taxable year during which a Non-electing U.S. shareholder holds
common shares, then the corporation will continue to be treated as a PFIC with respect to such common
shares, even if it is no longer by definition a PFIC. A Non-electing U.S. shareholder may terminate this
deemed PFIC status by electing to recognize a gain, which will be taxed under the rules for Non-Electing
U.S. Holders, as if such common shares had been sold on the last day of the last taxable year for which it
was a PFIC. If the corporation no longer qualifies as a PFIC in a subsequent year, then normal Code rules
and not the PFIC rules will apply with respect to a U.S. shareholder who has made a QEF election.

In certain circumstances, a U.S. Holder of stock in a PFIC can make a “qualified electing fund election” to
mitigate some of the adverse tax consequences of holding stock in a PFIC by including in income its share
of the corporation’s income on a current basis. However, we do not currently intend to prepare or provide
the information that would enable you to make a qualified electing fund election. Management urges US
persons to consult with their own tax advisors with regards to the impact of these rules.

Controlle d Fore ign Corp oration

A Controlled Foreign Corporation (CFC) is a foreign corporation more than 50% of whose stock by vote or
value is, on any day in the corporation’s tax year, owned (directly or indirectly) by U.S. Shareholders. If more
than 50% of the voting power of all classes of stock entitled to vote is owned, actually or constructively, by
citizens or residents of the United States, United States domestic partnerships and corporations or estates or
trusts other than foreign estates or trusts, each of whom own actually or constructively 10% or more of the
total combined voting power of all classes of stock of the Company could be treated as a “controlled foreign
corporation” under Subpart F of the Code. This classification would affect many complex results, one of
which is the inclusion of certain income of a CFC, which is subject to current U.S. tax. The United States
generally taxes United States Shareholders of a CFC currently on their pro rata shares of the Subpart F income
of the CFC. Such United States Shareholders are generally treated as having received a current distribution out
of the CFC’s Subpart F income and are also subject to current U.S. tax on their pro rata shares of the CFC’s
earnings invested in U.S. property. The foreign tax credit described above may reduce the U.S. tax on these
amounts.



In addition, under Section 1248 of the Code, gain from the sale or exchange of shares by a U.S. Holder of
common shares of the Corporation which is or was a United States Shareholder at any time during the five-
year period ending with the sale or exchange is treated as ordinary income to the extent of earnings and profits
of the Company (accumulated in corporate tax years beginning after 1962, but only while the shares were held
and while the Company was “controlled”) attributable to the shares sold or exchanged. If a foreign corporation
is both a PFIC and a CFC, the foreign corporation generally will not be treated as a PFIC with respect to the
United States Shareholders of the CFC. This rule generally will be effective for taxable years of United States
Shareholders beginning after 1997 and for taxable years of foreign corporations ending with or within such
taxable years of United States Shareholders. The PFIC provisions continue to apply in the case of PFIC that is
also a CFC with respect to the U.S. Holders that are less than 10% shareholders. Because of the complexity of
Subpart F, a more detailed review of these rules is outside of the scope of this discussion.

The amount of any backup withholding will not constitute additional tax and will be allowed as a credit
against the U.S. Holder’s federal income tax liability.

Filing of Information Returns. Under a number of circumstances, United States Investor acquiring shares of
the Company may be required to file an information return with the Internal Revenue Service Center where
they are required to file their tax returns with a duplicate copy to the Internal Revenue Service Center,
Philadelphia, PA 19255. In particular, any United States Investor who becomes the owner, directly or
indirectly, of 10% or more of the shares of the Company will be required to file such a return. Other filing
requirements may apply, and management urges United States Investors to consult their own tax advisors
concerning these requirements.

State m e nt b y Ex p e rts

The Company’s auditors for the financial statements for its fiscal years ended December 31, 2014, 2013,
and 2012 was MNP LLP, Chartered Professional Accountants. The audit report is included with the related
financial statements.

Docum e ntson Disp lay

All documents incorporated in this 20-F Registration Statement may be viewed at the Company’s head
office located at 6708 Tulip Hill Terrace, Bethesda, MD 20816.

Ite m 11. Disclosure sab out Marke t Risk

The Company is subject to certain kinds of Market Risk.

Interest Rate Risk
The Company is exposed to interest rate risk to the extent that the cash maintained at financial institutions
is subject to a floating rate of interest. The interest rate risks on cash and on the Company’s obligations are
not considered significant. A plus or minus 1% change in interest rates would affect profit or loss and
comprehensive profit or loss by approximately $8,000.



Foreign Currency Risk
The Company is exposed to foreign currency risk on fluctuations related to cash and cash equivalents,
accounts receivable, HST receivable and accounts payable and accrued liabilities that are denominated in a
foreign currency. As at December 31, 2014, the Company held material amounts of cash and cash
equivalents in Canadian currency and considers foreign currency risk high. A plus or minus 1% change in
foreign exchange rates would affect profit or loss and comprehensive profit or loss by approximately
$8,000.

The following table summarizes the Company’s exposure to the Canadian currency:

December 31,
2014

December 31,
2013

Cash and cash equivalents C$ 983,952 C$ 106,780
Accounts receivable 5,099 428
HST receivable 19,752 6,067
Accounts payable and accrued liabilities (46,561) (51,943)

Total C$ 962,242 C$ 61,332

Marketable Securities Price Risk
The Company is exposed to fluctuations in the fair value of the derivative liability due to fluctuations in
the market price of its own stock. Assuming that the other input variables of the Black-Scholes valuation
model stay the same, a plus or minus 1% change in the market price of the Company’s stock would cause a
change in value of $19,542.

Ite m 12. De scrip tion of Oth e r Se curitie s

Not Applicable

Part II

Ite m 13. De faults, Divide nd Arre arage sand De linque ncie s

Not Applicable

Ite m 14. Modificationsof Righ tsof Se curitie sHolde rsand Use of Proce e ds

Not Applicable



Ite m 15. Controlsand Proce dure s

Disclosure Controlsand Proce dure s
The Company’s management is responsible for establishing and maintaining disclosure controls and
procedures to provide reasonable assurance that material information related to the Company, including its
consolidated subsidiaries, is made known to senior management, including Chief Executive Officer
(“CEO”) and the Chief Financial Officer (“CFO”), by others within those entities on a timely basis so that
appropriate decisions can be made regarding public disclosure.

We carried out an evaluation, under the supervision and with the participation of our management,
including our Principal Executive Officer and our Principal Financial Officer, of the effectiveness of the
design and operation of our disclosure controls and procedures (as defined in Rules 13a-15(e) and 15d-
15(e)) under the Securities and Exchange Act of 1934, as amended) as of December 31, 2014. The Chief
Executive Officer and Chief Financial Officer concluded that the disclosure controls and procedures as of
December 31, 2014, were effective to give reasonable assurance that the information required to be
disclosed by the Company in reports that it files or submits under the Exchange Act is (i) recorded,
processed, summarized and reported, within the time periods specified in the SEC’s rules and forms, and
(ii) accumulated and communicated to management, including the Chief Executive Office and Chief
Financial Officer, as appropriate to allow timely decisions regarding required disclosure.

Manage m e nt’sAnnualRe p ort on Inte rnalControlove r FinancialRe p orting
This annual report does not include a report of management’s assessment regarding internal control over
financial reporting or an attestation report of the company’s registered public accounting firm due to a
transition period established by rules of the Securities and Exchange Commission for newly public
companies.

Ch ange sin Inte rnalControlove r FinancialRe p orting
There were no changes in the Company’s internal control over financial reporting that occurred during the
period covered by this report that have materially affected, or are reasonably likely to materially affect, the
Company’s internal control over financial reporting.

Ite m 16. Re se rve d

Ite m 16A. Audit Com m itte e FinancialEx p e rt

The Company does not have an “audit committee financial expert” serving on its audit committee. The
Company’s Audit Committee consists of three independent directors, all of whom are both financially
literate and very knowledgeable about the Company’s affairs. Because the Company’s structure and
operations are straightforward, the Company does not find it necessary at the current time to augment its
Board with a financial expert.



Ite m 16B. Code of Eth ics

The Company has not adopted a formal written code of ethics. Directors and officers of the Company are
subject securities laws whereby they are required to act honestly, in good faith and in the best interests of
the Company. The Board of Directors monitors on an ongoing basis the activities of management to ensure
that the highest standard of ethical conduct is maintained. However, as the Company is growing in size, the
Board anticipates that it will evaluate the implementation of a formal Code of Business Conduct and
Ethics.

Ite m 16C. Princip alAccountant Fe e sand Se rvice s

The Audit Committee is directly responsible for the appointment, compensation and oversight of auditors;
the audit committee has in place procedures for receiving complaints and concerns about accounting and
auditing matters; and has the authority and the funding to engage independent counsel and other outside
advisors.

In accordance with the requirements of the US Sarbanes-Oxley Act of 2002 and rules issued by the
Securities and Exchange Commission, the Company’s Audit Committee Charter includes a procedure for
the review and pre-approval of any services performed by the Company's auditor, including audit services,
audit related services, tax services and other services. The procedure requires that all proposed
engagements of the auditor for audit and permitted non-audit services are submitted to the finance and
audit committee for approval prior to the beginning of any such services.

Fees, including reimbursements for expenses, for professional services rendered by MNP LLP are included
in Table No. 12:

Table No. 12
Principal Account Fees and Services

Typ e of Se rvice
FiscalY e ar

2014
FiscalY e ar

2013

Audit Fees $ 32,695 $ 31,511
Audit Related Fees Nil Nil
Tax Fees 3,339 Nil
All Other Fees 19,998 Nil
Total $ 56,032 $ 31,511

Ite m 16D. Ex e m p tionsfrom Listing Standardsfor Audit Com m itte e s

Not Applicable

Ite m 16E. Purch ase of Equity Se curitie sb y th e Issue r and Affiliate d Purch ase rs

Not Applicable



Ite m 16F. Ch ange in Re gistrant’sCe rtifying Accountant

At the Annual General Meeting of the Company held on October 5, 2012, the Company’s shareholders
ratified the appointment of MSCM LLP (now MNP LLP) as auditor in place of Davidson & Company
LLP, who was not nominated for re-election by the Company’s Audit Committee. There was no
disagreements between the Company and the former auditors, and the accountant’s report on the financial
statements for each of the two prior fiscal periods contained no adverse opinions or disclaimer of opinions.
The Company did not consult with MSCM LLP during the two fiscal years prior to their engagement
regarding the application of accounting principles to any specified transaction or any accounting, auditing
or financial reporting issue, or any matter that was subject to a disagreement or reportable event.

The Company has provided Davidson & Company LP with a copy of this disclosure and they have
provided a letter which agrees with the statements made by the Company. A copy of this letter has been
filed as an exhibit to the Company Form 20-F Registration Statement, Amendment No. 2.

Ite m 16G. Corp orate Gove rnance

Not Applicable

Ite m 16H. Mine Safe ty Disclosure

Not Applicable

Part III

Ite m 17. FinancialState m e nts

Not applicable

Ite m 18. FinancialState m e nts

The Company's financial statements are stated in U.S. Dollars ($) and are prepared in accordance with
International Financial Reporting Standards.

The financial statements as required under ITEM #18 are attached hereto and found immediately following
the text of this Registration Statement. The audit report of MNP LLP, Chartered Professional
Accountants, are included herein immediately preceding the financial statements.



Ite m 19. Ex h ib its

(A1) The financial statements thereto as required under ITEM #18 are attached hereto and found
immediately following the text of this Registration Statement. The audit report of MNP LLP, Chartered
Professional Accountants, for the audited financial statements is included herein immediately preceding
the audited financial statements.

Audited Financial Statements

Report of Independent Registered Public Accounting Firm of MNP LLP, Chartered Professional
Accountants, dated April 2, 2015.

Statements of Financial Position at December 31, 2014 and 2013.

Statements of Operations and Comprehensive Loss for the years ended December 31, 2014 and 2013 and
2012.

Statements of Cash Flows for the years ended December 31, 2014 and 2013 and 2012.

Statements of Changes in Equity for the years ended December 31, 2014, 2013 and 2012.

Notes to Financial Statements

(B) Index to Exhibits:

1. Certificate of Incorporation, Certificates of Name Change, Articles of Incorporation, Articles of
Amalgamation and By-Laws:
a) Certificate of Incorporation dated January 21, 2010. *
b) Certificate of Change of Name dated March 1, 2012. *
c) Articles and Bylaws dated January 21, 2010. *
d) Directors Resolutions dated February 24, 2012. *

2. Instruments defining the rights of holders of the securities being registered
-=See Exhibit Number 1=-

3. Voting Trust Agreements - N/A



4. Material Contracts
a. Cross-Marketing Agreement between e-Winery Solutions, NXT-Wine Mobile LLC and the

Company dated November 9, 2012. *
b Consulting Agreement between the Company and Finalysis Group LLC (Atul Sabharwal) dated

October 31, 2011. *
c. Consulting Agreement between the Company and Ritesh Bhavnani dated October 31, 2011. *
d. Employment Agreement between the Company and John Fauller dated May 16, 2012. *
e. Employment Agreement between the Company and Wilson A. Bell dated October 31, 2011. *

5. List of Foreign Patents - N/A
6. Calculation of earnings per share - N/A
7. Explanation of calculation of ratios - N/A
8. List of Subsidiaries
9. Statement pursuant to the instructions to Item 8.A.4, regarding the financial statements filed in

registration statements for initial public offerings of securities – N/A
10. Other Documents

a) Consent of MNP LLP, Chartered Professional Accountants, dated February 23, 2015. **
b) Consent of Davidson & Company, LLP, Chartered Accountants, dated February 23, 2015. **
c) Copy of 2012 Stock Option Plan *
d) Copy of Management Information Circular for the Annual General Meeting of Shareholders

held on December 12, 2013. *
e) Form of Proxy for the Annual General Meeting of Shareholders held on December 12, 2013. *
f) CPC Escrow Agreement between the Company and Computershare dated July 15, 2010. *
g) Value Security Escrow Agreement between the Company and Computershare dated March 1,

2012. *
h) Letter from former auditor Davidson & Company LLP dated February 23, 2015. **

* Filed as exhibits to the Company’s Form 20-F Registration filed on October 22, 2014.
** Filed as exhibits to the Company’s Form 20-F Registration Amendment No. 2 filed on

February 25, 2015



SNIPP INTERACTIVE INC.

CONSOLIDATED FINANCIAL STATEMENTS
(Ex p re sse d in U.S. Dollarsunle ssoth e rwise note d)

FOR THE Y EARS ENDED DECEMBER 31, 2014 AND 2013



Inde p e nde nt Auditor'sRe p ort

To the Shareholders of SNIPP Interactive Inc.

We have audited the accompanying consolidated financial statements of SNIPP Interactive Inc., which comprise the
consolidated statement of financial position as at December 31, 2014 and 2013, and the consolidated statements of
operations and comprehensive loss, changes in equity (deficiency), and cash flows for the years ended December 31,
2014, 2013 and 2012, and a summary of significant accounting policies and other explanatory information.

Manage m e nt'sRe sp onsib ility for th e Consolidate d FinancialState m e nts

Management is responsible for the preparation and fair presentation of these consolidated financial statements in
accordance with International Financial Reporting Standards as issued by the International Accounting Standards
Board and for such internal control as management determines is necessary to enable the preparation of financial
statements that are free from material misstatement, whether due to fraud or error.

Auditor'sRe sp onsib ility

Our responsibility is to express an opinion on these consolidated financial statements based on our audit. We
conducted our audit in accordance with Canadian generally accepted auditing standards and Public Company
Accounting Oversight Board (PCAOB) standards. Those standards require that we comply with ethical requirements
and plan and perform the audit to obtain reasonable assurance about whether the financial statements are free from
material misstatement.

An audit involves performing procedures to obtain audit evidence about the amounts and disclosures in the financial
statements. The procedures selected depend on the auditor's judgment, including the assessment of the risks of
material misstatement of the financial statements, whether due to fraud or error. In making those risk assessments,
the auditor considers internal control relevant to the entity's preparation and fair presentation of the financial
statements in order to design audit procedures that are appropriate in the circumstances, but not for the purpose of
expressing an opinion on the effectiveness of the entity's internal control. An audit also includes evaluating the
appropriateness of accounting policies used and the reasonableness of accounting estimates made by management,
as well as evaluating the overall presentation of the financial statements.

We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for our audit
opinion.

Op inion

In our opinion, the consolidated financial statements present fairly, in all material respects, the financial position of
SNIPP Interactive Inc. as at December 31, 2014 and 2013, and its financial performance and its cash flows for the
years ended December 31, 2014, 2013 and 2012 in accordance with International Financial Reporting Standards as
issued by the International Accounting Standards Board.

Signed: “MNP LLP”
Ch arte re d Profe ssionalAccountants
Lice nse d Pub lic Accountants

Toronto, Ontario
April 2, 2015

http://pcaobus.org/
http://pcaobus.org/


SNIPP INTERACTIVE INC.
CONSOLIDATED STATEMENTS OF FINANCIAL POSITION
(Expressed in U.S. Dollars)
As at

December 31,
2014

December 31,
2013

ASSETS

Curre nt
Cash and cash equivalents (Note 3) $ 1,529,457 $ 213,046
Accounts receivable, net of allowance for doubtful accounts of

$57,582 (2013 - $15,000)
523,793 345,261

HST receivable 17,026 5,704
Marketable securities 26 132
Deposits and prepaid expenses 75,661 25,287

2,145,963 589,430

Equip m e nt (Note 5) 18,756 16,198
Intangib le asse ts(Note 6) 341,665 212,879

$ 2,506,384 $ 818,507

LIABILITIES AND SHAREHOLDERS’(DEFICIENCY ) EQUITY

Curre nt
Deferred revenue (Note 2) $ 548,200 $ -
Accounts payable and accrued liabilities 313,776 115,188
Due to related parties (Note 7) 399,578 208,476

1,261,554 323,664

De rivative liab ility (Note 8) 1,613,526 61,077

2,875,080 384,741

Sh are h olde rs’(de ficie ncy) e quity
Common shares (Note 9) 3,510,527 1,897,817
Share subscriptions - 17,159
Warrants (Note 9) 421,796 534,153
Contributed surplus 681,600 329,040
Deficit (4,766,618) (2,201,752)
Accumulated other comprehensive loss (216,001) (142,651)

(368,696) 433,766

$ 2,506,384 $ 818,507

Sub se que nt e ve nts(Note 16)

Ap p rove d and auth orize d b y th e Board of Dire ctorson Ap ril2, 2015.

“Atul Sabharwal” Director “Ritesh Bhavnani” Director
Atul Sabharwal Ritesh Bhavnani

The accompanying notes are an integral part of these consolidated financial statements.

SNIPP INTERACTIVE INC.



CONSOLIDATED STATEMENTS OF OPERATIONS AND COMPREHENSIVE LOSS
(Expressed in U.S. Dollars)

Year
Ended

December 31,
2014

Year
Ended

December 31,
2013

Year
Ended

December 31,
2012

REVENUE
Campaign revenue $ 3,562,045 $ 870,420 $ 511,854

EX PENSES

Salaries and compensation (Note 7) 1,573,933 1,098,609 1,117,689
General and administrative 143,945 84,407 124,876
Campaign infrastructure 2,431,221 119,986 91,018
Software development 170,020 101,679 75,861
Professional fees 98,433 41,086 141,662
Marketing and investor relations 40,595 70,169 174,676
Travel 113,049 67,675 85,875
Bad debt expense 42,582 15,000 12,000
Amortization of intangibles (Note 6) 71,519 42,821 13,905
Depreciation of equipment (Note 5) 5,643 4,908 3,366
Stock-based compensation (Note 9) 159,939 229,890 99,150
Strategic sales partnership compensation (Note 10) - (174,931) 174,931

4,850,879 1,701,299 2,115,009

Ne t lossb e fore inte re st and oth e r incom e , fore ign e x ch ange ,
accre tion
on note re ce ivab le , unre alize d losson m arke tab le se curitie s, listing
e x p e nse , ch ange in fair value of de rivative liab ility (1,288,834) (830,879) (1,603,155)

Inte re st and oth e r incom e , fore ign e x ch ange , accre tion on note
re ce ivab le , unre alize d loss on m arke tab le se curitie s, listing
e x p e nse ,
ch ange in fair value of de rivative liab ility

Interest income 6,550 3,397 10,919
Other income - - 15,787
Accretion on note receivable - - 4,018
Foreign exchange gain - 106,961 -
Unrealized loss on marketable securities (97) (343) (3,524)
Listing expense (Note 14) - - (514,284)
Change in fair value of derivative liability (Note 8) (1,282,485) 796,461 (147,650)

Ne t (loss) incom e for th e y e ar (2,564,866) 75,597 (2,237,889)

OTHER COMPREHENSIVE LOSS
Cumulative translation adjustment (73,350) (120,686) (21,705)

Com p re h e nsive lossfor th e y e ar $ (2,638,216) $ (45,089) $ (2,259,594)

Basic and dilute d lossp e r com m on sh are $ (0.04) $ 0.00 $ (0.05)

W e igh te d ave rage num b e r of com m on sh are soutstanding 63,394,638 48,952,364 41,590,109

The accompanying notes are an integral part of these consolidated financial statements.



SNIPP INTERACTIVE INC.
CONSOLIDATED STATEMENTS OF CASH FLOWS
(Expressed in U.S. Dollars)

Year
Ended

December 31,
2014

Year
Ended

December 31,
2013

Year
Ended

December 31,
2012

CASH FLOW S FROM OPERATING ACTIVITIES
Net (loss) income for the year $ (2,564,866) $ 75,597 $ (2,237,889)
Items not involving cash:

Amortization of intangibles 71,519 42,821 13,905
Depreciation of equipment 5,643 4,908 3,366
Other income - - (15,787)
Stock-based compensation 159,939 229,890 99,150
Strategic sales partnership compensation - (174,931) 174,931
Listing expense - - 514,284
Change in fair value of derivative liability 1,282,485 (796,461) 147,650

Changes in non-cash working capital items:
Accounts receivable (178,532) (143,327) (131,814)
HST receivable (11,322) 5,674 (11,378)
Deposits and prepaid expenses (50,374) 28,759 (33,740)
Deferred revenue 548,200 (60,326) 50,161
Accounts payable and accrued liabilities 198,588 (22,457) 47,952
Due to related parties 191,102 153,926 10,430

Net cash flows used in operating activities (347,618) (655,927) (1,368,779)

CASH FLOW S FROM INVESTING ACTIVITIES
Note receivable - 50,255 (50,255)
Marketable securities 106 371 (503)
Additions to equipment (8,201) - (24,472)
Additions to intangible assets (200,305) (128,515) (141,090)

Net cash flows used in investing activities (208,400) (77,889) (216,320)

CASH FLOW S FROM FINANCING ACTIVITIES
Cash acquired from Transaction - - 276,551
Proceeds from common shares issued 2,006,330 417,736 2,030,600
Share issuance costs (159,424) (18,017) (210,585)
Proceeds from share subscriptions - 17,159 -
Proceeds from warrants exercised 89,559 - -
Proceeds from options exercised 9,314 - 100,650

Net cash flows provided by financing activities 1,945,779 416,878 2,197,216

Effe ct of e x ch ange rate ch ange s (73,350) (120,686) (21,705)

Ch ange in cash for th e y e ar 1,316,411 (437,624) 590,412

Cash and cash e quivale nts, b e ginning of y e ar 213,046 650,670 60,258

Cash and cash e quivale nts, e nd of y e ar $ 1,529,457 $ 213,046 $ 650,670

Sup p le m e ntaldisclosure re garding cash flows(Note 11)

The accompanying notes are an integral part of these consolidated financial statements.



SNIPP INTERACTIVE INC.
STATEMENTS OF CHANGES IN EQUITY (DEFICIENCY)
(Expressed in U.S. Dollars)

Common
Shares Amount

Preferred
Shares Amount

Share
Subscriptions Warrants

Warrants
- Strategic

Sales
Partnership

Contributed
Surplus

Accumulated
Other

Comprehensive
Loss Deficit

Total
Shareholders’

Equity
(Deficiency)

Balance, December 31, 2011 1,998,020 $ 1,998 700,000 $ 700 $ - $ - $ - $ - $ (260) $ (39,460) $ (37,022)
Elimination of Consumer Impulse common

and preferred shares
(1,998,020) 700 (700,000) (700) -

Notionally Snipp acquires Alya 10,550,000 814,969 - - - - - - - - 814,969
Transaction shares issued by Alya 23,142,305 - 37,499,997 3,807 - - - - - - 3,807
Fair value of derivative liability

on 6,188,688 Transaction warrants - (404,796) - - - - - - - - (404,796)
Redemption of preferred shares - - (37,499,997) (3,807) - - - - - (3,807)
Financing shares issued 13,333,333 2,030,600 - - - - - - - - 2,030,600
Fair value of derivative liability

on 13,333,333 Financing warrants - (677,682) - - - - - - - - (677,682)
Financing issuance costs - (210,585) - - - - - - - - (210,585)
Fair value of 1,333,333 Broker warrants - (112,357) - - - 112,357 - - - - -
Stock-based compensation - - - - - - - 99,150 - - 99,150
Strategic sales partnership compensation - - - - - - 174,931 - - - 174,931
Stock options exercised 422,000 44,566 - - - - - - - - 44,566
Agent’s options exercised 605,000 59,891 - - - - - - - - 59,891
Cumulative translation adjustment - - - - - - - - (21,705) - (21,705)
Net loss for the year - - - - - - - - - (2,237,889) (2,237,889)

Balance, December 31, 2012 48,052,638 1,547,304 - - - 112,357 174,931 99,150 (21,965) (2,277,349) (365,572)
Private placement shares issued 2,000,000 192,520 - - - - - - - - 192,520
Private placement shares issued 2,400,000 225,216 - - - - - - - - 225,216
Fair value of derivative liability

on 1,200,000 Financing warrants - (49,206) - - - - - - - - (49,206)
Financing issuance costs - (18,017) - - - - - - - - (18,017)
Share subscriptions - - - - 17,159 - - - - - 17,159
Stock-based compensation - - - - - - - 229,890 - - 229,890
Strategic sales partnership compensation - - - - - - (174,931) - - - (174,931)
Fair value of amended transaction

warrants - - - - - 421,796 - - - - 421,796
Cumulative translation adjustment - - - - - - - - (120,686) - (120,686)
Net income for the year - - - - - - - - - 75,597 75,597

Balance, December 31, 2013 52,452,638 1,897,817 - - 17,159 534,153 - 329,040 (142,651) (2,201,752) 433,766
Share subscriptions - - - - (17,159) - - - - - (17,159)
Private placement shares issued 6,350,000 573,469 - - - - - - - - 573,469
Fair value of derivative liability

on 3,175,000 Financing warrants - (408,033) - - - - - - - - (408,033)
Financing issuance costs - (40,338) - - - - - - - - (40,338)
Warrants expired - - - - - (112,357) - 112,357 - - -
Private placement shares issued 10,400,000 1,450,020 - - - - - - - - 1,450,020
Financing issuance costs - (119,086) - - - - - - - - (119,086)
Fair value of 792,000 finder’s unit options - (80,264) - - - - - 80,264 - - -
Stock options exercised 100,000 9,314 - - - - - - - - 9,314
Warrants exercised 625,000 227,628 - - - - - - - - 227,628
Stock-based compensation - - - - - - - 159,939 - - 159,939
Cumulative translation adjustment - - - - - - - - (73,350) - (73,350)
Net loss for the year - - - - - - - - - (2,564,866) (2,564,866)

Balance, December 31, 2014 69,927,638 $ 3,510,527 - $ - $ - $ 421,796 $ - $ 681,600 $ (216,001) $ (4,766,618) $ (368,696)

The accompanying notes are an integral part of these consolidated financial statements.



SNIPP INTERACTIVE INC.
NOTES TO THE CONSOLIDATED FINANCIAL STATEMENTS
(Expressed in U.S. Dollars unless otherwise noted)
December 31, 2014

1. NATURE AND CONTINUANCE OF OPERATIONS

Snipp Interactive Inc. (the “Company” or “Snipp”) (formerly Alya Ventures Ltd.) was incorporated under the Business
Corporations Act (British Columbia) on January 21, 2010 and was classified as a Capital Pool Company as defined in the
TSX Venture Exchange (“TSX-V”) Policy 2.4. The principal business of the Company was to negotiate an acquisition or
participation in a business subject to acceptance by regulatory authorities and, in certain cases, shareholder approval (the
“Qualifying Transaction”).

On March 1, 2012, the Company completed its Qualifying Transaction (the “Transaction”) with Consumer Impulse, Inc.
(“Consumer Impulse”) and a concurrent financing whereby the Company acquired all of the issued and outstanding
securities of Consumer Impulse in exchange for the issuance of securities of the Company. For accounting purposes, this
share exchange is treated as a reverse takeover with Consumer Impulse being the accounting acquirer and the go-forward
financial statements reflect Consumer Impulse’s history from its inception on March 30, 2007 (Note 14).

Consumer Impulse was incorporated under the laws of the State of Delaware on March 30, 2007 and its business is to
provide a full suite of mobile marketing services in the US, Canada and internationally. The business of Consumer
Impulse has become the business of the Company. During the year ended December 31, 2013, Consumer Impulse
changed its name to Snipp Interactive Inc.

Unless otherwise indicated in these consolidated financial statements, references to “$” are to U.S. dollars, and references
to “C$” are to Canadian dollars.

These consolidated financial statements have been prepared on a going concern basis, which assumes the realization of
assets and settlement of liabilities in the normal course of business.

During the year ended December 31, 2014, the Company recognized net loss of $2,564,866 and used cash of $347,618 in
operating activities. During the year ended December 31, 2014, the Company recognized net loss before interest income,
foreign exchange, unrealized loss on marketable securities, change in fair value of derivative liability, of $1,282,485 At
December 31, 2014, the Company had working capital of $884,409 and a deficit of $4,766,618

The registered address, head office, principal address and records office of the Company are located at 6708 Tulip Hill
Terrace, Bethesda, Maryland, 20816.

The consolidated financial statements were authorized for issuance by the Board of Directors on April 2, 2015.

2. SIGNIFICANT ACCOUNTING POLICIES

State m e nt of Com p liance

These consolidated financial statements have been prepared in compliance with International Financial Reporting
Standards (“IFRS”) as issued by the International Accounting Standards Board (“IASB”) and interpretations issued by the
IFRS Interpretations Committee (“IFRIC”). The policies applied in these consolidated financial statements are based on
IFRS in effect as at December 31, 2014.

Basisof p re se ntation

The consolidated financial statements have been prepared on a historical cost basis, except for financial instruments
classified as financial instruments at fair value through profit and loss, which are stated at their fair value. In addition,
these consolidated financial statements have been prepared using the accrual basis of accounting except for cash flow
information.
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SNIPP INTERACTIVE INC.
NOTES TO THE CONSOLIDATED FINANCIAL STATEMENTS
(Expressed in U.S. Dollars unless otherwise noted)
December 31, 2014

2. SIGNIFICANT ACCOUNTING POLICIES (cont’d…)

Basisof consolidation

These consolidated financial statements include the accounts of the Company and its wholly owned legal subsidiaries
Snipp Interactive Inc. (formerly Consumer Impulse, Inc.), which was incorporated in Delaware, USA on March 30, 2007
and Snipp Canada Inc., which was incorporated in Canada on June 17, 2009. All material inter-company balances and
transactions have been eliminated.

Equip m e nt

Equipment are recorded at cost and depreciated over their estimated useful lives as follows:

Office equipment 5 years Straight-line
Computer equipment 5 years Straight-line

Intangib le asse ts

Software platform

Certain costs incurred in connection with the development of software to be used internally or for providing services to
customers are capitalized once a project has progressed beyond a conceptual, preliminary stage to that of application
development. Development costs that are directly attributable to the design and testing of identifiable and unique software
products controlled by the Company are recognized as intangible assets when the following criteria are met:

• It is technically feasible to complete the software product so that it will be available for use;

• Management intends to complete the software product and use or sell it;

• There is an ability to use or sell the software product;

• It can be demonstrated how the software product will generate probable future economic benefits;

• Adequate technical, financial and other resources to complete the development and to use or sell the software product
are available; and

• The expenditure attributable to the software product during its development can be reliably measured.

Costs that qualify for capitalization include both internal and external costs. These costs are amortized over their expected
useful lives estimated at 5 years. Residual values are reviewed at the end of each reporting period and adjusted if
appropriate.

Use of e stim ate s

The preparation of these consolidated financial statements requires management to make certain estimates, judgments and
assumptions that affect the reported amounts of assets and liabilities at the date of the consolidated financial statements
and the reported expenses during the period. Actual results could differ from these estimates. Significant assumptions
about the future and other sources of estimation uncertainty that management has made at the end of the reporting period,
that could result in a material adjustment to the carrying amounts of assets and liabilities in the event that actual results
differ from assumptions made, relate to, but are not limited to, the following:
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SNIPP INTERACTIVE INC.
NOTES TO THE CONSOLIDATED FINANCIAL STATEMENTS
(Expressed in U.S. Dollars unless otherwise noted)
December 31, 2014

2. SIGNIFICANT ACCOUNTING POLICIES (cont’d…)

Use of e stim ate s(cont’d…)

i) The recoverability of accounts receivable that are included in the consolidated statements of financial position based
on historical collection of receivables.

ii) The inputs used in accounting for share-based payments expense included in profit and loss calculated using the
Black-Scholes option pricing model (Note 9).

iii) The carrying value of intangible assets (capitalized software development) that are included in the consolidated
statements of financial position are based on management assessments of the recoverable amount of the asset. As well,
management estimates the capitalized costs that are directly attributable to the development of the intangible asset
(Note 6).

iv) The estimates used in determining the fair value for the Derivative Liability, which is composed of valuations of
Financing warrants, as defined and described in Note 9, utilizes estimates made by management in determining the
appropriate input variables in the Black-Scholes valuation model as disclosed in Note 8.

Re ve nue re cognition

The Company provides a full suite of promotions-related marketing services in the US, Canada and internationally, and
generates revenue by designing, constructing, implementing and managing these promotions marketing services for its
customers. Revenue is recognized in the period in which the services are rendered to the customer and collection is
reasonably assured. Cash received in advance of services performed is recorded as deferred revenue.

Arrange m e ntswith m ultip le de live rab le s

Many of the Company’s arrangements with customers include multiple items such as campaign development, campaign
management and rewards, which are delivered at varying times. In these cases, the Company treats the delivered items as
separate units of accounting if they have value to the customer on a stand-alone basis and, where the arrangement includes
a general right of return relative to the delivered item, delivery or performance of undelivered items is considered
probable and substantially in the Company’s control. The Company allocates the total arrangement consideration to all
deliverables using its best estimate of their relative fair value, since vendor-specific objective or third-party evidence of
the selling price is generally unavailable. It then recognizes revenue on the different deliverables in accordance with the
policies set out above.

Incom e tax e s

Income tax expense consists of current and deferred tax expense. Current and deferred tax are recognized in profit or loss
except to the extent that it relates to items recognized directly in equity or other comprehensive income. Current
tax is recognized and measured at the amount expected to be recovered from or payable to the taxation
authorities based on the income tax rates enacted or substantively enacted at the end of the reporting period and
includes any adjustment to taxes payable in respect of previous years. Deferred tax is recognized on any temporary
differences between the carrying amounts of assets and liabilities in the consolidated financial statements and the
corresponding tax bases used in the computation of taxable earnings. Deferred tax assets and liabilities are measured
at the tax rates that are expected to apply in the period when the asset is realized or the liability is settled based on tax
rates and laws that have been enacted or substantively enacted by the end of the reporting period. The effect of a change
in the enacted or substantively enacted tax rates is recognized in net earnings and comprehensive income or in equity
depending on the item to which the adjustment relates. Deferred tax assets are recognized to the extent future recovery is
probable. At each reporting period end, deferred tax assets are reduced to the extent that it is no longer probable that
sufficient taxable earnings will be available to allow all or part of the asset to be recovered.
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SNIPP INTERACTIVE INC.
NOTES TO THE CONSOLIDATED FINANCIAL STATEMENTS
(Expressed in U.S. Dollars unless otherwise noted)
December 31, 2014

2. SIGNIFICANT ACCOUNTING POLICIES (cont’d…)

Fore ign curre ncie s

IFRS requires that the functional currency of each entity in the consolidated group be determined separately and that each
entity’s financial results and position should be measured using the currency of the primary economic environment in
which the entity operates. The functional currency of the Company is the Canadian Dollar, the functional currency of the
legal subsidiary, Snipp Interactive Inc. (formerly Consumer Impulse, Inc.), is the U.S. Dollar and the functional currency
of its subsidiary, Snipp Canada Inc., is the Canadian Dollar. The functional currency determinations were conducted
through an analysis of the consideration factors identified in IAS 21, The Effects of Changes in Foreign Exchange Rates
(“IAS 21”).

The presentation currency of the Company’s consolidated financial statements is the U.S. dollar (“$”). Under IFRS, when
the Company translates the financial statements of entities from their functional currency to the presentation currency,
assets and liabilities are translated into U.S. dollars at the exchange rate in effect at the end of the reporting period. Share
capital, warrants, equity reserves, other comprehensive income, and deficit are translated into U.S. dollars at historical
exchange rates. Revenues and expenses are translated into U.S. dollars at the average exchange rate for the period.
Foreign exchange gains and losses on translation are included in other comprehensive income. Within each entity,
transactions denominated in foreign currencies are translated into the functional currency using the exchange rate in effect
at the dates of the transactions, and monetary assets and liabilities denominated in foreign currencies are translated into
the functional currency using the exchange rate prevailing at the end of the reporting period. Gains and losses arising on
settlement of foreign currency denominated transactions or balances are included in profit or loss.

Financialinstrum e nts

Financial assets

The Company classifies its financial assets into one of the following categories, depending on the purpose for which the
asset was acquired. The Company's accounting policy for each category is as follows:

Fair value through profit or loss - This category comprises derivatives, or assets acquired or incurred principally for the
purpose of selling or repurchasing them in the near term. They are carried in the statement of financial position at fair
value with changes in fair value recognized in profit or loss.

Loans and receivables - These assets are non-derivative financial assets with fixed or determinable payments that are not
quoted in an active market. They are carried at cost less any provision for impairment. Individually significant receivables
are considered for impairment when they are past due or when other objective evidence is received that a specific
counterparty will default.

Held-to-maturity investments - These assets are non-derivative financial assets with fixed or determinable payments and
fixed maturities that the Company's management has the positive intention and ability to hold to maturity. These assets are
measured at amortized cost using the effective interest method. If there is objective evidence that the investment is
impaired, determined by reference to external credit ratings and other relevant indicators, the financial asset is measured
at the present value of estimated future cash flows. Any changes to the carrying amount of the investment, including
impairment losses, are recognized in profit or loss.

Available-for-sale - Non-derivative financial assets not included in the above categories are classified as available-for-
sale. They are carried at fair value with changes in fair value recognized in other comprehensive income or loss. Where a
decline in the fair value of an available-for-sale financial asset constitutes objective evidence of impairment, the amount
of the loss is removed from equity and recognized in profit or loss.
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SNIPP INTERACTIVE INC.
NOTES TO THE CONSOLIDATED FINANCIAL STATEMENTS
(Expressed in U.S. Dollars unless otherwise noted)
December 31, 2014

2. SIGNIFICANT ACCOUNTING POLICIES (cont’d…)

Financialinstrum e nts(cont’d…)

Financial liabilities

The Company classifies its financial liabilities into one of two categories, depending on the purpose for which the asset
was acquired. The Company's accounting policy for each category is as follows:

Fair value through profit or loss - This category comprises derivatives, or liabilities acquired or incurred principally for
the purpose of selling or repurchasing them in the near term. They are carried in the statement of financial position at fair
value with changes in fair value recognized in profit or loss.

Other financial liabilities: This category includes amounts due to related parties and accounts payables and accrued
liabilities, all of which are recognized at amortized cost.

The Company has classified its cash and cash equivalents, marketable securities and derivative liability at fair value
through profit or loss. The Company’s accounts receivable, and HST receivable, are classified as loans and receivables.
The Company’s due to related parties and accounts payable and accrued liabilities are classified as other financial
liabilities.

Disclosures are also required on the inputs used in making fair value measurements, including their classification within a
hierarchy that prioritizes their significance. The three levels of the fair value hierarchy are:

Level 1 – Unadjusted quoted prices in active markets for identical assets or liabilities;
Level 2 – Inputs other than quoted prices that are observable for the asset or liability either directly or indirectly; and
Level 3 – Inputs that are not based on observable market data.

See Note 12 for relevant disclosures.

Warrants

The Company generally has two types of warrants: Transaction Warrants, which were issued as a result of Company’s
Qualifying Transaction on March 1, 2012; and, Financing Warrants, which are issued as a result of the various private
placements completed by the Company.

When such warrants have an exercise price denominated in a different currency than the functional currency of the
Company these warrants are recorded at their fair value as a derivative liability and classified as fair value through profit
or loss. Specifically, if the exercise price of a Financing Warrant is denominated in Canadian dollars the warrants recorded
at their fair value and are classified as a derivative liability with the residual amount of the proceeds being allocated to the
common shares. Where the exercise price is in the functional currency, the related warrants are not separated from the
equity units, the proceeds from which are recorded to the common shares.
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SNIPP INTERACTIVE INC.
NOTES TO THE CONSOLIDATED FINANCIAL STATEMENTS
(Expressed in U.S. Dollars unless otherwise noted)
December 31, 2014

2. SIGNIFICANT ACCOUNTING POLICIES (cont’d…)

Im p airm e nt

Financial assets

A financial asset not carried at fair value through profit or loss is assessed at the end of each reporting period to determine
whether there is objective evidence that it is impaired. A financial asset is impaired if objective evidence indicates that a
loss event has occurred after the initial recognition of the asset, and that the loss event had a negative effect on the
estimated future cash flows of that asset that can be estimated reliably.

An impairment loss in respect of a financial asset measured at amortized cost is calculated as the difference between the
asset’s carrying value and its fair value. Losses are recognized in profit or loss and reflected in an allowance account
against receivables. When a subsequent event causes the amount of impairment loss to decrease, the decrease in
impairment loss is reversed through profit or loss.

Non-financial assets

The carrying amounts of the Company’s non-financial assets are reviewed at the end of each reporting period to determine
whether there is any indication of impairment. If any such indication exists, then the asset’s recoverable amount is
estimated. The recoverable amount of an asset is the greater of its value in use and its fair value less costs to sell. In
assessing value in use, the estimated future cash flows are discounted to their present value using a pre-tax discount rate
that reflects current market assessments of the time value of money and the risks specific to the asset. For the purpose of
impairment testing, assets that cannot be tested individually are grouped together into the smallest group of assets that
generates cash inflows from continuing use that are largely independent of the cash inflows of other assets or groups of
assets (the “cash-generating unit”, or “CGU”). An impairment loss is recognized if the carrying amount of an asset or
CGU exceeds its estimated recoverable amount. Impairment losses are recognized in profit or loss.

Impairment losses recognized in prior periods are assessed at the end of each reporting period for any indications that the
loss has decreased or no longer exists. An impairment loss is reversed if there has been a change in the estimates used to
determine the recoverable amount. An impairment loss is reversed only to the extent that the asset’s carrying amount does
not exceed the carrying amount that would have been determined, net of depreciation or amortization, if no impairment
loss had been recognized.

Lossp e r sh are

Basic loss per share is calculated by dividing the loss attributable to common shareholders by the weighted average
number of common shares outstanding in the period. For all periods presented, the loss attributable to common
shareholders equals the reported loss attributable to owners of the Company. In calculating the diluted loss per share, the
weighted average number of common shares outstanding assumes that the proceeds to be received on the exercise of
dilutive share options and warrants are used to repurchase common shares at the average market price during the period.
For the periods presented, this calculation proved to be anti-dilutive.

Sh are -b ase d p aym e nts

The Company uses the fair value method whereby the Company recognizes compensation costs for the granting of all
stock options and direct awards of stock based on their fair value over the period of vesting using the Black-Scholes
option pricing model. Any consideration paid by the option holders to purchase shares is credited to capital stock.

Share-based payment arrangements in which the Company receives goods or services as consideration for its own equity
instruments are accounted for as equity settled share based payment transactions and measured at the fair value of goods
or services received. If the fair value of the goods or services received cannot be estimated reliably, the share based
payment transaction is measured at the fair value of the equity instruments granted at the date the Company receives the
goods or the services.
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2. SIGNIFICANT ACCOUNTING POLICIES (cont’d…)

Re ce nt accounting p ronounce m e nts

IFRS 9 was issued in November 2009 and subsequently amended as part of an ongoing project to replace IAS 39
Financial instruments: Recognition and measurement. The standard introduces new requirements for classifying and
measuring financial assets and liabilities. The effective date of IFRS 9 is January 1, 2018. The Company intends to adopt
the standard on its effective date and has not yet evaluated the impact on the consolidated financial statements.

In May 2014, the IASB issued IFRS 15, Revenue from Contracts with Customers ("IFRS 15"). IFRS 15 is
effective for periods beginning on or after January 1, 2017 and is to be applied retrospectively. IFRS 15 clarifies the
principles for recognizing revenue from contracts with customers. IFRS 15 will also result in enhanced disclosures about
revenue, provide guidance for transactions that were not previously addressed comprehensively (i.e. service revenue and
contract modifications) and improve guidance for multiple-element arrangements. Management is in the process of
determining the extent of the impact of adoption of IFRS 15 and the possibility of early adoption.

3. CASH AND CASH EQUIVALENTS

December 31,
2014

December 31,
2013

Cash on deposit $ 729,521 $ 123,727
Cashable Guaranteed Investment Certificates 799,936 89,319

Total $ 1,529,457 $ 213,046

As at December 31, 2014 the Company held C$928,000 in Cashable Guaranteed Investment Certificates (GIC). The terms
of the GICs are as follows:

Inve stm e nt Am ount Inve ste d Inte re st Rate Maturity Date

GIC #1 C$928,000 P-1.95% July 13, 2015
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4. ECONOMIC DEPENDENCE AND SEGMENTED INFORMATION

Significant customers

As at December 31, 2014, three customers accounted for 50% of accounts receivable. One customer accounted for 58% of
revenue for the year ended December 31, 2014. Sales from this customer during the year ended December 31, 2014
amounted to $2,073,009. Five customers accounted for 77% of accounts receivable and two customers accounted for 48%
of revenue for the year ended December 31, 2013. Sales from these two customers amounted to $311,126 and $104,700,
which represented 36% and 12% of total revenue respectively. Seven customers accounted for 88% of revenue for the
year ended December 31, 2012. Sales from five of these customers amounted to $109,000, $78,000, $75,000, $60,030 and
$51,000, which represented 21%, 15%, 15%, 12% and 10% of total revenue respectively

Geographic information

The Company has one operating segment, which provides a full suite of mobile marketing services in Canada, United
States and internationally (Middle East and Mexico). No significant non-current assets are held outside of the United
States.

For the Company’s geographically segmented revenue, the Company has allocated revenue based on the location of the
customer, as follows:

Year
Ended

December 31,
2014

Year
Ended

December 31,
2013

Year
Ended

December 31,
2012

United States $ 3,486,135 $ 696,490 $ 395,665
International 75,910 158,073 61,189
Canada - 15,857 55,000

Total $ 3,562,045 $ 870,420 $ 511,854
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5. EQUIPMENT

December 31, 2014

Opening
cost

balance Additions Disposals

Closing
cost

balance

Opening
accumulated
depreciation

Depreciation
during the

year

Closing
depreciation

balance
Net book

value

Office Equipment $ 7,597 $ - $ - $ 7,597 $ 2,726 $ 1,524 $ 4,250 $ 3,347

Computer Equipment 16,875 8,201 - 25.076 5,548 4,119 9,667 15,409

$ 24,472 $ 8,201 $ - $ 32,673 $ 8,274 $ 5,643 $ 13,917 $ 18,756

December 31, 2013

Opening
cost

balance Additions Disposals

Closing
cost

balance

Opening
accumulated
depreciation

Depreciation
during the

year

Closing
depreciation

balance
Net book

value

Office Equipment $ 7,597 $ - $ - $ 7,597 $ 1,202 $ 1,524 $ 2,726 $ 4,871

Computer Equipment 16,875 - - 16,875 2,164 3,384 5,548 11,327

$ 24,472 $ - $ - $ 24,472 $ 3,366 $ 4,908 $ 8,274 $ 16,198

6. INTANGIBLE ASSETS

December 31, 2014

Opening
cost

balance Additions Disposals

Closing
cost

balance

Opening
accumulated
amortization

Amortization
during the

year

Closing
amortization

balance
Net book

value

Software platform $ 269,605 $ 200,305 $ - $ 469,910 $ 56,726 $ 71,519 $ 128,245 $ 341,665

$ 269,605 $ 200,305 $ - $ 469,910 $ 56,726 $ 71,519 $ 128,245 $ 341,665

December 31, 2013

Opening
cost

balance Additions Disposals

Closing
cost

balance

Opening
accumulated
amortization

Amortization
during the

year

Closing
amortization

balance
Net book

value

Software platform $ 141,090 $ 128,515 $ - $ 269,605 $ 13,905 $ 42,821 $ 56,726 $ 212,879

$ 141,090 $ 128,515 $ - $ 269,605 $ 13,905 $ 42,821 $ 56,726 $ 212,879
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7. RELATED PARTY TRANSACTIONS

Related party transactions not disclosed elsewhere included in expenses for the years ended December 31, 2014, 2013 and
2012 are salaries and compensation of $990,516, $681,125 and $893,069, respectively, charged by officers and key
management personnel of the Company. At December 31, 2014, $136,677 (2013 – $97,473) was due to a director and
employee, $120,641 (2013 – $78,504) was due to an officer and director, $60,711 (2013 – $11,965) was due to an officer,
$37,368 (2013 – $20,534) was due to an officer, $26,125 (2013 – $nil) was due to an officer and $18,056 (2013 – $nil)
was due to an officer. The amounts due to related parties represent unpaid salaries and compensation and unpaid expenses.
The amounts are non-interest bearing, unsecured and have no specified terms of repayment.

8. DERIVATIVE LIABILITY

The derivative liability represents the Black-Scholes valuation of the Company’s Financing warrants that are subject to
currency fluctuation as the exercise price of the Company’s Financing warrants is fixed in Canadian dollars and the
functional currency of the Company is the U.S. dollar. This results in the warrants being considered a derivative as a
variable amount of cash in the Company’s functional currency will be received on exercise. The fair value of this
derivative liability fluctuates from period to period based on fluctuations in the share price, changing Black-Scholes
inputs and changes in foreign exchange rates. These fair value changes are recognized through profit and loss. The
derivative liability is a NON-CASH liability that is not associated with any form of debt or convertible instrument.

Transaction
warrants

Financing
warrants Total

Balance, December 31, 2011 $ - $ - $ -
Fair value of warrants issued 404,796 677,682 1,082,478
Change in fair value 216,902 (69,252) 147,650

Balance, December 31, 2012 621,698 608,430 1,230,128
Change in fair value (199,902) (596,559) (796,461)
Allocation to equity on amended warrant terms (421,796) - (421,796)
Fair value of warrants issued - 49,206 49,206

Balance, December 31, 2013 - 61,077 61,077
Fair value of warrants issued - 408,033 408,033
Warrants exercised - (138,069) (138,069)
Change in fair value - 1,282,485 1,282,485

Balance, December 31, 2014 $ - $ 1,613,526 $ 1,613,526

During 2013 the Company received the approval of the TSX Venture Exchange to amend the exercise currency of the
Transaction warrants from Canadian dollars to U.S. dollars and accordingly these warrants were reallocated to equity.

The following assumptions were used for the Black-Scholes derivative liability valuation of the Financing warrants at
December 31, 2014:

Financing warrants (1) Financing warrants (2)

Risk-free interest rate 1.00% 1.00%
Expected life of warrants 0.93 years 1.07 years
Annualized volatility 125% 125%
Dividend rate 0.00% 0.00%

(1) 1,200,000 financing warrants issued on December 6, 2013
(2) 3,175,000 financing warrants issued on January 24, 2014
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9. CAPITAL STOCK

Auth orize d

Unlimited common shares, without par value
Unlimited preferred shares, without par value, issuable in series:

Unlimited Series 1 voting preferred shares, without par value, redeemable at C$0.0001 per share

Sh are issuance s

Prior to the closing of the Transaction (the “Closing”), the Company had 10,550,000 common shares outstanding and
Consumer Impulse had 1,998,020 common shares and 700,000 Series A preferred shares outstanding. On Closing the
common and preferred shares of Consumer Impulse were eliminated and the Company’s 10,550,000 common shares were
deemed to have been issued as part of the accounting for the Transaction.

On Closing the Company acquired all of the issued and outstanding Consumer Impulse shares in exchange for the
issuance of the Company’s 22,742,305 common shares, 6,188,688 warrants and 37,499,997 Series 1 preferred shares. The
37,499,997 Series 1 preferred shares were immediately redeemed after Closing for an aggregate of $3,807. Pursuant to a
finder’s fee agreement the Company also issued 400,000 shares on Closing. The 6,188,688 warrants can be exercised into
6,188,688 common shares at an exercise price of C$0.13 per common share for a period of five years from Closing. The
initial fair value of these warrants was determined to be $404,796 (note 10) using a relative fair value method based on the
estimated fair value of these warrants using the Black-Scholes option pricing model with the following assumptions:
expected dividend yield of 0%, expected volatility of 125%, risk-free interest rate of 1.12% and an expected life of 5
years. The remaining value of $410,173 remained as common shares issued.

As a condition to Closing, the Company completed a private placement (the “Financing”) of 13,333,333 units with a
subscription price of C$0.15 per unit, for gross proceeds of $2,030,600 (C$2,000,000). Each unit consisted of one
common share and one financing warrant entitling the holder to purchase one common share of the Company at an
exercise price of C$0.22 per share within one year of Closing and an exercise price of C$0.27 per share within two years
of Closing, with such financing warrant expiring two years after the Closing. The initial fair value of the 13,333,333
warrants that were issued pursuant to the Financing was determined to be $677,682 using a relative fair value method
based on the estimated fair value of these warrants using the Black-Scholes option pricing model with the following
assumptions: expected dividend yield of 0%, expected volatility of 125%, risk-free interest rate of 1.12% and an expected
life of 2 years. The remaining value of $1,029,976 was allocated to the 13,333,333 financing shares issued. In connection
with the Financing, the Company paid to the Agent, a corporate finance fee of $20,306, $142,142 in commissions (7% of
gross proceeds), and issued 1,333,333 broker warrants (10% of the securities sold in the Financing) valued at $112,357
using the Black-Scholes model. The broker warrants are exercisable on the same terms as the financing warrants. The
Company also paid legal fees of $48,137 associated with the Financing included in financing issue costs.

On August 21, 2013, the Company completed a non-brokered private placement financing of 2,000,000 common shares at
a price of C$0.10 per common share for gross proceeds of $192,520 (C$200,000).

On December 6, 2013, the Company completed its first tranche of a non-brokered private placement financing of
2,400,000 units with a subscription price of C$0.10 per unit, for gross proceeds of $225,216 (C$240,000). Each unit
consisted of one common share and one half-share financing warrant entitling the holder of each whole warrant to
purchase one common share of the Company at an exercise price of C$0.15 per share within two years of the date of
distribution. The Company paid finder’s fees of $18,017 (C$19,200) for the first tranche.

On January 24, 2014, the Company completed its second tranche of a non-brokered private placement financing of
6,350,000 units with a subscription price of C$0.10 per unit, for gross proceeds of $573,469 (C$635,000). Each unit
consisted of one common share and one half-share financing warrant entitling the holder of each whole warrant to
purchase one common share of the Company at an exercise price of C$0.15 per share within two years of the date of
distribution. The Company paid finder’s fees of $36,124 (C$40,000) and filing fees of $4,214 for the second tranche.
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9. CAPITAL STOCK (cont’d…)

Sh are issuance s(cont’d…)

On July 14, 2014, the Company completed a non-brokered private placement financing of 10,400,000 units with a
subscription price of C$0.15 per unit, for gross proceeds of $1,450,020 (C$1,560,000). Each unit consisted of one
common share and one share purchase warrant, with each warrant entitling the holder to purchase one common share at an
exercise price of $0.20 for a period of three years from the date of distribution. The Company paid finder's fees of
$110,425 (C$118,800) and filing fees of $8,661 (C$9,318) in cash and issued 792,000 finder’s options valued at $80,264
using the Black-Scholes model in connection with this financing. Each finder’s option entitles the holder to purchase one
unit at an exercise price of C$0.15 for a period of three years from the date of distribution. Each finder’s unit will consist
of one common share and one warrant, with each warrant entitling the holder to purchase one common share at an
exercise price of $0.20 for a period of three years from the date of distribution.

Escrow sh are s

On March 20, 2010, the Company issued 4,500,000 common shares at a price of $0.05 per common share for total
proceeds of $225,000. An additional 23,142,305 common shares were issued for the Transaction with Consumer Impulse.
These common shares were held in escrow and are being released pro-rata to the shareholders as to 10% of the escrow
shares upon issuance of notice of final acceptance of the Qualifying Transaction by the TSX Venture Exchange and as to
the remainder in six equal tranches of 15% every six months thereafter for a period of 36 months. These escrow shares
may not be transferred, assigned or otherwise dealt with without the consent of the regulatory authorities. On March 8,
2012, 2,764,231 shares were released from escrow, on September 5, 2012, 4,146,345 shares were released from escrow,
on March 4, 2013, 4,146,845 shares were released from escrow and on September 5, 2013, 4,146,845 shares were released
from escrow on March 4, 2014, 4,145,345 shares were released from escrow and on September 5, 2014, 4,146,345 shares
were released from escrow. The balance of shares remaining in escrow from prior share issuances is 4,146,349 as of
December 31, 2014 (December 31, 2013 – 12,438,039).

Stock op tions

On December 12, 2013, disinterested shareholders approved and the Company adopted a new fixed number incentive
stock option plan (the “2013 Option Plan”) which provides that a committee of the Board of Directors appointed in
accordance with the 2013 Option Plan (the “Committee”) may from time to time, in its discretion, and in accordance with
the TSX-V requirements, grant to directors, officers and consultants of the Company, non-transferable options to purchase
common shares (“Options”), reserving 10,010,527 shares, being 20% of the Company’s issued and outstanding shares as
at November 12, 2013. Such Options will be exercisable for a period of up to 10 years from the date of grant. Vesting
terms are determined at the time of grant by the Committee. As per the TSX-V, 6,188,688 transaction warrants that were
issued on closing of the Company’s Qualifying Transaction on March 1, 2012, have been treated akin to stock options and
are included with the Company’s outstanding stock options for the purposes of being subject to the prescribed limit of the
Company’s Option Plan.

In fiscal 2014, the Company recognized stock based compensation expense of $159,939 corresponding to 3,825,000 stock
options that were granted during the year ended December 31, 2014. Of the 3,825,000 options granted, 700,000 were fully
vested and 3,125,000 will be vested in future periods. The following assumptions were used for the Black-Scholes
valuation of these options granted in fiscal 2014 (Risk-free interest rate: 1.21% - 1.52%; expected life of option: 5.0 years;
annualized volatility: 125%; dividend rate: 0.00%). All stock options have been granted in Canadian dollars.

In fiscal 2013, the Company recognized stock based compensation expense of $229,890 corresponding to 2,310,000 fully
vested stock options that were granted during the year ended December 31, 2013. The following assumptions were used
for the Black-Scholes valuation of these options granted in fiscal 2013 (Risk-free interest rate: 1.40% - 1.55%; expected
life of option: 5.0 years; annualized volatility: 125%; dividend rate: 0.00%). All stock options have been granted in
Canadian dollars.
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9. CAPITAL STOCK (cont’d…)

Stock op tions(cont’d…)

In fiscal 2012, the Company recognized stock based compensation expense of $99,150 corresponding to 1,927,175 stock
options that were granted during the year ended December 31, 2012. Of the 1,927,175 options granted, 982,175 were fully
vested and 945,000 vested over a three year period beginning from the grant date. The following assumptions were used
for the Black-Scholes valuation of these options granted in fiscal 2012 (Risk-free interest rate: 1.15%/1.31%; expected life
of option: 1.0/5.0 years; annualized volatility: 125%; dividend rate: 0.00%). All stock options have been granted in
Canadian dollars.

Stock option activity is presented below:
Num b e r of

Op tions
W e igh te d Ave rage

Ex e rcise Price
C$

Outstanding, December 31, 2011 844,000 0.10

Exercised (422,000) 0.10
Granted 1,927,175 0.17

Outstanding, December 31, 2012 2,349,175 0.16

Cancelled (197,500) 0.18
Expired (982,175) 0.15
Granted 2,310,000 0.11

Outstanding, December 31, 2013 3,479,500 0.13

Exercised (100,000) 0.10
Granted (1) 3,825,000 0.42

Outstanding, December 31, 2014 7,204,500 0.29

(1) 3,475,000 options granted during the year ended December 31, 2014, have been conditionally granted contingent on
the Company receiving disinterested shareholder approval of a new fixed stock option plan at the Company’s next
annual general meeting of shareholders.
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9. CAPITAL STOCK (cont’d…)

Stock op tions(cont’d…)

As at December 31, 2014, the following Options are outstanding and exercisable:

Num b e r of Op tions
Outstanding at

De ce m b e r 31, 2014

Num b e r of Op tions
Ex e rcisab le at

De ce m b e r 31, 2014 Ex e rcise Price Ex p iry Date
422,000 422,000 $0.10 August 25, 2015
780,000 465,000 $0.19 August 27, 2017
100,000 100,000 $0.10 February 15, 2018
677,500 677,500 $0.10 February 25, 2018
100,000 100,000 $0.10 July 15, 2018

1,300,000 1,300,000 $0.12 December 18, 2018
200,000 200,000 $0.105 April 10, 2019
100,000 100,000 $0.10 April 20, 2019

50,000 50,000 $0.185 August 11, 2019
100,000 100,000 $0.185 August 11, 2019
200,000 25,000 $0.185 August 11, 2019
100,000 25,000 $0.25 September 10, 2019
500,000 - $0.34 November 6, 2019
200,000 200,000 $0.34 November 6, 2019
200,000 - $0.33 November 26, 2019

2,175,000 - $0.55 December 29, 2019
7,204,500 3,764,500

W arrants

Equity Classification Liability Classification

Number
Weighted

Average Number
Weighted

Average

of Shares
Exercise

Price of Shares
Exercise

Price

Outstanding, December 31, 2011 - - - -

Issued – Transaction warrants - - 6,188,688 $0.13
Issued – Brokers warrants 1,333,333 C$0.25 - -
Issued – Financing warrants - - 13,333,333 C$0.25

Outstanding, December 31, 2012 1,333,333 C$0.25 19,522,021 C$0.25

Reallocated – Transaction 6,188,688 $0.13 -6,188,688 $0.13
Issued – Financing warrants - - 1,200,000 C$0.25

Outstanding, December 31, 2013 7,522,021 $0.15 14,533,333 C$0.25

Issued – Financing warrants - - 3,175,000 C$0.15
Expired – Brokers warrants -1,333,333 C$0.25 - -
Expired – Financing warrants - - -13,333,333 C$0.25
Issued – Financing warrants 10,400,000 $0.20 - -
Exercised – Financing warrants -120,000 $0.20 - -
Exercised – Financing warrants - - -505,000 C$0.15

Outstanding, December 31, 2014 16,468,688 $0.19 3,870,000 C$0.17
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9. CAPITAL STOCK (cont’d…)

W arrants(cont’d…)

As at December 31, 2014 the following Warrants are outstanding:

Num b e r of Com m on
Sh are sIssuab le

W e igh te d Ave rage
Ex e rcise Price Ex p iry Date

6,188,688 $0.13 March 1, 2017
1,200,000 C$0.15 December 6, 2015
2,670,000 C$0.15 January 24, 2016

10,280,000 $0.20 July 14, 2017
20,338,688 C$0.19

The following assumptions were used for the Black-Scholes valuation of the Warrants issued during the years ended
December 31, 2014, 2013 and 2012:

2014 2013 2012

Risk-free interest rate 1.00% 1.10% 1.12%
Expected life of warrants 0.93 - 1.07 years 2.0 years 2.0 / 5.0 years
Annualized volatility 125% 125% 125%
Dividend rate 0.00% 0.00% 0.00%

Finde r’sUnit Op tions

Num b e r
of Sh are s

W e igh te d Ave rage
Ex e rcise Price

Outstanding, December 31, 2012 and December 31, 2013 - -

Issued – Financing unit options 792,000 C$0.15

Outstanding, December 31, 2014 792,000 C$0.15

Each Finder’s Unit Option entitles the holder to purchase one unit (“Finder’s Unit”) at an exercise price of C$0.15 until
July 14, 2017. Each Finder’s Unit will consist of one common share and one share purchase warrant (“Finder’s Unit
Warrant”), with each Finder’s Unit Warrant entitling the holder to purchase one common share at an exercise price of
$0.20 until July 14, 2017.

The following assumptions were used for the Black-Scholes valuation of the Finder’s Unit Options issued during the
period ended September 30, 2014:

Risk-free interest rate 1.42%
Expected life of warrants 3.0 years
Annualized volatility 125%
Dividend rate 0.00%

As at December 31, 2014 the following Finder’s Unit Options are outstanding:

Num b e r of Com m on
Sh are sIssuab le

W e igh te d Ave rage
Ex e rcise Price Ex p iry Date

792,000 C$0.15 July 14, 2017
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10. STRATEGIC SALES PARTNERSHIP AGREEMENT

On May 30, 2012, the Company announced an agreement with VirKet S.A. de C.V. (“Virket”), a leading Mexican
provider of digital marketing services, to establish an exclusive strategic partnership to offer mobile marketing services in
Mexico. Under the strategic partnership arrangement, the Company licensed its “Mobilize Me” technology platform and
provided mobile marketing services with VirKet in the Mexican market on an exclusive basis, and VirKet
correspondingly used the Company as its exclusive provider of mobile marketing technology. The initial term of the
arrangement was for one year with an option for VirKet to extend for a second year and a right-of-first refusal for an
extended exclusive license beyond the initial two-year term, all subject to reaching certain business performance targets.
The arrangement has not been extended beyond the initial term as business performance targets were not reached. The
initial term expired on May 30, 2013. The Company had granted VirKet 3,333,333 warrants to purchase the Company’s
common shares. These warrants have expired due to the initial term not being extended. The warrants were exercisable at
a price of C$0.22 per share and vesting was subject to VirKet achieving certain agreed sales targets. The warrants also had
a mandatory exercise clause if the Company’s stock price was equal to or greater than C$0.35 for ten continuous trading
days, and any warrants so not exercised would immediately lapse. The Company had taken an approach of valuing the
warrants using the binomial tree option pricing model taking into account the probability of the occurrence of the vesting
condition and the mandatory exercise clause. The warrants were valued at $287,940 and the Company recognized the
corresponding warrant expense over the first year of the agreement, of which $174,931 was recognized in 2012. The
warrants expired before the vesting conditions related to certain performance targets were met, therefore the value of the
warrants, previously recognized, was reversed by the Company in 2013.

Strate gic Sale sPartne rsh ip W arrants
Num b e r

of Sh are s
W e igh te d Ave rage

Ex e rcise Price
C$

Outstanding, December 31, 2011 – –

Issued – Strategic sales partnership warrants 3,333,333 0.22

Outstanding, December 31, 2012 3,333,333 0.22

Expired (3,333,333) 0.22

Outstanding, December 31, 2013 and December 31, 2014 – –

The following assumptions were used for the binomial tree valuation of the Strategic Sales Partnership Warrants issued
during the year ended December 31, 2012:

Risk-free interest rate 1.15%
Expected life 2.0 years
Annualized volatility 125%
Dividend rate 0.00%



106

SNIPP INTERACTIVE INC.
NOTES TO THE CONSOLIDATED FINANCIAL STATEMENTS
(Expressed in U.S. Dollars unless otherwise noted)
December 31, 2014

11. SUPPLEMENTAL DISCLOSURE REGARDING CASH FLOW S

Year
Ended

December 31,
2014

Year
Ended

December 31,
2013

Year
Ended

December 31,
2012

Cash paid during the year for interest - - -
Cash paid during the year for income taxes - - -

Transactions not involving cash:
Transaction shares issued - - 814,969
Receivables acquired - - 31,220
Deposits acquired - - 20,306
Accounts payable and accrued liabilities acquired - - 23,585
Fair value of warrants issued as part of Transaction – derivative liability - - 621,698
Fair value of financing warrants – derivative liability 1,116,427 40,265 608,430
Fair value of financing warrants – derivative liability 497,009 20,812 -
Fair value of broker warrants - - 112,357

12. FINANCIAL INSTRUMENTS

Fair value

Fair value estimates of financial instruments are made at a specific point in time, based on relevant information about
financial markets and specific financial instruments. As these estimates are subjective in nature, involving uncertainties
and matters of significant judgment, they cannot be determined with precision. Changes in assumptions can significantly
affect estimated fair values.

The carrying value of accounts receivable, HST receivable, due to related parties and accounts payable and accrued
liabilities approximate their fair value because of the short-term nature of these instruments while cash and marketable
securities are valued using a level 1 fair value measurement and the derivative liability is valued using a level 3 fair value
measurement.

December 31, 2014 December 31, 2013

Carrying Fair Carrying Fair

Value Value Value Value

Fair value through profit and loss – assets $ 1,529,483 $ 1,529,483 $ 213,178 $ 213,178

Fair value through profit and loss – liabilities (1,613,526) (1,613,526) (61,077) (61,077)

Loans and receivables 540,819 540,819 350,965 350,965

Other financial liabilities (1,261,554) (1,261,554) (323,664) (323,664)

$ (804,788) $ (804,788) $ 179,402 $ 179,402
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12. FINANCIAL INSTRUMENTS (cont’d…)

Financialrisk factors

The Company’s risk exposures and the impact on the Company’s financial statements are summarized below.

Credit risk

Financial instruments that potentially subject the Company to a significant concentration of credit risk consist primarily of
cash and cash equivalents, accounts receivable, note receivable and HST receivable. The Company places its cash with
major financial institutions to limit risk from cash and cash equivalents. The maximum exposure to credit risk is equal to
the fair value or carrying value of the related financial assets. The Company’s receivables consist of amounts due from
customers, HST due from the Government of Canada, a note receivable and accrued interest due from an unrelated
company. Some customers send payment past normal trade terms and in cases where amounts become uncollectible the
Company recognizes bad debt expense to write off the uncollectible amounts. At December 31, 2014, the Company had
$450,819 (2013 - $159,897) in amounts due from customers greater than 90 days and during fiscal 2014 recognized bad
debt expense of $42,582 (2013 - $15,000).

Liquidity risk

Liquidity risk is the risk that the Company will not be able to meet its obligations as they become due. The Company’s
ability to continue as a going concern is dependent on the Company’s ability to receive continued financial support from
its stakeholders and, ultimately, on the Company’s ability to generate continued profitable operations. Management is of
the opinion that sufficient working capital is available from its financings and will be obtained from operations to meet the
Company's liabilities and commitments as they come due. The Company manages its liquidity risk by forecasting cash
flows from operations and anticipating any investing and financing activities. Management and the Board of Directors are
actively involved in the review, planning and approval of significant expenditures and commitments.

The application of the going concern concept is dependent on the Company’s ability to receive continued financial
support from its stakeholders and, ultimately, on the Company’s ability to generate profitable operations. Management is
of the opinion that sufficient working capital is available from its financings and will be obtained from operations to meet
the Company's liabilities and commitments as they come due for the next twelve months. These consolidated financial
statements do not reflect any adjustments or reclassifications of assets and liabilities which would be necessary if the
Company were unable to continue as a going concern.

Market risk

Market risk is the risk of loss that may arise from changes in market factors such as interest rates, foreign exchange rates
and commodity and equity prices. Such fluctuations may be significant.

a) Interest rate risk

The Company is exposed to interest rate risk to the extent that the cash maintained at financial institutions is subject
to a floating rate of interest. The interest rate risks on cash and on the Company’s obligations are not considered
significant. A plus or minus 1% change in interest rates would affect profit or loss and comprehensive profit or loss
by approximately $8,000.

b) Foreign currency risk

The Company is exposed to foreign currency risk on fluctuations related to cash and cash equivalents, accounts
receivable, HST receivable and accounts payable and accrued liabilities that are denominated in a foreign currency.
As at December 31, 2014, the Company held material amounts of cash and cash equivalents in Canadian currency
and considers foreign currency risk high. A plus or minus 1% change in foreign exchange rates would affect profit
or loss and comprehensive profit or loss by approximately $8,000.
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12. FINANCIAL INSTRUMENTS (cont’d…)

b) Foreign currency risk (cont’d…)

The following table summarizes the Company’s exposure to the Canadian currency:

December 31,
2014

December 31,
2013

Cash and cash equivalents C$ 983,952 C$ 106,780
Accounts receivable 5,099 428
HST receivable 19,752 6,067
Accounts payable and accrued liabilities (46,561) (51,943)

Total C$ 962,242 C$ 61,332

c) Marketable securities price risk

The Company is exposed to fluctuations in the fair value of the derivative liability due to fluctuations in the market
price of its own stock. Assuming that the other input variables of the Black-Scholes valuation model stay the same, a
plus or minus 1% change in the market price of the Company’s stock would cause a change in value of $19,542.

13. CAPITAL MANAGEMENT

The Company defines capital as all components of shareholders’ equity. The Company has no debt obligations other than
deferred revenue, due to related parties and accounts payable and accrued liabilities in the ordinary course of operations.
The Board of Directors does not establish quantitative return on capital criteria for management due to the nature of the
Company’s business. The Company does not pay dividends. The Company is not subject to any externally imposed
capital requirements.

14. QUALIFY ING TRANSACTION

On March 1, 2012, the Company completed its Qualifying Transaction. The acquisition has been accounted for as a
reverse takeover (“RTO”) whereby for accounting purposes Consumer Impulse is treated as the accounting parent
company (legal subsidiary) and Snipp Interactive Inc. is treated as the accounting subsidiary (legal parent) in these
consolidated financial statements. As Consumer Impulse is the deemed acquirer for accounting purposes, its assets,
liabilities and operations since incorporation are included in these consolidated financial statements and the assets and
liabilities of Snipp Interactive Inc. at March 1, 2012 and the results of its operations after March 1, 2012 are included in
these consolidated financial statements.

IFRS 2 applies to transactions where an entity grants equity instruments and cannot identify specifically some or all the
goods or service received in return. Since the Company issued shares to Consumer Impulse with a value in excess of the
assets received, IFRS 2 would indicate that the difference is recognized in comprehensive loss as a listing expense. The
amount assigned to listing expense of $514,284 is the difference between the fair value of the consideration of $814,969
and the net identifiable assets of the accounting subsidiary of $304,492 acquired by the accounting parent and included in
the consolidated statements of operations and comprehensive income (loss).

The fair value of the consideration is determined based on the percentage of ownership the legal parent’s shareholders
have in the combined entity after the reverse takeover transaction. This represents the fair value of the shares that the
accounting parent would have had to issue for the ratio of ownership interest in the combined entity to be the same, if the
transaction had taken the legal form of Consumer Impulse acquiring 100% of the shares in Snipp Interactive Inc. The fair
value of Snipp Interactive’s share capital before the reverse takeover was $2,030,600, which represents the $2,030,600
proceeds raised from the Financing. The percentage of ownership the legal parent’s shareholders had in the combined
entity is 31.3% after the issue of 22,742,305 shares to Consumer Impulse shareholders and the issue of 400,000 finder’s
fee shares.
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14. QUALIFY ING TRANSACTION (cont’d…)

The book value of the 6,188,688 warrants that were issued pursuant to the RTO was determined to be $404,796 using a
relative fair value method based on the estimated fair value of these warrants using the Black-Scholes option pricing
model with the following assumptions: expected dividend yield of 0%, expected volatility of 125%, risk-free interest rate
of 1.12% and an expected life of 5 years. The remaining value of the consideration less the relative fair value of the
warrants, totalling $410,173, was allocated to the 23,142,305 shares common shares issued (22,742,305 Transaction
shares and 400,000 finder’s fee shares).

The fair value of the consideration deemed to have been paid to Snipp Interactive Inc. was estimated as follows:

Estimated fair value of 22,742,305 shares, 400,000 finder’s fee
shares and 6,188,688 warrants deemed issued by Consumer Impulse
to Snipp Interactive Inc. (formerly Alya Ventures Ltd.) $ 814,969

Redemption value of 37,499,997 Series 1 preferred shares 3,807

Net assets of Snipp Interactive Inc. acquired (as indicated below) (304,492)

Listing expense $ 514,284

The listing expense of $514,284 is a non-cash expense item that represents the excess fair value associated with the shares
issued on Closing of the Qualifying Transaction over the fair value of the net assets acquired by the accounting acquirer
(legal subsidiary). Prior to Closing the net asset value of Snipp Interactive Inc. was $304,492 (C$299,904). As a condition
to closing of the Transaction, Snipp Interactive Inc. also completed a private placement financing for gross proceeds of
$2,030,600 (C$2,000,000). (Note 9)

The fair value of the net assets of Snipp Interactive Inc. prior to closing was as follows:

Cash and cash equivalents $ 276,551
Receivables 31,220
Deposits 20,306
Accounts payable and accrued liabilities (23,585)

$ 304,492
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15. INCOME TAX ES

Income tax expense differs from the amount that would be computed by applying the federal and state statutory income
tax rates to loss before income taxes.

The reconciliation of income taxes attributable to operations computed at the U.S. statutory tax rate of 41% to the income
tax provision recorded in the consolidated financial statements is as follows:

Year
ended

December 31,
2014

Year
ended

December 31,
2013

Year
ended

December 31,
2012

Net (loss) income before income taxes $ (2,564,866) $ 75,597 $ (2,237,889)

Expected income tax recovery at
statutory rates 872,050 (25,700) 760,880

Effect on income taxes of:
Difference in foreign tax rates (81,650) 51,230 (93,440)
Tax rate changes and adjustments 128,650 36,910 46,290
Non-deductible expenses (44,830) (14,460) 3,320
Change in tax benefits not recognized (874,220) (47,980) (717,050)

Recorded in the consolidated statements of operations
and comprehensive loss $ - $ - $ -

The Company’s deferred tax assets are as follows:

December 31,
2014

December 31,
2013

December 31,
2012

Deferred tax assets:
Marketable Securities $ 3,990 $ 3,870 $ 3,520
Equipment - 7,530 3,370
Intangible assets 73,000 58,540 13,910
Derivative Liability 887,990 - 160,510
Share issuance and financing costs 274,070 247,840 332,830
Non-capital loss carry forwards 3,755,890 2,083,110 1,812,060

Unrecognized deferred tax assets $ 4,994,940 $ 2,400,890 $ 2,326,200

As at December 31, 2014, the Company has non-capital loss carry forwards of $2,467,390 in the U.S. and $1,288,500 in
Canada available to reduce taxable income otherwise calculated in future years. The Canadian non-capital loss carry
forwards expire in 2034 and the U.S non-capital loss carry forwards expire between 2027 and 2034.
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16. SUBSEQUENT EVENTS

On January 27, 2015, the Company conditionally granted 250,000 options to a newly appointed member of senior
management subject to receiving disinterested shareholder approval on a new fixed stock option plan. The options are to
vest one third on January 27, 2016 and then in additional one third increments every year thereafter until fully vested. The
options are to be exercisable at a price of C$0.65 per common share and expire after five years.

On February 4, 2015, the Company closed its bought deal private placement financing that was announced on January 14,
2015 (the "Underwritten Offering"). The Underwritten Offering was comprised of 22,322,727 units ("Units") at a price of
C$0.55 per Unit for gross proceeds of C$12,277,500, which includes the full exercise by the underwriters of the over-
allotment option (the "Over-Allotment Option"). Due to strong market demand, the size of the Over-Allotment Option
was increased from C$4 million to C$4,275,000, being comprised of a total of 7,772,727 Units. Each Unit consists of one
common share in the Company ("Share") and one half of one share purchase warrant ("Warrant"). Each whole Warrant is
exercisable for one Share at an exercise price of US$0.63 per Share for a period of 24 months after the closing date. The
expiry date of the Warrants may be accelerated at the option of the Company if the closing trading price of the Shares is
equal to or greater than C$1.20 for a period of 20 consecutive trading days. A syndicate of underwriters led by Canaccord
Genuity Corp. ("Canaccord") and including Clarus Securities Inc. (collectively with Canaccord, the "Underwriters"),
acted as underwriters in connection with the Underwritten Offering. First Republic Capital Corporation ("First Republic")
also participated as a member of the selling group. The Underwriters received a commission equal to 8% of the gross
proceeds of the Underwritten Offering paid in cash. As additional consideration for their services, the Underwriters and
First Republic were issued an aggregate of 1,785,818 broker warrants (each a "Broker Warrant"). Each Broker Warrant
entitles the holder to acquire Units on the same terms as the Units in the Underwritten Offering for a period of 2 years
from the closing date. In addition, Snipp has issued to Canaccord 661,591 Units as a corporate finance advisory fee. All of
the securities issued in connection with the Underwritten Offering are subject to a four-month hold period in accordance
with applicable Canadian securities laws. The net proceeds raised through the Underwritten Offering will be used for
product development, marketing and general working capital purposes.

On February 5, 2015, the Company completed the acquisition of Swiss Post Solutions Ireland Limited ("Swiss Post
Ireland") and acquired (the "Acquisition") all of the issued and outstanding shares of Swiss Post Ireland, as per the share
purchase agreement (the "Purchase Agreement") with Post CH Ltd. ("Swiss Post") dated January 2 2015 and announced
on January 5, 2015. The Acquisition will be financed from Snipp's current cash reserves. The Acquisition is expected to
contribute upwards of $1.5MM in revenue for fiscal 2015 and generate positive net income. On closing the Company
made a payment of CHF 240,840 and will be making an additional payment based on actual 2015 revenue earned from
Swiss Post Ireland. The maximum additional payment will be up to CHF 841,700 if 2015 revenue earned from Swiss Post
Ireland reaches or exceeds EUR 1,195,000. If 2015 revenue from Swiss Post Ireland is below CHF 841,700 the additional
payment will be adjusted proportionately downwards. At this time the initial accounting for this Acquisition is incomplete
and therefore additional disclosures relating to this Acquisition are not available at this time. Swiss Post Solutions
("SPS"), a subsidiary of Swiss Post, manages paper-based business processes with document processing solutions for its
business customers, and provides support for the transition from the physical to the digital world. Swiss Post Ireland is
SPS's Customer Loyalty Management (CLM) business unit based in Ireland, Europe. Swiss Post Ireland's Catalyst CLM
platform is a multi-currency, multi-lingual, cloud-based platform which offers real-time benefits and rewards
management, an advanced analytics platform for both reporting and predicting consumer behavior which has
sophisticated capabilities for integrating into enterprise customer database and billing systems. Current customers of
Swiss Post Ireland's Catalyst CLM solution include a leading fashion retailer, a major shoe retailer and a chain of petrol
station forecourt stores. The platform has been successfully implemented across hundreds of stores and in over ten
languages. The Acquisition adds an enterprise-class loyalty management platform to Snipp's expanding shopper
marketing, receipt processing and rebate solutions portfolio. In addition to expanding its portfolio, the Acquisition gives
Snipp an immediate presence in Europe and a talented development team based in Ireland to complement its existing
development teams in India and the US. Snipp will quickly integrate its receipt and image validation capabilities to further
enhance the value of the platform. This Acquisition is a strategic fit since it gives Snipp a very strong enterprise class
offering in the loyalty market and simultaneously expands the Company’s geographic footprint. It also allows Snipp to
bring this technology to its existing clients and to also give Snipp a new proposition in the retail and retail-related markets
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16. SUBSEQUENT EVENTS (cont’d…)

which have not been a focus to date. There is opportunity for Snipp to expand its work with consumer brands from offers,
promotions and rebates into a new breed of evergreen/ongoing loyalty programs. At present, the majority of loyalty
solutions in the market require cumbersome point-of-sale integration or printed codes on pack or custom app-based
solutions. With this Acquisition Snipp will pioneer a new generation of loyalty programs by leveraging its receipt-
processing solution to deploy turnkey loyalty programs without costly and time-consuming implementations. Brands will
be able to deploy sophisticated loyalty programs simply by asking users to snap and send a picture of their purchase
receipt without the need of building costly web infrastructure or integrating with retailer POS systems. In addition they
can add social media elements, retailer customizations and location-based activations to their programs to drive
engagement and sales.

On February 9, 2015, the Company conditionally granted 1,300,000 options to twelve employees/consultants subject to
receiving disinterested shareholder approval on a new fixed stock option plan. 800,000 of the options are to vest one third
on February 9, 2016 and then in additional one third increments every year thereafter until fully vested. 500,000 of the
options are to vest one third in six months from grant date and then in additional one third increments every six months
thereafter until fully vested. The options are to be exercisable at a price of C$0.68 per common share and expire after five
years.

On February 26, 2015, the Company announced that the United States Securities and Exchange Commission (the “SEC”)
has completed its review of the Company’s Form 20-F Registration Statement. Snipp is now registered as a reporting
issuer under the United States Securities and Exchange Act of 1934 and must file certain reports on EDGAR, in
compliance with rules established by the SEC for foreign reporting issuers.

On March 26, 2015, the Company conditionally granted 755,000 options to nine employees/consultants subject to
receiving disinterested shareholder approval on a new fixed stock option plan. The options are to vest one third on March
26, 2016 and then in additional one third increments every year thereafter until fully vested. The options are to be
exercisable at a price of C$0.65 per common share and expire after five years.

Subsequent to December 31, 2014, the Company received proceeds of C$637,520 and $598,800 corresponding to warrant
and option exercises resulting in 7,263,300 common shares being issued.
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