
PRESS RELEASE
“PYRO CHILL ON FIRE”

SIPP International Industries, Inc. (“SIPN”) as listed on the OTC Markets, is set to 
launch its new product Pyro Chill which is an all purpose, non toxic flame 
proofing treatment.

LAS VEGAS, NEVADA  01/31/2013 (e Release RSS Feed)   SIPP INTERNATIONAL 
INDUSTRIES, INC.  announced today that it will launch the initial stage of its 
marketing campaign of  their new product PYRO CHILL through regional television 
ads beginning February 1, 2013 and it is planned to ramp up to National Advertising 
within the next several months.  SIPP just completed a test market with a two day 
airing of an introductory television commercial which rendered their PYRO CHILL 
website inoperable with an unexpected volume of traffic.

PYRO CHILL is a non toxic, non corrosive, bio degradable fire inhibitor.  When 
applied to any porous material; wood, fabric, carpet, upholstery, etc., the treated 
material is rendered totally fire proof no matter how much heat or flame is applied.  
Unlike fire retardants that are highly toxic and will combust into flame over a matter 
of seconds  PYRO CHILL is  a fire proofing treatment and is “chemical free.”  The 
product will be sold through direct response television ads and also on the company 
website http://www.sippiii.com.

In accordance with their final stage business plan, SIPP intends to market its bevy of 
products through direct response television.  In doing so, the company feels that it 
will strategically position themselves for immediate revenue, consumer awareness, 
brand awareness, and investor awareness.  SIPP began developing their stable of 
products; “au” Le Cadeau Natural Mountain Spring Water, La Bonne Table Gourmet 
Foods, the Z CAC Controlled Atmosphere Container, and Pyro Chill Fire Inhibitor in 
its infant stage back in 2009.  In 2011, current management took over controlling 
interest of SIPP and charted its planned growth dependent on the completion of the 
development of their product lines.

Gregg Pearson, the Chairman of SIPP states, “ It has been a difficult battle, especially 
when you are involved in a company that is operational and without revenue.  But, we 
have great shareholders and we have stuck to the business plan . Now, we are all 
anxious to see where  we will be positioned in the next couple of months. “   The 
company has recently brought on board food manufacturing expert Daniel Pusedu  
of  Pueblo, Colorado as Vice President of Marketing.  Thomas Boyd  a recognized 
name of Star Viz  (gaming / Kiosk technology) and We Are Green (a Chicago based  
environmental solutions company) was brought on as  President primarily to oversee 
the launch of the PYRO CHILL campaign and to utilize his organizational and 
leadership skills.



SAFE HARBOR STATEMENT:

These web pages include forward-looking statements intended to qualify for the safe 
harbor from liability established by the Private Securities Litigation Reform Act of 
1995. These forward-looking statements generally can be identified by phrases such 
as its management "believes," "expects," "anticipates," "foresees," "forecasts," 
"estimates" or other words or phrases of similar import. Similarly, statements herein 
that describe it's business strategy, outlook, objectives, plans, intentions or goals 
also are forward-looking statements. All such forward-looking statements are 
subject to certain risks and uncertainties that could cause actual results to differ 
materially from those in forward-looking statements. 


